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# “All the 
printing visible 
all the time in 

easy reading 


range 











All The Work in Sight 


! 

The extremely low keyboard is another 
| 

j 


Note the illustration—it shows one of the 
these machines, making 


Burroughs “Class 300’’ line—visible writ- big advantage on 


ing, visible adding and visible printing, all them very convenient for use on either a 





at the same distance from the eve. hich or low desk. 
. ee ‘ , ’? ° 
Note that a// the printing—not part of it Phe Burrough Class 300’ line was 
} , } , . ‘ -_ — rs ] | 
only—is visible all the time, tn rea designed by our own inventors, and is built 
rance. The paper carriage is but ¢/rve » in the Burroughs factory, the biggest, most 
back of the keyboard. efficient 2nd most complete adding machine 
— : factory tn the world. 
he adding is visible, in plain view direct- — 
: ute All Burrou;chs machines are backed by 
ly under the eye. ‘The item to be printed ts , I tha 
. 4 } “the Kil I ‘ 

visible and easily readable /e/i7v it is printed ae eee ne oe 
ah I} insures you nst imconvenience and 
[he paper carriage on these machines Gl Clg 
, > > > > . ' ' } from accidenta disablement of your machine, | 
(3 1-2, 12 1-2 or 20 inch, as desired) were as a — 
theo ithe Burroughs ts the ( | 
designed to s, up the work of putting in — puilt. longest lived Add > 
and taking out the paper. Machine in the world. | 


Burroughs Adding Machine Company 


Street, I EC, I 39 Burroughs Block, Detroit, Michigan 





This advertisement is appearing like this in 35 publications, and 
small size, with six companion ads, in 175 other publications 
Every business man in the United States and Canada will have 
a chance to read about this wonderful machine this month 
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A Rame Re-Manufactured Typewrit r 


is doubly efficient. It represents efficiency in the ma- 
chine itself and also efficiency in the organized service 
which the Wholesale Typewriter Company through its wide 
connections and experience, can give to the dealer. 


In addition to producing re-manufactured typewriters 
which are without question the finest to be had any- 
where, the dealer who buys from the Wholesale Type- 
writer Company is always sure that his orders will be 
filled promptly. There isa complete stock of the ma- 
chines on hand which he wants, every detail in the 
shipping is properly taken care of and the price 1s based 
upon the lowest figure at which an efficient organiza- 
tion with facilities to secure raw material at rock bot- 
tom prices, can turn out a high grade product. 





If you are not already familiar 
with the Ramer Line, get in touch 
with us at once. You will 
understand why — 


Once a Ramer Dealer, 
Alwas a Ramer Dealer 


has become a watch-word in 
the trade. , 




















Wholesale Typewriter Company 


314-316 Broadway New York City 
LONDON OFFICE: 136-137 Long Acre, W. C. 

















A SUMMER OPPORTUNITY FOR THE DEALER! 


There's a good, steady profit to make your “‘dull season’”’ a 
a . 
profit month—selling our latest type- 






: TURN writer specialty, which 1s already 









om WITH RIGHT meeting a widespread demand 
€ ey AND from progressive business houses 






» a * - because of its ease of operation 


t J 
Soke ; a = pon y ' and sustained efficiency—the 
“\ awh . : ‘ p 
ae 2? Sa Amfil Variable Line Spacer 


A HOLD 
7 







- 























WITH LEFT 
HAND 








simplifies operation, as shown in the picture. 
A quick, easy, practical device made to satisfy 
‘ a long-felt want in thousands of offices. Just the 
2? the thing to handle together with our two Amfil 

e® a Platens—the Amfil Standard Non-Hardening 
oa e e® and our new Amfil Special—both produced 
e@ by the same unique, unapproachable Amfil 


process, adapted to every class of trade. 




















Write to day for terms and particulars. 


The Ames & Filstead Co- 





St. Louis 


Distributing 
Office . Producers of Better Platens for Typewriters 
: s CHICAGO BOSTON 
Union Typewriter 508 S. Dearborn Street 161 Devonshire Street 
Exchange, NEW YORK DENVER SAN FRANCISCO 
314 Broadway 1649 Champa Street 58 2nd Street 








821 Chestnut Street 


Special Representatives for Great Britain: Thrale & Beaumont, Kingsway House, W. C. London 
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FINE ROTARY CHAIRS with NEW HIGH-GRADE IRONS 


The new M. & S. Feature 
A Chair [ron as good and lasting as the chair itself 
—this is the new feature offered in M. & S. Chairs—a 
feature never before obtained in high grade designs. 
The new M. & S. Iron operates easily—silently. It is 
strong and rigid. 


a a 2 Z 


Increase Your Sales 
You can double your sales on Rotary Chairs by offering this new 
iron. A demonstration of its smooth and silent operation is 


2 422 SDP SP > SP ke ae “ee Se Se 


convincing. It is an immense advantage in competing for office 
contracts. This iron can only be obtained on Marble & 
Shattuck Chairs, and with the greater sales possibilities which it 
provides, combined with the beautiful designs and strong 
construction of M. & S. Chairs, it furnishes talking points superior 
to those of any other line. 


Write for this Booklet 


We have issued a booklet called **A Revolution in Chair Trons’’ which ex- 
plains more fully the advantages of this new tilting mechanism. It will be 
sent upon request. The complete line of Marble & Shattuck patterns is 
shown in our large catalog. 


SS > <> > a> 


> ae 





; Chicago Office, 304 South Wabash Avenue New York Office, 815 Marbridge Building 
1}  GheMARBLE & SHATTUCK CHAIR CO. Cleveland, O. | 
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Permanent Alignment 





Secor 





302-304 Broadway, 





Uniform Inking 





—the only guarantee of perfect typewriting 


The Secor is the first to solve this problem that has puzzled 
manufacturers ever since the advent of the typewriter. It 
possesses more distinctly new ideas and improvements than 
have ever before been offered in one writing and billing ma- 
chine. It will do anything that any standard typewriter will 
do, and will do it better and easier. And with its inbuilt 
decimal tabulator and other time and labor saving devices 
it will do things that no other typewriter will do without 
extra attachments that cost extra money. It is THE FIN- 
ISHED WRITING MACHINE. 


If you want to control the typewriter busi- 
ness in your territory write for our Exclu- 
sive Local Representative Sales Plan stat- 
ing qualifications and territory desired. 


Secor Typewriter Company 





New York 
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Presidential Nominations 


do not affect our business in the least. In spite of the excitement of the past few weeks our business has 
been steadily moving forward. Orders come along with unerring regularity, which shows that the 
masses have faith in the people. It shows another thing and that is that the people have faith in 


“RETYCO” REBUILTS 


Every machine is a continual advertisement, Mr. Dealer, for it continues to tell your story long after you 











have forgotten the sale. 
Better to build for the future than for a day. Short lived success is visionary, but lasting success 


is worthy of men of brains—it brings the bank surplus, which is always attractive. 
Order “RETYCOS.” You'll never regret it Order NOW. Whether hot or cold, whether 
wet or dry, keep plugging and you'll surely win. With machines BUILT RIGHT you can't lose. 
“RETYCOS” ARE BUILT RIGHT, that’s our guarantee. TRY THEM NOW. 


REBUILT TYPEWRITER CO. 


417 South Dearborn Street CHICAGO 








GEO. A. BALDWIN, President 





























YOUR LAWYER 


for one consultion may charge you a fee running up into hundreds of dollars. But this wonderful book, Com- 
mercial Law Simplified, may save you these many dollars. This book is well bound in cloth; has over 500 
pages; gives the legal rate of interest in every state; has 80 pages of legal forms; a digest of corporation laws 
of every state. This book has never been sold for less than $3.50 (and in one binding $5.00) but it has been 
withdrawn from sale and is now offered only with new or renewal subscriptions to BUSINESS. For one 
dollar less than this book alone used to sell for, you may secure it and also our splendid magazine 
BUSINESS, for one year. Commercial Law Simplified is a volume that should be on the desk of every Busi- 
ness Man. It should be on your desk—because it will help you in a great many ways almost every day. It 
would be simply impossible to anticipate in advance and point out to you how this book will be valuable 

After you consult it once, you will find there are more ways than you could dream of in which it can help your 
business. It has a money value which cannot be computed. And bear in mind that this is strictly a law 
book for the Business Man. It is written, not for the rela but for the layman. It is written so clearly, 

so concisely, that you can easily understand and adopt its rules, and yet it is so thorough and complete that in 
but very few instances will you need go any farther for information. Everyone writes us in praise of this 
book. You will do so too. But first send only $2.50 along with the coupon below properly signed. 


Remember this—every penny of thé your remittance is yours again if you want it 














_MAY EASILY BE WORTH $1,000.00 





aes ee soca ~~~ “| Just one idea taken from one issue of 
THE BUSINESS MAN’S PUB. CO., LTD., Detroit, Mich, | BUSINESS—if properly applied to your 
Here is $2. 50 for which } enter . | my subscription to BUSINESS for business—-may be made to realize 
ome year and also send mea copy of Coumercial Law Simplified. You are | hundreds, yes thousands of dollars. 
to return the entire two dollars and a half if | return the book. BUSINESS comes every month and is just chucked full 
| of ideas. We believe each and every issue of BUSINESS, 
is invaluable. You can’t get ideas from nowhere 
NAME | something has got to start them. It is studying such 
magazin¢ BUSINESS, keeping in touch with what 
ot rs are doing t enders ideas Ise the c , 
DATE ADDRESS | rere B are doing that engenders ideas. Use the coupon 
L Foreign $3.50. Canadian $3.00 O. Appl. | — 
S 
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To have created a vast industry which has saved the world 
enough labor to build an empire— 

To have fixed and established the basic princigies on which 
all typewriters are constructed— 

To have created a standard of merit by which all writing 
machines are judged— 

To have maintained this standard for more than a generation, 
at a level never approached by others— 

To have made every recent contribution to typewriter 
progress— 


‘i 
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These are some achievements of the ae 


Remington 
Typewriter 
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Visible,.Models ZA Tt 
at So 
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' ‘Remingtor >tlandar : 

* * oS 
Remington Typewriter Company 1 
Incorporated ° a 


New York and Everywhere 








This 
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Is Positively A Good Investment 








The American Commercial Law Series is the best work of the kind we ever saw. 


OFFICE APPLIANCES is willing to back this series as a work of solid value to 


men of sense. 


These books are not meat for children nor for chappies 


they 


are food for men, stating basic legal principles in plain English. Aside from 


its practical value to every man, a knowledge of legal principles 
is an essential part of a good education. 


what we know as the law 


the WHY of 


From no point of view can a man make a mistake in buying these books. 





A series of small text 


AMERICAN 
COMMERCIAL 
LAW SERIES 


A Minature Business 
Law Library in 9 small 
volumes arranged as 


books on business law | By ALFRED W.BAYSB.S.,LL.B. | follows: 
ese fer tusiness men of the Chicago Bar, and Professor of 

; Commercial Law in Northwestern Uni- VOLUME 
Bankers, Salesmen and versity School of Commerce I Contracts 


men of affairs with 


Questions, Forms 
and Practical 
Problems 








Written in plain English that youcan understand 


Il Negotiable Paper 
III Sales of Personal 
Property 
IV Agency, Partnership 
V_ Corporations 
VI Insurance, Suretyship 


VII Debtor, Creditor, 
Bankruptcy 


VIII Banks and Banking 
IX Real Property. 








A KNOWLEDGE OF LAW ESSENTIAL 
Business Men must know something of the general 
laws of Business, and as much of the ordinary law as 
protects their common rights. Thousands of mistakes are 
made somewhere by somebody every day because people 
are not conversant with the ordinary principles of Commer- 
cial Law which everyone engaged in business ought to know. 
Seeming trifles, every day occurences are often the 
forerunners of important and costly htigation. Do not 
wait until you have unintentionally involved yourself in 
legal difficulties before you start to learn what your 
Rights, Duties and Liabilities are, for then it may be too 
late to escape the consequences. 
THE MINIATURE BUSINESS LAW LIBRARY 
ORDER FORM 
American Commercial Law Series 
NINE SMALL HANDY VOLUMES 
OFFICE APPLIANCES 
417 SO. DEARBORN ST., CHICAGO 
Gentlemen:—Please send me AMERICAN COM 
MERCIAL LAW SERIES; (Miniature Business Law 


Library) Nine Small Volumes, fo: which I enclose $12.00. 


SIGNED 


ADDRESS es 





Full Library, 9 Vols. $12.00 


Single Volumes $1.50 each. 


A REFERENCE LIBRARY AND LEGAL ADVISER 

It is the Business Man’s Legal Adviser and Guide and 
should be found on the desk of every business person in 
America, Man or Woman. As a ready reference library of 
Business Law it is unsurpassed and as such, is werth 
more than the larger and vastly more expensive Law 
Encyclopedias. 


OF GREAT VALUE 
Consider the value of having this Miniature Business 
Law Library at your elbow for immediate use at a time 
when you need counsel and advice on some perplexing 
problem of the day which has unexpectedly arisen 


A GREAT CONVENIENCE 
Each volume of this series is of such size that one or 
more can be carried in the pocket, or the whole series packed 
in a neat box is an adornment worthy a place on any desk 


oa 

THE AUTHOR 
The Author of this series, Alfred W. Bays, B.S., LL. B- 
is especially well qualified to prepare a work of this kind. 
His experience as a practicing Attorney and as professor 
of this subject at the Nortwestern University School of 
Commerce, k |} 


qualifies him for the task he has so success- 
fully performe: 


] 


“An ounce of prevention is worth a pound of 
cure,”’ therefore avoid all trouble and legal tangles by 
learning your rights and obligations now through a reading 
of the American Commercial Law Seri “Do not put 
off until tomorrow what can be done today.’’ for 
there may be no tomorrow. 


+ 
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"ome ‘In the Course 
of Human Events” 


The 


Underwood 
Typewriter 


Has Become Indispensable 
to the Equipment of the 
Modern Business Office 


““The Machine You Will Eventually Buv’’ 


UNDERWOOD TYPEWRITER CO. 


(INCORPORATED) 
Underwood Building New York City 


Branches in all Principal Cities 
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MURPHY 
Office Chairs 


QUALITY — QUANTITY — QUICKLY 


Not a year old, but we are 
proud of them. Very popular 
too for youngsters. We have 
used our forty years experience 
to produce these chairs, and that 
same experience shows in their 





No. 211 manufacture. 


OFFICE CHAIR CATALOG 


Our office Catalog with large 
cuts and complete descriptions 
will be mailed to dealers on 


request. 
CHICAGO SHOW ROOM 


You will be shown the entire 
line when you call on us at the 


the Chicago Market, 1326 
Michigan Avenue, Chicago. 


J\urphy (Bair (G: 


DETROIT, MICHIGAN No. 210 
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The Typewriter That 


The type of the Hammond Typewriter is inter- 
another is made in ten seconds. The Hammond 
oe writing machine, such as Two Color Ribbons, Back Spacer, Marginal and Line Locks, etc., and also perfect and permanent 
a4 alignment. When buying the Hammond you buy many machines in one. 

DON’T “wonder tf it’s so’”’ BUT “let us prove it’’ 
Send fora catalog and particulars today 


THE HAMMOND TYPEWRITER CO.., Factory and General Offices: 69th to 70th Street and East River, NEW YORK 


Branches or Dealers in all the principal cities of the world. 


Does The Work Of Thirty 


changeable, a change from one style or language to 
has all the up-to-date features that make a modern 









EF a SOT ey 




















It Costs You More 


than the profit in a small safe if you lose a customer on 
account of dissatisfaction which many of the cheap safes 
are responsible for. 


It Costs You Less 


to handle the VICTOR fire-proof safes because the margin 
of profit is greater, dependence can be placed in every 
safe and they win trade and prestige for the dealer. 


It Costs You Nothing 


to investigate our proposition. 


JUST WRITE AND ASK FOR “CATALOGUE 8” 


The Victor Safe & Lock Co. 


CINCINNATI, OHIO 
Highest Award Grand Prize and Gold Medal, World’s Fair, St. Louis, 1904 
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No Hooks a : No Strings ¥ No Rubbers 
Adjustable Nothing to Tie > Expansive 


THE CLOSING DEVICE IS IN OUT OF THE WAY 
PERFECTLY SMOOTH ON ALL SIDES WHEN CLOSED. 


THE SMEAD MANUFACTURING COMPANY, "c" Hastings, Minnesota, U. S. A. 

















We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 


Typewriter Desks, 
Office Tables. 


A FULL LINE OF 


Sanitary Desks 





WRITE FOR CATALOG 


J. FE. DIETZ & COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 
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THE BOOKKEEPING MACHINE 








Will post your present style ledgers. 
It will post to any style of ledger, Card 
or Loose Leaf, and to the latter with- 
out removing leaves from the binder, 
thus overcoming the only prejudice that 
has anywhere maintained 
against the unit system of 
accounting records. 













Posts and automatically foots 
debits and credits with me- 
chanical proof of debits, 
credits and footings. 


Posts debits and credits and 
automatically extends _ the 
balances with mechanical 
proof of debits, credits and 
balances. 


Is exper- 
‘ienced on 


books like 


yours. 


Posts to bill and ledger or to statement and ledger or to bill, state- 
ment and ledger at one operation with mechanical proof. 


Posts to any or all of the above and provides automatically a daily 
balance sheet or recap of postings—with mechanical proof. 


Has the trial balance always waiting to be taken off at any time when- 
ever wanted. . 


If you are interested in mechanical bookkeeping methods send your 
name and address on your business letterhead for free subscription to 
the new magazine ‘“‘ Bookkeeping Today.” 


ELLIOTT-FISHER COMPANY 


72 CEDAR ST. - HARRISBURG, PA. 
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The MOON-HOPKINS Billing Machine 


Although but recently brought upon the market, is 
already installed and saving money in many of the 


Leading Houses in the Country 





It contains four 


Adding 
Machines 


in one, instantaneous 
subtraction, _ short 
method __ multiplica- 
tion, is motor driven, 
has a first class 


Typewriter 


and is equipped with 
an automatic carriage 


"The 
Machine 
That 
Thinks 






return device. 


The Moon-Hopkins is the embodiment of al] the best features of the adding and calculating 
machine art and in addition has new and striking features never before attempted. It will do 
more different kinds of work than any other machine made. It will also do its work in better 
commercial form than any machine now on the market and in less time. 


The ability to transfer numbers or totals from one accumulating register to another, gives the 
Moon-Hopkins precedence over any other machine on the market in its range and capacity for 
different kinds of work, and brings it into closer touch with the commercia! world. 


SEND TO THE NEAREST OFFICE FOR PARTICULARS 


MOON-HOPKINS BILLING MACHINE CoO. 


Office and Factory: 2235 O'Fallon St. 2% . | eu 660 Old Colony Building 
ST. LOUIS, MO, CATALOGUE ON REQUEST CHICAGO, ILL. 
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The Test of Time 


is the test of real fitness 














All along the line of progress are found the wrecks of firms that 
have failed in their efforts because of unsound foundations. 

We have been rebuilding typewriters for years. Our earliest 
customers are numbered with our customers of the present day, and, 
mind you, we are supplying more dealers throughout the world than 





any other concern in the business. 


American Factory Rebuilts 


have stood the test of time. They represent the highest standard 
of efficiency in rebuilt typewriters. 

The reason for the popularity of American Factory Rebuilts 
may be summed up briefly:—A modern, up-to-date factory; the best 
machinery obtainable; a corps of efficient workmen, and a rebuild- 
ing process in which nothing is overlooked. 


DEALERS 
We are constantly striving to secure the most capable men in 
—™ the field for our factory. In the same measure we are always look- 
ing for the best dealers in each section of the country to handle our 






product. 
Let us have a word from you to-day. 


















PLATEN DEPARTMENTS SALES ROOMS 








ae ae 369 Mulberry Street, 345 Broadway, 
a5 whine Newark, New Jersey New York 


501 Plymouth Court, 437 South Dearborn St 
Chicago, Illinois Chicago, Illinois 


Ameti Can. 
Wiiting Machine 
(CGupany. 


345-347 Broadway. NEW YORK, N-Y. 
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<<) TYPEWRITERS 
"7 AT WHOLESALE 


The Kind That Are 


REBUILT LIKE NEW 


New prices in effect 


July 15th, 1912 
NOW IS THE TIME TO BUY 











A new class of 
“*Ready-to-Sell’”” Typewriters 





PLATEN RECOVERING 


a specialty. Write for summer prices. 











WE HAVE IT —and ready for you 


General Typewriter Exchange, Inc. 


70 WASHINGTON STREET 
Borough of Brooklyn NEW YORK CITY, U. S. A. 
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receipts printed on the Multigraph The girl 


HE job was printed on the Mul- 

tigraph — real printing, mind 

you, turned out in the office of the 
company that used it. 


The girl is just such a bright, neat girl as you 
have in your office. Without having worked a day 
in a printing-office, she printed the job—and daily 
turns out other printing that used to be bought 
from the printer. 

The profit is no greater than you could make if 
you had the Multigraph equipped for printing. And 
with it you would get privacy and immeasurable 
convenience. 

This assumption of Multigraph profit 
business is based on the general average. 


Rent 


in yout 


You can’t buy a Multigraph unless 


but we’ll be glad to help you find out 


| ‘HE proof must come from your own business; but one of our representa- 
tives will help you to dig up the facts, without placing you under any 


obligation whatever. 


The possibilities of money-making, money-saving or added convenience are 


you can surely afford to put your time against ours. 
requesting a representative to call, ask us to send literature, 


may have along lines similar to yours. Write today. Use tl 
Ask us also about the two other office-devices that save so much time 
large—the Universal Folding-Machine, for letters, circulars and booklet 


THE AMERICAN MULTIGRAPH SALES CO. 


EXECUTIVE ekg ss ES 


« Ga tons 


1830 East Fo h Street 
Renesies to flame C500 Look i ur Te 10ne Director 
E poeeens —wodiees tative 
The International Multigraph ( npany. 59 po ni Viadue t, Londo: 
Berlin, W-8 Krausenstr, 70 Ecke Priedrichstr 






who dtd 


the printing 


But if you wish to consider 


1830 E. Fortieth St., Cleveland 
- , Printing: 
sO we that | Booklets 
» > > oiders 
turther betore | i 
specimens and such data as we H ouse-Organ 


1e Coupon | 





Comparative Costs 
of Rent-Receipts 
in Lots of 5,000 


First Lot 


Mulngraph Cost Printer’ s Charge 
Paper . $1.50 $9.75 
\ Cutting and | 
a Perforating .  .75 
Composition . 1.20 
Electrotype . 92 
oa 50 " 
Time . i Total 
Overhead (15%) .73 | Multigraph Cost 5.60 
Multigraph Profit (74%) ...... $4.15 


Each Subsequent Lot 


Multigraph Cost } Printer’ s Charge 


Paper . £1.50 29.75 
Cutting and 
Perforating 7$ |i 
Time sof . 
, : Total 
Overhead (15%) .41 |) Mu/tigraph Cost * 3.16 
Multigraph Profit (208%). ..... $6.59 











The profit derived from Multigraph printi 


HE Miultigraph will print ninety 

per cent of your small work— 

stationery, system- -forms and direct- 
mail advertising. 


It saves twenty-five to seventy-five per cent 
the printer’s price. 

It uses real printing-ink in any color; and by 
means of electrotypes it reproduces any size or style 
of type, line-cuts, borders and ornaments. For 
inside forms and other simple work it uses its 
own self-contained type, set semi-automatically, or 
hand-set type that’s available in ninety-six sizes 
and styles 

Fed by hand or automatically, it prints or 
typewrites 00 to 5000 sheets an hour. » 


of 





you need it— What Uses Are You 


Most Interested In? 


Check them on this slip and 
enclose it with your request for 
information, writien on your busi- 
ness stationery. We'llshow you 
what others are doing. 


AMERICAN MULTIGRAPH 
SALES CO. 


Dealers’ Imprints 
Label Imprints 
| System-Forms 


money where outgoing mails are —|Letter- Heads 
the Marl Envel »-Seale | Bill- Heads and Statements 
os — sEVEIOPO-eenet —— Receipts, Checks, etc. 


~~ Envelopes 


Typewriting: 
\s es no Letters 


Ea —- 
__|Price-lists 
moan eports 
| Notices 
; — _| Bulletins to Employees 
England |——~T Inside System-Forme 
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**The Pink 
of Perfectian”’ 


Unconditionally endorsed as the highest 
grade typewriter ribbon it is possible to 
produce. The cloth used is an imported 
from South Sea Island 


and the most silky 


nainsook, made 
cotton of long fibre 
nature. The cloth is saturated by a triple 
process with our recuperative ink, which, as 
the ribbon is used, spreads from the unused 
to the used portion of the ribbon, thus 
making a self-renewing ribbon. Carnation 
Ribbons give clear, sharp copies and the 
longest possible service. 










Typewriter 


Ribbons 


Long Lasting Self-Renewing 
Non-filling Brilliant 
Sharp Writing Indelible 








The Pink? .. 
of Perfection , 


Carbon Paper 





is manufactured on the very finest quality 
of imported paper and is coated with an 
entirely new process of indelible colors. We 
' have combined all high grade and excellent 





features 


ee encm Orvrees 
* CHICAGO- NEW YORK: SAM FRANCISCO. 


[ . weights--light weight, medium and standard. 


Brand, and it is 
fection.”’ 


in producing the Carnation 


Made in five cclgrs and in three 


truly “The Pink of Per- 





Dealers—Read This 


If you want to build up a profitable and 
permanent ribbon and carbon paper 
business, you can do it by pushing Car- 
nation Brand. These goods make satis- 
fied customers who come back and 
re-order. We also make a full line of 
typewriter ribbons and carbon papers 
which, while selling at lower prices than 
the Carnation Brand, are the best goods 
on the market at their prices, and put 
the dealer in position to control the 
trade of customers who are looking for 
low prices as well as quality. Write to- 
day for our sample outfit and dealers’ 
proposition. 


Miller-Bryant-Pierce Co. 
Main Office and Factory Aarora, Ill. 








Common Sense 


Paper Fastener 


It Grips, - - - Never Slips, 
No Points To Get Stuck On, 
It Can’t Tangle or Tear. 


Patented 
Dec. 6, 1904 


FOR SALE BY ALL STATIONERS 




















A Favorite with 
Stationers 
the World Over 


ee eee - 
VOLGERS 


NEw DEPA RI VRE 
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WOW- SMVE LRVAG 
QNATK DRXIAG WPRESSIONS 
PAX COLORS 


LAWILL_NOTINJURE STAMPS_ 


VOLGER’S 
New Departure 











The first successful stamp pad to 
give non-smearing, immediate dry 
sions without injury 


ing impr 

the stamps. 

Our Excelsior pad has been on the 

market for 28 years. There are 

more stamp pads of our manufacture 

in use today than ali others com 

bined. Look over the list of Volger 

spec ialties 

“Excelsior’’ Self-Inking Stamp 
Pads 

“‘New Departure Penetrative Ink’’ 
Pads 

Volger’s Indelible Ink Marking 
Outfits 


Volger’s Guaranteed Indelible Inks 
Volger’s Superior Stamping Inks 


‘In Bulk Brush Bottles and Combined 
Ink and Distributor Cans. 


Volger’s Superior Sign Marker Inks 

Volger’s “Opake”’ Waterproof Ink 
for Stamping on Tin, Wood, 
Leather, Aluminum, Tracing 
Cloth, Etc. 

Volger’s ‘‘New Departure Quick 
Drying’”’ Penetrative Inks 


jure Rt maner Han 
np p perfectly 1 paper 
le ather, wo od, and 
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B.G. Volger Mfg. Co. 

INCORPORATED 


PASSAIC, N. J., U.S.A. 


Established 1884 Incorporated 1902 
























Increase 
Your 
Business 


with a line which sells readily, 
always gives satisfaction and 
is a money maker. 


Get acquainted with 


COOK’S 
QUALITY LINE 
CHAIRS 


The World’s Standard 


We specialize on Spring Back 
Typewriter and Office Chairs, 
carrying a large stock of finished 
goods for immediate delivery. 
Our Chairs are sold by the lead- 
ing Office Furniture Dealers 
everywhere. 

WE SELL TO THE TRADE ONLY 


Send for catalogue and price list 


C.A. COOK COMPANY 


Manufacturers 


16-28 OSBORN ST. CAMBRIDGE, MASS. 











The 
“Clipless” 
_ Paper 

» Fasteners 
» Will Give 
t You 
Relief! 


They make their 
own fastening out 
of the paper itself 
(note illustrations 
below), nostaples, 
or an foreign 
material to add to 
the cost of the 
machine. 


The “Clipless”’ 
will eliminate ab- 
solutely your clip 
and pin, bill. Will 
save you 55% fil- 
ing space, by 
abolishing the 
bulkiness of pins 
and clips in the 
files. 


In short they offer 
you five definite 
advantages — (1) 
An easier fasten- 
ing. (2) Aquicker 
fastening. (3) A 





Your Of fice 
Sick of the 
Clip Nuisance astentaee ae 


More convenient fastening. And (5) a 
more economical fastening. 






Both perform the same fastening, differ- 
ing only in the mode of operation. Im-= 
proved ‘‘Hand”’ Clipless has no springs 
in the handles. Improved ‘‘Stand”’ 
Clipless is made in one piece, and hasa 
heavy green felt base. ACCEPT NO OTHERS! 


Your dealer carries them. If not, we will send you one on 5 
days’ free trial. Price of either style $3.50, 


“HAND” 
MACHINE 





DEALERS— Beware of imitators and infringers! We have no rep- 
resentatives soliciting the trade! You deal with us direct! 


“Clipless” Paper Fastener 
NEWTON, IOWA 


Cable Address: “Clipless” 























Made in two styles ‘“‘Hand” and “Stand”. . 
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Did you ever notice that your stenographer 
does better work early in the day than she does 
toward night? 

This is Soaiiibihe the reason: At the tip of 
each finger, close to the surface, is a sensitive 





nerve terminal. 
Now, the constant pounding that is necessary to get 
action from the stiff, heavy keys of the ordinary typewriter 
soon tires her out. You can overcome this daily «3 o’clock fatigue” by 


taking advantage of the igh t 


Mon arch fF Touch 


The Monarch has an exclusive type bar construction, which responds to the slightest 
pressure of the fingers and makes possible a maximum degree of efficiency 


Send for Monarch Literature . 
Then try the Monarch, to the end that you may know that Monarch merit rests in the machine 


itself, not merely in what we tell you about it. 
Monarch Department 
Remington Typewriter Company 


P (Incorporated 
New York and Everywhere 


| Getting Orders By Mail 


I° the most fascinating thing in business. It keeps human expectation alive 
every minute. You never know what the next mail will bring forth. You 
can hardly wait to get down to your office in the morning. Your dreams at 
night are of the next day’s mail. The fellow who does not get mail orders, 
doesn’t know what the acme of business pleasure is. The great possibilities 
offered by the Jetter has more to do than anything else with making Business 
the greatest game men play. But to get results—and the contingent exhilara- 
tion of constant expectancy—you've got to learn the 
fundamental principals of Scientific Letter Writing. There’s no other way 
around. Youcan’t guess at them. You can’t wish for them. But if you will 
sign and send the attached coupon, we will at once send you a copy of Mr. 

Lytle’s book—the best that has ever been written on this ‘subject. It shows 
you so clearly that you can at once apply the principles it teaches to your 
business. You can’t afford not to have this book, and possibly the best offer 
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THE BUSINESS MAN'S PUBLISHING CO., Ltd. O. App. # your subscription to re eve 
111 W. Fort Street, Detroit, Mich. ] our splendid magazine, BUSI- 
Gentlemen :—Herewith is $1.50 for which you may enter NESS, every month for one vear 
my name to receive BUSINESS for 12 months and also send Tt ye = oar 

; wo Ep ts iyi : _,- 1e book alone is easily wo 
me a copy of LETTERS THAT LAND ORDERS. i Faye s easily wo th 
$1.50, and the combination is far 
Name j too good to miss. So sign coupon 
Address. . . 00 i and forward with remittance to- 


City and State........ -oe 
Foreign, $2.50; Canadian, $2.00 











day. Your money back if you want it. 
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Card Cabinets 
Card Trays 


MADE IN ALL STANDARD SIZES 


I'wo Drawer 
Card Index Cabinet 





Card Ticklers 





Six Drawer 


Open Tray Card Index Cabinet 


Four Ready Sellers 


These cabinets are of the same high standard 
of manufacture as our letter files and all 
other ‘‘M-R”’ specialties. Card index cabi- 
nets are made in 1, 2, 4 and 6 drawer sections. 
Trays are furnished without covers, with 
loose covers and with hinged covers. 

Card index cabinets, ticklers and trays are made to 
accomodate cards 3x5, 4x6 and 5x8. 

We manufacture a comprehensive line of filing cabinets 
and desk specialties, every one of them a success. 
These goods have opened up a wide field of oppor- 
tunity for the dealer. 


The first step is to write us for 
circular matter and prices. 


The MELTON-RHODES CO. Ine. 


WASHINGTON, D. C. 
GREENSBORO, N.C. 


General Offices: 
Factories: 


















































4% Send Us Your 
= Letterhead or 
Business Card Today 








And we will send, free of cost to you, an Eclipse 
Pneumatic Inkwell postpaid. Test it for 
ten days; if you find it to be the greatest 
inkwell invention of the age; that it does not 
allow the ink to thicken nor evaporate, that it keeps 
it free from dust, lint, that only enough ink 
for one pen-dip can possibly come into the 
inkwell; that it prevents too much ink on 
pen, so that there will be no blotting; no 
soiled penholder, fingers or ink-soiled work; 
that it is made of pressed glass—no rubber 
parts to clog, wear out or be acid eaten—conse- 
practically indestructible, remit us 
If not return at our expense. 


quently 
$1.00. 


What could be fairer to you? In fact, you owe it 


to yourself to try the Eclipse Pneumatic 


Inkwell. 


It’s the 
Greatest Ink 
Economizer 


Ever 


Devised 


Booklet illustrates 
large variety of 
styles and _ gives 
prices of Eclipse Inks Wells and Bases. 





This Is Your Opportunity— Write Today. 


GENERAL SUPPLY CO. 


Department A 


Danielson, Conn. 
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GOODRICH 
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Buy a Standardized 
Typewriter Platen 


Whatever make of typewriter you purchase, the 
makers guarantee that the materials used in its manu- 
facture are the very best obtainable. You can be 
sure that they equip it with the best platen that is 
made. And 75% of all new typewriters 
are equipped with Goodrich Platens. 


In the repurchase of a platen for your typewriter why 
not duplicate the one with which it was originally equipped— 
the one which the makers guaranteed to you—not with a 
cheaper article—but with a platen of the same cure, resiliency 
and lasting qualities as the one which has given you the best 


service. 


The Goodrich Platen has been standardized to meet all dimensions and 
when you buy the Goodrich you do not get a cheap article made especially 
for the repair trade. You get exactly the same make of platen as the one 


supplied on the new machine. 





Buy the Goodrich Standard Platen 





The B. F. Goodrich Company 


Akron Ohio 


Largest in the World 
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Con. ,,cograph Adding Machine 
on our Stand. 


Typewriter Demon- 
rating Stand. 


IDEAL 
Tubular Stands 


eomplete the usefulness and convenience of such 
office appliances as adding machines, typewrit- 
ers, envelope sealers, stampers, letter duplica- 
tors, coin counting, changing and assorting ma- 
chines, laundry markers, phonographs, dictation 
and transcribing machines, letter copiers and 
other office appliance machinery. They are com- 
pact, sanitary, stronger, lighter, more rigid, and 
in every way superior to any other kind of stand 
for business office use. 


They are made of cold-drawn, seamless steel 
tubing, highly finished; trimmings nickel plated 
and feet are equipped with easy revolving cast- 
ers, that will not mar the floor, or with nickel 


plated ball feet, or rubber tips. 


The’ typewriting demonstrating stand, 
shown, has a revolving table top, which can be 
locked in position so as not to revolve, permits 
demonstrator to show all sides of machine with 
out moving from one position. Every retailer of 
these devices should have them on his floor. 


If you are interested in a stand that will 
increase the value of your product, send us 
your specifications and we shall be pleased to 
submit sample with quotations. 

The cuts herewith show but three of a great 
variety of Styles. 

Our brands are used by most of the prin 
cipal adding machine manufacturers and manu 
facturers of other business office machinery. 

For further information and catalogue write 
the 


Fowler-Manson-Sherman Cycle 
Mig. Co. 


Lake and Peoria Sts., Chicago, Ill. 
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‘The Man 
Who Knows’”’ 


the wants of 
the German 
market, 


Mr.Fred Hoffmann 


desires to 
represent 
first - class 
American 
concerns at 


the 


OFFICE 
EXHIBITION 
1913 


Frankfurt-at-the-Main 
during April of 
the coming year. 








Manufacturers 
of duplicating, 
calculating and 
typewriting ma- 
chines and up to 
date office sup- 
plies, you will 
conquer Ger- 
many by being 
represented by 


Fred Hoffmann 


Charlottenstrasse 6 


Berlin 
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The time is coming—and is 
coming fast—when there will be Dic- 












taphone service in every office using 
the typewriter. By Dictaphone service 
we do not only mean a Dictaphone by 
the side of every typewriter, but also a 
Dictaphone by the side of every man 
who dictates letters. 



















Estimate the number of typewriters doing active service 
in your territory. Next estimate the number of business men in your 
territory dictating letters every day. Add these two items and you will 
begin to get some idea of the enormous sales possibilities of this labor- 
Saving, expense-cutting office appliance. 


Now then: 
















Telephone or write to our Nearest Branch or, better yet, call: 
ATLANTA -.- - - 82-84 N. Broad Street NEW YORK --- 89 Chambers Street 
BOSTON - - - - -- 174 Tremont Street PHILADELPHIA - 1109 Chestnut Street 
CHICAGO - - - 101 N. Wabash Avenue PITTSBURG - - - - - - 101 Sixth Street 
DALLAS ------ 1403 Main Street SAN FRANCISCO - - 334 Sutter Street 
DETROIT - - - 54 Lafayette Boulevard ST. LOUIS ------- 1008 Olive Street 





MINNEAPOLIS, 422-424 Nicollet Avenue TORONTO,;CAN., - - McKinnon Bldg. 
And in all Large Cities. 
Write for catalogs and full particulars, and a complete list of all 
if which may be nearer toycu than any of the above, to 







branches, one « 


TAE DICTAPAVUNE 


(Registered) 






Box 104, Tribune Building NEW YORK 
Columbia Phonograph Co., Gen’l, Sole Distributors 







Exclusive selling rights granted where we are not actively represented 
Positions open in several of the large cities for high-grade office specialty salesmen. 
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ORNE PTE DESKS 


are the 


BEST SELLERS 


Made of high-grade 
kiln-dried hardwoods 


with unequaled 
workmanship. 


The). Dornette& Bro.C0. 


Cincinnati, Ohio 


Send for Catalog and Get Acquainted 





Our Latest Sanitary. 








This is the latest time savinig idea in typewriting. And 
it finds — development in the a 10 VISIBLE 


6 | 
StI nithPremier 

The old hand adjustments of the carriage which consumed so much time saa hate are, on the MODEL 10 SMITH 
PREMIER, reduced to an absolute minimum. Spacing for writing point on each line, back spacing, tabulating; all are 


performed from the keyboard. The hands of the operator never touch the carriage except to insert the paper and space 
for a new line. To watch a SMITH PREMIER operator at work is to get a convincing idea of the value of these 


time and labor saving features. 





_ @, 





Smith Premier Department 
Remington Typewriter Company 


(Incorporated? 


New York and Everywhere 
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The Cost of Failure to Understand 


Your market is the same as any other. If 
you disregard certain conditions through misun- 
derstanding or sheer stubbornness, you lessen 
your profits. It is costly to disregard the neces- 


sity and advantages of carrying 


uitiKory 


Carbon Paper 








It stands first for quality, service results. Your 
customers want it. Our National advertising 1s 
whetting their desire for it to such a degree that 
if you don’t sell it they will go to another store. 


If you know all the facts you wouldn’t con- 
tinue long without MultiKopy. Write for price 
list and other particulars. 


Note: le refer all inquiries to our dealers. 


Star Brand Typewriter Ribbons are made in 
all colors and for all machines and will with- 


stand all hardships. 





F. S. WEBSTER COMPANY, 338 Congress Street, Boston, Mass, 


New York, 398 Broadway Chicago, 222 W. Madison St. Philadelphia, 908 Walnut St. 
Pittsburg, 432 Diamond St. London, 67 King William St Paris, Rue Saulnier, 10 
Berlin, Priedrichstr., 60. Budapest, V-Alkotraany, u, 19 


Vienna, Adlergasse, 16 
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a THE 1912 NEW YORK ae 














BUSINESS SHOW 











will be the Greatest in 
the History of the Office 


Appliance Industry 





Contracts for considerably more than half the 

q space have been made by well-known firms. As- 
surances from others that they will contract for 
space soon leads us to suggest prompt action on 
the part of firms wanting to display their products 
at this “greatest of all’? Business, Economy and 
Efficiency Expositions. 


DEALERS «x4 PURCHASING AGENTS 


Make plans now to attend the New York Show, 
from November 11th to 16th inclusive. It will 
pay you to get in touch with all the new devices, 
systems and supplies that will be shown. 





Annual Business Show Company 


150 Nassau Street, $3 33 New York 
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Work It Out Yourself 


A traveling man dictates one letter a day 
to a public stenographer . : , ‘ $ .25 








He writes 6 letters per week . ; . ; 1.50 
For about 34 weeks . , , , ; 51.00 


And what has he to show for his money? 





THE 


CORONA 


TYPEWRITER 


Is for Traveling Men. It has a full width keyboard, back 
spacer, two color ribbon and every other device looked 
for on a modern writing machine. 


It Costs But $50.00 Complete 


Manufactured By 


Standard Typewriter Company 


Groton, N.Y., U.S. A. 
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You Can Write on the Hinge 


In BYRON WESTON PATENTED HINGED LEDGER PAPER for Loose Leaf Work, the 


hinge is sized and calendered on both sides. It can be ruled, written on and erased as readily 
as the rest of the sheet. 


Hinge processed mto 
paper during course 
of manutacture. 


FOR LOOSE LEAF WORK 


Superior to Crimped 
and Corrugated 
Papers 


In ledger paper that is 
crimped or corrugated to 
secure a flexible margin, 
the surface is roughened, 
thickened or destroyed, 
or the fibres loosened 
after the paper has been 
manufactured 

This makes it impossible 
to write on the margin, 
weakening paper at a 
vital part and entailing 
delay and extra expense 
to the purchaser. 





Byron Weston Patented Hinge 


nged secticn is stouter 
than the body of most 
ose Leaf papers. 


Appeals to Every 
User of Ledger Papers 


Byron Weston Hinged 
Ledger Paper comes all 
ready to be ruled for 
vour Loose Leaf Ledger 
There is no additional 
cost or time lost waiting 
delivery as with mechan- 
ically treated papers. 


You can always recom- 
mend Byron Weston 
Hinged Ledger Paper to 
your customers with the 
absolute assurance that it 
wil! give the utmost sat- 
isfaction and service 





Send for Free Sample Book U and sheet of our Hinged Ledger Paper with directions for ordering. 


BYRON WESTON COMPANY, Dalton, Mass. 


ESTABLISHED 1864 “THE PAPER VALLEY OF THE BERKSHIRES" 











Why Not Let Your Ribbons and Carbons 
Advertise Your Own Business-Namer 


You can get the benefit of absolutely Up-to-the-Minute Quality and at 
the same time help along every Jine you carry by accepting our offer 
to the trade to imprint the dealer’s name on every order we sell of 


SUMMIT, APEX 


AND 


CYCLO BRANDS 


The reason why consumers are demanding these ribbons and carbons of the dealers is 
precisely the reason why the dealers are demanding them of us; they do the work 
better, cleaner, longer and more economically than any other brands on the market. We 

have recently doubled our capacity to accomodate your demands promptly. Address 


UNION RIBBON & CARBON COMPANY 


FRONT AND LAUREL STREETS CHICAGO OFFICE 
PHILADELPHIA 417 SOUTH DEARBORN: STREE1 






























































Patented 
Base 


Construction 






1. No wabbling—accurately machined steel parts 
replace old style cast ones, making every work- 
ing part fit perfectly. 


2. No friction or squeak.—High grade BALL 
BEARINGS entirely eliminate this annoyance 
found in so many irons. The ease with which 
this iron operates cannot be found in any 
other make. 


3. No breakage—cold rolled and pressed steel 
take the strains formerly borne by cast iron 


Parts. 


4. No loose base feet—the filler pieces that dove- 
tail between the base feet brace them so that 
no motion is possible. 


5. No unsightly cast iron hub is now visible— 
the wood filler pieces of the same selected 
wood as the chair, cover the iron hub completely. 


@ A dealer must appreciate that these points will 
sell better grade chairs than his customer in- 
tended to buy, as they will insist on these fea- 























tures after he has shown them. 


Write for new 1912 Catalog. 



























































Meilink’s Filing Safe 


MEETS EVERY REQUIREMENT FOR 
THE SECURE AND CONVENIENT FIL- 
ING OF YOUR BUSINESS RECORDS 


























Every point of construction that will make for greater strength and 
convenience is worked out in the most effectual way. 


It is a combination of the security of a safe and all the convenience of 


the modern filing devices 


What you really get for your money—what really goes to your customer 
for his money—is determined back in the facto1y where your safe is 
made. Years of experience in fireproof safe building is back of every 
one of Meilinks Filing Safes. Every workman fully understands the 
responsibility of his individual part of the work in attaining the 
strength in every safe to withstand the strain of a fall (loaded with your 
valuable records) from the top story floor after floor to the basement. 
Heavy steel plate with electrically welded steel angle frame construc- 
tion. The fire walls are filled with our Special Non-Corrosive Filler— 
Real Fire Protection—which enables us to guarantee the safe against 
Swelling, Corrosion and Interior Dampness. 


We want you to know more about Meilink’s Filing Safe. Write today 
for our 72 page catalogue, showing 40 styles of safes for home and 
business use, and our exclusive agency. 











THE MEILINK MFG. CO. 


1200 JACKSON AVENUE, TOLEDO, OHIO 
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OU can guarantee 

complete satisfac- 
tion to your customers 
and keep a clear con- 
science if you handle the 
celebrated 


WORLD 
TUXEDO 


Typewriter 
Ribbons 


Carbon Paper 


They are made to sat- 
isfy. Dealers find them 
money makers, quick 
sellers and popular. 

Equipped with excep- 
tional manufacturing fa- 
cilities, we are enabled 
to produce a_ superior 
article. The materials 
used in the process of 
manufacture are of the 
highest grade, and are 
put together by men of 
skill and experience. 

Write for our special 
proposition to dealers. 
It is interesting. Goods 
may be put up with your 
imprint if desired. 


International 
Carbon Paper Co. 
206 Broadway NEW YORK 


Western Distributing Branch: 
22 Quincy Street, Chicago 
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Only $2 Per 100 


Beach’s 
“COMMON 
SENSE” 


Travelers’ 


















































Expense - - 
B oO ok MONDAY 
Name.. 
A ree 19 
ITEMS | AMOUNT 
Hotel Geccces 
5 Re ee ek ee | 
| 
Ee eee 
“eeaenalialee: | 
, EER RR ite ee to 
5 Se eee | 
Mileage Books, 
Excess Baggage, | 
Livery, 
“‘The Man They All Know’’ Sleeping Car, . 
Baggage Transfer, Bus, Etc. 
The Cheapest and Best pan Pea ae | 
e 5 C q } 
Books in the Market. anne 
Traveling Men, Book- 
keepers, Business Men ~ 
: Total Expenses for the day, 
all like them. 4 i 


Samples Free Upon Application. 


‘| have used your books for several years, they are the 
best of the kind there is..—-ARTHUR BARLOW. 


; ; ---PRICES... 
Weekly Common Sense Expense Books, per 100... .$2.00 
Monthly Common Sense Expense books, per 100.... 4.00 
Personal Expense Books, per 100................ 4.00 


Liberal Discounts to Dealers 








E. H. BEACH, Publisher 


DETROIT, MICH., U.S. A. 





























SATIN FINISH AND GOLD SEAL 
TYPEWRITER RIBBONS: 


are continually grow 

the world over. The gy ot prone nig m ane into “el 
finished pr du t by expert workmen, have ¢ . th 
“LITTLE” line a quality that cannot be excelled. D. 
ers who handle our goods | buil . bs a de business on r Py 
repeat orders. Sampl 1 pr ipon reque 


A. 


ROCHESTER, N. Y. 


Branch Offices : 


Distributing Offices for Chicago and the * est: 


For London and the Continent: WM. “oe & CO., 
28 Basinghall Street, London, E. 
For Australia: SCOTT & eam 426 Collins St., Melbourne. 
The New York Offi i LCi¢ ground fi t 287 
Cor. Reade St., the largest, finest and 1ipy ’ Meee ie ne 
world, devoted solely to Typewriter Supplie ; Dealers “Typed 
1, Purchasing A ] : 


SATIN FINISH AND COBWEB 









CARBON PAPERS 


P. LITTLE 


Main Office and Factory 





NEW YORK, 
CLEVELAND, 


PHILADELPHI . 
WASHINGTON, D. 


PITTSBURGH, 


ROCKWELL-BARNES CO., CHICAGO 

















That will open up new channels of trade 


—boost sales—cut costs—show a substan- 
tial economy in the expense account— 
increase the efficiency of your employees 
in taking care of new business. The 


UNDERWOOD 
Revolving Duplicator 


_ makes as perfect copies as the large power 


machines without requiring special skill, 
expensive appliances or extravagant floor 
room. It is neat, clean and compact— 
easy and inexpensive to operate. With 
it a boy can economically produce form 
letters, announcements, circulars, price 
lists, office forms, etc., at the rate of 50 
copies a minute. 

The Underwood Revolving Duplicator 
will earn money every day and save 
printing, typewriting and advertising. 
Its small cost— 


Only $35.00 Complete 


will be saved in a surprisingly short time. 
In the light of the recent Supreme Court 
decision it is of extreme importance to 
note that the Underwood Duplicator is 
sold absolutely without restriction, 
leaving the customer free to purchase his 
supplies wherever he can buy to the 
best advantage. 


Let us send you specimens of work and 
descriptive booklet 


Underwood Typewriter Co. Inc. 
Dept. B Underwood Bldg., - - New York 


Branches in Principal Cities 
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BINDERS 





12 STYLES © 
303 NUMBERS | 


Carried in stock for 
immediate shipment 





Write for CATALOG No. 50 


IRVING-PITT 


Manufacturing Co. 
KANSAS CITY, MO. 
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LERKS who have grown old in 
the service of their country, state 
or county know better than any- 

one else the manifold reasons why 


Brown’s Linen 
Ledger Paper 


is Uncle Sam’s standard. They know 
that it never discolors or weakens from 
age, constant handling and working 


over. They know that its writing sur- Jj 


face is perfect. ‘They know that eras- 
ures can be written over without the 
penpoint sticking and spattering, with- 
out the ink running and blurring. 
They know that books made of this 
paper open flat and smooth. 
Recommend It To Customers 

The records of a business, like those of a 
government, are valuable and should be 
preserved. Leading corporations, banks, 
etc., use Brown’s Linen Ledger Paper for 
this very reason. It will pay you torecom- 
mend it to your particular customer for 
ledgers, record books and loose leaf systems. 
It will increase your reputation as a qual- 
ity stationer. Write for Sample Book. 


We also make all Linen and Bond 
Papers of the better grades. 


L. L. BROWN PAPER COMPANY 
Est. 1850 Adams, Berkshire Co., Mass. 


Fac-simi PRS Warermark 
 LILJIBROWN G& IPAPER CO. 
pew ILUINIEN ¢ LEDGER 
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Offices In Your Town 


The progressive business man in your town is interested today in the Economy 
of Standardization as applied to every branch of his work—especially in the 
character of his office equipment. 

He secks that kind of office furniture that is correct in design—-harmonious 
in finish— dependable in service. 


Globe“Wernicke 
Wood and Steel Filing Equipment 


being standardized to meet all commercial requirements is always featured by 
progressive dealers seeking the support of thoughtful buyers. 

Our catalogue will appeal to your trade, and help you to build up a perma- 
nent business. Copy on request. 


She Globe-Wernicke Co -- Cincinnati 
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THE PUBLISHER’S POINT OF VIEW 


Phere are now before ngress several Ss proport thu r instance, it would cost to send a four-pound 

in view the 1 $1 postage rates | I housand-mile zone 12 cents plus 36 cents, 

third and fourth cli matter and the or 48 cents, whereas to send the same package fifty miles would 

ishment. of parcels post for the st ] ents oO! 

United States. Two of these measures, the Ww an arrangement like this would benefit 

Sulzer bill, the one introduced by Senator t e of t nited States. In the first place, each individual 

Congressman Sulzer, seem to be nearest wl A ma package would have to have a map or some 

termination, with perhaps the Bourne bill Way ding t the distances from where he mailed his goods 

point of precedenc This bill is some to the | ts t \ h he wished to mail them before he could 

visions and should be keenly analyzed it what his postage would cost him, and 

ll require some \ yous work on the y \ e would figure it the same way. If the 

the country In brief, this bill estal raduated according to distance, it will be 

rate of postage on packages, a ne rat ry har r ind ls to find out how much postage to put on 

rcels will vary with distance. It con their parcels. It would cost as much to find out how far it is 

lass matter and includes the following rom M G Grand Rapids, Mich., as the average parcel 

s wort | when one comes to add the postage for such dis- 

ent an ounce up to r ounces is provided tance st people would find it cheaper to throw away their 
ages of goods Q em 

il] ' ining third and fourth class postage rates, 

delivery only, 5 cents for the first pound, vould s¢ isly enience manufacturers who send out quan- 

i] pound tities of talogs ng the cost of sending a large catalog a 

6 cents for the first pound and 2 cents long dist yrohibitive, but the cost of figuring out the 

ax y the graduated rate would involve so much 

ents for first pou 1 3 ts for yor that it would be practically impossible to comply 

it ( bill passes, we predict that it will break 

8 cents for the : } ts vn \ t. In addition to the foregoing, the Bourne 

: the present rate on printed matter of one cent for each 

e. 9 cents for the st pout iT > cents tw ur { n ent an ounce up to four ounces. Above four 

ne rate proposed for parcels would apply, showing 

e, 12 cents 10 ge and ranging up to 300 per cent above 

_— the pr t rat r printed matter. For example, a six-ounce 

12 cents for t rst nd and 12 ts three cents for any distance will cost un- 

and ler thi ‘ nts for local delivery, six cents within the 

ds. and n 1? ce! tv-mil : nts within the 200-mile zone, eight cents 

te witl eleven cents within the 1,000-mile zone 

an eleven-t , e at 500 nd 12 t { 1000 mile zone. If the Bourne bill be- 

ents for the ind and for t idle upon manufacturers a most intolerable 

uking a t { sed by every means in their power. 

eleven-pout 100 than the Bourne bill is that embodied 

r the first pou nd t ents for t] ? while it has certain defects, is a step in 

ents. while if vish« nd thy tical parcels post measure. The Sulzer bill 

New Work to » Franci fae in lopt lat rate a graduated rate according to distance. 

mately 3,000 1 rider to an appropriation bill and 

ist of smaller pacl es would | tand hov ming a law provided the Bourne bill 





JIS 
is not adopted first The Sulzer measure increases the weight 
limit of domestic postal service to eleven pounds, which is th 
common limit of the universal postal union. and reduces the on 
cent-an-ounce rate on general merchandise to the third class rate 
of one cent for each two ounces or fraction thereof. It makes 
distinction between delivery offices and non-delivery offices on 
sealed parcels, which will not work any hardship on the business 
community 

Parcels six by twelve inches in dimensions and up ¢t ne 
pound in weight may be sent for one cent; larger parcels up t 
one-half of a cubic foot or six by twelve by twelve inches and wy 
to eleven pounds in weight may be sent for five cents Large! 
parcels up to one cubic foot or six by twelve by twenty-four inches 
and up to twenty-hve pounds in weight may be sent for ten cents 
No parcel shall be over six feet in length and in no case shall 
the carrier be obliged to transport a load of over five hundred 


pounds 
delivered 
the 


and 
States 


matter collected 


the United from post 


places of business where the carrier delivers the 


certain other 


in transit 


It is interesting to note that as a matter of economics, it 
costs no more to transport a package for a long haul than it does 
for a short haul Chis principle was promuigated by Roland Hill 
of England in 1837 and brietly stated as follows That once the 


postal transport is in operation, the cost of its 
of the distance traversed upon the 
This 


of trafe within its capacity 


within 
othice to 


These rates for the different sized parcels apply to mail 


different rural r 


different 


the 
the 
mail. There are 


1 


provisions guaranteeing an indemnity for matter [os 


use 158 


moving machinery by any unit 


is a law which is rec 


in practically every country in the world as a sound principle ot 


It is a principle 
work 


traffic 
tems ot 


economy 


the various cities 


and it is one 


upon which the street car sys 


which is going t 


be more largely adopted in the carrying of goods by common car 


riers everywhere 


To establish a zone rate on parcels whether the weight limit 


is fixed at eleven pounds or more or less, is wholly unnecessary 


from an economic point of view 


the parcels post measure and might not result in the anticipated in- 
bill 


'tke the Sulzer bill, for instance, is adopted, the mail cars will be 


creased revenue to the post office department, whereas if a 


enabled to carry goods up to their 
tively small additional expense, which will 


It might defeat the object oft 


full capacity with but compara 
ve principally for addi 


tional mail clerks to handle the increased volume of business. 


manufacturers 
bill 
bill 
shorn 


Merchants and 


fully understand the Bourne 


urging the passage of some 


which, however, should be 


allowed to become a law. Thes« 


one in some way or other and ws 


should see that Congressmen 


Many competent 
the 


similar to Sulzer 


1 a few ambiguities before ‘t is 
measures affect practically every 
\p- 


pliances to get in touch with their Senators and Congressmen and 


urge subscribers of Office 


to post themselves fully on the subject, insisting that the subject 


be understood and that some practical and acceptable parcels post 


measure be adopted 


x * 7 s 
THE The two great political conventions have 
THREE been held, the platforms of the parties have 
CONVENTIONS. announced their principles and the candi- 


dates have 


there is hint of an impending 


trom Bay as 


We 


gentleman Oyster 


Progressive American party 


and the Prohibitionists are going to do yet, 
come on with their accustomed declarations 


been placed before the people 


convention in August with the 
the standard bearer of a new 
don't know what the Socialists 


but they will doubtless 


be immolated upon the altar of the cause 


We have profound respect for all candidates and we probably 
have a few cheers in our system for one at least. If a composite ot 
the three leading figures could be elected, the country would have 
an interesting administration \n academic interest in the political 
situation is as far as we care to go in these pages. Candidly, we 
do not believe that the election of either M Taft. Mr. Wilson or 
Mr. Roosevelt would involve the country tn war, pestilence or 
famine We want everybody to be prosperous d happy, and wt 


utes oO! 


houses or 


¢ 


regardless 


gnized 


thinkers are 


measure, 


and their candidates to 





Manutacturers at Omaha next month 


politics need not greatly affect ness 
all over the suntry are affected by wh: 
does \\ thout their support it an lo 
has accomplished splendid results. It 
It has digested facts. It has emphasiz: 
men how to figure out their problem 
large and influential section of the trade 
ers brotherhood It deserves the su 
office appliance dealers. If anyone wl 
to do so, he will have stood in his ow1 


an opportunity to learn—and it is the 
how to do things best and, turthet 
which makes men successful 
4 — ad 
AN ANCIENT Old General 
ENEMY AND sword in the ft 
HIS WATERLOO. and is preparing to take the 


makes a sudden 


but prefers to assault it by degrees 
poral Let-It-Wait are his bodyguard, 
policy. We must all be up and stirring 
tack Nirvana steals over the healthiest 


these sultry midsummer days. A calm 


optimism are needed to weather the 
drifting with the tide 

If you care for figures, take note 
\pril were nearly $43,000,000 more than 
year, despite the fact that several pers: 


about electing a president along in November 


the problem is to get pet ple 


doubt 


of money; 


old problem, and pessimism and 


you note a decrease in sales in some 
at any other time. Redouble the effort 
twenty Even a temporary let-up in 


intensify the promotion work which makes any demand 


Energy is just as contagious as 


prizes are the richer by contrast with the blanks which 


drawn by satisfied sloth 


Old General Apathy is a usurper 
will put him into permanent cold-storage 
x a M 
HOW TO PICK How many 


an employe 


THE MAN 
FOR THE JOB. 


Ing 
Witricate as 


man nature’: 


of the job hunter 

a true view of capability Both are on 
that tends to freeze the natural and 
thus often actually belittled by striving 
self, while the employer, watching, it 


ineptitude, fails to discern the capacity 


strenuous defensive pastim 


him 


gaged in the 


Very likely neither finds 


\ positive attitude on the part of 
view proves more fruitful of results 
Hunter, instead of endeavoring to catcl 
geration or misstatement, try to bring 


be difficult, for some 


This 


liistance, are 


otter may 


notoriously the worst ven 
everything except 


not 


They can sell 


come to think of it, ts such bad 


virtue. But for his own sake it is tor 

nd out what is in them, however 

The raw material of real ability, t 

ished polish that may cleverly hide vacuity 

1D) net dgeon the applicant 

place If he is real man, | xpects 
loya niidence in the man who hires 
you te e them, nor will he take factiti 





With good men 





more, 


\pathy 
ays 


Instead of ten 


midsummer 


Younz Colonel 


business men realize 


engineerin 

Too 
ind the man hunter, mutual artificiality 
the defensive, 


the 


the msely es, 
trait, 
the employer 
clumsily 


him, 


with 
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Rem f he is capable man, in this pri ey vith those that are recognized and followed, as formal 
\ d vour house are on trial as much as des nwritte aws, In practically every other trade, industry 
est way discover a mans weakness, it t é c , essit 
tar . encourage him to be himself Nine times out of tet \ parti r field of work for such a code was suggested in 
t so the surest and the sanest way eveal his strength spe Dallas by R. R. Shuman, advertising manager 
t the knack of discerning this reserve force in men, es it ot t quid § onic Company of Chicago, who thereby seized 
1 > re . “a _! tre > > . ave 
Ing it rately, of discounting temporary weakness ive ) ‘ QIK position of the trade journal far better than have 
r anent source strength, which more than all else « st iny shers the “older school. Too many,” said Mr. 
tut t good employer \bove all, trust the man wl s can 5 re tent to secure advertising upon the ‘charity 
die states a fact disadvantageous to himself he 1s not Sis, WHl s shame the soul of any respectable publisher. 
es disqualified; only ability can afford to discour tse] \s t traight road to the approach of the dealer’s favor,” he 
n honesty does so unconsciously Remember, \ ire hiring Lae t the t journal occupies a naturally unique and im- 
an nd not ygarithm . posit 
; ne ; . - every reader and advertiser of Office Appliances knows, 
I essor Holmes W. Merton in the May number Bus a \ : tep 
' ; ar ‘ ' re servi is the principle on which every issue of this journal 
‘ ites illuminatingly of “Charting the Mar He would de : é 
, s bas It is because too many trade papers have not had suf- 
cide ¢ 1 man’s capabilities by data, make of employment a rea . 
; ; ' ; ient faith in the value of their own columns that they have had 
S é Che idea should be given a wider practical test, always a 
' ' rye nt persuading the reading and advertising public 
remen g that when all is said real ability 1s tl most secret : . 
ee ; ; , ; 1¢ some instances—fewer in the lapse of edu 
elusive 1 ilculable thing in man Rare y aoes it Kn W a 
' ting « rience—have resorted to what Mr. Shuman calls the 
( é ower. It is a social, not an individual possession. Only , 
é, i ppe nm years more and that voice will be silenced 
fr I in polish it. Only use can shape it. Sympathy a oie ’ : 
, , e stout al rous plea of honest service 
n search it out enthusiasm make it productive 
\nother statement which once would have been deemed revo- 
M& & “ ul as 1 made by LeRoy Fairman, editor of Advertising 
, , Selling, at this same wide-awake. Dallas convention; namely, 
ORGANIZING \ certain measure of disinterestedness Lad ae eters 
‘ . a3 é I s are justined in refusing agents a commission 
THE TRADE 1 condition of life in any publicati The ; . : 
, | ' I W those journals obtain on their merits as alert, 
JOURNAL trade journal, especially, if it thrives, thrive Z : : 
“ _ ’ ’ vell I ited nedaiums 
BUSINESS. on altruism. The more thoroughly it tor Risin; : ; 
W he he t journal field shall be ripe to a harvest of these 
gets its editorial sé mn realizing a ré ie! . a . Piss 
; oe : pi iples of the “newer journalism,” the alliance or association 
ex! e among its readers, the better it fulfills 1ts vocation—the oa sig 
; on or W Brother Clark is ably contending, will follow as moon- 
greater its practical efhciency. The editoria we ecomes the r. eg a y 
; , rise ter sunset I the meantime it is for those of us who are 
democratic “we” without a murmur. 
we ghting the battle of education along these lines to make sure 
Perhaps this very access of fraternity vetweel editor and shoe 
. : le! MOO! 
readers has obscured the radical need for another and equa vita re at 
co-operati n the trad vg 1e] tl co-operat! between , . . ‘ : 
sapta ' . e journal field: the Y EDUCATING There is a suggestion for dealers in office 
contemporal I hnpers o ; é a 4 nice ress ‘ 1 ~ . . 
sapped? dries dors ware mad technical pr ll BOYS FOR furniture in a news item which comes from 
ance within to parallel the amity without. In his address before the OFFICE WORK Dayton, Ohio. The May & Company es 
. , * . + « c so” 
onvention of national advertising men at Dallas, Allen W. Clarl F ritage . 
: : \ ; ns wechinrscs ‘ I , tablishment of that city is urging that the 
editor of th 1erican Paint < Oil’ Dealer, St. Louis ll named ' , . . . 
CIOs = Saeee ' ind ; sommes ae ee — eading dealers in household furniture co-operate with the pub- 
+} or" \ . | ”? . y* - ] ; «1 , 
~ ne \ssociation idea , ing tn: trad¢ ournals, in @g Te ‘ 
n | clat lea, oe n it trad nal 1 geneta , ert cs in t hing pupils the proper selection, care and 
ha\ been efficient forwarding le interests of every: but f 4 i i 
a ean, Senaee orwarding the in lilies inane arrangement of furniture in the home. Youthful impressions are 
hems S S . ; : 
the aici lasting, and it is argued that a course in domestic economy logic- 
\s a photograph of modest efficiency, certainly no trade jour ally should include training in the purchase of household goods. 
] 1] 1] » - 1 , f 1 t ly r } 11 . . 
nal ll quarrel strenuously with this definiti It is only fair, If this is so, it will occur at once to the reader that a similar 
incl s quite true. But just as the fanatical apostle of altruisn publicity for office furniture cannot fail to be of benefit to both 
n individual ethics commonly fails to help others by ignort him the trade and the coming generation of business men. Too many 
self, conversely, the publication which would be of real and solid boys enter an office today totally unacquainted with the material 
be t to its readers must avail itself of the advantages of trad mechanism of its work. They have crossed the seas with Ulysses, 
association for its own greater usefulness \n active, compact ike enough, and fought the stubbern Gauls with Caesar, but they 
well-equipped and permanent organization, working under the t at once in the environment of files and sectional book- 
dorsement and direction of the National Federation, for the p ast \ t business education will remedy this before 
icity, promotion, improvement and patronage of trade journals 1 y years In the meantime, frequent excursions to factories 
is \ Clark’s description of this ideal. He states as the purposes nd de showrooms, where the real simplicity of office ma- 
ef such an organization: publicity, in uttered speeches and through hinery is « ine vill be of benefit. The “laboratory method” 
idvertising, for the trade journal idea, and the development of a ma vell be applied increasing the effictency of the “coming 
de hics and co-operation “similar in practice and identical capt f industry 
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Wealth 's No More an Assurance 
of Happiness Than Poverty Is a 
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SELF DEVELOPMENT 





through life 


YE have all noted, all life, 
/: / that the man who sidesteps is ; 
past grand master in the matter « 


digging up excuses and explanations, quick 


to charge others with everything cor 


ceivable, but that rarely, rarely if ever does 


he incriminate self, the only guilty one 
or the only one in whose guilt he need 
suffer concern 


visit daily 


land, but if he 


\ man may 


gymnasium in the dally not 


with the apparatus, his biceps will mak« 


no record of the matter 


\ lawyer may spend his entire 


rounded by the well filled shelves of the 
greatest law library on earth, but unless 
he bury his nose between the covers of 


those books and to purpose, his clients wil 
continue to suffer in conjunction with mis 
fit, wife and babes 
The art student may have his tuition paid 
at the Julian Studio, may spend his 
the but 
he work with his charcoal, paper, clay, pa 
lette, and to 
those who practiced self denial and sacrifice 


days in 


Luxembourg and Louvre, unless 


tubes and brushes purpose, 


will have to share in the undischarged debt 


of self to self 
No, no; while the trifler fools few and 


never himself, while he borrows, begs, 


he can never 
owes little if 


little he dis 


steals and fritters away time 
the DOER 


this 


restore or repay, 
others, and 
fold 


suggestion 


anything to 
charges an hundred 
that the 
owes anybody anything; 
INFINITE PAINS should 


with 


I resent 
WORKER 
the 


every 


man taking 


be called upon to share anyone 


his and a 
that 


the man of 


credit for self-developm« nt 
who hustles 
ENERGY 
owes his individual accomplishment to any 


Such 


vancement; the man 


wisely, intelligent 
men not 
CO-WORK 


more in 


man self are 


other than 
they are 


WORKERS, 
] 


nominal leaders are 


only 
ERS, and 
debted to 
They 


them than they to any man 


are needed more than they need 


Sallust has said, “Work the think tank 
out of hours, arrange, study, plan, decide 
definitely what had best be done and how 
then get a hike on, hike, hike, hike and 


keep on hiking 


it just 


old boy did 
not phrase 
words as 


and the like, but he 


employed such 


ymptitude 


sider, pt 


By GRIFF GLOVER, GENTLEMAN 





Conducting a Sales Campaiqi rn 1 was 
published about three ears J } fice 
Lppli lncEeS vas n such demand Ha [ was 
necessary to print ten thousand add l 
mprint i et yorm [to sup} isers Wi 
visnhed ft preserve a f ») ¢ [ it , 
he niy @Way iT I? } VW? 
is by friendly pirac The matte e write s 
so good, however, that we war s} 

A h “) jriendas VW) lu c} ca 
ninise f tito tie Dalt i idd VJ /110lé 
Company that it 1S alm Sf wpoOsS Dié ft »p 
trate Glover the man from Glover the e- 
presid nt of the Dalt } 

The following article will be found 

fu up to the usual Glover standard. Glover 
is one of those modern business men wh 
lust? llé the power of tT he cicada d 1? 
and professional man in business. The 
lecture, which is here republished, contains 
stuff that ought to make every man who reads 
it set his jaws a little more firmly together and 
go into the fight with the resolution t 
whatever is coming to him with a grin instead 
f with a whine. 
it up to a man to shape his own destiny 


and with even the home office 


general manager against him, he 


on growing and developing, and when 
Caesar had his littl \frica 


le bickering 
secured the agency for 


What a pud 


Sallust 


Growth and development! 


I 
ding it would be if we could just order and 
receive it from some mail order house, all 
done up in a neat packag« 

Gibbon has well said, “Every man has 


two educations: one which he receives from 


others, and one, more important, which 


Sir Walter Scott em 


himself.” 


the 


he gives 


phasizes sentiment when he 


ing almost the same words: “The best part 
f every man’s education is that which 
he gives to himself The mind has been 
en ed with no more laudable or profit 
ble ambition than that of self improve 
ne t 
I can remember when, during a deadlock, 
David R. Francis was nominated mayor o 
ot Le 11S is a }f ke a Ss sper hes t I 
ti? ¢ whicl | ; - } \ 
ll¢ wi I ré I were S ) A 
Dave Fra Ss has rt een to hoo since 
] nt taken a Tresp nade < I 
id a private tutor t he has WORKED 
wg , ‘ ; 

row! in eveloped, give ndid 


1dmintis S mayo a 5  « 

ne as governor, proven an excell 

net I ed th pos tl t t 
of the siana Expositi A edit 
ind dis tion s today a dire the 

vew < fe Insurance Compar and a 
SCOTE Ss, trus impanie ds 
and t great corporat s and ter 
prises, has assed millions an : Q 
nize¢ is ne of the leading and A 
ble siness men of his day 

I t a few lunkhe S 

sidere: 1ggest rf I 

ind deve 1 S Sol I n 
aswe \ \ Te eae never mad 

whether ndividu was the n 
that | Int have anything it 
to d r that in his judgment is 
alrea supreme 1 er « { 

eda t A I of the w 

\] mattet wh 
cludes t ight or possi y 

or de ent It is the de m 
of ai t ght, the S lose t 
destroys human endeavor 

If success is willing to meet é 
mat n nang up a purse, it Is 

sk ( ect and the fellow \ S 
for th esentation ot a Half-Ne ws 
ttle e's battle and the ns 
ind 1 . der which it must ht 
ind w Were it otherwise, Lit 1 
have ¢ litting rails, Grant w 
continued his life on the farm, B kstone’s 
Comm«e ries would never have beet it 
ten, D’] el would have remait 
scure, | 1 would be unheare the 
eld mathematics, and wher« ind 
the I st men of the business rid 
we W find a band of superannuat f 
ice boys and messengers 

Nor these men wasted recious 
n it ng on the _ fence n 
throug rails t the next | 
natting t S¢ es ti ve hocus-] y 
its ap greenness Self development 
is the 1 battle of life It is tl nly 
issura every success, pres 
ture he we ear it §s t sa 
pro ¢ man, the real compli i 
en nt lies the unspol ra 
P tint er of necessity is v ' 
ny ement, that the d 
to h RGY, is DEVELOP : 
1. WO ER 
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TAKING AN INTEREST IN THE PROSPECT 





SOME OF 


THE THINGS AN ALERT 


EXECUTIVE May Do For His AID AND COMFORT 





for customers 


king 


66 RE y 
L your | 


oking for sales?” Or1 


answer to that question w 


depend, in la neasure, whether 4 
house gets eithe 

It is the diffe between a hearty, hu 
ma terest in the satisfaction of need and 
the mere desire to fill out an order Phe 
customer recognizes that difference He 
recal t when he making up his mind 
where to place t veted re-order. “Take 
care the customer, and the sale will take 

ire self mig well be emblazon 
abovi desk of every department head 
ind ( salesma 

Most of us } wledge this, and yet 
how often, in practice, a visiting customer 
is treated with a irtesy as scant as it Is 
uncons s of de t Perhaps the re 
la { Ss da failure to interest 
ourselves in the proposition which cot 

I s tl rospt When a salesman neg 
lects t liscover the real wants of a cus 
tome! hardly surprising that he also 
fails satisfy those wants He should 
neve tor S selling his goods 
S \ nditions of ‘the business into 
whicl is trying to fit them. 

In this, as 1 er crucial matters 
trade, it is the little things which loom the 
irgest when they a neglected A cordial 
greeting as the customer enters the offi 
goes far to smooth the path toward at 
rder Ve ry likely he enters perplexed 
rival claims between which he finds it diff 
ult to decide \ smile and a word of i1 
quiry are arguments against which there is 
no app Che busier the office into which 


he enters, the more will sincere cordiality 


n wel ning I ppreciated. A cheery 
vi | the message that “Someone will 
be at liberty in a moment,” will always out 
weigh the mere formal “Won’t you have a 
hair ch irres ly suggests the jaded 
maid in the front hall on washing day 
There world of importance, too, 1n 


vhe ( Sit seated—whether in a 
plac« et retirement or amid the full 
rush and swing of the day’s activity \n 
tte1 impres prospect by mer 
ustle around him is as childish as it is 
antiquated Very likely he will be bored, 
rather than impress \ trifle of consid 
ion here is sur its reward 


A General Manager with an Idea. 
l announcement of the 


sitor, it is better to let him present hi 


self t the executive or salesman he is 
seeking. If he is not acquainted personally 
with ny repres¢ ntative of the house, by al 
nea ¢ him to the most authoritativ: 
man who is at liberty One general mana 
ger has de his firm’s reputation for cour 


quare dealing by insisting on s« 


him and makes it easier to get a hearing 
ir might deceive the su for Any method 
which substitutes the personal for the for- 
the the perfunctory, an 
actual for the mere grab 
he has manifested genuine tet for trade, will strike fire from a prospect. 

| Then, of course, there is the “impossible” 


a resumption of business. 


mal, sincere for 


desire to serve 


customer—the man with a grouch—the re- 
calcitrant. He told you when he bought his 
first bill of goods that all your competitors 
had tried to cheat him. He had beaten 
them at their own game, though. He had 
got the best of them, trust him for that. 
You listened, facially sympathetic, but in- 
wardly a little disgusted, perhaps. And, 
of sincere joviality will bring salesman sure enough, on the first order he balks— 
fault the unconsciousness 
habitual Your house is like 

rest, he gouge the 


and finds with 
The best art ere must e of an 


the 


carper. 


inderstanding 
nscious of artifice \ forced smile is all finds, out to 
trade, etc., etc. 
If you are wise, you try honestly, first 
all, to please his ‘whims. That is the 
duty, however unreasonable the 
Marshall Field could found a 
proportion of his business on his 
igar, even better pleased f the “hous readiness to hear and soothe the aggrieved 
if he made of his complaint department 
bureau of free advertising, so can you. 
Throwing Stones in Glass Houses. 
cases there is a limit to 
If letters and personal calls both 
you are dealing with a customer 
who will not be satisfied and who seeks 
the requisition continually new reasons for dissatisfaction, 
for failure after so successful a start [The sometimes a frank statement is the winning 


less effective than a quiet honesty In 


eeding the modern gospel of good cheer 
optimism, it is well not to forget the ot 


seller’s 
buyer. If 


Ider value of sincerity 


made [he ustomet! 
sizable 


stead of ending, its work is just beginning a 
mers must be kept ti 3ut in some 
patience 
the ordet fail, if 





ct that the customer is miles away t trick. A man who can write the kind of 
the point. Through the ¢g s wl ure rebuke which once in a year is required to 
shipped to him he is judging the selle: wake up such a customer may, in the out- 
and on that judgment will depend the sell come, win a friend for his house. Busi- 
er’s future status in his mind ness, of course, is a glass house, and the 
“Gumshoe” Work That Counts. stone-thrower risks a smash, but one may 
Bio cinleerts im: aeaiiie: tdibemeess tal m sometimes turn on the hose of honest indig- 
Fs cece foo antl if alaee anais ciel nation, tempered with a dash of humor, and 
hinped—sey, in. two weeks of @ aaa’ actually clean the premises without dam- 
nquiry were sent out by the advertis age. : : , : 
ing department, not soliciting a re-order The main thing Is to convince the cus- 
hea tuner alias Gdhaldie dite deine eee Sn good, bad, indifferent, different or 
satishactore tn the tune vould even Just plain apathetic—that you are inter- 
weil dee a tenant buttes bc See a es aes ested in him and his success in the use or 
She donk kee ths eatmmalliie aaeends ak oie handling of your line. And in the long run 
quiry indirection. af faethe . skillful the most economical way of convincing him 
liane 2 ies tate 3 ie aeteatiin a is really to be interested and to see things 
1 Rometianen thee well acad: ania Cm his particular angle for the moment. 
iat mek a wi hae Mseieien, dake To do this takes more than sympathy or 
quick 40 respond to #1 nea broad-mindedness or insight. Most of all, 
| steee thes atizing a eroup of it takes imagination, and that is a com- 
iain ahdet dain, Ree ae eo ye modity that is becoming both more precious 
somal lethee th cnc. dlinaad io Gauie dete be eee with every monthly turn 
the man who first interviewed the prospect °% the business calendar. 
nd reflecting just as mu his pe = 
ty and style of talk as ssible - To hypnotize a man into taking what he 
st order has been satisfactory and the loes not want or need, is to have him come 
nd less so, this brings back to the cus uut of the spell and patronize us no more. 
ymer’s mind the original service rendered —Exchange. 











SOME WORDS OF APPRECIATION 





COMMENDATIONS OF PUBLISHERS HERE AND ABROAD ENCOURAGE OFFICE APPLIANCES 





ITHIN the last few weeks Office 
Appliances has received from two 
sources unmistakable’ evidence 
that the co-operative spirit it represents 
co-operation between manufacturers and 
between the office appliances trade at large 
as evidenced by the pages of this maga 
appreciated by 


men of wide experience and intelligence 


zine—is understood and 
Office Appliances is not accustomed to self 
praise, nor does it lend its columns to lau 
dations of the work it is doing except in 
cases where our friends, in handing us com- 
pliments, say something in which we be 
lieve the office appliances trade at large 
will be interested 

The following two articles—the one by 
Andrew Geyer, the dean of the stationery 
press, published in Geyer’s Stationer o 
April llth, and the other translated from 
the French of La Revue Dactylographique 
and written by M. Navarre, the editor of 
that excellent journal, demonstrate that the 
policy of Office Appliances is understood 
and approved by men high in the counsels 
of the trade. We take the liberty of repro- 
ducing these two articles in part. believing 
that they will be not without interest to 
subscribers of this magazine, and take this 
opportunity to extend our thanks to’ Mr 
Navarre for their much 
appreciated expressions 

We believe that, although the trade pa 
per industry is somewhat unpretentious in 
France at this time, M. Navarre’s bright 


and enterprising journal will be a leader in 


Geyer and M 


the awakening which is sure to come to 
French business men 
From Geyer’s Stationer. 

Che remarkable growth of trade and tech- 
nical papers in recent years affords striking 
evidence of the industrial tendency toward 
efficiency in modern times, especially in the 
United States. Within the memory of most 
of us the time was when the average 
“trade” paper was an unknown quantity 
The great majority of these publications 
were insipid affairs, with but little definite 
purpose other than “to get ads.”’ Editorially 
the principal features were devoted chiefly 
to write-ups, puffs and notices carefully cal 
culated to please either existing or possible 
advertisers But little thought was given 
to the duty that the publishers owed to its 
readers, a few of whom occasionally paid 
real money for subscriptions Under the 


old régime the editor never got horse 


whipped, but the dread of 


losing an adver 
tisement constituted a more subtle punish 
ment that every one from office boy up 
worked diligently to avoid. Editorial ideals 
were as nothing to the utilitarian minds of 


those in charge of the business department, 


and as a result class publications were gen 


> 


r 


erally regarded with odium by shrewd met 


chants, who became impressed with the 
idea that the trade journal was not fulfilling 
its pretended mission—a belief which was 
ilso shared freely by intelligent readers 

\nd se tt came to pass a chang 
be made \ few pathfinders struck boldly 
mut, away from the old ruts, and bright and 


militant minds were quick to follow the 


new trails 
Today the trade and technical press ri 


vals in importance and influence the com 


bined newspaper ard magazine literature 
Many believe that it ex 


Millions of business 


if the country 
ceeds it in real value 
men depend upon class journals exclusively 
for trade information. the accuracy of 
which it 1s impossible for a newspaper to 


h 


equal. The grocer may be impressed wit 
the news of the coal! situation in his daily 
paper, but the coal merchant or miner seeks 
his trade paper for the exact facts. and the 
think of lookine in t 


grocer wouldn't he 


newspaper for information of the grocery 
business. And so on in every line of com 
mercial activity the trade paper has become 
a power and an essential that is as re 
markable as it is logical 

There is much material for fascinating 
history regarding this wenderful develop- 
ment and those who have brought it about 
there are master 


In nearly trade 


minds at the head of great publishing prop 


every 


erties, and one of the most interesting of 


these, long identified with the stationery 


and allied trades, is the subject of this brief 


sketch The Office Appl 
Chicago, have been pathfinders in 
the office appliance field in the full sense of 


They have blazed a new trail in 


publishers of 


ances, 


the word 
this field that has won the admiration of 


the entire trade. and as a contemporary 


Gever's Stationer deems it a privilege to 
express its appreciation of the work which 
has been a distinct benefit to us all. The 


publishers of Office Appliances regard the 


trade paper as one of the greatest influences 


} 


of the times. They believe in the mission 


if the trade paper. in the message of bet 


ter business that it carries. in the uplift 


spirit that dominates the 


ind in the cleanness of thought, which is 


the universal policy of 99 ner cent of all 
he trade papers published Their belief 
the trade paper present and future is 


inded upon that other belief that busi 


ness rules the world—that business l 


s the expression of man’s industry. is the 
mopelling power if : het 

Reine imbued with such a belief thev nat 

irally hold high ideals for the trade naner 

Knowing that the man who reads trade p 

pers is the man who leads in evervthing 


that 1s worth while. they believe tl t ne 


he man, and they have worked out this be 


paper its¢ 


Translation From the French of La Revue 


cess of the 


very unassuming compared with the Am«e 


ican journal 


composed of 172 pages, 


advertising 


‘ade paper not ¢ nly has to di wit the 
particular business it represents, but with 
he ethics of business and the morals of 


lef in the magazine, Office App es 
Broadly speaking, their incentive has not 
been simply to make money, but to create 
trade paper which approaches their ideal 
a business publication, and the measure 
their success is best evidenced by the 


t 


Dactylographique, issue of April, 
1912, .Page 132. 
OFFICE APPLIANCES 
Whatever pride we may feel in the s 
Dactylographic Review 


no false modesty in admitting that it 1s 


Office Appliances, published 


for several years in the United States and 


well known to many of our readers who 
understand the English language 


This monthly review, superbly printed, 1s 


; 25x31 centimeters 


] I~ 


size, and costs 2: 
What can one say month after m 


cents 


172 pages, will be asked by those who have 
never perused this American organ of type 
writing and similar mechanical writing de 


vices 


Some things very interesting to the pub 


to which this journal directs its atten 


tion. It should be observed, however, tha 


ccupies the greater part f 


these 172 pages 


In America. as we know, advertising 1s 


more highly rated, better appreciate an 

is as yet with us 

Office Appliances 1s pre-eminently ub 
licity organ, and it is this fact whicl n 
stitutes its interest and its success When 

new invention appears in the world of 
type-mechanics, you are sure to fin in 
echo of it in some issue of this publication; 

the improvements in styles. models and 
the latest values are indicated in illustrated 
innouncements, easily grasped and w I 
ranged. although very numerous 

We have been curious enough to e1 I 
ite the dvertisements in the iss 
March, 1912. and we have noted down 265 
nn ements of different business ses 
hitv of hi are full page 

Ninety-sevet fferent industries make 
their ap] through the publicity afforded 

()ttice Vp inces 

Typewriter properly s called ah 

\ nited space The followi 
teen makes are represented in the <t js 

¢ n \ ic] W ¢ base this t n 

kensderfer, Elhott-Fisher, Fox, Ham 


Remingt¢ 





Secor, Smith & Brothers, Standard, Under 


All these machines are of American manu 


facture Foreign-made typewriters  ar¢ 
neve r rarely, advertised in this maga 
zine Prohibitive duties make it difficult t 
import the product of competing nations 

The following are the various kinds of 
prod ts advertised 

Adding Machines, Calculators, rollers 
and parts for these machines, Addressing 
Machines, Pocket Calculators, Cash Regis 
ters, Cash Boxes, Office Chairs. other office 


\lachines, 
both simple and rotary; 
] 


furniture, Dictating Duplicators, 
\lachines, 


\lachines 


gum, pencils 


Copying 


Stamping and those to open ane 
stationery, 


Inkstands, 
Stylographi 


opes;: 


seal envé 
Loose-leaf Ledgers, Pins, Files. 


Inks, Pens, Pens, 


Fountain 


Pens, Pencil-Cases, Penholders, Post Cards 
Seals, Lamp-shades, Typewriter Covers, 
Letter Boxes, Cases, Distributors, Paper 
weights, Machine Oil, Lithographic Special 
ties, Printing Necessaries, Rolls, Desks, 
Chairs, Dating Stamps, Time-Clocks, Rib 
bon Machinery, Ribbons, Carbons, Tele 
phone \ccessories, Typewriter Tops, 
Cloths, Cylinders, Typewriter Desks, Hand 
binders. Rebuilt Typewriters, Typewritet 
Parts. ete 

It will be seen that the field is very large 


Most of the advertisements—twenty-one, 


in all—are those of ribbons and carbon pa 
pers. Here is the list 

John Allen, Ault & Wiborg, 
Ribbon & Carbon, Carter's Ink, Columbia 
Ribbon & Carbon, Ribbon & Car 
bon, J. A. Heale, International 
Paper, A. P. Little, Manifold Sup 
plies, Miller-Bryant-Pierce, Mittag & Vol 
ger, Neely & Peacock, Neidlich Process, 
Republic-Dodge, Smith, The S. T. Snelling 


Buckeye 


Crown 
Indelibla, 


Carbon 


& Son, Union Ribbon & Carbon, U. S 
Typewriter Ribbon and Webster 

Next in order are Filing Cabinets, wood 
or metal (15), Loose-leaf Books (14), Of 
fice Furniture (12), Rebuilt Typewriters 
and Typewriter Parts (12) 

As we have already observed, this Amer 
ican magazine indorses and advertises only 


American products for the very simple rea 
United States 


these goods in large 


son that the manufactures 
quantities, being also 
protected 


equipped for exportation and 


against importation 
French manufactures are not in the same 


in this respect, with American 


class 
Our reply to those who have called our 


attention the example of our American 
contemporary is a comparison of the rela 
tive importance of the two industries 

W may, 


years, vigorous efforts in the 


field have 


however, remark that, in recent 
tvpewriting 
France, and that 


been made in 


with a success which augurs well for the 


future 


“ROYALS.” 
War has pur 


AUSTRIA BUYS 179 
Ministry of 
typewriters for the 


The Austrian 
chased 179 Ameri 
use of its department The Royal machine 


was choset 


APPLIAN‘ 
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BIGGEST WORD IN MODERN BUSINESS 





By CHARLES M. 
PARTMENT, AMERICAN 


LEMPERLY, MANAGER, SERVICE DE- 
MULTIGRAPH 


SALES COMPANY 





OT sales nor profits nor efhciency 


but Service, although this word 


cludes, to a certall extent i S¢ 
mentioned before, is the biggest w 1 ou 
modern business, because f ev ition 
[There was a time when it was not consid 
ered at all, when the house that cleared its 
shipping platform of the most cases and 
] arrels regardle SS OT all else was the lead 


ng commercial institution But how dil 


ferent today! Customers’ satisfaction was 


} 


never considered by manufacturers or job 


bers—only output; repeat orders were too 


far away and improbable; why spend 


money on the product after it was sold? 

Fortunate indeed it is for business houses 
today that there has come into existence 
this mighty word of seven letters 

Great corporations today spend millions 
of dollars in far-sighted policies that make 
for the full satisfaction of their customers 
and for business 


The 


service in some of its many forms, only in 


repeat 


business house today that neglects 


vites ultimate failure, because service is the 
couplet that welds producer and consumer 
W ith- 
out this couplet there can be no successful 
that makes the 


uses the 


and producer and jobber or retailer 


union of the house goods 


and the who goods, or the 


jobber and retailer who handle them 


man 


Your old-time manufacturer or jobber be 
lieved that he was the only big fish in the 
sea and that if the little ones did not cater 
they 
But gradually other big fish came into the 


to him would die—could not exist 


sea and many of the little fish grew to large 
what we now call “competition” 
What then? Your 


face to face with but one alternative—sink 


size, and 
7 
was born old timer was 
yr swim. He could either follow pr 
ive lines or travel in circles in his c: 
tism 
Modern 


servative and 


evolved trom the col 
old-time 


business 
retarded age when 
houses were introduced for the first time to 
houses of the newer and more aggressive 
school. a great in 

Baie 1] 


centive to better manufacturing, better sell 


CC mpetition has been 


ing, better knowledge of costs, and better 


marketing. Without it we would be in the 


throes of old-time men and old-time meth 


ods—no progress would be crowning the 


triumphant march of the centuries 


\ certain group of long-headed business 
men installed what they were pleased t 
call “complaint” or “trouble” departments 
to which were referred all difficulties to be 


straightened out diplomatically. From these 


departments evolved what we know as the 
service department’ —on¢: } 
progressive steps taken by modern busine 


Why 


“norations 
Tp 


Every manufacturer puts on the market 
some product. If the product is simple in 
mechanical construction or requires no 
thought and knowledge in its use or opera- 
tion, his problem is easy and a few corre- 
spondents in his office can keep pace. 

But the moment he places a machine, a 
mechanical contrivance, or a utensil on the 
market that requires a knowledge of its 
parts and construction to keep in proper 
repair and to operate to best advantage, he 
must spend money freely to’ keep his sold 
machines working for him. The moment 
he has a dissatisfied customer, he has pros- 
machine on the 


pects for a second-hand 
market—and second-hand machines do no- 
body any good, particularly the one who 
Then, too, he is apt 
the form of his 


manufactures them. 
to inherit a “knocker” in 
dissatisfied customer. 

So we have the evolution of the service 
idea. And what is true service? 

To keep amicable relations existing be- 
tween manufacturer and consumer. How 
do it? 

By setting aside an appropriation sufh- 
to enable the manufacturer to give 
three things— 

1. Prompt Repair Service. 

2. Prompt Delivery of Parts and Sup- 


cient 


plies. 

3. Helpful Creative Suggestions. 

Here enters the organized service depart- 
ment. 

The branch house must look after No. 1 
and get a good repairman on the scene 
within thirty minutes’ time. 

The order department at headquarters 
must look after No. 2 and fill all orders 
promptly, unless the branches are supposed 
to carry complete stocks. 

The real service department work comes 
in handling No. 3. This work includes of- 
fering suggestions for handling a new line 
of work or doing new things on the ma- 
increasing the profits of the con- 
sumer; decreasing his running expenses, 
etc. In other words, assisting the man who 
owns your machine to get more than his 
money’s worth out of it even after he has 
paid you the full price for it. This consti- 
tutes service and the business house that 
neglects it or fails to recognize its signifi- 
cance does not belong in the progressive 
ranks 


chine; 





ADDS 260 ITEMS A MINUTE. 
Writing of adding machine speed, the 
Comptographic cites a recent test in which 
a Comptograph “jumped” gradually 
from a rate of 175 to 260 items a minute, 
printing, adding and aligning perfectly. 
The test lasted several hours. 


was 
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BUSINESS SHOWS A PAYING PROPOSITION 





By FRANK M. ROBINSON, MANAGER KANSAS CITY 


BUSINESS SHOW 








S the trade show a paying avenue of ad 


vertisement for the manufacturer and 


dealer? There certainly must be a pri 


ponderance of truth in the idea that it « 


oes 


pay, else long ago trade shows would have 


died of 
ing and 
vated to a science, and t 
and most 
necessity 

1 , 


their own weight instead of increas 


becoming, as they are today, el 


» many of 
world’s largest successful manu 
facturers, a 
} 


Less than a decade ago, trade shows con 
sisted of exhibiting every known article 
sold, under one roof, and such shows were 
considered sort of « holiday affair rhe 
exhibitors then, like great many of them 
today, gave no sericus attention to the 
great possibilities for trade development 
through these mediums; they looked only 
to the general publicity given their lines 
and considered the money, time and labor 
spent in such events to a great degree 
wasted 

Advertising, having developed into a spe 
cial feature of any large and many smail 


businesses, has brought about great changes 
during the past few vears, and woe to the 
head of this not 
produce results and turn into his company’s 


department if he does 


treasury a high rate of profit on his appor- 
tionment for the 
No live, up-to-date manufacturer disputes 


firm’s advertising 


for one minute, that the publicity part of 
his business is the most important, creat 
ing the demand for his product and get 


ting the consumer or user to demand it and 
doing to 
1 


accept no substitute, and in so 


minimize the cost in proportion 


to the s¢ 
ing price, in order that the margin of profit 
reach the 
Trade Show Must Stand Test. 

A close check on all advertising mediums 
is kept by the 
various systems of keying would fill many 


may maxinium 


means of keyed ads, and 


volumes, but no publication which fails to 


get results for the advertiser after a serious 


trial is used again This is naturally tru 
with trade shows. Certainly there are ar- 
ticles which fall down, while others make 
good in the same _ publication For this 


reason, the live advertising manager makes 
? 


a careful study of the class of readers and 


locality of circulation; in fact, more 


tion should be paid to the standing of 


publication, its news columns, 


make-up and circulation, than te 


card and 


position 
Now, why is it that so much 
given by all manufacturers and dealers t 
this 


given to the trade show 


publicity 
We 


f ] 


composed of “d 


branch of trade and so little 
do not find 
ead ones,” or 


trade shows 


matter what in 
Che 


the 


firms on their last legs, no 
dustries the shows exploit exhibitors 


success 


especially the large ones, are 


firms with established trade and stapl 


nearly all of which have al- 


ymmodities, 


ready made their name and ar 


their particular lin 


Che writer recalls < conversation he 1 
with a small manufacturer several years 
go, who, at that time was making prepara 
tions to enlarge his business He had a 
uir local trade and carried small space in 


his product 


consisting Of a pat- 


ented water filter, which was attachable t 
the city water plumbing \t my sugges- 
tion he stopped his advertising (the time 


of year being in the summer, when the city 


water was particularly clear) and waited 
intil the fall showers made the water mud- 
dy; then he used larger copy and also 
placed it in other channels than the daily 


papers, taking on one medical publication 
and a physical culture magazine, using as 


a base on which to write copy the neces- 
sity of pure water for good health. His 
business increased thirty per cent that fall 


1 


over any other, and his cost was much less 


than his previous advertising appropriation 


stopped 
spring, 


for the year. During the winter he 
his 


when the water was again muddy, and in 


advertising and waited until 
June of that year he exhibited in a Home 
Show, the 


sold more than 


Product during week of which 


he actually his factory out- 


for three months 


Utilizing a Business Opportunity. 


put 


This man took the show as a_ business 
opportunity; he prepared proper form 
blanks, stopped to talk with every one com- 


listed them and he 


live 


ing to his booth; he 
his clerks 


Every night they listed the day’s prospects, 


and gave a demonstration 


1 


and bright and early next morning a sales- 


man called on those which looked best. It 
was not uncommon to hear people at this 
booth remark, “So this is the filter I have 
seen advertised in so-and-so? Well, I never 


thought it was so simple, sanitary and con- 


and so reasonable in cost.” The 


venient, 


general publicity given the filter paved the 


way for serious consideration during the 


demonstration This firm would not have 


success by exhibiting at a trae 
filter’s 


the public mind by the display 


with 


alone; the 


met 


show name was estab 


lished in i 


idvertising, but it took actual sight of it 


to convince them it was what they needed 
This is amply true of any article on earth 
This firm did not take the show as a good 
place to hand out souvenirs, hold gab-fests 
and enjoy life generally. They worked and 
worked hard, a great deal harder than the y 
ever worked before in presenting their 
product against strong ompetition, yet 
their filter was the enly one exhibited in 
the show 

To the readers of Office Appliances th 


‘Business Show” is better | \ 
results 1 re talked of tha a 
the trade s vs, and so let us br 
sider that show apart from all others 
The b ss Show appeals t 
number of any section It is a show 
holds attracti f business 1 
women lo the outsider, the housewife, la 


borer and mechanic it 
listening to the 


has no charn 


than music and collecting 


souvenirs 


Sizing Up the Trade Show “Market.” 

The writer, from experience in other 
trade shows, after deciding to put on a 
Business Show in Kansas City last Novem 
be r, decided that he would appeal n 
those who would be benefited by attending 
the show, and in this way protect the ex 
hibitor from hundreds of idle curiosity 
seekers, thereby saving both the time the 
exhibitor and the people who really me 
to see if they could benefit their ofh 
ditions | decided -t would be mu t 
ter to have five hundred representative is 
ness men attend the show during the day, 
and every one of them have an opportunity 
to see and learn without the usual interrup 
tion of those there with the sole purposs 


of getting something for nothing, hearing 
the music and watching the crowds. It ap 
pealed t me that if this could be dor 1¢ 
exhibitor would be amply reimbursed an 
actual results traceable to the show would 
prove beyond doubt that his exhibit paid 
him from every standpoint During the 
week I made it a point to talk with all ot 
them and sound them out along thx f 
my conclusions 
\s above stated, the ambition of the 

agement of the Kansas City Show was t 
secure the proper quality of attendance 
without any reference to quantity, and t 
do this irrespective of the wishes of the ex 
hibitors. This was mainly to prove to them 


whether or not we were right and some 


them wrong in the contention that great 
crowds prevented the real trade pr 
tion. We first prepared our floor diagrams 
designed to give large wide aisles to a 
commodate all who came, thus pre ting 
pushing, shoving and crowding We t 


noted in previous shows and received 


plamts that good live prospects, im t 
the show, had been crowded away 
booth railing before the exhibit Id 
reach then and often the prosp E 7 I 
been specially invited. 

It does not matter where the s 
given, in any city you will, many ele ts 
enter into it which the exhibitor ne 
into a t Outside influences, more es 


the street railway compar 
This me 


r them, without a corre 


anxious for large crowds 


tra revenue 





July 


ing increase 1n and sev 


eral other local interests looking for 


operation expense, 
busi- 


ness which the show 


men on the job advising the show’s man- 


agers. 
Where Zeal Is Without Knowledge. 
Next, each exhibitor thinks he should 
have something better than the other fel 
low There is an established show, a 11 
valry about location of space, and several 
want the same locations. Then I am sorry 
to say in a few shows, the zeal on the part 
of the management to “make a clean-up,” 
at the expense of the exhibitors, naturally 


creates an ill feeling [his is likewise tru: 


with some trade publications. But the wise 
trade show manager will sink his personal 
gains and wishes beneath the general good 
of all his exhibitors. It is much better tor 
him to lose money and have his patrons 
satisfied than to make money at their ex 
pense and give a poor show, and my per 
sonal opinion of what constitutes a good 
show is one that gets the exhibitors busi 
ness [ am _ sorry say that some e» 
hibitors take advantage and try to “put 
one over on the manager.” They do things 
for which they would discharge an employ: 
on the spot in their own business. 

C, A. Hunter, of the Elliott-Fisher Com 
pany, amply portrays how not to succeed 
in a trade show as follows: He visited the 
New York Show on one occasion and found 
a firt hibiting, the managers and ow! 
ers attired in evening dress and having the 
most enjovable chat in the world, among 
themselves, and yet this firm wondered why 
they did not get resultssout of the show 
They listed no prospects, and in the cas 


of the few demonstrations they gave, they 


did not know whether it was to the pur 


chasing agent, head of the firm, clerk or a 
stone ison, farmer, or some other disin 
terested party who perhaps would never 
have ( that particular appliance in 
this w d r the next 

Mr. Hunter and t writer disagree about 
the natter of attendance He believes that 
irg rowds, composed of all walks and 
Stations life, are preferable to selected 

W posed of those most likely to 
be interested and apt to need the ap 
pliances or articles exhibited. That is, | 
nferred as much from our talk during thi 
fore part of the Kansas City Show. How 


he feels now I do not know. From replies 
received to a 


all exhil 


letter which mailed t 


itors about 


was 
t month after the close 
Show, and to which Mr 
led to be 
instead 

ained and that 


of the Kansas City 


Hunter has not replied, I am 


lieve our positi quality 


quantity 


we can 


truthfully say there was not a single ex 
hibitor who was t well repaid by ey 
hibiting: not one single firm so far (and 


only three have failed to answer our let 


ter), but stated the actual results shown 
thirty days after the show closed exceeded 
their expectations 
Sale at Show Starts Account. 
On the first night the manager of on¢ 
exhibit, a firm which participates in many 
trade shows every year, stopped on his 


creates, all have their 


OFFICI APPLIANCES 
way out the clos t S S 
“Well, what do you think, one of the boys 
sold a chair tonight.” Upon investigation, 
[ found that the chair went to a firm which 
heretofore had purchased » supplhes trom 
the exhibitor and it really meant the open- 
ing wedge for a good at t Che writer 

one way and another, mainly fr: the 
fact that he personally knows many the 
large buyers in this vicinity and can keep 
in touch with them,’ after seeing them at 
the show, knows of some good busi:ess 
closed, directly traceable to it 

[he general manager of a trans 
tal railroad recently told me that at the 
Kansas City Show he obtained more first 
hand information concerning office ap 
pliances and systems one afternoon, than 
he had had in ten years before, and the 
best part of it all was, his identity was t 
disclosed nor was he | ened with long 
discourses, and further he had ordered the 
installing of several devi which he had 
seen demonstrated there 

\ local dealer told me that the siness 
show her« has resulted i healt n 








FRANK M. ROBINSON 

reas¢ 11 business tor a Mce ip] ince 

ms; that it brought home with force the 
fact that many were not t ng advantage 

the numerous shortcuts d better sys 
ems in omece management, : th t tney 
were many years behind t times f 

uipment 

What s 7? % the K as Lity onow 

st he true ot ill the s] s ind tne 

nufacturer who is wide-awake will not 
et slip an opportunity which combines so 

ny ele ments OT publicity pie¢ tn 
ctual contact with the p haser 

Chere Ss i old image W T ns eC ¢ 
ng is believing Owing t the f that 
a great many untruthful advertisements 
constantly appear, notwithstanding the « 
orts of high class publications t eep 
their columns clean and free from s d 
vertisers, the trade shows have become a 
nost necessary co-partner to the splay 
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advertisers, and no publication which has 
its own success will lend its col- 
umns to an attack on trade expositions, for 
prop to the other and both are 
supports for the manufacturer and 


at heart 


one 1s a 
strong 
dealer. 
“The Time Markers of Progress.” 
The 


article, 


the 
con- 


display advertising announces 
the trade enables the 
sumer or user to see, inspect and compare 
it at his leisure without loss of time from 
his customary duties or interruption dur- 
business Aside from affording 
the seller and buyer an opportunity of com- 
paring notes at a convenient time for both, 
bringing the user to you instead of your 
going to him, trade shows stimulate better 
trade conditions by increasing the demand 
in the particular line exhibited. Trade 
reality what our martyred 
President, William McKinley, said of them, 
“The time markers of progress.” 

I am_ thoroughly 


show 


hours. 


ing 


shows are in 


convinced that the 
quality test of attendance is proven best, 
and while during the six nights and, five 
afternoons of the Kansas City Show nearly 
70,000 visitors attended, the proportion of 
those not directly interested was small. 


Another thing which impresses _ itself 
strongly is the fact that the successful ex- 
hibitor is the one who systematizes his 


working force, and keeps accurate account 
of those calling at his booth. A card index 
that will give his salesmen a list of in- 
terested prospects should be kept, and the 
the show should not for 
one minute be lost sight of. You are there 
to get business, not to have a jolly time 
visiting, but to meet and talk with people 
who use your products or will need them. 

That the Business Show may not outlive 


main object of 


its usefulness in this section, we have de- 
cided to hold it every two years instead of 
Several of the exhibitors of last 
year have requested that I hold the show 
this Fall again, but it is my honest opinion 
that by so doing they would not receive the 
best The business men would not 

numbers this year; they 
would feel the improvement of equipment 
not sufficient in so short a time to justify 
investigation or warrant the expense inci- 
dental to making the exhibit. During the 
Fall of 1913, Kansas City will offer to the 
appliance industry another oppor- 
tunity to demonstrate to the great South- 
the value of efficient office manage- 
ment and the great saving in dollars and 
cents to be made by using improved equip- 
ment and systems. 

I desire to take this opportunity of ex- 
pressing my sincere thanks and apprecia- 
tion to the exhibitors for their loyal sup- 
port and testimonials of confidence, and to 
that whatever I did for their success, 
was done purely on the broad principle 
that makes for good everywhere; that is, 
their success meant my success, and this is 
true of every trade show in the country. 
The Business Show is an institution which 
should have the loyal, active and moral sup- 
port of every dealer and manufacturer of 
appliances in America. 


annually. 


results. 


attend in such 


office 


west 


say 


office 
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ON WHAT BASIS SHALL PROFITS BE FIGURED? 








By E. St. 


EL_mMo LEWIS OF THE BURROUGHS ADDING MACHINE Co. 





ECENTLY a business efficiency ex 
pert caused to be inserted in several 
national mediums, a little problem he 
had found that always agitated the minds 
of retail dealers wherever it was propound- 
ed. The problem was stated as follows: 


Wholesale price of an article is . $1.00 

Cost of doing business. 22% 

Retailer's profit 10% 
What is the retail selling price? 
Remember, you are basing your per- 


centages on selling price. 
This problem has led to more agitation 


among retailers, their trade papers, etc., 
than anything excepting the Parcels Post 
or the question of Substitution, that has 


appeared in the trade press for several 
months. 

From an article printed nearly a year ago, 
I get an illustration of the principle in- 
volved 

“You will find in 
examples, which are scientifically true, but 
which do not allow for the false thinking 
of a great many very practical men. A man 
buys a horse for $50.00 and sells him for 
$75,00. What percentage of profit does he 
make? Answer, W% 

“The arithmetic figures the percentage of 
profit on the $50.00 and not on the sale 

“The consequence is that our good teach- 


ers have led us to think of the percentage 


every arithmetic such 


of profit from a standpoint that makes 
many men think they are making much 
larger profits on the business they are 


handling than they really are. This makes 
them prodiga! of expense and very often 
leads to a failure, which with a more thor 
ough knowledge of expense from a practi 
cal, everyday standpoint could have been 
avoided. 

“Suppose a man has in contemplation a 
basis of the above 
broker 


horse for sale on the 
transaction. <A _ horse 
him and offers to conduct negotiations. He 
334% Now, the 


believing he can get 


approaches 
asks a commission of 
owner of the horse, 
$75.00 for him, and having 
in sight, agrees, and the broker having com- 


a profit of 50% 


pleted the transaction, renders a bill as 


fc vllows 


“Sold one horse at.... .$75,00 


Commission 334% 25.00 
“Due Seller. $50.00 
“In other words, the seller’s books show 


a profit of 50% entirely eaten up by a com 
This problem is thor 
the difficulties of a 


mission of 334% 
oughly descriptive of 
great many of our smaller merchants.” 
starts in a small 


Let us man 


grocery business, and in order to keep the 


supp¢ se a 


problem in harmony with the one stated in 


EDITORIAL NOTE.—From time to time 
Office Appliarices has gone into the subject 
of figuring costs and profits, having, indeed, 


employed an expert to write articles on the 
subject. So far as we are able to judge, the 
problem is one of comparative simplicity, sez 
eral of the solutions of which are full of com 
plications. The manner in which the subject 
was put by Charles A. Sweetland in recent ts- 
sues of Office Appliances appears to be simple, 
sound and logical 

The two articles presented below 
lished that readers may compare them and de- 
cide what 1s, after all, the right way. They 
should be read in connection with the last arti- 
cle by Mr. Sweetland on page 42 of the March 


issue of Office Appliances. 


are pub- 


the first paragraphs of this article, [ shall 


assume a large expenditure for ex- 
penses, etc. 
Suppose our dealer buys his stock of 


goods and, as is usual in such cases, he 
prices them at what the wholesaler’s sales- 
man tells him he ought to get for them. 

At the end of the month he finds that he 
has done a business of a thousand dollars. 

He has kept a close track of all the sales 
and finds the goods he has sold, at invoice 
cost, cost him $680.00. 

He finds that his total selling expenses, 
ete., are $220.00, and thus he has $100.00 as 
a profit. 

He does a little figuring 


He assumes that his cost of doing busi 
ness is 22% of the total amount of busi- 
ness that he has done, that being the 


easiest way to figure it. He has made a 
profit of 10% of the total amount of busi- 
ness. This is natural 
the average man to figure it. Let us 
pose, therefore, that he proceeds to re- 
plenish his stock with exactly the same kind 
and he 


quite the way for 


sup- 


of merchandise that he had before, 
thus buys another $680.00 worth of goods 
(We this simply for the sake of 


illustration.) He gets the goods in and he 


assume 


says—“I’ll mark these to make 32% over 
cost, because I want to make 10% profit, 
and 22% will cover the cost of doing busi- 


ness, etc.” 

What does he get? He 
of the month that he has 
amount of merchandise, but he 
ceived only $897.60 for it. In other words 
$100.00 profit, but has 
$2.40 than he 


finds at the end 
sold the 


has re 


same 


made his 
paid out 


he hasn't 
actually more 
received 

Had the retailer's 
age been thorough he 
realized that while the $320 was 32% 
sales of $1,000, it would be necessary to add 
47% to the cost -of his 
selling prices to total the 
could it be 


knowledge of percent 


more would have 


of his 





merchandise to get 
$1.000 


success 


desired 


Briefly, argued with 


that because $320 was 32% of $1,000 it 
therefore was 32% of $680? But it is just 
there that our retailer fell down! 


He has been guilty of two fallacies in his 
methods. In the first place, he has based 
the percentage of profit and cost of doing 
business on his volume of business, but ap- 

price 
and in 


plied these percentages to his cost 
when it came to making new prices; 
the second place, he is not trying to make 
any money on the amount of capital paid 
out for rent, clerk hire, advertising, etc. It 
is Just as real capital that pays the clerk to 


hand out the merchandise, as is the capital 


which it takes to pay the wholesaler for 
the merchandise, and a man should make 
money on both, because both are part of 


the service which his capital procures tor 
the purchasing public. 
How should he have protected himself in 


the matter? 


Let us figure it out a moment. 

Our dealer has found that his cost of 
doing business is 22%. He wants a profit 
of 10%. 

We assume that 100% is what he gets for 


the article. Therefore, we deduct the 32% 
from the 100% to find out what per cent of 
the total price, the cost price is, because the 
cost price will be that portion of the 100% 
which is left after deducting the percentage 
required to pay the cost of doing business 


and the profit. We find, therefore. 68% of 


any selling price, where the cost of doing 
business is 22% and the profit desired 10%, 
represents what any article costs 


Suppose a man wants to do it the “good 


old arithmetic way.” 


What does he have to do? 
He has found out that 22% of the total 
amount of business that he has done rep- 


resents the cost of doing business 

He figures that if he makes 10% on the 
amount of business he is doing he would 
be making a fair return on the amount of 
his capital invested. 

He understands that he is 
on the amount of his business, 


getting his 
percentages 
but he wants to figure his profits on his 
cost price. 

All right 

We find by referring to the “percentages 


of profit tables,” which I will be very glad 
to send to anybody interested, that. in order 
to make 32% of the selling price to cover 


your cost of doing business and to make a 
profit vou will have to add 47% to your cost 
price. (You see our $1.47 comes in on an 
irticle that costs $1.) In doesn’t 
make any difference Whether you figure on 
provided, 


short, it 


cost or selling price as a basis 
you understand that 10% 
gross business will not produce the profit 


as a profit to add to any 


profit of your 


when you use it 
given cost price 








FIGURING PROFITS ON SELLING PRICE WRONG 











REPLY TO ARTICLE ON PRECEDING PAGE, BY FRANK E. GOODWIN, 
(Fr \ I & O 

e May er of the “America l be sh pe 5 : Che reader will readily see, by the above, 
Paint and Oil Dealer” | took occasion ess and un ss W gy escape e at that in building up retail prices based upon 
mil criticise an article on Cost Account ition le general | tions, includ percentages founded on the retail selling 
ing, W. E. Leever, and circulated by the ng nuckrakers ieir allies the price, he is not only making a legitimate 
Burroughs Adding Machine Company, an p-—a em an to du the net profit of 10 per cent on his wholesale 
1 tr | point out the damage which was igh living pol ie retail purchase, but he is also making 10 per cent 
being done to the retail trade through its Napoleon © said Ge your pl rle net on his cost of doing business, and fur- 
circulation. In my criticism I did not take ght, then ‘tis a mere matte ther, he makes a third, a “compound” 10 
pains t show at there was anything Let us get down principles per cent net profit on the sum of his other 
wrong in the a unting methods used, Retail Selling Price 1s made uy three two net profits. 
I was chiefly anxious to show that the nits rs, the WI sale r Deliv | will leave it to any fair-minded, unpre- 
article had a tendency to encourage ré¢ red, Cost: the Cos f D o | ess judiced business man if that is not “work- 
tailers the belief that it costs them. on ind the Net Profit ing both ends against the middle, at the ex 
the average, twenty-two per cet of sales In the Leever-Lewis em ready pense of the purchaser.” 
to do business, and that ten per cent add given, that retail price of $1.47 is thus ap [ maintain that “The True Way to 
tional was necessary ior “a safe and sant ximately made up these three Figure Costs and Profits Is Upon the De- 
net pr ictors livered Cost of the Merchandise.” 

Since my May article was written a s¢ Wholesale Cost $1.00 Further than that, I say that net profit 
ond circular has en circulated by Cos Doing Business é should be figured alone upon the delivered 
Burroughs people stensibly written by Ni Prot 5 cost of the goods—not on the wholesale 
that well-known, genial, whole-hearted R oa p <1 47 cost (at factory or warehouse)—and that 
master advertising—E. St. Elmo Lewis ve - ini ' the simple addition of the third item (the 
of that concern Chis latest circular als slaseddanst oe - ~ a cost of doing business) makes the proper 

} 1 1: at requires ta ust O! ng ract 5 1 ° ° 
makes the bold statement, as did the tirst ; a selling price. 
, ae a Ses rrect solve down into its component 
one, that the only true, accurate way to But laying aside tl inut Rules for Retailers’ Cost Accounting. 
figure profits is on the selling price ere fs Te oe ee ; ste nit ; 

Sc. Lammas. Me. Cowie. ob sd. seeeein tions. and making the figures littl re Rule 1— fo find exactly your Total Cost 
IE NI SR NT OD exact. but even tures so that evervone of Doing Business :—Learn your total ex- 
: eis gi . - an understand the matter at a glat le penses for a stated period, preferably not 

“Wholesale ven Se om irticle 1s... $1.00 us expand it by multiplying very less than one year, including everything 

“Cost of doing business is..22 per cent figure by ten. thus spent or chargeable to expense, except for 

‘Retailer's net profit --10 yee Some Wholesste Coss $10.00 merchandise purchased and the freight, ex- 

“What is the retail selling price?. Cost of Doing Busines 3.2 press or other cost of its delivery to your 

Ren nber, y Li basing your perce! Net profit 1.47 store 
tages the selling price Rule 2—To find exactly your Percentage 

The circular then takes up two pages Retail Selling Price $14.70 Cost of Doing Businesss:—Keep accurate 
closely typewritten matter to show that the With the Leever-Lewis problem and its account of the delivered cost of all mer- 
‘tail selling price would be $1.47. so-called solution thus expanded tenfold, ¢handise sold within such stated period; 

So it would gured as Mr. Leever de the actual net profit (to be demanded by and divide your total of doing business by 
mands his italics above, “basing your their fallacious method that is being touted your total merchandise delivered cost. The 
percentages On the selling price.” so actively) is composed of (1) ten per result will be your percentage cost of doing 

But that does not prove that profits an¢ ent profit upon the Wholesale Cost - business, viz., the percentage of selling ex- 
cost of selling should be based on the sell ten per cent profit upon the Cost of Doing pense to add to the delivered cost of goods 
ing pri It only proves that a dealer will Business; and, (3) ten per cent profit up jn order to determine their actual total cost 
go wrong if he figures his Cost of Doing tself, upon the so-called “Net Profit!’ to you in a going business. 

Business and his Net Profits on his gross Che Leever-Lewis meth injects int Rule 3—To find your Selling Price:— 
sales, and then bases his retail prices on his the problem, its result, two additional Simply add together the delivered cost, the 
delivered cost elements, the fourth and fifth factors, the pet profit desired thereon, and selling ex- 

Sesides, gives the retail trade a false second and third profits, the third € Of pense. The sum of the three shows the 
impression as to the cost of doing business which, for want of a better term, | will call living, legitimate price for any article, con- 
and the profit percentage which should Compound Proft"—it will smell as swee sidered by itself on accurate cost account- 
made nd if followed blindly, it would to the catalogue houses under that nam ing considerations alone. 
lead to the making retail prices which as any other. Here is how it work ut Rule 4—To find exact amount of your 
in many cases would be prohibitive. and rather how it works its¢ nto this litt Net Profit on any sale at prices thus made: 
would give the catalogue houses new and oblem Simply multiply Delivered Cost of article 
plausible evidence in their declarations (in Profit o1 $10.00 by your Net Profit percentage. 
congressional hearings and their advertis Profit on 3.2 Rule 5—To find exact amount of Selling 
ing matter) that the people are being rob Compound Pro I 1.47 Expense on any sale at prices thus made :— 
bed by the retailers oo $14.70 Simply multiply Delivered Cost by your 

I wish to say to Messrs. Leever and Wholessie Coat “¢] nn Percentage Cost of Doing Business. 

Lewis that their way is not only the wrong Cost of Doing Business 29 

way, but that if their methods of figuring Net Profit When, a man does his work half well he 
costs and profits are persisted in and se has wasted the other half. 

cure the general approval of the trade, it Sale $1.47 —E. St. Elmo Lewis. 
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COLLECTION RECORD AND FOLLOW-UP 





As a follow-up and collection record, the 
illustrations shown below have been found 
to be a simple and correct tab on outstand 
ing accounts 

Comparing with a system previously in 


use designated as a collection sheet, the 


ae i oe 4 .) 6 7 8 9110/)11},12/)13/)14], 15 
OLLI It 
Name Vv. O. Improvemen 
Address 
Me Amount Du Amount Paid Dat 
Jar 
Feb I 5 
Mar 


card form has many advantages that the 


other system does not attempt to teatur« 
For instance—when the statements wert 
taken from the Ledgers at the end of eacl 
month, and a record made for the conve 


ience of the Credit Department, this re r 


1 


being in the shape of a collection sheet, 
was necessary to erase trom the sheet when 
a remittance was received the name of the 
remitter and the amount paid, which left 
on the list only unpaid accounts. As it took 
up a number of pages to enter this data, it 
was necessary to handle the list many 
times, checking through the complete alpha 


bet some five times or more daily, depend 


ing upon the number of mails received, and 
the amount of remittances The erasure of 
these names in either blue or red crayor 
though @ver so neatly done, did not tend 
to make the list attractive, and this plat 
carried until the end of the month « 
inactive matter, which could not be done 
away with 

The company that used this system mad 
a practice of sending out statements on the 
Sth of each month, and drew upon all ma 
tured accounts (with exceptions) on the 
10th of each month, sending out a “call-up 
in the latter part of the month to all a 
counts that had not matured by draft day 

It was necessary for the benefit of the 
draft clerk to enter on the collection list, 
in the margin on the extreme left of the 
page, the amount to be drawn for, and ev 
ery month the draft clerk filled in for his 
own convenience the name of the bank 
through which the _ collection was to be 
made, copying this data from the list in use 
note that 


the previous month, but you wi 
this was not a permanent record, and that 
the same work was gone over twelve times 
in a year. 

Again, when calling up accounts the latter 


1 


part of the month, the eye fell on items 


By ‘CHARLES 


BoBB”’ 





ranging in maturity from the 15th to the entire tim: itted. This would b ial 
2 ; , a aid A 
30th of the month, and infrequently took matter, an uld be so treated. W 
in amounts and names of paid transactions, deal, however, with the ac 
which had not been complete ly erased trom shows trot! one to ten trans ¢ ' per 
the list This list, as ill be noted, was montl 
handled repeatedly, even in the operation | The statement, when taken 
ledger, is passed to the stenographer to be 
r 18 ) 0 l 3 24 5 6 8 ) ) entere 1 n the card. and the pur } reé 
RECORD . C. Atkins & filled in by months, listing on tl he 
Pay D } Rating transactior nder their respective ( 
» Mi Che rd nd statements I the 
ver t redit man, W ) 1 ft 
Balar | nema! nates the at nt to be drawn 
there n s familiarity w 
( in S notation W < 
ealing w that parti 
tiie I¢ eT isact n 
If the nt w not m 1 
, be take by draft on 1 
e mo! ch statement re 
alling up the accounts, and did not pre a ee ae | 
Otall I n upon the ( 
( in account fron iping attention is set er forn 
Furthermore, this list carried for its com ‘ ‘ 1 , 
é Y 
lete te or SOU days be t} act ¢ ind ina in = P ‘ . : 
tive (or paid) items All of these difh -_— 7 mont n t 
tie were simplified nd remed b 
I fie eme V i ‘e a ; , 
f +} ol x 
the ird record ent ( t lestinat 1 
et “ ecaaved | 
COLLE‘ IO? Is n I ‘ ca Ul 
ec! t I tl 
4 a —— \ ~ { f ‘ 
> Tr. H. & B I 47.00 Crt ente ‘ n the 
P | | \) 4) 1 ‘ 
; | \1 name « nk , . , , 
) 5.4 > 
; is a * rT ; 
if W.& ! Lexingt M 1.00 
DD 3, 1911, $4.00 mn¢ I 1 rr Ss t pay t 
M +9 Sess ars , ‘ 
' iH. : throug! n nd re t k 
mn the tution wit Ww iii¢ é ¢ 
In the first p e ft ird } aN a 
I th | the re sines correction 1 1 e 
plete history of th int, gor rd, so t e next maturit t 
twelve months, unles ecord ran n be drawn f I 
ern that purchases. daily, in whicl banl the isto1 
é n tne d WV ( not ible t the thereby ¢ tin the et n 
15 ¢ . 0/11 ; 18119 P 6 , 
oO rio \ 
j ? a 
non 
M Da \ ) i Ba Ira ) 
I } , | 
4 1 vl 
152 |\2 8 65 March 10 
, 100 ( 
Mar 
| 
Apr 
Exnisit 1 
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or the displeasure of the customer over de p of cards for maturity, etc., eliminates month if that account has made further 
mands made upon him by institutions with superfluous handlings of the a unts purchase. Otherwise it may remain in the 
which he has no financial dealings. The Che last column provides for any remarks. inactive drawer until a new transaction is 
name the bank therefore becomes a pet to be used as a guide in dealing with the entered upon the books for that customer. 
manent ecord ind is used in all future account; for instance, notations similar to \s a city collection record, this system 
transactions in the handling of the account the following: “Party does not pay drafts, is far superior to the old style collection 
An additional feature which is worthy of Party customarily remits by 20th,” “Re sheet, as a collector is not annoyed by 
special note is the fact that the card carries ae — without s a — y reasol having to go over his list daily for pay days, 
the name of the salesman making the terri and simi ar memoranda w hi h have nt r¢ is his card record is Set up once a month 
tory selling the customers. Different ee, eee nme os Ee sie indicators showing the pay days of 
: igh aie transactions Again, if the account is in respective firms, against whom he has 
ee en eee oe used, dele os lispute or some controversy 1s pending, tne Statement for purchases for the thirty days 
to Cam satosman lor or shade tip, which tation can be made in this column that preceding date of statement, and these are 
enables the credit man to immediately go correspondence is being carried on by ad designated by brass colored indicators. The 
over with that salesman upon his visit t justment department, and no steps s iid accounts brought over from the previous 
the office, all of his outstanding, unadjust be taken for the collection of the matte! months, or thirty to sixty days overdue, are 
ed accounts—whereas, under the old system intil further investigation has been made designated by different colored indicators, 
it was necessary to keep separate tab o1 ind completed.” easily bringing to mind any overdue trans- 
ctions to which it was necessary When a remittance is received, the card actions, to which special attention is given 
to draw the salesman’s attention, or else t is taken out by the assistant and the amount intil they are cleaned up. The method of 
go over the complete ledger on such occa paid entered upon it [f all matured in- handling city collections is the same as the 
sions, thereby taking up a great dea oices are paid, the card is transferred foregoing, the paid cards being transferred 
time that could be used to better advant the inactive file, leaving the active file to the inactive drawer, and there remaining 
ag taining only outstanding accounts and tl intil the account is reopened, in which 
The only loss of time is in arranging tl necessary to be followed.and doing away’ event the old card is made use of, contain- 
systel t the first of each month, or as vith the handling of dead or inactive a ng the necessary data, without trusting to 
near to that date the statements and ints This same card be rem ed memory, or giving the transaction an op: 
cards n be mad Pp rhe initial setting from the inactive file at the first of the portunity to escape notice. 





PHILOSOPHY OF EFFICIENCY 


FROM GLOBE-WERNICKE DOINGS 





There are being written a great many ecome blind to the little wasteful iks The Fair Deal.—Applicable everywhere, 
valuable and interesting treatises thes that start here and there which are it follows and is interwoven with discipline. 
days: on the subject of conservation and just as destructive in their fir result Records; Reliable, Immediate, Accurate. 
efficie \ the grub whose life begins when the tr -Progress, from inefficiency to efficiency, 

The man who wastes either raw mate s in ail the glory of its blooming seas can be measured only by comparative rec- 
rial, energy or time, is in danger of losing Che head of the firm, wl is exacting 1 ords. 
the respect and nfidence he may hav a militant degree on the subject of economy Planning and Dispatching.—These make 
once enjoyed nd efficiency, is to be heartily endorsed the difference between the regulated chan- 

The employer today, whether en rather than condemned. If he reprimands’ nel of one river and the shallowing, inun- 
gaved in manufacturing or _ distributing with profane emphasis, it probably dating flood of another. 
ware finds that the only way possible ‘ause waste in any form causes him acute Standards and Schedules.—The differ- 
to insure increasing profits is to eliminate pain ence between music and noise; an army 
the ¢ nt of waste One is constantly seein a hor and a mob, is that standards and schedules 

This elimination can only be secured by especially where untrained help is et have been adopted by music and armies, 
attaining the highest possible degree f ployed, examples of waste and disregard and not by noise and mobs. 
efficiency through organized effort values in domestic economy that are sufi Standardized Operations—The camera 

What Harrington merson has to say ently appalling to emphas the value that finds and shows the approaching com- 
ab the principle efficiency will apply proficiency in commercial organizatio1 et, and the spectroscope that reads the 
to retail furniture and stationery stores a The twelve principles used by Harring motion and materials of distant stars, show 
much as it does to the Santa Fe Railroad ton Emerson in his articles on the “Philos the possibilities and reach of standardized 

When he made his startling declaration ophy of Efficiency” in the Engineering Mag operations. 
about the millions being wasted by rail azine include the following Written Standard Practice Instructions. 
roads, he did not purposely hold up the Ideals —If ideals are clearly set forth Efficiency is both attained and main- 
railroad business as a signal example of they can at once be given an efficiency rat tained by the help of written instructions. 


American prodigality ing and plans be made accordingly Efficiency Reward.—When the principle 


What he did say about the railroads Common Sense and Judgment.—Ther« of reward is directly woven into an effi- 
applies i1 greater or less degree to all are those who would condense all princi ciency struggle, it pushes irresistibly up- 
branches of business, and to the retailet ples into common sense ward. The form it takes is not essential, 
as well as to the producer Competent Counsel.—The fields of know! but if it is disregarded, even the best weary 

Decreasing operating expense is quite as edge, experience and activity are too vast of well-doing. 
important a subject of interest as an in for any one man to rely entirely upon hin Just as the man of large affairs is con- 
creasing volume of business self: hence competent counsellors are  centrating his attention on these principles, 

It is only a natural sequence that sev needed it becomes the retailer to also study them 
eral years of unusual prosperity should Discipline.—Discipline means the subor closely, so that he may the more efficiently 
have produced profligate habits. dination of the individual to the more im lend his co-operation to these plans of con- 

In our zeal to attain big results, we portant common good servation and thereby anticipate the re- 


: turn of an era of wide prosperity. 














OMAHA TO BE STATIONERS’ MECCA 





ELABORATE PLANS ASSURE 


INTERESTING AND PROFITABLE SESSION OF 


NATIONAL ASSOCIATION 





MAHA, as the Capital City of Amer 


ican Stationers, is looming a little 
larger every day 
Within a month fter this numbet 
Othce Appliances reaches its readers, the 
hustling yolis wi egin 


Nebraska metroy 


welcoming the first arri the eight 


annual convention of the National Associa 


turers, which 


tion of Stationers and Manuta 


will last four days, bei 


the home of k-Sar-Ben and hospitality 
which are also synonymous 

Reports from every quarter of the trad 
compass already assure a large and dist 
guished representation of delegates and vis 


and luxurious 


itors. Special rates irrange 
ments tor transportation have brought out 
an especially large’ easter! delegatior 
Chairman Lent of the committee on ar 


New York Associatior 


rangements of th¢ 


has arranged with D., L. & W. road for 
two special cars which will leave Hoboken 
Saturday, August 10, and run over the 
Lackawanna to Baffal where they wil r 
attached to the famous “Wolverine’ the 
Michigan Central Delegations from other 
eastern cities are now arranging to accon 
pany the Gotham men on the trip west 
ward 
Eastern manufacturers who are planni 


to attend the b Omaha gathering in fore 


are asking their western buyers to arrang: 
wherever possible, to do their fall buying 
during the convention This will not onl 
accommodate the manufacturers by spar 


, 
W the necessity of sending salesmet! 


ig them 
on another special trip westward in 


rtunities tor 


1] ] tte ' 
lit aiso mean « ter opp 


but w 








a 


A. T. KLOPP, Chairman; Finance Committee, 


Omaha. 


tiie trade i wider eld or s 1 ' 
] } 1 ’ 
in e€ariy cnolce I the p N the ( $ 
1 , 
t means that (Jmaha will bloss 
, 
nth a i lve market ‘ t ‘ 





J. P. COOKE, Chairman, Entertainment Com 


mittee, Omaha, just elected President Inter 
national Stamp Mfrs.’ Ass'n. 
ind many big orders and deals are likel 
to be handled as a result of this plat 
Moyer’s Trip Stirs Enthusiasm. 
The recent trip of President Charl I 





GUY C. McKENZIE, Chairman, Banquet Com 


mittee, Omaha 


Moyer ) i on easter! 
tuents tion \ss t 
In ma thu s ren 

ell \ \ . n Liddle t 
\I \ ern states I I 
ports M love ’ und tli 
talking the Omal gathering 
vTeat ty r tnel ( 
nesses 1 ( st in tne t s 
Hle pre the attendance w 
Pass a ¢ I 

Lhe ¢ nd ¢ scient 

I the . at Yue Loni! 
show! t letin which 1 t 
elsewhe le in this number 
discu e re ilar ess 
man | ‘ | ( s and h 

ive I t this pro le 

ric re mendat s n t 
oat ine d liberal spirit 

‘ 

expects t the nvent \ 
eir cf ts with merited apy 

()t} que Os ‘ 
ention e need n p 
tem tor nds costs and the p 
direct S VY manutacturer 
Phy ( g co-operation 

rs ma I in icturel pl 

sane in road-ga eC t 

d ther r ey trade que 1 
eaders i e nationa ( n 
expressed the opinion that the 
itself, wit s widesp ad re 
factors al elements nN thre trac 
monize ncidental existit | 
through its very rowt in p 
mutual st nes 

[ 





CHARLES E. MOYER, Chairman, Reception 
and Program Committees, Omaha 





Ak-Sar-Ben, Monarch of Mystery! 


That Omaha 1s 
prove¢ y the roy 
tize have planne 
tors | irsions 
tere tomobile 
the great annua 

rac ns 

myste Ss ta 
yreeti which has 
tavore es by | 
\k-Sar Ben the Gre 
King Quivera, VD 
‘ ( Feud 
mere y the wa 
Master the ( n 
Priest the Harve 
terious Potency 1s 
most vigorous 
whom His Will has 
for he sends then 





1d 
iquel 
\lost notable 


lavish host is amply 


scale on which her 


to entertain the vis 
nearby points of 1 
es, theater parties an 
are a few of tl 
and most 
he imposing and rega 


mailed to many 


been 


Supreme Excellency 


XVIII ot his nam« 


uke of the Seven Citi 


¢ 


I 


rreetings 





Omaha (thi 
Mighty Gran 
Exalted Hig 
His Mys 
warmest an 
the 
avored, it would seen 


rd of 
Most 
selt and 
Festival 
be the 
to visitor 


ists 


in this wise 


F. |. ELLICK, Chairman, Executive Committee 
and Committee on Hotels, Omaha. 

I] may know he holds you in 
thoughts, he lays uy you his royal com 
mands tl you present yourself with other 
member the National \ssociation of 
Stat e1 ind Manutacturers, in his be 
loved city of Omaha, in the august presen 
of his Imper Cor there to do obeisat 
to his hi state 

His Royal Majesty is minded also t 
place uy you the re and valued hono1 
of Knight d, whereby you will becom« 

love subject hin Po which end he 
has set aside e eve Monday the twelfth 
day that falls in the last month before thi 
harvest, yclept August, in this year of 
yrace Vinete hu red twelve Theret 
he has decreed that vith others of your 
ik you will the special care of all his 
layal knights and wers And has 
moreover ordained that all his royal mum 
mers, and all his faithful trenchermen shall 
offer you pleasant vertisement and de 
lightsome refreshment 

So shall you depart with good will to 
ward hi val self toward his King 








J. A. RUMMELHART, Chairman, 


mn 


knight 





F. W. HALE, 


Committee, Omaha. 
ot QWuivera a verle aitntu 


1 
nae¢ d 


€ ul der 1! ] Ti a4 
this first day « he eventh n 
1 the vear of our Ku lom 372 
By the King’s ¢ né 
SAMSON 
Lord High ¢ e! 
ry stationer who has receive 
missive 1s congratu xy His A 
ney the neat and Ss ( 
stationery, and all ar iticip 
pleasant returns of the day 


Yellowstone Tour is Planned. 


oOny the ut t-tOW! excul 


ied the most pretentious the per 


scorted a 


National Park, Utah and ¢ 

is in charge of ttee 

, 3 DD. Waterman Acting Pres 
Mortimer W Byers, Secretary, 


Chairman, 
Omaha. 


Information 


in< 





Golf Committee 





5] 


Lent, Treasurer, acting for the 
Thirteen at the 
spent in 


Charles A 


National officers days 


the will be 
this trip, over the Chicago, Union 
and Northwestern Line, leaving Omaha Fri- 
day, August 16. An rate 

$140 has been secured, which includes rail- 


convention 


lose oO! 
Pacific 
all-expense of 

ad and stage transportation, double berth 
in first-class Pullman, all meals except at 
hotel accommoda- 
tion, transfers of baggage and the follow- 


Colorado Springs, best 
ing side-trips 

tour at 
Garden 


Saltair Beach and _ sight-seeing 
Salt Lake City, Crystal Park and 
of the Gods at Colorado Springs and sight- 





seeing tour at Denver. A slight additional 

cost will cover the trip to Cripple Creek 

and Pike’s Peak. Six days will be spent in 

touring Yellowstone Park. The trip is 

an ideal summer vacation in itself, and 
_ Sere 








c. C. COPE, JR., Chairman, Committee on 
Printing, Omaha. 


convention should 
prove especially welcome. Further details 
may obtained from Charles A. Lent, 90 
William Street, New York, or from S. A. 
Hutchison, of the Northwestern, 148 South 
Clark Street, Chicago. 

Springfield Wants 1913 Convention. 

Springheld and Holyoke, both of Massa- 
the leading candidates thus 
far for next .year’s convention. Manufac- 
both are strongly urging 
their respective claims. Both are situated 
in energetic manufacturing centers, with 
big paper mills, tablet factories, blank book 
works and papeterie establishments within 
environment for 


after the work of the 


be 


chusetts, are 


turers of cies 


easy distances—an ideal 
the gathering. 

The two principal candidates mentioned 
are still George Courts of 
Texas D. Patterson of St. Louis, 
and their respective supporters are waging 
. friendly contest for them as this issue of 
Office Appliances goes to press. The very 
earnestness of the campaign shows clearly 
loyalty and enthusiasm of the member- 
body, 


big 
for president 


and R. 


the 


ship of the national 





wu 
bo 





Astounding Enterprise of Oliver’s Euro- 
pean Manager. 


Hats off to brilliant Geo. A. Mower, man 
director of the Oliver Typewriter 
Ltd., handling the 
Britain and the continenf! 


aging 


Company, Oliver busi 


ness in Great 


story of enterprise, matchless 


tells how an 


This is a 
in the annals of business It 
enormous enter- 


American, in charge of 


prises requiring the highest type of execu 


tive genius, has found time to develop a 
plan that for originality and real simon 
pure Napoleonic brilliancy has never been 
equaled. In order that our readers may 
have this story chronologically, we will 
ask them first to read the following re 


print from the London Daily Mail 


Curious Instance of Heredity in a Russian Village. 
In the of Koshilovo (Grodno government) ther 
are over 


than the usual 


village 
fifty 
number of fings 


have more 
According t 


peasants who 


re (says Reuter.) interest 


ing particulars published in the Novoe Vremya, they ar 
all descendants of a peasant who married in the first 
half of the last century, and who had extra fingers on 
one of his hands In the present generation this ab 
normality is reproduced to the extent of two, three four 
or even five additional fingers Some cases simply show 
a thumb duplicated from the first joint 

As the result of intermarriage the deformity is spread 
ing to neighboring villages It dispenses the young met 
from military servi however sound they may b 


stitutionally 
Mr 


1 
ently 


Mower’s explanation of this appar 


innocuous news item 1s exceediigly 
interesting. We quote from recent < 


as follows 

“In handling the nes the Olive 
in Russia we found ourselves confronted 
with a condition that did not exist in any 
other country under our jurisdiction, name 
ly that the Russian alphabet contains thir 
tv-five letters (one these being used in 


only five words), while in the other lan 


’ y : , 1; se only 
wuages Io! wilt vert niy 


twenty-six alphabet letters are required 


with the 


Naturally in handling the Oliver 

touch system, the Oliver being the orig 
inator of touch-typewriting, as it were, we 
found that the interjection eleven extra 


characters into the Russian language upset 


in a measure our well-known, highly de 


veloped and_= successful touch writing 


Therefore, in order that we should not have 


to re-teach operators transferred to the 
continent the Russian keyboards we de- 
cided to grow extra fingers on the opera- 
tors 

“Tt was our intention to keep this plan 
of ours entirely secret until we had de 


veloped a nation of twelve or fourteen-fin 


Yet in 


must acknowledge 


gered operators our disappoint 


the acumen of 


ment we 


which has been able to 


Koshilovo, and while 


the British 


1 


press, 
our village of 


os ae 
Msi roross! mpnaect# com ooKOpALiA 


wasenenia Toctoaaay Lawrence Williams, 
upeskaenty Oliver Typewriter Company. 
Mo! 6bi4a Boose senpasei. Coxasteua 0 
TOMB #@ HAKOrAa Gosbule AbsatTb 9TOTO He 
Oysem. 

Mbi AyMaam, 4TO He NOsyYBMD KOBTpakta 
Ha OObasienia ots Osupepa fa aAblabwaia 
rOAb, HO MpHObITIe ero Amb 3aN034a40 BL 
caiy toro, ¥to F-ut Ricord Gradwell 6p141 
Bb OTCYTCTBIA, COBepilaA OVeHb yAadtywo 
nobsaky ao Geperams Taxaro oKeana, 

Kast Mowers Komuangia omagath, 4T00b! 
razeTa TpeTAposasa ee cOpaBesiMBo, ecan 
TOABKO OHA He HOMboaeTs OOwMpAbIA OOb- 
apienia ? 

Saat MbI, 470 NOAYYHMS KORTpAKTS Ba 
OObABACHIA, MbI He DOAyMaia Obi O BbIAAyt 
3a Oansepenyio wjew Bbipawananie taina- 
CTaM IKCTPa-DasbuesD Ata yCKopenia paborbi 
Ha AX MalBHaXxt. 

Mb! Bosce ne 4ymaeut 0 He06x0, a MOCTR 9TO- 
ro, TAKS Kakb BCbM> xOpouio A3BbCTHO, 470 43> 
Cy WeECTBY OULAXG CKOPO HAMYULGXb Malin Hs, 
Oampepekia OcraBHAn 3a coGoi Octasbabia. 
r-at John Whitworth saxogats, so Kou- 
CTpyKuUid Mamaas ambers Bch upeamyoiectsa 
nepeat Apyrama, a T-ap Ricord Gradwell 
Bcesja HeEpenOAHeRd BACAMH, Kak Obi AOBecTa 
uxt AO cBbabaia oy6snKa. 

Beero anim abckoibKo Ane TOMY Ba3aAL 
so @Mpauuia soepsrie 6bisa yetawossena 
HKUlyijag Matiuda Osgpepa Ba BOeHHOMS 
aoponsanb’. oneceaia Teaepasy Rogues 
HevaTasACh Ha MOABOMS JeTY B OABOBPEMeU HO 
MO4yYasHCb ASA HETO KOMI BL ABCKOALKAXY 
IRIEMOAAPAXD AJA VEPeChlake UXd DOABbAON- 
CTBEHAbIXD CMY BAIAIbHBKAMS. 
| Takams o6pasoms 6bita AemonCTpapoBana 
yA@BuTedbuaa yctoiuwpoct Oaasepcnou o8- 
WYMeH MAlUHHbI, # Bb YacTAOCTH eA KOUEpO- 
BaibHad CUOCOOHOCTL, Bb KOeM> OTHOUIEHIA 
HeCpabRMMa Ch He HA OAHa'B3d CyMecTBy- 
1OMBX> CHCTEMD 

Moi waxbemca amis Bb negaseKom Oysy- 
utem® caactbe BaAbTb T-na Williams, I-sa 
Whitworth a I-sa Gradwell sp Poccin. 


cate 
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REPRODUCTION OF RUSSIAN ARTICLE, 
TRANSLATION OF WHICH APPEARS 
ON THIS PAGE. 
not in any way an 


the publicity given is 


advertisement for Oliver, yet now that Oli- 


learned that 


ver competition has 
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{7 ¢ red opt 
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July 
Gradwe is full of ideas as to bringing it before 
public 

Only a few days ago in France the Oliver was used 
for the first time in a military aeroplane, actually writ 
ng dis] stoG ral Roques while in full flight and 
at the same time making manifold copies for him t 
send t principal officers under his command 

“This emonstrated wonderful stability of the 
Oliver typewriter and particularly its capacity for ma 
folditr is unequaled by any machine in existen 

We expect to have pleasure of welcoming Mr 
Williams, M Whitworth, and Mr. Gradwell in Russ 
in the ve near future 

Offic Appliances congratulates M 
Mower and makes this open request for a 
good photograph of him so that we can 


et our readers see how looks the man whi 
; 


can conceive and carry out so weird a pla 


that above described 


Fountain Pen as Nursing Bottle. 
, kind hearted California woman has dis 


covered a new use for the fountain pen 
W hen her adventurous son_ recently 
brought home two baby rabbits, which, lik« 
Burns’ fieldmouse, had been ploughed up 

a fie and then deserted, she was at a 


eed the wee foundlings 


It was then that the fountain pen beside 


her desk offered a solution. Filling its 
barrel with milk, she offered it to the rab 
bits They grew straightway and art 
now d constantly with this original nurs 

Here is a field of usefulness for the four 

tain p vhich even a multiplying machine 
ly expect to surpass. 
A Decision and a Story. 

3 ne the suffering printer! The 
Supreme Court belgium has sustained 
the de n of judge in the city of Col 

t typographical error in an adver 
in 1s sulmcient reasol 
efusi pay the In the case under 
nsideration thi py’ was solemnly 
spected and decree legible.” In v 
st lawyers’ sign 
. di s from a very higl 

t eed 

WI reminds us, oddly enough, of the 
ra y tl ps bobbing up ever) 

é I é nges Two tramp 
( the platform of a sl 
stops low freights will 
7 es the more cheet 
vhat was your 
¢ the road?” 
re r,” sighs the sad € 
in \ 
1} ' 


Well, ] Was 


One Kind of Paris Advertisement. 


ild burst of plaintive publi 
fron Paris kseller’s advertising in a 
rer wspape which “the young 
" is quite evident: 
rl will appear in the springtime 
when April croons her melodies in_ the 


France, when M 


when the azure noon with 


the white angel-clouds blossoms’ with 


lléluias and with its blazing beams floods 


proclaims herself by the Iimpid warmth of 


OfrPritCy LP PrPLIANCES 
tne childlike sou tr the gentle cee 
three poems of Henry Hoppenot, amid 
the joy of the reborn year ey will exhale 
only the sorrowfu d tender humility 
the primroses beside the dusty road 

One 1s torced to wonder 1t Henry ad 
vertising man has not abandoned absinthe 

rr a certain brand of American t 
Success to the sorrowful primrose! 


Typewriter Salesmen Will Skip This! 


Hugh Chalmers, formerly sales manager 

the National Cash Register Company, 
once said that the best way he knew to 
hire a good salesman was to advertis« I 
a typewriter, and then listen to the repre 
sentatives who appeared, ind chooss tne 
ne who put up the best talk, unconsciously 
proving his ability for the job he was not 
seeking Che lea recalls the ivorite ( 
mark with which a New York vaude é 
manager is said to greet { n I 
comedy parts 

So you are a comedian Veryewe 


make me laugh.’ 


From experience most actors wl have 

sed the test will admit that selling f 
Chalmers a typewriter wi r i 
€ s1er 


Hen Lays “Baseball” Eggs—in Texas. 
birth to 


It takes a Texas town to give 
the real, blown-in-the-bottle baseball 
spirit And it took Dallas, which the na- 
tional “Ad” men agree is “some town,” to 
produce a novelty in the realms of sport 


and chicken breeding. Dallas is more than 


baseball mad. It is just sanely, normally 


crazy over its winning team this year. And 
S. L. Ewing, state agent for the Fox type- 
writer for Texas and Oklahoma, while a 
yal fan, has literally had to take to 4 
try-raising as a necessary diversion trom 


the two main businesses of his life—selling 


typewriters and yelling for Dallas 
It was no surprise, therefore, recently 
when he appeared at the Dallas News € 

















with a basket of eggs under 
he showed its contents, however, there was 
some rubbing of eyes. On he é 
was a round egg, four inches in circumfer 
ence, and more than one witn¢ is pre 
to swear there was the curved contour 
1 sewed baseball around it ith sur é 
The very hens are rooting for Dallas,’ 
exclaimed the sporting editor stupefac- 
tion, and then corrected it to “laying 
It may be i Ire il ess¢ Mr 
Wuternational Association 
Spanish Athletes 
rHROWERS OF THE BULI 
The e is a copy a memb f 
organization, sent to the Editor of Office Applian 
Paul Barrett of the Barrett Adding Machine Gra 
Rapids, Mich We suspect that Paul is the Exalted G 
eralissimo of the order. We want k 


3 


cn 


Ewing, “but if it is, it is the third freak 
in as many successive days. I account for 
it as a case of infection. We talk baseball, 
play baseball and think baseball around 
our place, and this pullet has just naturally 
caught the Dallas habit.” 

There will be a special section reserved 
in the Dallas grand stand henceforth for 
her chicken “fans.” For Mr. Ewing’s hens 
are still laying, and the supply of “baseball 
eggs” keeps merry pace with the sale of 
typewriters. 


Looking Alive for the Cloth. 

A Maine clergyman living at a hotel or- 
dered a typewriter sent to his rooms. While 
he was out it arrived, nicely packed, and 
the proprietor took charge of it. When 
the minister returned his host led him un- 
obtrusively behind the desk and whispered, 
“That case of yours is on the ice, parson. 
| guess it will be all right by dinner time.” 
—The Royal Standard. 


Danger in a Large Vocabulary. 

Too great a command of the English lan- 
guage has brought a firm of furniture deal- 
ers face to face with a lawsuit, according 
to the daily press. Herbert Cirkle of South 
Wabash avenue, Chicago, the complainant, 
accuses the Marcus & Klemperer Company 

f “conspiracy” and unfair competition. It 
ill began when Cirkle hung out a sign ad- 
“sale.” His rivals retaliated with 


vertising a 
a larger sign, advertising a “great sale.’ 
When Cirkle came back with “tremendous 
those ingenious competitors dubbed 
theirs “titanic.” “Gigantic” was met with 
“extraordinary,” and soon thereafter some- 
body’s Noah Webster evidently gave up 
the ghost, for the suit followéd. Cirkle 
avers that his rivals “imitate what he inno- 
vates,”’ which shows his vocabulary in good 
working order at the date of filing. In the 
meantime the legal principle involved will 
be closely watched by a host of publicity 
men—not to menton our old friend, the 
-Ircus press agent, whose field so many of 
our bright young advertising men seem 
bent on annexing by sheer might of ad- 


sale,” 


jectives 
He Will! He Will! 
When Oliver Remington of the Moody 
grows up he may become 
typewritist—“B. L. 


Sunday school 


the world’s greatest 
r..” Chicago Tribune, June 3. 
“ERROR-PROOF SPEED KEYS.” 
Error-proof speed keys are a new im- 
provement advertised by the Typewriter 
Speed Key Company, 82 South Broadway, 
New York City. <A horizontal extension 
to the striking surface on those keys proved 
by experience to be most frequently struck 
awry, and an easy spring beneath each key, 
cushioning the stroke, eliminate a _ vast 
amount of correction in the day’s work. 
[he extension keys are also conducive to 
because of the elimination of false 
strokes. The keys are fitted with black 
ops, easy on the eyes, and are adjustable 


to any machine. 





speed 











LEAD PENCIL FADS AND FOIBLES 








How INDIVIDUALITY EXPRESSES ITSELF IN SHAPE OF LEAD AND COLOR OF Woop 
GREAT literary man once declared blance to that wood The reason for this to argue about lf, instead, a pencil sales 
that the natural man so understatids his tield that he can 


that his best emotional scenes were 
invariably written with a stub pencil 

The very paucity of pencil helped concen- 
tration, he said. So he treasured the ‘scraps, 
and cut the long new stock, with which 
his housekeeper replenished his desk, reli- 
giously in two. And the tears still came. 
That was a fad, or a foible, according as 
you view the eccentricities of a fellow man 
It was an extreme instance of individual 
preferences with which every pencil manu- 
facturer must reckon, more or less, in put- 
lists. The stubs, to be 


ting out his stock 
how 


sure, we have always 
many realize the fact that the standard size 
of pencils—one-quarter of an inch in diam- 


with us, but 


eter—has been evolved—whittled down, one 
years of experiment with 


say—by 
In the early days of 


might 
various dimensions. 
pencil manufacture a greater thickness was 
affected. Wood was plentiful, and the heavy 
“carpenter's pencil” of today is hardly more 
clumsy, from the viewpoint of a clerk or 
office man, than was the scribbling weapon 
Gradually, too, the or- 


of our grandfathers 
shaped pencils 


nate square and trangular 
have become restricted to particular classes 
of work, and the length has been estab- 
lished by unwritten tradition. 

Still, you will find, even today, in many 
an Office the solid, old-fashioned business 
man who insists on his bulky, club-ltke pen- 
cil, 6/8 of an inch in diameter, because it 
allows of a firm grip, thus strengthening 
And he has good 
Some of 


the muscles and fingers. 
authority for his conservatism. 
the best professors of drawing in our pub- 
lic schools are adopting this diameter for 
their pupils, beginning with the kindergar- 
ten, in order to develop the hand muscles 
properly from childhood 


“Modern Man” Fancies Thin Shapes. 
Many office men of the modern, nervous 
type go to the other extreme, preferring a 
smaller than quarter-inch diameter, com 
monly called tablet or memorandum size, 
because it looks daintier and feels easier to 
the fingers. ; 
Color is determined largely by tempera- 
ment and kind of empioyment. Brisk, busy 
have a fondness for the brighter 
shades. Newspaper men 
yellow. Stenographers fancy blue or green 
Perhaps it’s the artistic impulse, or maybe 
it harmonizes best with dress or com- 
plexion. Bookkeepers covet a chaste and 
decorous black, while the junior salesman is 
all for pink or violet. These figures are 
not official, but they will bear observation 
As a matter of actual sales-figures, how- 
ever, the most popular, and longest endur- 
finish, sometimes 


workers 


seem to prefer 


ing shade is the satin 


walnut hecause of its close resem- 


called 


preference lies in the fact 
through a 
it a darkish 
making it yield 
The black and 
almost a decade 
vogue, brighter 


chemical process 


c¢ |e YT, 


cedar is put 
which gives 
softening the 


brown 
and 

knife. 

used 


wood 
more easily to the 
rosewood polishes, 
ago, are fast going out of 
and more pleasing shades supplanting them 

An odd survival in shape is the hexagon 
pencil, still used here and there by those 
who have only occasional employment for 
a pencil Such constant stenog- 
raphers, bookkeepers and clerks prefer the 
Hourly use of the. hexagon 


users as 


round s@ape. 
cuts the fingers on its rough edges, and in 
some cases has resulted in writers’ cramp 


“Lead is the Soul of the Pencil.” 
blackness and 
high- 


durability, 
the essentials of a 


“Strength, 
smoothness are 
grade lead,” writes an expert in the estab- 
lishment of the American Lead Pencil Com- 
pany of New York City. “The lead has 
been aptly called ‘the soul of the pencil,’ 
and if it is made wrong in any factory ot 
accurate workmanship the 
demned, no matter how beautiful the finish 
of the wood or how. handsomely embossed 
It may well be compared with 


pencil is con- 


or stamped. 


an elegantly-gowned woman with soiled 
linen or unwashed hands. 
“Many lay much stress upon style of 


packing and labeling There is probably 
no part of the general get-up of the lead 
pencil that appeals so quickly to the eye of 
Many a finely made pen 


in the market because 


the buyer as this 
cil has been a drug 
ill clad, and more than one quick-seller of 
short-lived repute has trusted too much 
to mere appearance, responsible for its 1n1- 
tial popularity. 

‘As in so many other lines, pencil sales 
are lost right and left because of the sales 
man’s inability to intelligently explain his 
Every other man you meet believes 
magazine, and 


article. 
he could edit Aa 
quite as many, if asked to wager that they 


paper or a 


could become successful pencil salesmen, 
if of a gaming turn, would take you up on 
And yet the technique of the pen 
that of the 

All the 
hundred 


the dot 
cil is just as true 
typewriter or the adding machine 
out of a 


a study as 


more so, since not one 
pencil buyers has anything like a 


enters the 


definite 
idea of what he wants when he 
stationery store Here is an exceptional 
opportunity for the conscientious salesman 
If he knows his line, he may create a de 
mand that will bring permanent profit to 
his establishment. The most 
foolish thing in the world is for a pencil 


argument with his 


easiest and 


salesman to enter an 
customer. The smallest things, the 
over, are commonly the things men choose 


world 


speak with simple authority, his useft 


will be readily appreciated by the 


Reading Character in the Pencil Point. 


rhe psychologist will find endless indi 


cations of character in the sharpening of a 


pencil. The cool, easy-going, level-headed 
man may be seen in most offices taking his 


time over a long, tapering point, the wood 
neatly and symmetrically pared oft with the 
beside him, 


accuracy of a pyramid. Right 


likely enough, 
low worker tearing 
sheet with a 3/8-inch point carved off with 


is his frailer, taut-nerved fel- 
like lightning over the 
the 90-degree abruptness of a _ precipice. 


rhe slovenly worker is popularly believed 


to forget to sharpen his point, but at least 
this 
most of us if we take 
desks Then, too, there is the 


less devourer of 


one exception to rule will occur to 
a glance abou our 
rash, reck- 
who uses 


lead and wood, 


his pencil half up in a single attempt at 
sharpening Conservation of natural re- 
sources should take him in hand 

Without levity, the problem of the future 
of the lead pencil is not without its 
When millions live from 


without 


plexities in days 


month to month sight of a tree, 
view them only as a 
The 
making the best lead 
kind and with the rapidly 


and other thousands 


luxury wood which is 


glass-caged 
used in pencils is of 
the most delicate 
decreasing forestage of the country, its sup- 


ply is becoming an increasingly acute dif- 


ficulty. Red cedar or juniper of America is 
preferred for really high grade products, 
and this fact has prevented, in large meas- 


ure, the extensive development of the pen- 


cil industry abroad, the cost of importation, 


in many instances, being practically prohibi- 
tive. As the red cedar forests of America 
gradually disappear with advancing vili- 


zation, the question of the future wood for 
Belgian journal, 


better 


‘pencils de luxe,” as the 


“Hypsos,” describes the grades, 
grows ever more imperative of solution 


The 


the development of 


most practicable way out, pending 


future reforestation, 
seems to be the employment of some other 
wood as a substitute. Thus far, all that is 


lacking to success is the discovery f the 


wood. In the meantime, paper pencils are 


in greater demand than on their first in 


troduction, both at home and abroad, and 
the increasing use of the fountain pen and 
of various writing and typing mechanisms 
is keeping the pencil demand within hailing 


distance of the supply 


are made 


complaints which 


unjust. We 


All the 


the world ire never kne 


it neglected: it was 


that he failed of success 


man of met 


bv his own fault 
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Letters from the Boss 


I—TO THE JUNIOR CLERK 





Sometimes inaccurately known as the ‘fice boy.” ) 
Chicag | Ju lp Ad 
My dear Henr 

Eavesdropping is poor business, but sometimes one overhears without 
intending \s I‘passed by your room this noon on the way to lunch, | 
caught one swift phrase from your address to the blond stenographer \s 
nearly as I can recall, it ran like thi 
Every fellow gets his wings clipped, fast enough, in business deals t 
last 

And just then the elevator hove into sight, and | got in with the other plut 
crats—all plotting, of course, to clip the wings of their junior clerks with 
neatness and dispatch, 

Now, of course, you'll think I'm laughing at you. Don't. Cut out that notio 
along with the secret vision of the “other job” where all is radiant peac¢ 
| am writing to you to set you st ight on a rather important matter—a mat 
ter on which quite a number of young men need setting straight today 

\bout this whole question of ideals in business—and the wing clipping 

In the first place, look at it from my standpoint just a minute. Understand 
right now that this business of mine is bui/t on ideals—the thing your're all 
for abandoning in order to succeed at it. Suppose our goods are first class 

our service rock bottom. Our customers must believe in them in order to 
become our customers. They must keep on believing in them in order 
for us to keep on in business. ~The minute we clip off the wings from their 
enthusiasm and our good faith, I begin to stop clipping off coupons. The 
first man to discover our slump in ideals would be the practical man who 
relies on our judgment in his purchases. 

[ remember the day you came into this office very clearly) That may surprise 
you, but, after all, the employer outweighs the manufacturer or the mer 
chant in most of us. We're more interested in men than in things—if onl) 
because it’s only through men that we get the things Put it on that low 
plane,” if you like; the fact sticks 

You were just out of high school nd trailing clouds of glory from Words 
worth and Browning. The first few days here we could see the wings 
grow. Then, little by little, they began to droop. That old dark shadew 
Routine, had gripped you—and the dreams and the ideals seemed far 
nough away Right here you made your mistake—the mistake that the 
Cubs made the other day in the “lucky seventh ’—the mistake of giving up 
You decided to become a cog instead of a lever. You worked hard—you 
always will work hard, Henry—too hard for a boy who is brooding over 
philosophy and world-wrongs the while. But you decided to economize on 
hope. You quit playing the fife, and decided to face the musi And so the 
wings got clipped 

Well, it’s hard luck, but it’s a mistak« The very thing that is intended in ou 
scheme of things to test and tighten your ideals—to shape your wings for ; 


real flight—is the thing that furled them all. I mean System—Work—not 
competition, which, after all, is an incident, but Struggle, which is an 
essential to growth. 


tbo 


True, we must make money to live, but we must also live to make money 
the same great current of vitality which stimulated your fancy in literature 
which keeps the business world alive 


It’s 


The grind? Yes, of course. We're all under it. It isn’t a question of hours 
or wages mainly, but just plain “getting tired.” But did you ever stop t 
think that every time you get tired you’re also getting experience? The 


weariness slips away, in time, but the experience lasts. It is work and fight 
nd worry, sometimes, that tests our ideals—ripens them—makes them 
ink 


sound and sur The business world is one big melting-pot, out of whic 
men are coined as well as dollars. And we do our own coining 


f I didn’t like your work better than I do your philosophy, I wouldn’t be 
writing to combat it. I merely want you to know that I’m all for the “ wings 
ind the ideals. I have a few left myself, and they somehow refuse to le 


the grind quite extinguish them. At heart, I fancy you're the same way 


You needn’t answer this letter, or refer to it. You needn’t agree with it, 
unless the facts seem to. Just think it over—and, above all, don’t worry 
about the wings of the stenographers \ thousand horse power couldn't 


clip them. No more will it clip yours, unless you say the word. For they’re 

the things we can’t see: and the things we can’t see—but only know—are 

the things that are really ours. And among those things are your job—and 

mine—the job of making things go straight—ourselves into the barg 
Let's trv it out on that basis and see if it doesn’t work 


Yours very sincerely, 
“Tne BOSS 
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* William Howard Taft, President of the United States 
takes his seat in the Inner Cirele by right of achieve 
ment no less than honor. One of the increasing num 
ber of men of affairs who have sat in our seats of the 
mighty, he has made efficiency a watchword of his 
publie career As judge, Secretary of War and diplo- 
mat to the Philippines in a time of crisis, he has 
evidenced the same delicate tact and mastery of detail 
which characterize the successful business man. Alone 
of all our presidents, he has earned the gratitude of 
the office appliance industry by creating an _ official 
‘Efficiency Commission'’ to study office systems and 
business equipment—a body which has repaid its cost 
many times in solid commercial service. President Taft 
loves to golf, in his moments of recreation, ulmost as 
well as he likes to control naticnal conventions, 
* . . 
* Woodrow Wilson, Governor of New Jersey and Demo- 
cratic candidate for a certain high office, has really 
been an “‘Inner Cirecler’’ since he was a boy of fif- 
teen It was then that between high school terms he 
taught himself shorthand. We forget the system, but 
he did not, and very likely it has been thcroughly 
Wilsonized by now. Governor Wilson is the type of 
American scholar who takes polities serlously, and does 
more than ‘‘play the game,’’ whether as University 
president, lawyer, lecturer or State executive. His 
service to governmental efficiency has helped to bring 
his part of the public administration into close touch 
with the latest ideas and methods of private business. 
He is the kind of theorist who grounds his theories on 
fact and experience. If he owns to a luxury, it would 
be hard work Like a good salesman, he relishes the 
tussle that precedes victory, and was perhaps the 
oolest-headed man in America while Baltimcre was 
wondering ‘‘who?’’ 
. > 7 

" W. E. Martin, Advertising Manager for the Rudge 
& Guenzel Company of Lincoln, Neb., is as skillful an 
angler for real fish as for real business. Right now he 
is furbishing up his kit of reels and flies in preparation 
for a descent upon the ancient shores of Catalina Island 
late this month. The ferocious tuna and the nimble 
vellow-tall off that golden coast are expected to sign 
contracts without a waver. In between casts Mr. 
Martin will be tabbing notes on their behavior for 
future use in landing the limber and slippery prospect. 
For whether on the job or off, he is essentially prac- 
tical—a keen observer—and an unassuming expert on 


the selence of office equipment. Here's hoping the 
bait will be ‘‘right,’’ as usual. 
. * * 


" J. W. Earle, President of the Union Typewriter Com 
pany, is the kind of man whose success you can read 
at a glance, in his face or his career. He started in 
business in Syracuse, becoming first the proprietor of 
a school of stenography and typewriting, and after- 
wards taking a responsible position in Philadelphia with 
the Remington Company. For several years he handled 
the Remington business abroad, and knows the foreign 
field as thorcughly as Edison knows electricity. From 
the owner of a school with two pupils he has at length 
advanced to the Union Presidency, and the Order of 
Office Appliances brevets him an honored member most 
heartily 
. . . 

{ Charles Paterson of the Paterson Institute, Chicago, 
is a quiet man who is ‘‘there’’ with the ideas. Pater- 
son is a pioneer in training young men and women in 
the use of modern office appliances. He goes outside 
the beaten path and discovers what young people 
really need to know in order to be useful, No com- 
mercial school man turns out students who are more 
loyal to him and the school than Charles Paterson. 
He is of quiet tastes, and one takes him to be of 
Seotch nativity. If Paterson were to write an anuto- 
biography he would probably say abont what ‘‘Doc.’’ 
r. N. Jamieson once said to a reporter in quest of 
such a document: ‘‘I was born at so-and-so at such 
and-such a date: I went to school in Chicago (or 
wherever the place might be). I am married and live 
with my wife."’ Which is to say that Paterson is 


modest 





56 


APPLIANCES 


OFFICE 





PAPER ADVANCES CONTINUE 





LEDGER AND 


ENVELOPE 


INCREASES FOLLOW 


RIsE iN Cost oF RAW MATERIALS AND LABOR 





Continuing advances in stationery lines 


extending all the 
distribution from 


way down the line ot 


manufacturer to dealer, 


are still the big news event of the month 


in the trade. Many causes have co-operated 


to induce the increase, prominent among 


them being the higher cost of labor, addi 
tional expense of safety devices made con 


law, and 


tariff 


pulsory by federal and _ state 


throughout all the constant peril of 
The advances now being chron 
held off as long 


as possible, for the stationery business has 


reduction 


icled have obviously been 


been notably tardy in standardizing its 
prices in proportion with the other increas 
ing costs of modern life. Through this de 
lay the 


merely 


buyer has gained, and he is now 


helping to equalize conditions long 
demanding change by paying the higher 


price-schedule 


Revised price lists on No. 1 ledger papers 


June 1, following closely 


went into effect 
the 
their 
taken into 
National 


uniform 


advance in writing papers. In 
schedules the ledger mills have also 


consideration the request of the 
Association cf Stationers for more 
ledger lists it 


prices In the new 


will be seen that, with a few exceptions, the 
light 
the old 


ir. everything from 36 double-cap up, ther¢ 


weight papers remain at practically 


figures, while in the double sizes 
Elephant is the only case 


All of the 


absolute cost of 


is an advance 


of revision downward. new 


prices are figured on an 
production basis 


The old 


when 


price list, made out 


there 


agit iP 


price for the double only twice 


This 


made the 


that of the single has worked out 


disadvantageously, as it costs the manufac- 


turer more to hand!le a big sheet than it 
es a smaller one—both in labor cost and 
percentage of spoiled paper Take, for 
nstance, 1/x28-36, which is now listed at 
$10.80, and 18x23-36, listed at $12. Here we 


le same number of pounds, but every 


mill man knows that it costs more to mak« 


the 18x23-36, for the reasons above stated 
again, on certain size papers the mil 


is able to run the machine with wires tul 
to deckle wh le on 
duction would be higher, ow 


cessity of running with the 


The Parsons Paper Company has made 
important change in the discount ot 
Scotch Linen Ledger, by placing it at 15 


rmerly The discounts on the other N 
l ledgers rema as befor 
| ddition to the above there s been 
\ ( is Of Jur l. on the ntire lin 


Brown Paper Company, ex 


ept all linen and typewriter 


papers \d 


nce’ goes from 21 to 23 cents; “Grey k 
rom 17 to 18 cents; and “Brown's Fine” 
m 17 to 18 cerits Prices on others 
he best known No and No. 3 ledgers 
were included in the advances made last 


nentl 
Envelope Convention Boosts Scale. 

paper in the general 

meeting of thi 


Asso 


Envelopes follow 
lvance The 


Envelope 
| 


third annual 


\merican Manufacturers’ 





ciation New York recently voted n 


contormably to the rise in 
and labor W ith- 


old envelope lists is now due, 


creasc prices 


cost of raw materfiais 


drawal of the 


with the stitution ot a new schedulk 


‘I he foll wing Iheers are to carry the new 
policy into effect, bee! 


having been chosen at 
the recent gathering 
Regenstein, 


President, Julius 


per Company, Chicago; vice-president 
Charles N Atkinson, Illinois Envy I 
Company, Kalamazoo, Mich.; secretary, 


\. Johnst Samuel Cupples Company, 

Chicago; treasurer, B. B. McFadden, | 
and Box Company, Bing- 

hamton, N. \ Che 


includes the president 


mercial 
Executive Committe: 
and se 

Clement L. Clapp, Sewell-Clapp 
turing Company, Chicago; F 


lia Envelope Company, Centralia, | 


Buffalo Envelope | 
The next meeting of the associati \ 
be held in Chicago in November at the 
Commitee 

with the price ad s 


Manufacturers noted witl 


pleasure that the government is advancing 
prices on rner-printed envelopes Phere 
is now a differential between thes¢ 
plain stamped envelopes, as the n 
the ass have long conte 
should bi 

Repo nd discussions of de 


render stan unnecessary was an interes 


ing teature f the subject headed 
Get the Government Out of the En 
Business.’ The practice in Sp i 
some othe reign countries of im] 
the envelopes before stamping was te 
is ada pOss remedy I I the prese 
tice her 

The e makers agreed that t 
per " turers should give a I 
tice of inter d advances, and increas 





‘ 


ee ee 2. 


VIEW OF TOP FLOOR, ADDITION TO WEIS MFG. CO.’S FACTORY, AT MONROE, 


~ “—" 











VENTILATION. 


MICH., SHOWING EXCELLENT LIGHT AND 





July 


with the mills was urged as a 


After a discussio1 


operatiol 


step toward this end 


of the subject of possible uniformity 

weights and grades oi envelopes it was dé 
cided that the proposal was impracticabl 
Index and Trial Balance Books Advanced. 


Hall & McChesney, of Syracuse, N. Y., 


publishers of Graves’ indexes, Raymond’s 


trial balances and her specialties, have is 


sued new price lists covering their product 
The circular letter accompanying the new 
lists reads in part as follows: 

“Owing to the continually advancing cost 
of labor and materials, we feel compelled 
to increase the list pr es of Graves’ print 


indexes and Raymond’s trial balances, an 


are enclosing herewith revised price lists 
which go into effect today (June 1).” 

In common with many other manufac 
turers, the Samuel Cupples Envelope Com 
pany warns its friends of an increase 
grades involved in the paper advance. Users 
of white envelopes are advised to contract 


at once for the next twelve months’ supply 


A CLEARING-HOUSE FOR IDEAS. 
Based on the epigram of former Am 
David Jayne Hill that 


tional mmerce tod stands for interna 


“Interna 


bassador 


he recently organized 


f the United State 


tional friendship,” 


Chamber of Commer 

of Ameri states its platform in a recen 
bulletin issued from the Berlin offices 

the American Ass of Commerce and 
Trade Its object is to establish a national 
clearing-houss for the de velopment and 
consid ot usiness opinion. Twi 
classes constitute its membership: Local 
or state commercial or manufacturing or 
ganizations, as | f trade or chamber 
of commer whose activities are confined 
to a single state or city, and state, inter 


State 01 national organizations whose mem 


bership is confined te one trade or class 
of trades 


Association 


entitled to one vote 


hfty members are 
d one delegate. For 
hundred extra members, one addi 
vote and delegate are allowed—the 
in each case. For each 


An advisory 


every 
tional 
maximum being ten 
delegate $25 dues are 
as well as a board of 
is to elect a 


fixed. 
counsel is provided, 
directors, which 
presidents and a treas- 


twenty-five 
president, three vice 
urer 

Conventions are to be frequently held and 
as to topics for discussion are 


suggestions 


welcomed. The present progress of the 
organization is the result of the efforts of 
Chairman John H. Fahey of the “Commit 
following di 


tee of Fifty-three” and the 
rectors 

Hampshire; 
A. M. Co Pp 


and 


George H. Whitcner, New 
John H. Fahey, Massachusetts; 
er, Cont John P. Truesdell 
New York; A. J. 


lecticut; 
Ludwig Nissen, Logan, 


Pennsylvania; Bernard N. Baker, Mary- 
land; William D. Mullen, Delaware; Fran- 
cis F. Prentiss, Ohio; Frederick Bode, IIli- 
nois; Harry T. Wicks, Michigan; August 


G. Craddock, Vir- 
Lewis W. 
Thompson, 


H. Vogel, Wisconsin: C. 


gimia; P. J. Kruesl, Tennessee; 


Parker, South Carolina: B 
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Louisiana; I. H. Kempni Texas; H. J treasurer, John Joy Edson, Washington, 
Hodge, Kansas; Elias Michael, Missouri D. C., and consul, J. Francis Burke, Pitts- 
B. F. Kauffman, Iowa; E. P. Wells, Min burgh, Pa. 
nesota; Everett G. Griggs, Washington Plans for establishing permanent head- 
state; A. C. Dickson, Oregon, and Horace quarters in Washington have been com- 
H. Allen, California pleted. 


for 


Lew Roll Top Desk 


We Are Lynn Agents 
“ss | “Derby Made” Office 
Sea | and Business Furniture 


| YOUR customers and business friends 
‘call on you at your office. Their im- 
_ pression of your prosperity and up-to-date-ness is large- 
ly formed by what they see there. Is. it a place where 
no two desks are alike in style, finish or material--where 
the chairs look as if they had been gathered together 
from several second-hand stores---where every- 
thing is “topsy-turvy” and the letter filing cabi- 
nets look as if they belonged in the basement? Or do 
they see ONE good desk for the “boss” and a lot of cheap “pick ups” 
for the rest in the office---no two alike in color or anything else? 


THINK THIS OVER 


Ask your wife about it 
--her home is not like 
this. Your business 
home should not be, 


either. 


Our line of “Derby-Made” Office Furniture is twentieth cen 
tury business furniture---full of character and made to last a 


lifetime. 
Our prices are as low as Boston and we deliver to you free. 


COME IN AND LOOK OVER OUR 


NEW OFFICE FURNITURE DEPT. 
The R. S. Bauer Co. 


31 Central Square ... Lynn, Mass. 











“Derby 
Will Last a Lifetime 














“Derby Made 


Will Last a Lifetime 








Flat Top Desk 








“Derby Made”’ 
Will Last a Lifetime 





Will Last a Lifetime 




















The above advertisement by the R. S. Bauer Company of Lynn, Mass., occupied three-fourths 
of a page in the Lynn Daily Evening Item of June 18 It is a fine example of arrangement, 
display and type selection, but more important than this, the subject matter is handled in mas- 
terly fashion. The idea is along the lines of the article published in the June issue of Office Ap- 
pliances on “The Psychology of Office Furniture.’”’ This advertisement drew $512 worth of orders 


the morning it appeared. 


“It always has been, and always will be, 
more difficult to find talents for the places 
than places for the talents. Human selfish- 
ness, were there no other agencies at work, 
will not suffer men of ability to languish in 


The board of directors chose the follow 
ing officers to ci with H. A 
Wheeler, permanent president; 
Vice president for Pacific slope, J. N 
president for 


~Operate 
elected 
Teal, 
Portland, Ore.; vice south, 
\sa G. Chandler, Atlanta, Ga.; 


dent for east, A. B 


vice presi idleness.” 


Farquhar, York, Pa.; — Mathews. 








TARIFF REDUCTION AX MENACES TYPEWRITER 





CASH REGISTERS ALSO INVOLVED IN PROPOSED LAW 





HE possible prospect of free trade in 

cash registers, typesetting machines 

machine tools, typewriters, printing 
presses and sewing machines has been con 
fronting the manufacturers of these articles 
as a result of the passage by the House ot 
Representatives of Bill No. 18,642, entitled 
“An Act to amend ain Act to provide reve 
nue, equalize duties and encourage the in 
dustries of the United States, and tor othe 
purposes.” In its original form this meas 
ure, among other sweeping removals vt 
duties, contained the following paragraph 
specifying non-dutiable goods 


? 


“73. Cash registers, linotype and _ all 
typesetting machines, machine tools, print 
ing presses, sewing machines, typewriters 
and tar and oil spreading machines used 11 
the construction and maintenance of roads 
and in improving them by the use of road 
preservatives, all the foregoing, whether 
imported in whole or in parts, including re 
pair parts.” 

A preceding paragraph would enact that 
these articles, among others, “when tm 
ported into the United States or into any 
of its possessions (except the Philippine 
Islands and the islands of Guam and Tu 
tuila) shall be exempt from duty.” 

In this form the hill passed the House 


()n being sent te 


early last spring 
Senate, however, an amendment was of 
fered to draw the fangs of the ex 
amend 


treme reduction plan Chis 


ment, fathered by Senator Cummins ot 
lowa, and printed for distribution April 29, 
1912, provides a duty of fifteen per cent ad 
valcrem on cash registers, sewing machines 
and typewriters; twenty per cent ad val 
orem on jute manuiacturing machinery, 
linotype and all type-setting machines and 
printing presses; twenty-five per cent on 
machine tools and steam engines, and thit 
ty per cent on embroidery and lace making 
machines, including machines for making 
lace curtains, nets or nettings; all these 
being grouped in the same paragraph modi 
fying the sweeping proposals Of the original 
House bill Che Senate tabled this amend 
ment. 
Senate Adds Rider on Paper. 

The bill passed the upper house, and 
has now been returned to the House of 
Representatives, where the future of the 
paragraph in question is problematical 
Among numerous other changes from the 
original House draft, the Senate also added 
the following “rider,” relating to the paper 
schedule involved in the Taft Reciprocity 
plan which failed of Canadian approval 

“(3) Sec. 2. That the Act entitled ‘An 
Act to promote reciprocal trade relations 
with the Dominion of Canada, and for oth 
er purposes, approved July 26, 1911, be 


and the same is, hereby repealed: Provided, 
that from and after the passage of this Act 
there shall be a duty of two dollars per 
ton paid on the paper described in section 
two of said Act.’ 

This bill now rests in the House, wher: 
it has been permitted more or less peace 


ully to slumber during the various vacil 


lations of contending forces in’ the tw 
great national conventions of Presidential 
year. Despite the Senate's action in tab 
ling the Cummins amendment, it ts not 
considered probable that the upper hous: 


will assent to the exireme ee-list propos 


ais of the Democratic House leaders. Just 
how far the latter will go in their demands 

r reductions in the duties on typewriters 
and cash registers, particularly should th 
bill be brought into conference, 1s another 
poser With the fall elections just ahead, 
some move for political effect might we 
be anticipated Had Mr. Underwood or 
Speaker Clark been nominated for the 
Presidency, some such aggressive advance 
in the direction of free trade might almost 
certainly have been anticipated, whatever 
fate it would have met in the Republican 
Senate. In the case of Representative Un- 
derwood, especially, who, it must be re 
membered, is still floor leader of the Dem 


rats in the lower house, the intention be 


hind the movement tor his nomination 1s 
said to have been “an old-fashioned tariht 
campaign.” 
Wilson’s Choice May Clear Skies. 

With Woodrow Wiison the Democrat 
standard-bearer, however, the situation 1s 
altered While known as a “tariff refor 
mer,” he has made his principal political 
campaigns upon such general economic ts 
sues as monopoly and industrial reforms 
rather than upon the tariff. Political ob 
servers consider it very doubtful if he would 


care to plunge party and country into a 


tariff controversy on the eve of a campaign 
whese watchword has been widely adver 
tised as “Democratic harmony.” \t the 
same time the sore spots in the Clark and 


1 
! 


it by the triumph of 


Underwood camps lef 
Wilson in the convention have not yet 
ceased to smart, and may be responsible 


for continued discreet guerilla skirmishing 
in respect to House [ill 18,642 and others 

So far as the typewriter and cash regis 
ter industries are concerned, American 
products so dominate the world market that 
even the pessibility of a reduction in tariff 


duties on these products has not caused so 
] 


much as a ripple in the commercial poo 
lo many men identihed with these indus 
tries the news that a reduction in duty has 
been contemplated will doubtless come as 
a surprise, although the plans have been 
known, of course, to the executive chiefs 


ef the larger companies 

No man competent to speak for the vast 
interests involved as yet has signified his 
position on the Cummins plan of partial 
reduction, although the feelitg Wash 
ington is that any reduction wi e vig 
rously opposed with an array of statistics 
showing the growth of these great indus 
tries under a protective scale of duties 
Quite apart from the financial interests in 
volved, the problem of future wages undet 
a reduced tariff makes the issu me ot 
keen interest to workers, aiid the tl! sands 
of salesmen and employes of the cash regis 
ter and typewriter industries may be ex 
pected to have a word to say as to the final 
decision, insofar as that is left to the Amer 


In the meantime the expected Hous 
Senate Conference Committee on the bill is 
the center of operations, and its decisions 

11] he tcl ad rmtent! } +} 3] 
Will e watched most iitently »\ en 
lions to whom the production and sale of 
these two great modern office nveniences 
mean a career of usefulness nd profit, 


and, in many cases, iife itself 


READY FOR SHORTHAND MEETING. 


Che mmittee on demonstration of the 
National Shorthand Reporters’ Association 
reports that a considerabie number of re 
pltes have been received from the more than 
1,000 letters sent out to shorthand report 
ers all ver the country Che committee 


will soon begin the labor of incorporating 
the information into a report to be pre 
sented at the annual meeting of the ass« 
ciation in New York City the week of 
August 19. The exhibit of peculiar 
to reporters will embrace pens, note-books, 
loose sheets, exhibit markers, transcript 
paper, manuscript covers, letter heads, note- 
he ads, enve lopes, ( hecks, protessiona cards, 
index blanks, ete 

\nother feature of the work of this com 
mittee has reference to the means employed 
in reducing shorthand notes to clean-cut 
transcript. This feature will include a com- 


plete exhibit of typewriters, phonographs, 


dictaphones, shorthand typewriters and oth- 
er othce appliances 
Manufacturers and dealers wishing space 


in this exhibit should communicate with 
W. B. Bottome, 5 Beekman street. New 
York, who wil furnish full informati 


ENTERS THE APPLIANCE FIELD. 
The Harmon Printing Company of 
Leavenworth, Kan., writes to the Furni 
ture Journal that it is planning to enter the 
office appliance field in connection with its 
regular printing line, and expects to be in 


the market for a line of office supplies. Cor 


respondence is solicited 








A. W. M. CO. OPENS PACIFIC COAST 
PLANT. 

George A. Garfield, treasurer and general 

manager of the American Writing Machine 


Company, has been in California for 


month or so looking ever the situation with 
a view to establishing a rebuilding plant o1 
the Pacific coast. The result of his inves- 
tigations is that he has arranged to erect a 
brick and concrete factory in Los Angeles, 


80 by 130 feet, which will be. ready for 0¢ 
cupancy on the first of September and will 
be equipped with the latest appliances ior 
rebuilding typewriters. Office Appliances 
is informed that the American Writing Ma 
chine Company will need at least thirty 
men for this Los Angeles plant and that 
applications for situations there will be re 
ceived at the company’s offices, 345 Broad 
way, New York. Applications should be in 
as early as possible, as it is the intention 
of the company to open with a full force on 
the first of September 

From time to time Office Appliances has 
received some evidences of dissatisfaction 
on the part of Pacific coast repairmen. We 
have been told that the supply of men is in 
excess the demand; one correspondent 
has even gore so far as to advise repair- 
men to stay away from the Pacific coast 
The opening of this new rebuilding plant 
should furnish an opportunity for compe- 
tent men in that locality, and if there is at 
the present time an excess of skilled labor 
in these lines on the Pacific coast, the new 
plant will no doubt be a material factor in 
equalizing these conditions 

The establishment of a rebuilding plant 
by the American Writing Machine Com- 
pany at Los Angeles makes the thwd efh- 
cient rebuilding plant to be operated by the 
American Writing Machine Company in 
this country, the principal plant being in 
the east, another plant in Chicago and now 
a third on the Pacific coast 


CATALOGUE BULLETINS ISSUED. 

The National Catalogue Commission of 
the National Association of Stationers and 
Manufacturers has issued a new assortment 
of bulletins covering minimum prices which 
its members recommend for adoption by 
the trade. The following indicates the na- 
ture of these documents, which non-mem 
bers may arrange to obtain by dropping a 
line to Secretary M. W. Byers, 41 Park 
Row, New York City 

Bulletin No. 32 (Superseding Bulletin No. 
18)—Pencils 

Bulletin No. 33—Pencil sharpeners 

Bulletin No. 34—Baskets 


Bulletin No. 35—Inks, mucilage, paste 


and sealing wax. 
The last bulletin is especially bulky, cov- 
ering some thirty-five pages and all the 


principal grades of product 


The National Catalogue Commission, 
whose labors are summarized in these doc- 
uments, 1s composed of Fletcher B. Gibbs, 


( has \ Ste vens, Jan es \ Dorsey, Robt 


D. Patterson and Frederick C. Bazley 
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True Quality Always Gains 
Final Recognition 








you are com- 
pelled to re- 
cognize it and 
then you can- 
not say too 
much in its 
praise. This 
simile ex- 


plains WHY 


You may con- 
demn, you 
may be preju- 
diced but 
when the ar- 
ticle STANDS 
UP and shows 


its merit 











“OUR LINE” 
Typewriter Ribbons 


Carbon Papers 


is recognized as absolutely the best on the 
market today. 


The term BEST is peculiarly significant, con- 
sidering the promiscuous “CHEAP” lines. 








The dealer should enter with enthusiasm into the sale 
of our high class products. 


Other Reasons: 


Consistent trade protection together with the fact that: 


We meet every condition 
We fill every requirement 








MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade 


Principal Office and Factory: PARK RIDGE, N. J.,U S.A. 


BRANCHES: 
261 Broadway 205 W. Monroe St., 7 and 8 Dyers Bidg., 
NEW YORK, N. Y. CHICAGO, ILL. Holborn E. C. LONDON 


AGENCIES: All Over the World 
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VIEWS OF INTERIOR H. W. SCHMID’ 








TORE, ALLENTOWN, PA., SHOWING PART OF BIG 


Ss 
EQUIPMENT OF WEIS DISPLAY CASES. 


INTERESTING ADAPTATION OF 
SECTIONAL PRODUCTS. 
ise 


The cuts which appear on this page ill 
a leading office appliances dealer 
display 


trate how 
cases tor the and 
protection of his stock H. W. 
said to be a stationer and ofhce equipment 


He practices what he preaches 


uses sectional 


Schmid 1s 


dealer plus 
It happens 
line of 


that Mr. Schmid sells a con 


Weis 


siderable products, among 


and sectional! 


them being Weis cabinets 
bookcases He tinds that a successtul use 
of these goods by himself is a pretty good 


selling argument to hand to the customer 
The use of the sectional cases for the dis 
play of stock is a more recent adaptation « 
perhaps, but it 1s di 


, , , 
The Schmid 


the sectional idea, 
dinctly in the line of progress 


store shown in the illustrations contains 


approximately three hundred Weis sectior 
including glass door. storage’ sections 
drawers for smaller merchandise, stati 


ery, et Che store interior is most attra 


tive in appearance Che unit idea is carried 


out very effectively and economy of space 


and accessibility are mbined with neat 
\ll the woodwork in 


popular natural 


ness and appearance 
the Schmid store is of the 
dull finish, and all walls are spotlessly white 


and clean. This combination of natural dull 


oak backed by 


wholesome 


white walls gives the stor 


a clean, appearance Dingy 


corners are conspicuously absent 
It is said that Mr 


painstaking comparisen of various systems 


Schmid made a most 


adapted to his uses 


hand 


which he could have 


He considered facility in 


factors of ’ 


ling, accessibility and cost in both set up, 
built in and and finally 
decided on the sectional idea. While there 
prospect ol Mr. Schmid 


store, yet he has the 


sectional fixtures 


is no immediate 
having to move his 
assurance that 
can do so with a minimum of 


when he does move it, he 


trouble and 


expense, knowing that his handsome fix 


tures can be arranged to fit the new sur 


roundings without any trouble at all. his 
is one of several stores which have 


Weis Manufacturing 


with sectional display cases 


been equipped by thx 


Company 


O. KS TEXAS BULK SALES LAW. 

The Supreme Court of Texas has upheld 
the constitutionality of the bulk sales law of 
at state The case in question was that 
the Nash Hardware Company vs 


\ 


E. Morris 











iu IQI2 


MILLISON COMPANY PROSPERS. 

The Milhson Office mpany, 
146-148 North Market street, Wichita, Kan., 
has leased ior tive years the property at 
150 North Market 
its printing department and 
ery, the depart- 
ments occupying the entire third floor. F. 
P. Purnell of Cincinnati has taken charge 


Supply ( 


street, where it has 


installed bind- 


rubber stamp and stencil 


department, and expects 
All of the Mil 


ndivid- 


of the 
to double its 


printing 
size lison 
Company’s machinery is driven by 
Electric 


glue-p 1ts have been 


machinery 


ual motors 
as up-to-date 
The enlarged bindery 


installed, as well 


of every description. 
departments will employ 
men. The 


Wichita 


and 
twenty-two 


printing 
company has been 
in business in since 1872 
CHOPPED WOOD TO WIN SALE. 
Chopping wood for two hours so a direc- 
attend a board meeting, R. A. 
Milwaukee oftice f the 


tor could 
Walton, of the 


Durroughs Company, recently won an or- 
der r his machine lo clinch the sale 
Mr. W n afterwards tramped three mifes 


through the mud to round up several ab- 


sent members of the board hus new 
cours¢ the University of Practical Sales- 
manship is established—a favorite one with 


Lincoln and Gladstone, by the way 


PLANT IS SCHOOL FOR CHILDREN. 


The National Cash Register Company 
has been entertaining an average 300 
Dayton, O., public school children a day 
it its g factory, as an extra re of 
heir regular course Similar educational 
t S e recently been hel ink 
ind e factory of the TI Da- 
vids Ce y, New York City re- 
ques Board of | it 

1) y with your .,purpos Not 
man s indifferently ng 
s1) ¢ 











ANOTHER VIEW OF THE SCHMID STORE 
MATELY 





IN WHICH THE WEI 
Ss 


300 SECTIONS OF WEIS DISPLAY FIXTURE 
FOR THE DISPLAY OF STOCK. 


S MFG. CO. PUT APPROXI- 
AND OTHER DEVICES 
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The Typewriter 
} of 
Maintained Efficiency 


L.C. Smith & Bros. 
Typewriter 








¥ 


[Fi revese 


Ball Bearing Lone Wearing 


The ball bearing type bar of an L. C. Smith is just acquiring a polish 
from use, when an ordinary type bar bearing is beginning to wear out. 


That is but one reason why the L. C. Smith retains its smoothness and 
accuracy of operation indefinitely. 


The rigid but frictionless ball bearing carriage with its light tension, the 
light touch capital shift, and other equally individual features, combine 
to make possible typewriting which is almost effortless and always 
accurate. 


To buy an L. C. Smith is to invest in typewriter satisfaction. Every 
element of speculation as to length and quality of service has been 
eliminated by the application of the most advanced mechanical prin- 
ciples and the use of materials specifically chosen for each 
working part. 


Write for new booklet, ‘‘ Vantage Points 
of the L. C. Smith & Bros. Typewriter.’’ 


L. C. SMITH & BROS. TYPEWRITER CO. 


Head Office for Domestic and Foreign Business 


SYRACUSE, N. Y., U.S. A. —_— 


SS meee 





Branches in all Principal Cities 
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Crown, Globe and Pioneer Brands Crown, Globe and Pioneer Brands 


TYPEWRITER RIBBONS 


Crown Brand ribbons are of the best and highest grade 
manufactured. Guaranteed non-filling, non-drying, of 

. 1 , L 
remarkable durability, and capable of clean, sharp work 


from beginning to end. Colors are brilliant and will 
not fade. 
Globe Brand ribbons are second only to our Crown 


Brand in quality. A good ribbon at medium price. 
an excellent 
money. 


Pioneer Brand ribbons are made from 
quality of domestic cloth. Best possible value for the 


Crown Ribbon & Carbon Mfg. Co., 


ROCHESTER, N. Y. 








CARBON PAPER 


Crown Brand carbons have a medium hard glossy surface 
coated evenly upon finest quality of tissue. Non-smut- 
ting, non-drying, giving clear, clean-cut impressions, ex- 
cellent wearing qualities. 

Globe Brand carbons have a hard, clean surface for 
extremely sharp impressions. Maximum quality in a 
hard finished carbon. 

Pioneer Brand is a softer carbon and a free manifolder. 
It does not smut. 

Write us today for our dealers’ proposition. 


Crown Ribbon & Carbon Mfg. Co., 
ROCHESTER, N. Y. 
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Ribbon Troubles 


VERY dealer expects to have more or 


less ribbon trouble and few are dis- 


appointed. Those few carry our line and 


the reason is that we anticipate the trouble. 
Every batch is tested in the sales depart- 
ment and unless satisfactory never leaves the 
factory. Our ribbons are packed by experts 
and the boxes stamped by those who do not 


want to loose their positions. 


We make every kind of ribbon. 





MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


The Largest Manufacturers of Carbon Paper 
in the World. 


188 Third Avenue, BROOKLYN, N. Y., U.S. A. 














TWO NEW VIRGINIA DEVICES. 
Two useful office devices are being mat 
keted by C. L. Nash of Big Stone Gap, Va 
an “Xtra-T-R-Holder,” for holding type 


writer ribbons, and a “Window-Envelope” 
machine which is equally convenient tor 
large or small offices. The ribbon holder 


perfects an oid idea with an ingenious new 





























NASH “X-TRA T.—R.—HOLDER.” 


invention. The company’s advertising calls 
it “about the biggest little thing that ever 
happened 

Portable extra ribbons of any cesired 
kind or color differe1it from the ribbon in 
the machine, are provided for insertion of 
red figures in accounts and statistics or for 
emphasis, display, cecoration, etc The 
buyer thus has either a record, copying, 
hectograph or other duplicating ribbon 
without changing the ribbon in his ma- 
chine. The device readily fits any visible 
typewriter in the slit between the cylinder 
and the regular ribbon. It is equally con- 
venient for non-visible machines. It main- 
tains its proper position in the machine 
without attention and without getting in 
the operator’s way It travels automat- 
ically, presenting a new ribbon surface 
after each type impression, and protects 
the ribbon from smearing the hands or 
work. It may be inserted or removed by 
hand. 

The Window-Envelope machine makes all 
stock envelopes and stationery inter-adapt 
able for window addressing irrespective of 
size or shape. It cuts the openings any 
where desired on any size envelope through 
which is displayed the address on the en- 

i 


t. ; zs 
NASH WINDOW ENVELOPE MACHINE. 


closure Light, hand-operating, durable 
and inexpensive, it has already found a 
market in many offices. 

The Window-Envelope Machine invention 
contemplates elaboration of the  hand- 
power model into: (1) a model having foot 
power, with which it is only necessary to 
press a lever with the ball of the foot, the 
machine thereupon automatically perform 
ing the envelope perforation, thus leaving 
both hands free for manipulation and feed 
ing of envelé pes; this model to cost about 


25: and (2) a modei employing a motor, 


tf; 


instead of foot-power, to retail for about 
$50. All models will contemplate feeding 
by hand 

If anyone is ingenious and enterprising 











enough to devise an automatic feed which 


is simple and practical, its purchase would 


be considered by the company. The win 
dow and outlook envelopes cost about $1 
per thousand more than plain envelopes 
thus the machine soon pays for itself 
MAKING THE RECORDS DURABLE. 

In answer to the question as to how thx 
weakest point in the Loose Leaf Record 
could be made the strongest, W. C. Bar 
denheuer, New York sales manager of the 
Boorum & Pease Company, says 

“An objection sometimes raised against 
loose leaf records is that the sheets tear out 
through the perforations. This would, of 
course, be a great nuisance for loose leat 
records, which are constantly referred to 
and which, therefore, get a good deal oft 
hard usage 

“The binding edge back of the perfora 
tions is naturally very narrow, and the 
lighter or poorer the stock the more easily 
the sheets tear. This problem has, how 
ever, been very satisfactorily met by loose 
leaf manufacturers, and permanent muslin 
hinges are provided which are so gummed 
that they can be instantly attached to the 
record sheet 

“These hinges are made for all stock 
sizes of perforations, large and small, round 
or slotted. They are made of very tough 
muslin fabric, and have an additional ad- 
vantage of increasing the amount of sheet 
surface available for writing purposes 
Where their use is anticipated in advance it 
is well to buy record sheets not perforated 

“These hinges give the dealer an oppor 
tunity to increase the satisfaction his cus- 
tomers get from the use of loose leaf books, 
especially ring books. They come packed 
25 in an envelope and 40 envelopes to the 
box, and retail at less than ™% cent each, 
and in quantities of 1,000 or over at % cent 


each. Thus their expense is of no 1mpor- 
tance as compared to their value to the 
user.” 


a " 


ADDRESSOR PROVES ITS VALUE. 

The Montague Office Addressor is an in- 
teresting new device which comes adver 
tised in a folder issued by the Montague 
Mailing Machinery Company of Chattanoo- 
ga, Tenn. It may be operated by anyon: 
on a desk, table or counter, and a speed of 
1,000 to 1,500 addresses per hour is claimed 
for it \ listing attachment broadens its 
field of usefulness, and it may also be em 
ployed for heading up bills, slips, cards, 
receipts, etce., and for listing names in 


galley form 


TRADE PRESS HEARS SHUMAN. 

The last pre-vacation meeting of the Chi 
cago Trade Press Association was held 
June 3 at the Press Club of Chicago, with 
thirty-seven in attendance. R. R. Shuman 
related some interesting experiences at the 
Dallas “Ad” Club Convention, and other 
; Bates of the Practical 
Haight of Motor \ge 


speakers were C. L 
Engineer and E. E 
The next meeting of the Association will 


be held the last Monday of September 
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Dealing Ahead 


\W HAT aconsumer said: ‘‘Of course I | 


don’t want to pay more than neces- 










sary, but I am willing to pay sufficient to 


get reliable Carbon Paper.”’ 





That is the Carbon Paper the successful 
dealer wants and that is the why we are the 
largest manufacturers’ of Carbon Paper in 


the world. 





MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


Manufacturers of the well-known lines, Heart, 
Firefly and Factory Wedge 


188 Third Avenue, BROOKLYN, N. Y., U. S. A. 
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WILLIAM ALLAN DYER—Auf Wiedersehen! 
| 


PROMINENT TYPEWRITER MAN LEAVES MANUFAC- 








TURING FieL_p To GO INTO MERCANTILE PURSUITS 

| 

EN connected with the typewriter satisfaction which appear in every article 

| 1 - ’ 

business in all parts of the world over the fact that he and Mrs. Dyer are to 

will be interested in the change just remain permanently in Syracus¢ 

| effected by William Allan Dyer, until re One paper says “Mr. Dyer’s original 
Thetrademark of the cently vice-president of the Union Type- advent brought a strong infusion of busi 

, : : = “ae 0 — Senne aes cS. d 

. | writer Company. Mr. Dyer will resign ness tal and enterprise to Syracu ind 
world’s largest makers of from his connection with.the typewriter it is gratifying to know that it wi e at 
Filing Systems and busi- | business for the purpose of devoting his the future service of one of our substantial 
entire time to the affairs of the Bacon and growing mercantile institutions t 


ness Equipment. From 20 sepge 
Chappel Company of Syracuse, a large mer- Mr. Dyer and the company which he enters 


feet to 20 acres in 20 years | cantile concern, one cf the most prominent are to be congratulated upon the mutually 
is a record of development |} of its kind in central New York. Mr. Dyer = advantag is arrangement.” 

: A F recently purchased the interest of Francis Ever since his advent in Syracuse, M1 
worth looking into. Write E. Bacon in the above company and be Dyer has been prominent in thi 


us about our special pro- came its vice-president. With Mr. Chappel 
position for Stationers. he will jointly manage the affairs of the 

company Che announcement that Mr. and 
Mrs. Dyer expect to remain in Syracuse 
has brought delight to their wide circle of 
friends in that city, where they have t 


hospitable home at James and Oak streets 








One especial reason for the change in Mr. 
Dyer’s business affiliations is said to be be- 


1 
] 


cause his home and his closest friends and 





associates are in Syracuse, and neither he 


Rochester, _& # nor Mrs. Dyer cares to sever relations and 


associations which have become dear to 


them. Mr. Dyer’s financial 











interests in the 














typewriter business remain unchanged 





Mr. Dyer has lived in Syracuse nearly ten 


dates New PROUDFIT } | years. Before he entered the typewriter 


field, he had an extended experience in the 


dry goods business in Providence, R. L., 
| which experience will prove of value to 
him in his position as vice-president of the 
Bacon-Chappel Company 
Mr. Dyer came to Syracuse as treasurer 
| of the Smith-Premier Typewriter Company, 
} and was soon made secretary as well. A 
ittle later he was made vice-president and 
general manager. Readers of ( 
recall that on July 1, 1911, he 





ances will 
was made vice-president of the Union SILVER LOVING CUP PRESENTED TO WIL- 
a eee of N look Cite LIAM ALLAN DYER BY BRANCH’ AND 
l'ypewriter mpany of New Yor ., SUB-BRANCH MANAGERS, SMITH PRE- 
ind it was then thought that his duties in MIER SALES ORGANIZATION. 





that position would ccmpel him to make his eee al cial life of that ty ( 


The LEVER LOCK home in the metropolis ait ee ea ate 


All the PROUDFIT principles and advamtages [he Bacon-Chappel Company, of which cluding Sv ( 
at Post Binder Prices Mr D > , CY ee : 7 i : 
Ne Posts or Thongs Fiat Opening Vit yer las becoine vice-president, Was merce, ( ntury, Ln ersity nd ( ry 
Unlimited Capacity unded in 1895 by Francis E. Bacon and Clubs. Credit Men’s Ass ft F 
Proudfits for Every Loose-Leaf Purpose Charles E. Chappel. Since that time, it has been for seven years president of t D. K 
rown steadily and reased in popularity | — n of Central New Yor ¥ 


THe street, covers half a city block. Recently f Fall River, Mass., the Lotos | 
F OSE, AF the bu Iding occupied by the \meri n Ex York, the Vational ( Vi I< ler LO! 
press Company adjoining was leased to the several other lke ssociations r] type 
















Chappel ¢ Iipany and w e added write will feel the s 5 

Factory and Main Office: to their premises \ general policy of ex strong personality and _ alert. rous 

Lyen and Campan Streets, Grand Rapids, Mich., U.S. A. pansion will be followed in all departments thought and entails men will alors 
York City | Evidence of the affection and esteem 11 the hope that Mr. Dyer’s new duties may 

y. panene Chey Me. which Mr. Dyer is held by the citizens of not s sorb his interest that they will 

c.f Branche Birmingham, Ale Sueneuse in found in the numerous articles ys ae ae ent 

Pa. qoctpnes, See published in the Syracuse papers about his has made such a marked impress n 

=i — ul new venture and the warm expressions ot the industry Through his r 








. 





lu 

qualities, Mr. Dyer kas won and held the 
respect, affection and loyal devotion of 
large number « riellds. He is a man 


clear judgment, thorough and painstaking 


in all he does, and having, withal, a keen 
sense of justice and a faculty for analyzing 
men and motives le understood thor 
ughly the importance of the development 
of speed with accuracy in typewriting, and 
has ‘ vith “O \ppliances,” a 


accuracy ntests through which the stand 


ards of typewriting have been elevated. Some 


the results of Mr. Dyer’s encouragement 
of right operative methods were shown tn th 
amateur yntest held last October at the 


Business Show in Madison Square Garde: 


where four Smith Premier operators made 


next to the four highest records, while in 
the fifteen minute novice contest, Miss Hut 
furth wrote the ‘s number of words as 
the winner, missing rst place by a smal 
margi errors 


The illustration on the preceding page is 
one of the tangible evidences of the love 
and respect which the members of the 


Smith Premier organization entertain 


Mr. Dy This beautiful loving cup which 
was given him by them has his monogram 
embossed upon it, and bears the following 
inscription: “WILLIAM ALLAN DYER 

We hope your new vocation will be con 
genial; that continued good health, a long 
life full of happiness d wealth await you 


American Brancl nd Sub-Branch Man- 
1] 


th Premier Selling Organization 


f 


CANADIAN WINS N. C. R. HONOR. 

E. A. Gardner of Regina, Sask., has 
qualified as treasurer of the National Cash 
Register Hundred Point Club, with 1,465 
net points to his er Mr. Gardner quali 
fied for membership in the club May 20; 
eleven days afterward he attained the treas 
record. He has 
been a member of the American selling 


force of the company for seven years, hav 
ing previously been sales agent at Toronto 
President Patterson has offered three cups 
as special prizes for the salesmen whi 


have done most to make June the third 
consecutive 50,000-point month in the pres 


BOSTON STATIONERS DINE. 


Seventy-two members and guests attend- 
ed a dinner and business meeting of the 
Boston Stationers’ A iation at Young’s 
Hotel May 28. President George C. Whit 
temore in a brief talk reviewed the sea 
on’s activities, and reports were made by 
Secretary Radford. George E Damon 
chairman f the ¢ ilogue Commissiotr 
Frank J. Merrill, chairman of the Summet 
Outing mmiuttee, nd W J Chapl 
chairma the Pr t ind Suggestion 
Committee, in connection with the celebra 
the association’s silver anniversary 
George { Whitten re was elected offici 
lelegate the Omaha National Conventi 
with Frank W. Bailey as alternate. Other 
speakers we Ralph S. Bauer of Lynn and 


t 
A. L. Cutting of the Sheldon School 
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| advocate of speed and 









This is the 
treasuries 


lading, st 





ment 


We 


ing 1 


IT 


dev 
and I 
the protection of checks, drafts, promissory notes, bills-of- 


‘L 
a 


Protectograph 


. pro 
Wwe Vi ill not sell a Protectograph for less than the 
regul: 
hat we have only one discount to the trade, 
hat the smallest dealer gets the same dis- 


r 
il 


The genuine Protectograph (patented and t 
has the name of TODD on the 
name plate. count a 


G. W. TODD & CO., 1129 University Ave., Rochester, N.Y. 


‘ause it gives the maximum of protection. 


ice used by the best banks, government 
yusiness houses throughout the world, for 


certificates and other negotiable instru- 


It is the Famous 


tect every purchaser by guaranteeing that 


price. We protect every dealer by agree- 


s the largest jobber. 











There Are 10 Reasons Why 
TURTON’S 
“Spring Cushion” 
Typewriter Feet 


investment, NOT nN ePpense 


Tl Ve } oO 

lut er Ol epe ( le ¢ t 

| € qu ell go ¢ ( ¢ 

nus VE eit} e1 r l 

ese yf hance lo be 

carbons, repairs, and increase typewritin 

speed, 

— and Table Sound Conant Eliminated. 
ld under guarantee to la as ] long 


oe m sides tn anil they are ttacnea 
being MADE TO WEAR AND SAVI 
WEAR. 

Table Sets $2 Desk Sets $3 


Specify MAKE and MODEL. 


‘10 DAYS! TRIAL, 
Oo re making ne ; 
elling rig ant 
¢. M. TURTON 


NASHVILLE, TENNESSEE 





To The 
Traveling Man 








WE HAVE A_PROPOSI- 

TION FOR THE MAN 

CALLING ON THE 

STATIONERY TRADE. 

WRITE TO-DAY. STATE 

WHAT TERRITORY 
YOU COVER 




















The Ireland & Matthews Mfg. Company 
DETROIT 

















ent to become acquainted 


| WANT every dealer, every 
I 


1e best thing in typewriter acc 


l pon receipt of reque 





heat 
Ta 


anch manager and every purchasing 


letterhead b omeons 


+? 
7! 


written on your business 


ries. 


in 


my expense, with what I consider 


authority, I will send 








ABSOLUTELY FREE 





ANT ask i in return i 





A set of Rubber Feet which fits Any Typewriter 


TYPEWRITER SUNDRIE SC O. ry West Lake Sireet, CHICAGO 


rease the resiliency, and make the 
he use of hooks, screws or clamps. 


There are no strings 
J. E. GRADY, President 


n on the device. 
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NEW CURTAIN FOR FILING CABI- 
NETS. 
German Inventor Devises Balancing Cur- 
tain Which Closes in the Middle, 
Excluding Dust. 


HE so-called “balancing = curtain,” 
whose use is illustrated in the crits 
which accompany this article, ww a 


device on which the rights to manufacture 


under letters patent are for sale for all pur 


poses in the United States, Belgium, Fin 
land, France, Norway, Russia and Sweden 
The rights for the sale of this device in 


Germany are open only for 
The rights to sell the arti 


The de 


Austria and in 
household use 
sposed ot 


cle in England are 




















FILING CASE WITH BALANCING CURTAIN. 


manufactured by Josef Jirousek at 


vice is 
information as 


like 


Company at 


Prague, who will full 


to terms, etc. 


give 
Correspondents may 


wise write to the “Jerry” 


information as to the sale of 
The “balancing curtain” 


Austria, Ene 


Vienna for 
the patent rights 
is said to be already in use in 
land and Germany, not only in offrces, but 
in private houses as well 

The balancing curtain is a sectional cur 
tain similar in appearance to that of a roll 
top desk It is parts, 
which are 


divided into two 


connected with steel wire in 


such a manner that the raising of the upper 
half opens the lower part downward aut 

matically, and while pulling down upon the 
upper half of the curtain, the lower curtain 
the two segments or sections 


raises itself, 


meeting in the middle where a locking de 
vice is provided for use if” desired The 
use of this curtain is said to economize 
some space in the cabinet, since it is not 


necessary to provide so much room to en 


able the curtain to roll up clear over the 
top and perhaps back of the cabinet. By 
simplifying the action of the curtain and 


shortening the amount of curtain material 


to be pushed into a given space, the action 


of the curtain is said to be made very 


smooth and easy (Yne does not have t 
stoop down in order to open this cabinet, 
but the curtain is right at hand, the knobs 
or: handles being directly in the reach of 


a person of average height 


[his curtain is suitable for filing cabinets 


houses. 


in offices or for cabinets in private 
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wardrobes, et which always remain 


losed until they are used Especial ad- 


claimed for it when used in 
The 
the cabinet against 
than 


vantages are 


mfined situations. curtain protects 


hy : 
i¢ 4 


ntents ot 


s claimed, much better doors 


laimed that the curtain takes up less space 


than doors would require and is never 11 
the way 

Mr. Jirousek desires to get in touch with 
persons who may be interested in this de- 
vice, with a view to marketing it in what 
ever countries they may be located. He 
solicits correspondence from responsible 
rms and individuals 

The address of Mr. Jirousek is Prague 


11-1696 (Spalena 22), Bohemia The 
Jerry” Company may be addressed at 
Vienna, Austria 


RONEO DESK MEMO IS USEFUL. 
The Roneo Desk 


here shown, is 


Memo, a picture of 


which is made entirely of 


metal, principally iron, with a slant which 
makes it easy to write on It is heavy 
enough to serve not only as a desk memo, 


but also as a paper weight, and it does not 


require holding while writing upon it. You 
may place the device beside the telephone 
and make memorandums with the right 


hand while the left hand holds the receiver 
\ continuous roll of paper which pulls from 
the top and cuts off any desired length is 
with the 


another advantage, doing away 

unsightly scribbling pad and the _ loose 
sheets which are never at hand when one 
wants them Bookkeepers, order clerks 








RONEO DESK MEMO. 


usl 


and | 


stenographers, superintendents 


ness men in general will find its economy 
censtant and its efficiency genuine It is 
tinished in black Japan and the feet are 
smooth, preventing the desk from being 
marked or scratched when used 

The Roneo Company believes this devic« 
will be even a better seller than its well 
known telephone tablet, of which it is a 


natural development 


It is astonishing how few people can 
; 


efine a tact accurately 





SHORTHAND MACHINE GAINS 
FAME. 


Office Appliances is in receipt of a letter 
from Charles Bivort of 28 Boulevard St 
Denis, Paris, France, having retere t 
the machine known as the _ Stenophile 


Bivort shorthand writing machine, which 
was described in these pages several years 
ago It seems that the machine has been 
remodeled and that the new model number 


successtul it Ss 


remarkabl) 


three 


three 1S 


claimed that model will write or 


nary letters in all languages, that it is 












Modéle 
Nouveau 











NEW STENOPHILE BIVORT. 


ple, practical, light, strong and silent. It is 


also a visible writer. It is stated that it is 
easily and quickly. learned and that more 
than tive hundred machines have already 
been sold 

The new machine, it is said, will soo 
be introduced into the United States, where 
patents have been applied for. Mr. Bivort 
encloses in his letter an interesting state 
ment from A. P. Bauchemin, an _ official 
stenographer, who was a delegate to the 
Esperanto Congress at Cambridge, Eng 


land, in 1907. Mr. Bauchemin stated sub 
stantially that he saw during that congress 
Mile. Zechet of Paris, using the Bivort 
shorthand machine, take alone the speeches 
of the delegates for two and three hours 


day for ten consecutive days without effort 
or fatigue 
this 


He expressed the opinion that the 


use of machine saved more than halt 


the time as it exempts the stenographer 


from dictation to the typewriter 


NEW MIEHLE PRESS ATTACHMENT. 


The Miehle Printing Press & Manuta 
turing Company, 14th and Robey streets, 
Chicago, is featuring the Upham Color and 
Speed Attachment for Miehle_ presses 
which do a large volume of work \ny 
Miehle four-roller press of the sing] I 
type can be equipped with the Upham at 
tachment and thereby adapted to print tw 
colors at one operation, in many cases als 
attaining increased speed on sing 
runs. The printer may also use his gle 


substitute for a tw 


color press as a 

machine on work adapted to the dev 

is compact of construction, and 1 he 
attached to a Miehle without requiring ar 
additional inch of floor space, and wit t 
disturbance of the original functions of the 
press Absolute accuracy of register on 
two-color work its ciaimed for the | 
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attachment, owing t the fact that both 


colors are printed during one impressio1 


without the paper leaving the cylinder grip- | 








pers 
The attachment lisists of an auniliary 


groted pte cynic, cnet the gate Represent the Writerpress 


ter of the impression cylinder of the press, 





mounted in frames to be attached to the | * 

side frames of the press, under the feed In Your Town 
board and directly back of the impression } 

cylinder. These frames also carry the ink 











fountain and the distributing and the form 














rollers, together with the parts necessary 
for their operation The grooved cylinder 
carries electrotype plates, curved by a pat- 


ented process that eliminates all stretch | 
and enables the curved form to register 


exactly with the original matter. Printing 






being from a single impression, the regis- 


Solves the problem of 


ter is necessarily positive and is not af- 









| 
fected by shrinkage or expansion of the | 
aper } : .* . e 
pal | | = L/ efficiency in direct 
Further details are contained in a neat | al | 4 ‘ 
. | ie ’ 4 7 e 
two-color folder which the Miehle Company | ———_ a7 U/ advertising 
has just put into the mails | v= 
abi ar Progressive business houses are 
AIDS TO OFFICE CLEANLINESS. | awakening to the necessity of a 
'wo practical polishing articles now on | more efficient method of handling 
> oarke re > star : , > “hz: Os | Sh ing : ; 
the market are the Star Furniture Chamot | Pye their follow-up letter campaigns 
for wood and the Star Polishing Cloth for Addressing 
metal, made by the William E. Leuchten- | cena One WRITERPRESS EQUIP- 
berg Company, importers and manufactur- | MENT insures the production of 
| . . 
ers, 32 Union Square, New York. [n both | 5,000 to 10,000 complete typewritten form letters per day, in- 
cases the cloth itself contains the polish, | cluding names and addresses; and with the 
hich is acidless and non-combustible. No r Dr SAC “ATA . £--.°.-* . ‘ 
tein pornos Soa SIGNATURE ATTACHMENT a facsimile signature is affixed 
dirt remains after using and no harmful | ° . 4 Z : 
; in a different color at the same operation. 
effect need be feared on any metal as a 
result, Sanitation and hygiene are also With the AUTOMATIC ADDRESSING ATTACHMENT 
said to indorse the new polishing devices. more than 1,000 envelopes, postal cards, mailing wrappers or 
The Star Polishing Cloth is put up in monthly statements, may be addressed per hour. 


two different sizes, 7x9 inches and 12x15 
' One WRITERPRESS, with AUTOMATIC ADDRESSING 








It is always ready for use, and economy is : L i : ; 
claimed for it as well as durability. The ATTACHMENT, is handling a 50,000 mailing list, and entirely 
chemical composition of the polishing sub- independent of the typewriting department. 

i la a a Agree pee ee WRITERPRESSED letters produce better results than indi- 
ee eae meee a ee vidually typewritten letters—your request will bring the reason. 


claim for the Star Cloth is that it discolors 
The NAME-PLATE FRAMES holding the individual metal type com- 
posing the addresses also contain the address cards with provision for 
recording results, thus making an up-to-date index file. All material 
except the cards is used for making new addresses, and will last a lifetime; 
the cards may be kept for reference. 


in use, indicating that it is doing its work 
properly It is said to work as well when 
black as when new 

In using the Chamois, it is essential first 
aanareratetr-aninnige eae i7 The AUTOMATIC ADDRESSING AT- 
is sprinkled before ironing. This will facili- TACHMENT is the latest development of 








tate work, and will produ_e an “everlasting the correct, inherent principles upon which 
shine,” to use the apt advertising expres- | the WRITERPRESS is built, and is the #5242 walnut Sti. 
y ccess of W TERPRESS 
sion of the manufacturers. It is better to crowning success of W RITERPRESS Philadelphia, Pas 
achievement—it settles the matching prob- 


rub the moistened chamois on the furniture lem forever. WRITERPRESS ATTACH- 
in a circular direction. The after-rub, with | MENTS enhance the value of the WRITER- 
a soft. dry cloth, pret rably cheese-cloth, PRESS fourfold. 

should follow the grain of the wood, with | Most business houses need the WRITER- 
long, even strokes Used in this way, | PRESS. To determine its adaptability to 





your needs, write today for descriptive liter- 
ature, samples of WRITERPRESSED Ilet- 


neither finger-marks nor soil will remain 


























etree tm mainte ters and ink printed office forms. The Writerpress Name-Plate 
\ unique use for the chamois is in re 
moving the so-called “gloom” from pianos | e 
and other heavy furniture, which is likely The Writerpress Company 
to form during inclement weather. 
ae senusssiaes New York Office SHELTON, CONN. Chicago Sales Office 
NEW BYRON-WESTON PRICE LIST. 302 Broadway 203 S. Dearborn St. 
The Byron-Weston Company of Dalton, | | 
Mass., has issued a revised list of prices on | 
its ledger and record paper lines, effective 
June 1, 1912 | 
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Wants Agency for Postcard Publishers. 
A gentleman, for many years resident in 
Australia 


publishers’ 


and now 1 business there as a 


agent, would like to represent 


some American postcard firms and others. 
He is prepared to state terms and reter 
ences 


Repair Machinist. 
representa 


Chance for 

Fk. Scrimaglio & 
tives of the Smith 
Milan, Italy—6 Via 


machinist for 


Company, 
Premier typewriter in 
Pattari—are in need ot 


a competent their repair de- 
partment who is willing to settle in Milan 
Othce be glad to 


applications to 


Appliances will forward 
PI 


this well known foreign 
house — 


Bombay Firm in Office Field. 


and Syndicate. 


The 


government 
Bombay, are seekinz correspondence with 


Engineers’ Supplies’ 


and railway contractors ot 


American firms in their lines of business 


and also with makers of office furniture and 
this particularly 


appliances in country, 


products which will save time or labor and 
increase general efficte ncy 
Consular Trade Opportunities. 
No. 8922.—An American consul has been 
asked by district to fur- 


the names of Amer 


a resident of his 
nish manufacturers of 
ican roll top desks and sectional bookcases 

No. 8935 \ firm in South Afri 
ca, dealing in typewriters and supplies, asks 
the 
names of 


business 


American consulate to suggest the 


American manutacturers of a 
good duplicating machine 
No. 8943 \ South 


seeking 


America business 


man is quotations c. i. f. city in 
similar to 


the 


which he is located for paper 


samples which can be obtained from 


Bureau of Manufactures. The stationery is 


for the use of the Department of Justice ot 
the South 
ence in Spanish.) 

No. 8985 \ 
constructing a 
otnhece 


American nation. (Correspond 


European bank which is 


new office building requires 


American furniture, xtures, safes 
and vaults. Communications should be ad 
dressed 


to the manager 
No. 8988 


\ Spanish club 


ind equipment, includ 


seeks imer 
ican bids on hxtures 


ing office furniture 


No. 8996.—An American consular officer 
has received a letter trom a toreig I 
ness man who desires to enter nto direct 


commercial 


trading in a variety of “novelties imon 
which are specified office supplies. The 
quirer especially desires price lists, cata 


logues, conditions of sale and 


No. 9039.—Bids f 


sheets and rolls for 





lal Tobacco M moply ior three 


eginning January 1, 1913, will be open 


t Bucharest in a short time Details ot 
uantity and conditions can be obtained by 
ipplying direct to the “Direction Generale’ 
4 the Government Monopolies, Calea Vic 
toriel 127. Bucharest 


No. 9055.—A business man is fitting up a 


store and sample room in the center of a 


European city which ke will use exclusively 


to exhibit American products, thus enab 


ing jobbers and dealers to more fully in- 
vestigate the merits of American goods and 
man 


the 


as an intermediary between the 
United States and 


serve 
the 
The 


aged by this man personally, and he 


ulacturers in 


local buyers business will be man- 


states 
class of mer- 


that he has room for 


and would be pleased to communi- 


every 
( handise 


cate with any manufacturer wishing to do 


business in the country in question 


] 


l | the above 


(For further details in each of 


applications, address the United States Bu 
Manufactures, Washington.) 


O8.—Sealed proposals for 


reau ¢ 
No 


ipproximately twenty 


yf 
7 furnishing 
machines for facing 


le 
ri¢ 


stacking mail during t 
1913, will be re- 


the purchasing agent, 


and automatically 

scal year ending June 30, 
ceived at the office of 
Post Office Department, Washington, D. ( 
until July 11, 1912 


Prices should be quoted 


o. b. cars at the factory. Copy of the specif 
obtained by addressing the 


Post Office Department 


cations can be 
Purchasing Agent, 
Danger in Incorrect Postage. 


(From a report by Consul General Richard 


Guenther, Cape Town, South America 


It seems necessary to repeat and em 


] 
| 


phasize the injury American merchants an 


1 
| 


manufacturers are constantly inflicting upon 


themselves by carelessness in the matter of 


definitely instructing their mailing clerks to 


ifix the correct postage on letters (5 cents 


per half and printed matter, un 


{ ounce) 


sealed (1 cent’ per each 2 ounces) at the 


mailing to Africa 
\ large South 


\merican department stor 


reports an extensive loss in this respect on 
etters, circulars and general catalogue mat- 
ter. It not infrequently occurs that the ad 
essee refuses to pay the fine and take de 
ery short-paid letters, as a protest 
gainst the carelessness of Americans, es 
r Ily in this matte 
Vice Consul W. H. Orrett of Kingst 
Jar 1, also makes complaint of inade 
ite postage on letters received there from 
\m« Che mistake here arises from an 
| ss that the 2-cent rate in vogue 
( England and America applies als 
tl British colonies ne toreign mar 
é r a American factory suggests a 











that r navy £ 


simple plan to avoid error, 


. 
the stenographer who types a letter 
cate in the upper right hand corner 
envelope the proper postage for the g 


dance of the stamping clerk 


Opportunity for American Typewriters 
\ promising opportunity for export trad 


in American typewriters in Harbin, | 


awaits judicious exploitation, 


States 


Consul Lester Maynard of 


in a recent report \t present the 


dealers, being unable to purchase ad 


are forced to buy from a Moscow 
who has paid the Russian customs 
together with extra and unnecessary freigl 
charges, with the result that the pric: 
typewriters Harbin is now almost pt 
hibitive 

Similar conditions apply in other ( 
appliance lines It is especially desiravle 
that catalogues sent to this field be 
plete and include price lists. In sever 


cent cases catalogues of American g 


without prices appended have been re 


ceived, without producing business 


cable charges making a message of inquiry 


impracticable \ catalogue in English 1s 


of little value, unless the manufactur 


cures the aid of a translator \met1 n 


consuls are always willing to assist A1 
his regard, and Mr 


\mericat Leer 


would creatly act 


ican merchants in t 


nard writes that a list of 


cies in China elerat his 


-O-operation 
Venezuela Prefers Thin Paper. 
Consul Thomas W. Voetter of La G 


Venezuela, suggests to American manufa 


turers that thinner quality of stationery 
and typewriter paper be shipped to the 
trade there Several Venezuela de rs 
have been purchasing their paper from 
Italian n facturers, because American 
houses d not furnish the tl ght 
weights and the particular rulings desired 
It is the custom there to use the Cont 

tal squa envelope \merican typ 

paper is preferred because of its 


quality 


Stationery Exhibition at Manchester. 
\ terest to the st 


1 en i eS Af 


wide i1 


Master Pr 


number iné London 

the Pi Stationery and Allied Trade 
Exhibition Manchester held frot 

17 to May 1] [The exhibit was 
sentative one, and included a larg: 

tion ffset specimens, which wer 
view rious screens in the hall and ¢ 

a valuable insight into the future 

ties of the printing trade 
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Sell yourself 
a touch- 
operating 









ADDING 
MACHINE 


, the greatest, most enthusiastic sales force in the world. Recruited from 

287 different lines of business it now runs into many thousands. Regardless 
of former experience each man has made good by selling himself one or more 
Dalton Adding Machines. The reason all men in these various lines of business 
have not sold themselves a Dalton is simply because they have not seen one— 
watched it in actual operation. 


We Have Never Really Sold a Dalton 











We have shown them. That has sufficed. No man has 
ever resisted se//ing himse// the machine once he has really 
come at a full knowledge of it. The ten-keyboard— 
making touch-operation possible—increasing operating 
speed 25 to 40 per cent—and cutting accounting costs 
immeasurably—proves an unanswerable argument. It 
is ‘he machine for everyone, from office boy to president. 
Fastest for the expert, fastest for the novice. 

Then, too, the Dalton is more than a simple adder. 
Easier than any single purpose machine performs its 
solitary function, the Dalton attends to its numerous 
duties—with added accuracy and speed. The Dalton 








The Dalton Adding 


426 Water Street, 


adds, subtracts, multiplies, divides; figures fractions as 
readily as whole numbers. Cross-foots, computes interest, 
figures payrolls, prorates, verifies invoices, foots trial 
balances, checks postings, percentages, discounts, makes 
out deposit slips, monthly statements for customers—in 
fact, it takes care of anything that comes under the head 
of the day’s figure work with ease, accuracy and dispatch. 

‘Half a Hundred Reasons.’’ Here is a booklet that 
tells specifically what the Dalton means to your business. 
For the Dalton is suited to your business—is adaptable 
to any bookkeeping idea, purpose or need. Yours for 
the asking. Write for it—NOW. 


Company 


F, 3 
iviacnin 


Poplar Bluff, Mo. 
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A Word of Thanks from the 
Makers of the DeJuxe fine, 


THE six months ending June 30, 1912, have been the best in the history of 


our Company. 





In spite of the adverse business conditions of election year, 


in spite of the strenuous competition in the loose leaf line, in spite of the fact that 
we are selling our goods at prices from ten to twenty per cent lower than last year, 
every month of 1912 has shown a satisfactory gain over the corresponding month 


of last year. 


We wish to thank you, Mr. De Luxe Dealer, 
for your loyal support which has made possible 
this splendid record. You have stood with us in 
the movement to standardize the De Luxe Line. 
Your co-operation has made our advertising 
campaign a great success. Y ou have seen what a 
simplified line of loose leaf devices means to you 
in better quality, better service and better 
prices. Less variety to make means standard- 
ization of quality, closer inspection, larger stocks 
and prompt delivery. Making goods in larger 
volume means lower cost of output, hence lower 
prices, without sacrifice of quality. These are 
some of the things that help to make your 
business and ours. 


When you combine the three great factors, 
Quality, Service and Price, with a comprehen- 
sive plan of sales co-operation and advertising, 
you make for an intensified selling power which 
no dealer who follows the line of least resist- 
ance can afford to overlook. 


Beginning September | st we will run a series 
of advertisements in System, [he Bookkeeper 
and other national magazines. We will have 
ready at that time a new catalog of the De Luxe 
Line, consisting of thirty-two pages of the best 
loose leaf information that men of years of ex- 
perience can put into it. It will be imprinted 
and furnished free in liberal quantities to our 
dealers. We will continue to run the valuable 
System Articles in our house publication, “Loose 
Leaf Notes,” educating the dealer and his 
salesmen in the selling of loose leaf goods. 


We are also preparing a number of interesting 
booklets and folders on special loose leaf sub- 
jects which will soon be ready for our dealers 
to mail to prospective customers. All this is 
yours for your co-operation. Will you con- 
tinue to fight the battle alone with an 
unknown line or will you become a part 
of the De Luxe Line Sales Organization. 


We have an interesting circular outlining our special proposition 
to De Luxe dealers which we will gladly mail on request. 


C. S. & R. B. CO., Chicago and New York 


Factory Sacramento and Carroll Aves., Chicago 


Eastern Branch—133 William St, New York 
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BIG BUSINESS SHOW IN LONDON 





AGRICULTURAL HaLL Houses SPLENDID DISPLAY 





(Exclusive Correspondence of Office Appliances.) 
London, June 22, 1912 

London's largest exhibition hall, Olympia, 
not being available owing toa run of other ex 
hibitions, including the International Horss 
Show, the Business Exhibition this year was 
held in a new center, the Agricultural Hall, 
situated in the northern part of central Lon 
don. Necessarily, perhaps, the exhibition was 
a smaller one than the last held at Olympia, 
but it was exceedingly attractive, up-to-date 
and well attended. Although it took place 
the same time as the great London transport 
workers’ strike, with all that that means in 
the way of dislocation of industry, it was a 
most successful exposition. Some old friends 
were missing, but many were there. The hall 
was tastefully decorated and apparently all the 
floor space had been well let up 

There was a total of ninety exhibits, the 
principal being the Addressograph, Amberg 
file index, Armstrong typewriter, Automatic 
stamp affixers, Blickensderfer typewriter, Bri 
cal adding machine, Burroughs’ adding ma 
chine, Dictaphone, Edison dictating machine, 
Elliott Fisher, Felt and Tarrant, Halsby (Pro 
tectograph), Hammond typewriter, Hapgoods, 
Hayward (the Elliott addressing system), Im- 
perial typewriter, Kalamazoo loose leaf ledg 
ers, Kleeman (Michelius stamp affixing and 
postage checking machine), Lamson Paragon 
supply, Mackenzie Schiff, Moore’s modern 
methods, National cash register, the “Organ 
izer’ magazine, Schooling calculating machine, 
Shaw-Walker and the Underwood typewriter 

The Underwood typewriter dominated the 


further end of the show The name “Under 








wood” was spread in letters many feet ng 
across the entire inside of the end of the hall 
ainly visible from any part of the building 
bet 
derwood exhibit, including the automatic type 


| 
leath it was displayed the prominent Un 
writer working tirelessly all day long Che 

chine will be well known to American read 
ers and need not be described here, but it has 
been evidently well impressed since it was last 
shown in London at Olympia. Underwood ma 
chines also figured prominently in the typ 
writing competitions, Eight different sizes of 
standard Underwoods were shown and ther 
was a good display of billing and invoicing 
machines 

On the stand itself exhibitions were given 
-ontinuously in high speed typewriting and 
these became one of the features of the exhi- 
ition. Miss Rose L. Fritz, the American high 


speed typist, who has for several months past 


] 


been in Germany, gave frequent demonstra 
tions on the Underwood stand. Speaking of 
her German experiences, she says the journey 


was made to show the advantages of int: 
g into the German 


ducing touch typewritin 
commercial schools. Hitherto, she explains 
there has been little attempt at teaching touch 


typewriting in Germany and a good deal of 


preparatory work has been required to get it 
into the schools. She had first to train the 
teachers and then to prepare a text book 

German. Her work was chiefly in the com 
mercial schools of Berlin, where touch type 
writing is now making some progress. Sh«e 
came here not only to give demonstrations at 
the exhibition, but to make-one of the Under 


wood team, with Emil Trefger and two other 
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adies, in the typewriter teams’ contest. She 

ints out that she took up typewriting in 
1905 and by constant practice was able to win 
the first world’s championship in the following 
year. The speeds then were not to be com- 
pared with those of the present day, but up 
to last year she had secured thirteen cham- 
pionships. She declared there are plenty of 
English girls who could do the same or even 
better if they went in for it, and she con- 
fesses herself extremely pleased and surprised 
with the wonderful progress made by the Eng- 
lish competitors in the competitions. 

\nother splendid stand was that of Bur- 
roughs Adding Machine, Ltd. Seven sales- 
men were present all the time under the ex- 
perienced direction of that tireless gentleman, 
Sales Manager E. Hawkins, and a line of ma- 
chines was exhibited such as never before seen 
in England. In addition to the regular No. 6 
electric, Nos. 9, 11, 13 and 15 machines were 
exhibited, the two roll duplex which is being 
used by banks for taking out two clearings at 
once, the No. 13 S. A. C. T. duplex electric, 
the No. 13 split and normal shuttle duplex 
electric, the very latest high back statement 
carriage machine with the release platen and 
the marvelous No. 17 double sterling shuttle 
duplex which will list and add the four col- 
umns of pounds, shillings and pence, the only 
machine in the world that will do this. 

Burroughs Adding Machine, Ltd., were most 
fortunate in being able to get Miss Smart of 
3oots, Ltd., of Nottingham, who is 
She gave 


' 


Messrs 
England’s most expert operator. 
demonstrations every day and evening of 
speed on a machine speeded up to 135 strokes 
a minute. Her ordinary pace in adding up 
sales dockets is 120 items a minute and in a 
test she did 135, which we believe to be the 

Mention has been made of 
She never 


world’s record. 
her in Office Appliances before. 
looks at the adding machine, but gives her 
whole attention to the sales dockets and can 





Photographs by the Tella Camera Co. of London. 


SCENES AT RECENT LONDON BUSINESS SHOW.—Upper picture, blackboard demonstration of National office registers by National 
Cash Register Co.—Lower left-hand picture, booth of The Organizer, a leading English office publication.—Center picture, general view of 


exhibition. 


stand,—Lower right-hand picture, the stall of the Burroughs Adding Machine Company. 


ator, gave daily demonstrations. 


The names of the exhibitors suggest a business show at the Chicago Coliseum.—Upper right-hand picture, the Addressograph 
Miss Smart, British Champion Burroughs oper- 








72 
actually carry on a conversation while she is 
rolling out two items per second. 

An exhibit of primary importance was that 
of the National Cash Register Company show- 
ing a full line of the 
the stand at frequent intervals “Appeal to the 


famous registers On 
Eye” lectures were given, and in the big lec 
ture hall opening out of the exhibition build 
lantern slide lec 


kinemacolor and 


methods in a model 


ing free 
tures on modern factory 
were given three times daily during the run 
of the exhibition dealt 
the origin, rise and development of the Day 
ton, Ohio, 


ordinary amount of attention both 


These lectures with 


business and attracted an extra 


from the 
that 


these 


public and in the press. It is estimated 


no fewer than 15,000 people attended 


lectures in the aggregate At certain sessions 
the hall was filled to overflowing, many being 
turned away., 


Ltd., 


exhibition 


( L910), other 


and the 


Addressograph were 


large stallholders, from 
their point of view proved a great success, more 
orders being booked on the stand than ever 
were taken at any previous business exhibitiot 


The Addresso 


graph, which addresses envelopes at a speed 


new automatic envelope feed 
of 7,500 per hour, created an enormous amount 
of attention, and the new one-piece metal plate 
address was a most attractive exhibit and is 
for which 
very large orders will be secured. Many other 


models of the Addressograph were also shown 


anticipated to be an article some 


and their application to various special pur- 
poses fully demonstrated by expert male and 
female operators and salesmen 

The Edison dictating machine was a center 
of attraction, with a long line of machines in 
use for either dictating or transcribing all the 
time 
from this 


Across the passage stand 


stood the other excellent show of the Dicta 


way 


phone, also showing various models and at- 


attention This machine is 


similar 


tracting 





INTERIOR VIEW, REX STAMP AFFIXING 
MACHINE. AN ENGLISH INVENTION. 
well known 


sold Thomas Dixon, a 


advertising and salesmanship expert, who at 


here by 


the same time runs an institute for teaching 
salesmanship and advertisement writing, and 
also sells the Armstrong, a British typewriter 
For each of these features of his activities 
Mr. Dixon had a special stand in the exhibi 
tion 

The Elliott Fisher Company had their book 
keeping machines on show and in constant 
operation, much interest being aroused in the 


descriptions of the salesmen on the lines of 


OFFICE APPLIANCES 
what the machine will do in the way of keep 
ing operations up to time and avoiding the 


hunting for mistakes 


The Hayward Company showed the Elliott 


ing which is a card index and 


svstem, 


machine combined Various ma 


addressing 


hines were exhibited on the stand for ad 


postal cards, 


shareholders’ 


} 
enve Ope 8 


statements, filling in 


dressing 


wrappers, 
heading 


names on dividend sheets and warrants, etc 


Stencil machines were also on view and in 


ser. ¥ 








W. J. CHINNECK, ESQ., EDITOR OF THE 
ORGANIZER, AND PROMOTER OF THE 
EXHIBITION. 


cluded the new keyboard cutter ‘fitted with 
electric motor. 

The Amberg File and Index Company dis 
their filing flat and 
vertical, solid or sectional. This company has 
been established here 1875 


claims to have produced a system of indexing 


played patent systems, 


across since and 
specially and accurately designed for British 
requirements 

The Hammond Typewriter Company had a 
very attractive stand which drew a lot of at- 
tention to this house’s typewriters and type- 
writer supplies 

Morland & Impey as sole manufacturers in 
the British Isles and the eastern hemisphere 
Wagoner made a 
Specially shown was 


of Kalamazoo and lines 
most attractive. display. 
the Kalamazoo loose leaf ledger and special 
Kalamazoo binders in full pigskin as supplied 
to’ the British government, enlarged size bind- 
er in full pigskin with automatic expanding 
private lock and binders showing newest col- 
ors in pigskin, corduroy and canvas. The new 


light Kalamazet binder, the Wagoner paper 


binder, the Wagoner aluminum sheet holder 


and the Kalamazoo catalogue binder with no 
| 


projecting parts and no metal posts were also 
displayed 
Moore’s Modern Methods, Ltd., were well 


to the fore also in the loose leaf department, 
their salesmen claiming ease and effectiveness 
and ingenious locking contrivances The kin 


Walker Ltd 


never-stick filing devices and the 


dred Shaw concern featured their 


other goods 


known patented names her 


tionups, Sectionuls, Sectionets 


that of the Bhi 


\ good stand was y pe 
writers and the Printer-Blick. Here perhaps 
the centet interest was the featherweight 
secretary machine weighing just under ve 
pounds complete and taking foolscap { 
cards and envelopes equally well. The heay 
machines Nos. 7 and & were also show! 
the home model which is being so extensivel 
advertised for domestic use at about $29 
tracted spe attention The new N ) 


model of the Printer-Blick showed mat 


provements and in conjunction with this was 
exhibited the new typesetting machine, setting 
up at the rate of a line a minute and also dis 
tributing the used type As a special line 
there was view the C. B. D. multi-copier, 
a British-made duplicator, taking up to 100 
penwritten and 40 or 50 typewritten dupli 
cates 

Halsby & Company, Ltd., showed the Pro 


tectograph, which proved to be as interesting 
to the public at this exhibition as ever before 


I British 


Among the big purely exhibits was 
that of the Lamson Paragon Supply Compa 

perhaps the biggest British concern manufac 
Store stationery 


turing up-to-date office and 


and account books. Here were shown bargain 
check books for sales systems in every trade 

cash, charge, approbation; self-binders; flat 
opening pen duplicating books; duplicate state- 


for reducing ledger work; in 


ment systems 

voice and day books for entry at one writing; 

multiple writing systems, and the rest 
Mackenzie Schiff 


machines 


exhibited his rapid ad 


dressing and self-checking adding 


His system of addressing enables 
by the 


machines 


the addresses to be prepared ythce 


typist on any typewriter in use, and he claims 
that a boy 


velopes, cards or wrappers at a speed of 3,000 


or girl can address any sized en- 


per hour and a cost of 4 cents per 1,000. To 
publicly test the durability of the typewriter 
stencils, 100,000 impressions were taken from 








SCHOOLING CALCULATING MACHINE, 
LONDON, ENGLAND. 


the same one and at the finish it was claimed 


that the last impression was as good as the 


first. As the impressions began to mount up 
in the thousands and as a continuous roll of 
paper was used to print them on, a sea of 


paper on and around the stand was the result 
and the idea of sending this paper aloft with 
the aid of toy used As the 
length of paper required to print the 100,000 


balloons was 


just over five miles long, and the 
Hall is but 74 feet 


ull the balloons down very often 


names was 


Agricultural high, it was 


necessary to p 


croc renames 


ul Q1 
and send up a new section which, however, 
was left joined together Each time a new 
ascension was made, the crowd in the hall 


seeing it flocked to this stand, with the result 


that evervone within sight had his attention 
¢alled to this exhibit. The cost was not large, 
150 balloons at 25 cents each being used and 


paper to the value of about $42 with an at 


tendant to watch it made the total expense 
below $100 

In the way of stamp machines, the Michelius 
stamp affixer and postage checking machine 
was the principal exhibit, while on another 
stand the Rex stamp affixing machine showed 
some features of interest. The stamps are in- 
serted in sheets in numbers up to 30,000 at a 
time. The letter or wrapper is placed in the 
slot provided, the lever depressed and the 
stamp automatically affixed. The letter is 
then ejected 

The British calculating machines were also 
interesting. The Bri-cal adding machine 
is a regular exhibitor at all the exhibitions 
It is a very cheap machine, being priced at 
only $15.50 and models are made for pounds, 
shillings and pence, rupees, decimals, numbers 
and weights 

The new British calculator was the School 
ing, shown for the first time. The principal 
chine was the gross, tare and net model, 
+h is capable of simultaneous addition and 
subtraction The following general particu- 
lars will be of interest as giving the applica- 
tion and method of working the machine. The 
particular machine shown dealt with the loads 
of railway wagons, there being given in paral 
lel columns the reference number of each 
wagon, its gross weight as loaded, its tare 
weight and the net load. The calculating part 
of the machine commences at the gross fig 
ures, which are set in the machine first, and 
then the tare figures are set, both by means 
of the pointers in front, the handle at the 
side being then pulled forward and replaced 
This action gives the net item automatically, 
and types the whole four columns on one 
sheet, which has been inserted at the back of 
the machine. The operation is repeated for 
each line in the same manner, while finally the 
machine automatically adds the net result. A 
total is obtained whenever desired by switch- 
ing in a “total” lever and pulling the side- 
handle as before. The particular model ex- 
hibited dealt with tons and hundredweights, 
but the same principle is applied to cash in 
any currency—that is to say, the second col- 
umn is subtracted from the first column, and 
the third column appears as balance in what- 
ever units the machine is built. For some 
classes of bookkeeping it is necessary to add 
instead of subtract, in which case the machine 
can be made to do this. It is also possible to 
get vertical and horizontal adding in three or 
more columns. This is claimed to be a dis 


tinct advance in calculating machines; and its 


application lends itself to debit and credit, 
hookkeeping, abstracting, weighing, shop costs, 
etc 


Lastly reference should be made to th 
‘Organizer” stall representing the “Organizer” 
business magazine, controlled by W. J. Chin- 
neck, the gentleman responsible for running 


Ae} 
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AUDITOR'S OFFICE, SANTA FE RAILROAD, LOS ANGELES, CALIFORNIA 


Boosting Efficiency in the Auditor’s 
Office of a Great Railway System with 


The Edison 
Dictating Machine 


Read these extracts from the letters sent us 
by the Auditor of the Santa Fe: 


“The greater feature is undoubtedly the increased efficiency 
of the departments by economizing the dictator’s time and 
enabling us to move correspondence in the current day.” 


“Our letters are not only more 
brief, but more to the point, indi- 
cating greater concentration.”’ 


Splitting the other “All dictators, including heads of depart- 
 Four-Fifths ments, are enthusiastic supporters of the 

machine method. The introduction of the 
Edison Dictating Machine, in addition to 
substantial returns on the actual investment, 
has increased our efficiency.” 








And the nine operatots employed in this office are 
transcribing 800 letters per day with the Edison 
Dictating Machine beside handling 300 statements 
per month — doing it easily because all unproduc- 
tive operations have been eliminated. 


To Dealers and Salesmen 
The Edison Dictating Machine is the biggest thing 
isiness appliances today. Offices large and 
1] ill parts of the country are your field. If 
the one big opportunity never knocked on yout 
re, here it is. There are still openings to be had for 
dle the Edison Dictating Machine, or for men 





ad ient capital 
Send for Our Book ne 4 inna 


big money- 
















“Splitting the other Four-Fiftl It te expe — . 
wt » Edisor ictating Machine is making proposition to Q Edivon 
what it is doing in other offices of every take advantage of this INCORPORATED 
—— ~ nae ap cdl te ety Par pportunity to startin 205 Lakeside Ave.. Orange N. J. 
ati u posit ‘on with the frm,  businessfor themselves. 25 Clerkenwell Road, Lendon, E, C 
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“IT MEANS AN EXTRA FIGURE IN 
YOUR ACCOUNT AT THE BANK” 


It was a well known merchant speaking—‘‘to install in your 
office the kind of furniture that reflects the prosperity of your 
business by its Quality, Convenience, and Comfort.” 





He was simply stating the univeisal experience of business men who have 
found a conciete standing advertisement of superior efficiency in 


NONNAST OFFICE TABLES 


**A NEW NAME FOR QUALITY” 





No. 312} BS 
WRITE Today for our our FREE BOOK OF OFFICE TABLES, 
oak and mahogany. Our 


and see all our splendid designs in 
oat eel 
sales-staff exists for your accommodation. 


LOUIS F. NONNAST SONS 
935-1025 N. Halsted Street CHICAGO, U. S. A. 





Built To 
Uphold a 
Standard 


—not to meet 
a price. Tell 
City Desks 
are made just 
a little better 
than seems 
necessary 
with much 
care devoted 
to those many 
little details 
of construction which lend the finished product a 
character that cannot be veneered on. 








TELL CITY 


osek CO. | TELL CITY DESKS 


TELL CITY, 
INDIANA 











Style 5 shown above is made of Tell City Desks come in many 
plain oak—with solid,sanitary flat styles and sizes—giving the parti- 
top. Top drawers lock lower ones cular man a wide range of choice 

Length—42 inches FREE Writes you are 

. 29 2 and we will send ; 

Depth 32 inches yur illustrated catalog — 1 

Height 31 inches many Tell City styles. Non 

Weight 140 lbs you want we have it 




















London’s business show every year, and to 
whom modern methods of business salesmar 

ship and advertising are as the breath of life 
Upon the stall were displayed piles of the 
journal and the business books published by 


) 
Mr. Chinneck, while an alert staff was ready 
all day long answering questions on business 


books or business methods. 
The Contests. 

The competitions were again a prominent 
feature of the exhibition. The typewriting 
championship meeting was a very popular 
event and attracted a large crowd of specta- 
tors. Th pying test from printed matter 
was an article on the Browning centenary and 
the dictation test was from a speech of Mr 
Balfour, formerly prime minister of England, 
on “Our Art Treasures.” The prizes were 
the championship cup and the gold medal for 
the first, a gold medal for the second, a silver 
medal for the third and six certificates. The 
thirteen actual competitors included five very 
important people Emil A. Trefzger, the 
American professional, who has already won 
the cup twice; R. Curtiss, who ran Trefzger 
very closely last time; Miss Rita Farrell, Miss 
Millicent Woodward, who won the junior 
competition last time, and Miss Doris Emmett, 
the 16-year-old winner of the junior competi- 


tion this time. The dictation test was for 15 
minutes and the copy from printed matter 25 
minutes. The prize winners and their n 


tributions were as follows: 


First. Mr. Emil Trefzger (Underwood machine) 
Gross. Errors Penalty Net 


Copying 2354 17 8 269 
Dictation 1345 12 60 1285 
54 

Second. Miss Woodward (Underwood machine) 
Copying 2077 6 280 7 
Dictatior 1266 47 4 05] 
2828 


Third. Mr. Curtis (Bar-Lock machine) 


Copying 2209 88 $40 69 
Dictatior 1387 66 33 57 
2826 
Fourth. Miss Farrell (Smith Premier machine) 
Copying 1805 m4 270 153 
Dictation 1180 15 7 1105 
640 

Fifth. Miss Harvey (Underwood machine) 
Copying 1804 69 145 159 
Dictation 1045 a7 26 80 
39 

Sixth. Miss Brown (Underwood machine 
Copying 1619 6 180 1439 
Dictation 972 6 180 792 
31 


Seventh. Mr. Sylvester (Underwood machin« 


Copying 1529 38 190 1339 
Dictation 114 25 12 i89 
128 
Eighth. Miss Harris (Bar-Lock machiné 
Copying 1764 112 D60 1204 
Dictation 1123 52 260 863 
067 
Ninth. Miss Cook (Underwood machine) 
Copying 1673 95 175 198 
Dictatior 991 36 180 811 
2009 
Mr. Tre rel on the championship Ip 
for the third time, which made it his perma 
nent propert Mr. Curtis was under a great 
disadvantage, suffering from the eff yf 
blood poisoning in his arm 
The team tvypewriting contest was als ry 
popular r! hampionship cup h 
fore the mtest were the Bar-Lock team 
Altogether nine of the teams entered, but five 


withdrew from the contest before it began 
As the Bar-Lock Company did not consider 


. 
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the arrangements for the contest satisfactory, 
they withdrew all Bar-Lock operators from it 
Although the 


ordinary employes in the business house, there 


contest was one intended for 


was no other restriction, and as both Mr. 
Trefzger and Miss Fritz are permanent 
members of the Underwood staff, they 
were allowed to compete, and their team 


won 
It was anticipated that the first Underwood 


team, including Miss Fritz, Mr. Trefzger, Miss 
Woodward and Miss Harvey, all experts, 
would win, but a very unusual incident jeop 


though at the same time 
were able 


ardized their chances, 
it emphasized the strong lead they 
to hold, notwithstanding the mishap. Mr 
Trefzger, third member of the 
team, with Miss sitting follow 
him, ntally dropped his copy the 
table, and Miss Fritz picked it up and handed 
The 
unnoticed by 


operating as 
Fritz next to 
accide from 
incident may have been almost 
for the fact that Mr 
then stopped, 
some seconds before he found his place again. 
after he had com- 


it to him 


some, but 


Trefzger hesitated, and was 


This was but short time 


menced. It was of course a technical irregu- 
judges penalized Mr. 
all his work 


mishap, or 


larity, and the Trefzger 


by deducting from the moment 
of the 
and 600 words 


and the 


equivalent to between 500 
Notwithstanding the mishap, 


consequent deduction ot practically 


one member’s work, team won. The fol- 
lowing were the results 
First. Underwood Team, No. 4— 


Mr. Trefzger, 
Miss Fritz. 


Miss Woodward, 
Miss Harvey. 


Gross Errors Penalties. Net 
3467 67 335 3132 
Less 991 10 0 
2876 57 285 2591 
Second. Underwood Team, No. 6. 
Miss Brown, Miss Rishworth, 
Miss A enn. Mr. Sylvester. 
80 100 2425 
Third. Post Office Team, No. 9. 
9174 12 620 1534 
The Business Exhibition is always a good 
business producer for the London daily news 


papers, and in fact some of the leading prov 


incial ones All 


to the business show 


these papers devote special 


space during the week 


or ten days it runs and they get their money 


and more, out of the advertisements that 


the side of the 


back, 
run down by 
The 


umn of 


exhibition review 


1 


general proportion works out at one col 


matter to two lumns of advertise 


ment, and the matter is about a quarter gen 


and three tices of 


hibited 


eral quarters n goods ex 


in the show and advertised in that issue 


the newspaper 


Cuban Duties Reduced. 


The Cuban government has authorized 


exemption from the surtax for a number of 


articles to be used for industrial 


Bristol board, 


purposes 
cardboard 
dutiable 
is henceforth subject to 
rates of duty: $3.50 per 100 


ind $2.45 per 100 kilos, 


fine cardboard, 
covered with fancy paper, etc. un- 
der tariff No. 162A, 
the following 


kilos, general 


rate, 


preferential rate to the United States. Oth- 
er cardboard and cardboard covered with 
ordinary brown paper, dutiable under tariff 


No. 162B, is henceforth subject to the fol- 


lowing rates of duty: $1 per 100 kilos, gen- 
eral rate, and $0.70 per 100 kilos, preferen- 
tial rate to the United States. 
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DRESSER 


COUNTER 





The Luxury of 
Perfect Convenience 
for Office, Storeor Home 


Just a change in dimensions and shape, 
and we make you a dresser top or a counter 
cover—washed in a jiffy, bright, sweet- 
smelling and sanitary. Mail us your sizes 
TO-DAY, and get our price tomorrow 
You'll be surprised at the very cheapness of 
the economy it guarantees. 









Dealers, Write for Terms 
The demand for our desk tops in every part 
of the country offers a field for energetic 
representatives tomake good money. We 
can assure you generous terms and exclusive 
agency. Sit down and write us NOW for 
particulars. Stationers and office furniture 
men will find this a profitable side-line. Best 
profit on any office appliance line in the field 
to-day. Don’t delay—write. 








A Glass Top on Your Office Desk 
Means Minutes Saved and Profits Increased 


Easier to Lift Than Any Roll-Top 


An easy reach of the hand, and you have any paper 
in sight —and every paper in sight al the time. e 
can fit your desk right away with this convenience 
for we make a specialty of adapting our top to 
any requirements. 
pay only for what you need. and you save the 
cost ten times over in the desk wear and 
nerve tear the old method costs you. 


CHICAGO MIRROR & ART GLASS CO. 


NI 
wy 












You can count the time-economy in dol- 

lars and cents from the day you begin to 
keep your price lists, maps, Memos, ap- 
pcintment sheets, discount tables, etc., 
ready in place for the moment you require 
them under one of our elegant and sani- 
tary glass desk tops. No more mislaid 
papers; no fumbling at the phone; order 
instead of clutter at your elbow. 



















Price depends on size; you 



















223 N. Clinton Street, Chicago 








The Saunders 
parture in machine sealers. 

— offer a ae tter aah 
now on the marl 


re Sei vices 


ata lower price. 


100 to 300 enve 


seal 
no sponge, 





DOUBLE 
ments—peculiar to all 
Hand Driven—Seals 


by itself 
Electric 


every 
secure 
minute 


convenience for 








Seals 6000 or more 


envelopes per hour 
Mailing Machines are a new de- 


ble machine than any 


SAUNDERS 
Mailing Machines 


ypes per minute. Employ hel 
pad or wick to get gummy—have 


no chains to work loose. St. Louls Lumberman 
All machines--hand drive and electric drive—are St. Louis Mo. 
gear driven throughout. All are equipped with . t 


SEALING ROLLS 
The troublesome racking or reciprocating move- 
other 
spicuous by their absence 

all sizes without adjustment. 
The Double Sealing Rolls place this machine in a class 
Capacity 100 per minute 
Driven—Continuous 
with Stacker, Steel T ubular Stand, 
handling of mail. Capacity 200 to 300 per 
Complete $125 


Some good territory for live agents. Write for 
FREE Trial Proposition. 
size or kind of business. Get the facts today, 


SAUNDERS & COMPANY 


521 Southwest Blvd, 


Pat. U.S. and Foreign Countries 








“In making our selection 
of a mailing machine we 
tried out the various dif- 
ferent ty 

“The workmanship, 
material and general con- 
struction of your Saun- 
ders Mailing Machine is 
so far superior to any of 
the others that it would 
be impossible to make a 
fair comparison.”’ 
Motor Car Publishing Co. 
Detroit Kansas City 


“The Saunders Maili 
Machine is a wond 

in getting out our 
mall. Its services seems 
beyond all price.” 


“After a thorough trial o 
your Saunders Mailing 
Machine, we acknowledge 
its superiority over any 
other. We consider it as 
necessary in athoroughly 
equipped office as a type- 
writer or adding machine.” 
Fred A. Jacobs Co. 
Portland, Ore. 


machines—are con- 


Complete $35. 
Automatic Fe 

Mail Tray, and 
Rapid, Accurate and 











A machine for any 


KANSAS CITY, MO., U.S. A. 
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A | Siory About a 
Crooked Path— 


and how it applies to typewriters 


You've heard the story of how a _ hundred 
thousand people a day are losing time and energy 
following a narrow, crooked, city street, which 
years ago was started by a blind calf wandering 
through a meadow. 

There is a similar story about typewriters. When 
the first machines were built, they had a square, 
upright frame, to which the mechanism was at- 
tached. Today countless people are subjected to 
inconvenience because nearly all typewriters are 
built along the lines of the ‘‘ beaten path ” marked 
out by the maker of the first machine, thirty-five 
years ago—with one exception, the ROYAL. 


The Best Built Typewriter 
in the World 








"7D. 


(In Canada, $95) 
Everything included— 
No Extras 






We 
Guarantee 


That the Royal Standard Typewriter 
1s made of the highest grade ma- 
terials obtainable and by the 

most skullful workmen money 
an hure 
That it will do work of the 

best quality for a greater 
length of time at less ex- 
pense for upkeep than 
any other typewriter 
regardless of price. 

ROYAL TYPEWRITER COMPANY 


The inventor of the Royal worked in a straight 
line. First he designed a mechanism unquestion- 
ably superior; then made a frame to fit. This 
explains why in lines of construction the Royal 
differs fundamentally from other standard type- 
writers —how all superfluous structure .and 
parts are eliminated and repair expense cut to 
practically nothing. 

It explains the wonderful simplicity of the Royal in its mechanical operations, 
with its consequent ease of writing and never-wear-out durability. It explains why 
we are able to attach to every Royal a guarantee the like of which no other manufac- 
turer in the world ever dared to make. READ IT! : 


“Royal Book”? 
Write for the oyal Book 
This remarkable book shows samples of the beautiful work of this machine, and shows 
why in important tests (in the U.S. Postal Service for instance) the Royal has 
established a new standard of typewriter service and value 

















oiled A dab PPR 





Principal European Office, 75 A Queen Victoria St., London 


- Royal Typewriter Co., Royal Typewriter Building. New York 


F Branch offic:s and agencies in all principal cities of the world 





Manufacturing at a Profit 


Many a business has failed because of the heavy expense involved in equipping a 
factory, and the high cost of manufacture. 

We eliminate troubles of thisnature. Our business is manufacturing meritorious 
mechanical articles on a contract basis exclusively. Our plant is the largest of 
its kind in existence. 

Before you build a plant of your own let us give you a contract figure. WE 
CAN SAVE YOU MONEY! 











Main Office and Works: 


The Taft-Peirce Mfg. Co., Woonsocket, R. I. 


NEW YORK: 165 B’way. DETROIT: 1311 MajesticBidg. CHICAGO: 1038 Nat'l Life Bidg. 














| 
| 


Seek to Unify German Shorthand. 


The “Committee of Twenty-three,” which 
has been appointed in Germany to evolve a 
unihMed national system of stenography 
from the rudimentary principles of the nine 
“schools” now practiced throughout the em- 
pire, has won the assent of all of these to 
their project. The aim is, first of all, sim- 
plicity and as extensive an abbreviation of 
symbols as is consistent with easy reading 


The highly compound character of the Ger 
man language makes this latter undertaking 
the most difficult feature of the committee’s 
task \ sub-committee has been appointed 
to attack the actual labor of compiling a 
harmonized system 


A “Show” 729 Years Old—and Still Popular 


Ever since the year 1183 Leipsic, Ger- 
many, has had the privilege of organizing 
annual fairs in which every industry in the 
city takes part. Emperor Maximilian I in 
1497 confirmed this privilege and gave finan 
cial aid Today on the eve of festivity the 
entire city is transformed Every street, 
hotel and private residence swarms with 


1 
; 


strangers who take pessession of the town 
Over 40,000 merchants and more than 300, 
QOO visitors—many of them from America 


help to swell the attendance and augment 


the protits [The committee in charge is 
under the supervision of the Leipsic Cham 
ber of Commerce. The municipality has 


j 


built a special hotel for the accomm: 
of the exhibitors, which cost nearly $800, 
000. More than 800 industries are re} 
sented, among them many articles of office 
appliance 

Underwood Progress in Italy. 

The rapid advance of Italy in progressive 
office management and up-to-date merchan 
dising methods has brought many agencies 
for American products prominently to the 
front. Among them none is better known 
than the firm of Rebora, Beuf & Co. of 
Milan, the sole Italian agents for the U 
derwood typewriter. In a recent issue of 
Office Appliances merition was made of an- 
T+ 


other well known and _ successful alian 


concern, which was accredited with the 
Venice agency for the Underwood. It ap 
pears that this latter company is a sub 
agency of Rebora, Beuf .& Co., whose activ- 
ities in the typewriter field, as given in the 
March number of L’Ufficio Moderno of Mi 


lan, may prove of intcrest 


“One does not need to go back many 
years,” says the Italian journal, “to trace 
the development of the firm of Rebora 


Beuf & Company or of Richard Rebora 
himself [ts history in recent years is 
closely connected with the advance of the 
Underwood into popular favor. The first 
Underwood machine appeared in America 
in 1897; three years ago the victory of the 
visible machine was generally recognized 
throughout the commercial world. It was 
in 1900 that the Underwood Company be 
gan to look for an Italian agent and that 
Richard Rebora, full of faith in the visible 
writing idea, accepted the agency His 
work in the last ten years has been to thor 


1.7 


oughly canvass and organize the fie 











“Mr. Rebora was born in Genoa April 27, 
1871, and began his business career in 1885 
as traveler for the Singer Company. For 
twelve years he remained with them, enter 
ing the typewriter business in 1898 as a 
Franklin representative It was in 190] 


that, having become Underwood agent, 
he formed the firm of Rebora & Beuf, ass: 
Beuf, also of 
since then has divided the 
As the business 


ciating himself with Tito 
Genoa, who 
management with him 
grew, Mr. Rebora determined upon Milan 
as a center of distribution, and took charge 
of the principal office of his company there, 
leaving Mr. Beuf in Genoa as administra 
tive chief. The wisdem of this move was 
proved by an immediate increase in sales 
and expansion of influence. The firm now 
has branches all over Italy and in its colo 
nies; it is represented at Asmara for the 
Eritrea and at Tripoli for the Lybia 
“Eleven grand prizes have been awarded 
to the Underwood throughout the world, 
and of these two were won in Italy, one at 
Milan in 1906 and the other in Turin in 
1911. Two grand diplomas, eight gold med- 
als and the great gold medal, ‘The Elliot 
Cresson, are other Underwood trophies. 
The four competitions—at Rome, in 1906; 
Pavia, in 1908; Cremona, in 1910, and Milan, 
the same year—held in Italy have gone to 
the Underwood, as well as the European 
championship contest in Rome in 1906. 
“An attractive catalogue of their Under- 
wood stock, printed in sepia and black, in- 
cludes several wherein the 
Underwood is being plied by fair and nim- 
ble fingers, and also a quite formidable list 
of Italian clients who have decided to make 
and ‘now’ synonymous in their 


office scenes 


‘eventually’ 
purchase of a typewriter.” 
American Machines Win Prizes. 

Piero Castelli, Italian representative of 
the Hammond and the Royal typewriters, 
and the Dalton adding machine, is given a 
complimentary notice in the May 1 issue 
of L’Ufficio Moderno of Milan. A review 
of his career as a European agent for Amer- 
ican office appliances is accompanied by a 
photograph and an account of the five 
prizes which his machines, including also 
the Bennet and the Albus, captured at the 
recent International Exposition at Turin. 

“Canny Scot” Likes American Wares. 

Edinburgh, Scotland, is increasing its 1m- 
ports of American stationery supplies. For 
the last year every line shows a normal 
gain, except pencils, and the decrease here 
is ascribed to the fact that one of the Amer- 
ican pencil companies now has a branch- 
factory in England. German products are 
the principal rival to American goods 


American Line to the Levant. 

The American Levant line has been or- 
ganized in New York to carry on a direct 
between 

It will 


passenger and freight service 


America, Egypt and the Black Sea. 


have a fleet of four steamers, the first of 


which will sail in July 


Focus the rays of the sun and note the 


effect 
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B-M Quality Filing Furniture 
The Complete Line 


No matter what your needs of Filing Furni- 
ture, Equipment or Supplies, they can be 
met with the B-M Quality Line. 

Go to one of our Agents (you will probably 
find the most up-to-date Office Appliance 
Store in your city is cur “Exclusive Agent”’ 
—to any of our Branches—or, if more con- 
venient, write to our factory. 

We will mail you our big new catalog, 
postpaid and free of charge, if your request 
for it is written on your business stationery, 

In our catalog, you will find, illustrated and 
{ully described, our complete line of B-M 
Cuality Filing Furniture, Equipment and 
Supplies, 


We make Upright Vertical Filing, Stand- 
ard Horizontal and Fractional, or ‘Cabin- 
ette,”’ sections; also Correspondence Trays, 
Desk Trays, Card Tiays, Transfer Cases, 
Cards, Folders and everything that should 
be in a complete line. 

We will serve a direct from our factory 


if one of our Branches or Agents is not 
in position to serve ycu more conveniently. 


In the stocks carried by our Branches 
and Agents, you will find everything 
you need. 


Notice the illustration at the top of this 
Advertisement, It shows— 


“The Desk With Brains” 


This desk has pedestals made up of Fractional 


Over 8,000 combinations possible. 


Sections and you can combine these just as you wish. 


In this way your desk will have a place for everything you need for your every day use. 

Then—if your daily needs change, so you need places for other things, you can have the desk changed, by 
replacing any part of it with another part which will fit your new needs. ‘ 

Thus ““The Desk With Brains”’ will always be just what you want —/itted to your exact requirements. 


Write for our catalog and, with it, we will send 
for any needs. 
Write for the chart today. 


i you a chart showing how to plan “‘The Desks With Brains” 


Browne-Morse Company 


107 Hovey Street, 


New York City—82-84 Fulton St. 
Philadelphia—707 Arch St. 


Branches: 
Baltimore—109 N. Frederick St. 


- Washington—Cor. ltIth & F Sts. 
St. Louis—312 N. Broadway 


Muskegon, Michigan 


Milwaukee—432-436 Broad way 
San Francisco—61 Post St. 


Our Agents are constantly increasing their sales with the B-M Quality Line. We need more Agents, 


Dealers: If you are “a live wire,’’ write for our 


help you build more business. 


“Exclusive Proposition.’’ If you are a business builder, we can 























Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission finish. Com- 
plete with drawer and slide. $25.00 per dozen. 
1 dozen to crate. Size: 17x32 inches, 26 inches 





A MONEY MAKER FOR DEALERS 


THE BROOME MFG. CO. 


PERU, INDIANA 
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4th. 
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7th. 


8th. 
9th. 
10th. 





It is a universal machine which 
will handle any Postage Stamp 
used throughout the world with- 
out any adjustment whatever, and 
it is so simple, that a child can 
operate it. 


With every machine, we give a 
signed contract, guaranteeing samc 
for one year. 


Do not close any sales contract 
until you correspond with us. 


The Extensive Manufacturing Co. 
90 West Street :: 


IT IS A FACT @ 


that the World-Wide Stamp 
Affixer is ten years ahead of 
all other makes because — 


It is unbreakable, made en- 
tirely of sheet steel 

You can see where you are 
affixing the stamp. 

Will handle any kind of per- 
forations. 





Will handle stamps rolled » 
lengthwise. ; 
Will handle stamps rolled 
sidewise. 


Will handle the last stamp in 
the roll. 


Will not register, unless stamp 
is used. 


Registers up to 100,000. 
Its weight is only one pound, 
It is absolutely pilferage proof. 


New York, N.Y. U.S. A. 







Patents 
Pending 
U.S. and 


Foreign 





FULL SIZE 























Sell to the Trade 
Only 


We have on hand a general line o all 
makes of typewriters, in the rough, 
complete with all parts, and are now 
making very attractive prices. 


Write immediately or wire for bed- 
rock quotations. 








B. D. Underwood Typewriter Exchang 
170 W. Randolph St. 


Chicago, Ill. 
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A PROGRESSIVE GERMAN HOUSE. 


The advertisement in this issue of Office 


Appliances for the house of Fred Hoff- 
man, No. 6 Charlotten strasse, Berlin, in 
which representation for first-class Ameri- 
can concerns at the 1913 Office Exhibition 
at Frankfort-on-the-Main is sought ills 


attention to Mr Hoffman’s su 


career as a handler of modern office equip 


ment in the German capital For nine 
years this aggressive pathfinder f new 
business methods represented the Roneo 
Company in Berlin, becoming’ widely 
known for his advocacy of time and or- 
saving efficiency methods and for his in- 


American 


creasing experience in adapting 
ideas to the foreign field which is now so 
eager to embrace them. 


Last month alone in Berlin, Mr. Hoffman 
than 9,000 


His 


did a ord business of more 


marks, 


re¢ 
$2,160 in American 


a steady increase, month by 


or money 


returns show 
constant improve 
His ad hieve 


com- 


and a ratio of 


the 
a forcible illustration of the 


month, 
ment for longer periods 


ments are 





FRED HOFFMAN, BERLIN. 


mercial maxim that “keeping everlastingly 
spells Success ‘ 
Hoffman started in 


Mr 


capital and a 


Iwo years ago 
with $2 


He 


business typewriting 


machine is now well known through 


and kas dealers in ll S 


out Germany 
large centers of population and _ trade 
Among the successful products which he 
has exploited, none is better known tha 
the Freho Multiplying Machine, wl I 
two years has been extensively popular 
Germany for manifolding letters. 
price-lists and similar work 

One advantage claimed for the Freho ma 
chine is that every copy printed receives 
exactly equal and proportionate pressure 
the short lines appearing equally t 
with the longer ones Like those from 
the best American machines, the I*reho’ 
copies are said to be indistinguishable from 


individually typed letters, and the address 


may be inserted with apparent uniformity 
to the text printed by the machine The 
most original feature of the Freh 

ever, is its simple adjustment for producing 
two or more colored copies. Every other 
line of copy may be printed in a different 
color, if desirable lifteen thousand im 


be obtained, it is said, from 


An 


improvement 


pressions may 


one ribbon automatic roller action is 


another 














u 

The two-color arrangement is very con 
venient for the printing of emphasized lines, 
titles, et For rapid work a division of 
duties among three different persons 1s 
possible, one feeding the machine, one op 


erating it and another, when necessary, re 
ceiving and removing the printed copies 
\ny kind of paper in common use can be 
employed in multiplying with the Freho 
Its flat-press arrangement makes it possi- 
ble to produce many kinds and shapes of 
work \ five-year guarantee of efficiency 
is furnished by the manufacturer. 

In the attractive 32-page booklet with 
which the Hoffman firm is advertising the 
Freho, are numerous testimonials to its 
speed, ease and economy 


“The Typewriter Follows the Constitution.” 
The new Chinese republic is proving a 
good friend to the American typewriter 
With the stimulus to commercial progress 
which expanding democracy always gives, 
the revolution has been succeeded by an 
enormous demand for modern office appli- 
ances Native firms are leading the way 
in typewriter purchases and conservative 
foreign houses which for years’ have 
scorned the writing machine as “new 
fangled,” and continue to do their corre 
spondence in longhand, are falling in line 
Today about 500 typewriters are in use 
among such firms in Hongkong. Of these 
all but fifty are American machines. Busi 
ness colleges are turning out proficient Chi- 
nese and Eurasian stenographers to meet 
the demand It is estimated that the im 
ports of typewriters into China and Hong- 
kong now reach about $100,000 annually. 
Prague Buys American Appliances. 
Prague, the great Bohemian center, is 
fast turning to the purchase of American 
office supplies. Among the articles which 
are being increasingly imported from Amer 
ica are typewriters, cash registers, adding 
machines, fountain pens and the entire 
range of office furniture Filing devices, 
which have been recently introduced, are 
proving especially popular. Thus far most 
of the purchases have been made through 
large importing firms in Hamburg, Bremen, 
Berlin or Vienna, but it is expected that 
the increase soon will make direct sales 
possible 
SEEKS U. S. TOURTEL AGENT. 
Che Tourtel, a new adding machine man 
ufactured in London, and noted some time 
ago in these columns, is described in some 
detail in the La Revue Dactylographique 
of Paris. It is relatively small in size, has 
a small keyboard, prints its results and sells 
at a price lower than many European add 
ing devices. The correct number is said 
to be “found instantly,” and the “answer” 
is immediately visible Eight levers take 
the place of a 72-keyed board. E. J. Meyer, 
46 Aberdeen Road, Highbury, London, who 
manufactures the Tourtel, is seeking ar- 
rangements with American representatives, 
both for manufacture here and sale to the 


1 


trade in this country 
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Ci mn ede 


est ty pr 


VICTOR TYPEWRITER COMPANY *!2,Srcenwich St. 





VICTOR 


NUMBER 


THRE 


Three Valuable Features 


Victor Type-Bar The Victor Escapement The Victor Decimal 
d te te the etree Is another feature of importance — Tabulator 

; ee " no springs to break, no readjust- . 

-bar ever mad 4 pe san exceptionall 

wat OVS ae ment of the letters and no skipping Is an wl y 


strong feature and at 
no extra cost to the 
purchaser. 





~ 


Three Good Reasons 


Why the Victor has shown such a wonderful growth in so short a time: 


l 


It has proven beyond question to be the Most Durable Machine 
in the World 

The fastest operators have yet to complain of a lack of speed in the 
VICTOR. . 

Its lightness of touch has made friends of thousands of operators. 


SEND FOR CATALOG 


WHO IS THE “LUCKY DEALER” IN YOUR CITY? 

















The 


CAN YOU DO THIS 
WITH ANY OTHER SYSTEM OF STANDARD FILING CABINETS? 
USE 


JIMET TET] © ADAMETS. 
9 Ul JILL VADINLLY 


Buy as your requirements demand—Unit by 
Unit—and build up cabinets to suit condi- 
tions. Do not change conditions to suit the 
cabinet. 

Ideal proposition for dealers. Write today 
for particulars. a 


Unit Steel Cabinet Company, 332 Broadway, New York City 














+ tEdison—the 


great business 

















— benefactor 
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ee 


For the 
benefit of 
Edison Mimeo- 
graph Salesmen 


By a very successful salesman 








I know of a case where a certain old- 
established concern was buying its blank 
books of a leading house with whom they 
had dealt for years. Possibly they had got 
into a rut of thinking it was the only place 
to buy them, and possibly the house selling 
the books had grown to think this concern 
was “‘easy’’ and would pay any price asked. 
This is a common condition. People buy at 
one place year after, never ‘‘shopping’’ or 
looking elsewhere. They needed five new 
books and were quoted $18 each. I happen- 
ed in while they were discussing the purchase 
and about to place the order. A few days’ 
delay was not vital and I suggested a Mim- 
eograph letter to 25 blank book manufac- 
turers asking that a representative call and 
quote a price on the books. Nine respond. 
ed and finding there was competition to be 
considered, quotations tumbled. The result 
was they got the books at $5each. I need 
not add that I sold the Mimeograph. I know 
that this blank book manufacturer got a 
large amount of the firm’s business there- 
after. He may have done this job below 
cost to get established with this house and 
may have made up a loss on some future 
business. I do not know. I know I got the 
order for the Mimeograph and there my in- 
terest ceased in this case, altho I give them, 
as I doall my customers. all the service I can 
aslong as they use the machine and I am in 
the selling game. I am ‘“‘strong’’ on sug- 
gesting uses, and toit I chiefly attribute my 
success as a Mimeograph salesman. I could 
fill books with instances where a Mimeo- 
graph was needed and its need not appre- 
ciated until I explained to them its possi- 
bilities. I can not see how a salesman can 
avoid selling Mimeographs if he keeps his 
eyes open. The opportunities are around 
him everywhere and the only way he escapes 
doing business is torun away from it. More 
concerns need a Mimeograph than do not. 


All manufacturers, wholesalers and 
retailers may, too, on reading above, see a 
use in their owh business for the Edison 
Mimeograph. Catalog on request. 


Made only by 


A. B. DICK COMPANY 


CHICAGO 


NEW YORK 
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BUSINESS SHOW IN BELGIUM 








i 


INTERNATIONAL 


EXPOSITION OF 


THE 


MODERN OFFICE AND ITS ORGANIZATION 





HE Belgians are to have a business 
show, the first of its kind in Belgium 
history. The show will be held at 
\ntwerp, and will be international in scope. 
Che event will be under the direction of 
lrederic Truyens, editor of the Hypsos Re- 
view, said to be the only Belgium magazine 
devoted to sound advertising and practical 
business organization, assisted by the mem- 
bers of his editorial staff and others. This 
event is to be known as the “First Belgium 
Business Exposition,” and its doors will 
be opened. to the public early in November 
of the present year. Prominent manufac- 
turers and merchants in Belgium and else- 
where are backing this exhibition, which is 
being organized and perfected as fast as is 
consistent with the tremendous amount of 
work to be done. 

Belgium business men have a reputation 
for alertness and energy, and it would seem 
that the old city of Antwerp, which has 


important part in the 


played such an 


world’s commercial history, is an appro- 
priate spot for an exhibition such as is now 
planned. There is every reason to expect 
that this undertaking will be successful, for 
the whole world is awakening to the import- 
ance of those devices which multiply pro- 
duction by increasing the efficiency of the 
human unit. We believe that Mr. Truyens 
and his co-workers will be surprised at the 
extent of the success of their undertaking, 
and that it will in many respects go beyond 
their expectations in its importance and 
ultimate educational influence. 
expositions are always important, and when 
they are placed in large centers and organ- 
ized with care and intelligence, their influ- 
ence 1s indeed. There is no 
gainsaying the fact that the world 
business, and that whoever 
makes toil less 
race. 


Business 


very great 


whole 
is a world of 
production or 
beneiactor of the 
through a demand 
efficiency ev- 
application 
men will 


multiplies 
irksome is a 
Through business, 
for the units of 
erywhere, and through the 
of efficiency-promoting 
eliminate the 


highest 


devices, 
one day poverty, because 
poverty and woe and wretchedness are 
not productive, but destructive, and the 
world for its own sake must build up men 
and women and give, by lightening toil and 
broadening opportunity, a chance to every- 
one to develop within himself his own por- 
tion of the sacred flame. Everything which 
tends to make men hetter workers, which 
promotes health, which eases the monotony 
of labor without lessening the quantity and 
quality of the work done, releases that 
much more human energy for broader pro- 
ductiveness. Office Appliances is for busi- 
ness expositions, and it wishes to express 


t ; 
oO 


its particular pleasure over the prospect 
a successful exposition at Antwerp. 
“Everything which has to do with a busi 
ness Office will be represented—typewriters, 
dictating machines, 


calculating machines, 


various accessories, furniture, etc.,” says the 
Hypsos Review. 

“The program, which will be announced 
hereafter, is as yet, of course, only a sum- 
“More ex- 


We at- 


tempt now only a general statement which 


mary,” continues the Review 


plicit intormation will follow soon 


will be easily remembered and which will 
indicate clearly the vast proportions of the 
undertaking 

“We have said that the project is really 
an ‘exhibition.’ As a matter of fact, there 
will be no prizes for the exhibitors, but they 
will receive diplomas as participants 

“During the exposition there will be a 
series of conferences on the office, the mod- 
ern and rational organization of work and 
also on advertising. These conferences will 
They will dis- 
Undoubt- 


be conducted by specialists. 
cuss both sides of the question. 
edly they will meet with the success in Ant- 
werp which they have had in other coun- 
tries. 

“There will be 
typewriting, stenography, commercial cor- 
respondence—both personally dictated and 
with the use of the dictating machine—also 
from brief (long hand) notes 
session will be devoted to the 


also large contests of 


composed 

A special 

writing, printing and distribution of circu 

lars. 
“The 

consist of articles furnished by the business 


prizes for these competitions will 


houses which participate in the exposition. 
The thus useful ob 
jects. 

“It may be added that the exhibitors who 
furnish these prizes will be reimbursed with 


winners will receive 


tickets of admission. 

“One hundred thousand tickets will be 
distributed free to the exhibitors in propor- 
displays These 
a 50 per cent dis- 


tion to their respective 
tickets will be good for 
count from the price of admission—fixed at 
50 centimes (10 cents) 

“The organizers have given much thought 
to the schools. It is at school that men 
especially examples 


ideal factory of to- 


are formed and there 
should be given of the 
day. 

every morning will be 
Professors will be 


“Free admission 
students 
demonstrations, and at the 
There you 


allowed to 
able to make 
same time attend their classes. 
will see lessons taught on important sub 
jects. They will be practical, and every 
theory will receive 1mmediate application 
Such instruction gives immediate value, and 


cannot fail to be of interest to students. 

















July 

‘The profits resulting from admission 
will be turned over in bulk to societies of 
employes, syndicates, benevolent funds and 
merchants’ and manufacturers’ traveling 
associations 

‘The e of gayety will not be over 
looked \ permanent festival will be inst1- 
tuted There will also be several musical 
session 

‘The exposition will take place in the 
Hall of Fetes (Salle de Fetes) of the city 
of Antwerp, and will last twenty-one days 

“When one recalls the great success 
which similar expositicns have had in other 
lands, one can foresee that the First Office 
Exposit will receive an enthusiastic re- 
ception, and will be rated as highly in our 
own country as others have been in Amer- 


ica, England, Germany, France and Spain 


‘The provisional secretary of the expo- 
sition is located at Antwerp—No. 33 Av 
enue de |’Industrie.” 


TYPIST PLAYS WARRIOR-MAID. 


Jeanne Bureau, a pretty stenographer of 
Orleans, France, took the part of Joan of 
Arc at the recent pageants in that city cele- 














From La Revue Dactylographique, Paris. 


MISS JEANNE BUREAU AS JEANNE D’ARC. 


brating the 500th anniversary of its deliv- 
erance by the warrior-maid. She won a 
jeweled bracelet by her enactment of the 
role, and also a complimentary address 
from the mayor, M. Gitton. 


U. T. A. TO HONOR ANNIVERSARY. 


The twenty-sixth annual convention of 
the United Typothetae of America will be 
held in Chicago Sept. 3 and 4. The Fourth 


held 
two following days. The 
headquarters for 
twenty-fifth anni- 
: a. 


International Cost Congress will be 
in that 
Sherman 
both 


versary of 


city the 


House will be 


It is the 


organization of the U. 


sessions 
the 


gor rd fc yr some- 


“Be 


thing.” 


not simply good—be 


—Thoreau. 
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THE DEMAND OF THE HOUR 
Is For TYPEWRITTEN LETTERS 


The typewriter has made possible the enormous 
business development of the world, and today the 
business or professional man who has not yet adopted the 
typewriter for both his business and personal correspon- 
dence is very seriously handicapped. 

Add character to your correspondence by having it 
typewritten on a Fox Visible Typewriter. Add to your 
profits b by y selling Fox Typewriters. 

N ier typewriter built—regardless of any claims made—is the 

the new Fox Visible Typewiter, either in the materia] used or in 

hip or in the number of conveniences of its special features. 

good “oe being built and sold, but we claim 

x Visible Typewriter that it is better than the best of 
1at its automatic features combined cannot be found in 


















c - ahh 
he new Pi 
, and tl 
typewriter. 


Tabulator, Back oe Key, Two-Color Ribbon with 





other 
nas a 


It 
Automatic Movement, both Oscillating and Reversing, and Remov- 


able Spools, Interchangeable Carriages and Platens, Card Holder, Stencil Cutting Device. Variable Line Spacer 
and Line Lock with Key Release. Its speed is fast enough for the speediest operator or slow enough for the 
I ner. It is extremely Durable and almost Noiseless. 


AGENTS WANTED. Liberal Ind 


FOX TYPWRITER COMPANY 


STEEL Sanitary OFFICE DESKS 
as shown in the accompanying illustration a usefull 


begir 


Write Us Today jor Terms. 
3107-3117 Front Street 
GRAND RAPIDS, MICH 


ucemenis. 
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8 ZB FELT MATS 
° 
4 of e007, re) and clean- 
Oo ly. The 
© mean substantial economy in typewriters, O 
© adding machines and other office appli- 9 eae ot 
ances, including office furniture. They 4 steel, fo 
deaden noise, eliminate destructive vibra- 6 imitate 
© tion, protect furniture from scratches, fa- @ Saree 
O cilitate moving of machines on the desks. © hogany. 
O Dealers: These mats are especially adapted to te) 
ae : of five ply, 
the office supply trade. Write us at once forfur- O built 
O therinformation. 4 waleh 
° N. E. BOOTH ° I ‘These Geeks vel arp or 
y SET, BROOKLYN, N. Y. aie rice. a it for 
O 644 PACIFIC STREET R Oo pr ee 3 good, profit tor 
pas and best 
MOORE BROS., 1720 N. Senate Ave., Indianapolis 















LOOT EFELEE 


~~) 
eimleleleiuteies 


ng Metal Tip Guides 


provide a permanent means of indexing your cor- 9 
respondence. You buy sectional cabinets to 9 
allow for your business growth. Why not buy a 
Sectional Index? By using an Everlasting Metal 
Tip Index, you may add to your original set in- 
definitely. 

The metal strips are so constructed that the 
name strips may be removed or inserted at will. 9 
Thus your index may always be arranged to FIT # 
your business. i 

Get a cheap set of transfer guides for your 
storage cases and keep your Everlasting’JIndex 
in your current file. 


Dealers 


write for exclusive agency proposition. We fur- § 
nish advertising matter under your own imprint 
and give you all the inquiries which come in 
to us from your own territory. The margin of 
profit is sufficient to make your exclusive agency a very valuable asset. 

Write at once for full particulars 


THE J. C. HUB MANUFACTURING CO. 
1376-1380 West Third Street CLEVELAND, OHIO 
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You want your office to look nght. You 
want it conveniently arranged. You want 
serviceable furniture. A\ll this you must have 
to keep abreast of the times. 


GRAND RAPIDS 





MATCHED OFFICE SUITE* 


IN OAK AND MAHOGANY 


Solve the problem of office furnishing. A large variety of office 
tables, chairs, wardrobes, book-cases, costumers, umbrella racks, 
waste baskets, etc., to select from. Single pieces or complete suites 
may be had. A complete range of prices from the highest to the 
lowest. Ask to see a Stow-Davis suite at your dealer. Write us 
if he does not have it. Catalog on request. 


Stow & Davis Furniture Co., 70 Front Ave., Grand Rapids, Mich. 











BLICK ‘typewriters 
Visible 


Writing 


Light 
Action 





Interchange- 
able Type 


Back- 


Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 


SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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WIN PRIZES FOR BEST WINDOWS. 

“Five hundred dollars divided among ff 
teen winners’ describes in figures what was 
perhaps the most remarkable window trim 
ming contest ever held in an American 
City, just concluded at Dayton, Ohi wo 


hundred forty-seven windows were entered 





and the energetic retailers who prepared 


these displays are enthusiastic over the ad i 
vertising and added prestige acquired as 

result of the competition and exhi 

The Dayton Chamber of Commerce 

rected the contest, and the new Hall In 

dustrial Education of the National 

Register Company was headquartet 

management and arrangements Ls 

dent John H. Patterson of this 

much of the enthusiasm and careful 


planning for the exhibition is « 


lue, as 
as the offe1 f the $500 awarded 
best windows 
\ banquet with talks on correct w 
trimming principles preceded the 
] 


proper. Window Advertising Manager Van 
Horn of the National Cash Register ¢ 
pany illustrated his discussion of the 

ject with examples of the right a1 


wrong way to dress a retail window Che 


| judges for the contest itself were George 


J. Cowan of Chicago, manager of the store 
equipment section of the Dry Goods Re 
porter, and Thomas LDird, also of Chicago, 
editor of the Merchants’ Record and Show 
Window 

The score system used was as follows 
Color effect, 20; lighting, 10; merchandise, 
10; show cards, 5; arrangement, 15; fix 
tures, 10; baekground, 10; window shades, 
5; floor, 5; cost, 10. Total, 100 points 

\t the close of the exhibit, which won 
warm approval from the judges, a dinner 
was given to the contestants in the dining 
room of the National Cash Register Offi 
ers’ Club. Later, at the Hall of Industrial 
Education, President Patterson awarded the 
prizes, the chief of which were as follows 

First prize, Department Store Class, 
Rike-Kumler Company. 

First prize, Class 1, G. W. Shroyer & 
Company 

Second prize, Class 1, Schwab’s Cigar 
Store 
( 1 ? 


First prize lass 2, Crowl’s Millinery 


Store 


LUTZ WITH ELLIS ADDING TYPE- 
WRITER CO. 

Gilbert C. Lutz, formerly with the Caz 
bon-less Paper Company, has become Sales 
Manager for the Ellis Adding Typewriter 
Company of 177 Broadway, New York, and 
is proving very successful in his new field 
of work. John F. Soby, formerly of the 
Royal and the Remington companies, has 
been selected by Manager Lutz to handle 
one of the principal New York City terr 
tories, and Miss Maude E. Smith, a very 


well known New York saleswoman, is also 


a member of the company’s sales staff i 
The Equitable Trust Company of New 

- : 
York has just installed a complete equip 


ment of Ellis machines, as has the People’s 














if 
Trust Company f Brooklyn and 
(Chatham & Phenix Bank. The increasi 
ry pul rity f the Ellis reflects deserve 
n Mr. | nd his ably ul 
ystem 


ELSINORE PAPER AND CARDS. 


\ brand of typewriter papers and index 
cards that is rapidly gaining ground amo1 
offices which value iality and servicea 
ness, is the Elsinore jine, manufactured 

Landsberg, 29 Beekman Street, New 
York [The manufacturer is co-operating 


judiciously with the dealer to advertis« 


ine thoroughly to the consumer, explot 
the name of the products only, and stat 
that they can be obtained trom the bi 
stationers. Mr. Landsberg is a believer 
perat n and ~ energetic seeker | 
( is ade to increase 
S pi its 
One of the recent Iditions to the | 
ré I is the Elsinore Manifold Parch 
ment lt is claimed that this paper, rea 
sonable in price, is e of the best mani 
ld parchments n It is very thin 
be so strong that it will not teat 
away from the letter to which it is at 
tached, and so stiff that it will stand up 
right in vertical tiles. This is a very de- 
sirable combinatior In addition, it is 


claimed that the surface is chemically fin- 
ished to take a carbon copy that will not 
smut or rub off when handled. This paper 
is carried in light blue, light pink, light 
green, cherry, buff, canary, white, melon, 
green, golden rod a.4 orange. It is put up 
1,000 sheets to a bow at 40 cents per thou 
sand sheets, 8%x11, in 100,000 lots, and at 
2 cents additional per thousand sheets, 
$'4x11, in lots of less than 100,000. A book 
showing sample sheets of the Elsinore pa 
pers will be sent upon request with trade 
prices and discounts 

Mr. Landsberg has also prepared a price 
list which will be sent on request, contain 


ing a complete list of the retail prices and 
showing sample sheets of the different col 
ors This can be hung up for reference 


a store or office and by referring to this 
list a clerk can immediately tell what the 
price is on any paper in any grade and in 
any size. 

By the use of highly specialized machin 
ery, Mr. Landsberg has been able to re 


duce prices considerably on guide and in 
dex cards He is a pioneer in guide in 
dexes and card indexes. He claims that 
he has alréady reduced the price of cards 
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Facts When You Want Them 





130AVAM 





OU can have, at a moment’s notice an 

accurate, up-to-the-minute statement of 
the important items of your business if you 
use 


| The National Office Register 


| 


| This machine makes printed records of office transactions 
and adds and classifies what it prints. 


It compels a correct entry, furnishes information and 
protection on monies handled and records kept and at the 
same time an immediate personal audit of any or all 
departments of the business. 


It saves time, labor and expense and simplifies office 
system. Can be built to’meet your particular 
requirements. 


The National Cash Register Company 
Dayton, Ohio 





fully 33 per cent and ciaims that a stationer | 


or paper house buying in quantities can 


now resell 


the cards to a fellow dealer and 
make a profit of from 50 to 66-2/3 per cent 
Dealers can obtain these price lists and 
samples by writing direct to A. S. Lands 
berg, 29 Beekman St., New York City. 

Those who say that conversation is a lost 
art have never heard a salesman applying 
for a salaried job to a man who wants a 
salesman on commission. 


Bookkeeping To-day 


eae aaaae BBBSaieaae 
| 
The National Cash Register Company, Dayton, Ohio 

Shuw me how with National O Register, I can have a statement of the impor- 

| tant items of my business on a moment’s notice—and not only give me these figures, but 
r lé pt ve assurance ) 

IU BETIS gg 5 co nooo cab bebo wb wis ve de bow due wicedlb ub o ood o oe OUlatla nA dn BeiSri lee tg nel net nn ia 
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STAMP MEN MEET IN GOTHAM 





SECOND ANNUAL CONVENTION OF I. S. M. A. BiG SUCCESS 





HE stamp men of America made 
New York City their hospitable head- 
quarters for the four days beginning 
June 18, when the second annual conven- 
tion of the International Stamp Manufac- 
turers’ Association met in force in the na- 
tional metropolis. Many hours before the 
time set for the opening of sessions, dele- 
gates from every part of the country began 
poting in. Scores 
brought their families 
with them to enjoy 
the lavish entertain- 
ment program pro- 
vided. 
The Boston 
was especially well 


club 


represented, promi- 
nent in this delega- 
tion being President 


S. M. Spencer, Vice- 
President Allen, H 
L. McPherson and 
wife, Mr. Pittman, C. 
A. King and Treas- 
urer J. E. Emerson 
and ‘wife. The big 
Chicago delegation 
got in by boat from 
Albany Monday after- 
noon, 

President M.  L. 
Willard of the inter- 
national body had 
been under the care 
of a physician for 
some time with a 
painful attack of quin- 
sy, but was able to 
preside and handled 
the gavel in masterly 
With a few 


remarks he 


style 
brief 
opened the convention 
at 10:45 Tuesday 
morning, ,introducing 
the Rev. W. W. Dun- 
can, who pronounced 
the invocation. Alder- 
man Mitchell of New 
York City then welcomed the delegates, 
and was followed by B. F. McGowan, state 
school commissioner, with an address of 
similar spirit. President Willard then ap- 
pointed Frank Wakefield temporary secre- 
tary, and the latter read many messages of 
regret from those unable to attend. Presi- 
dent Willard’s report followed, concluding 
with a hearty eulogy of the administration 
of Treasurer Emerson. The latter followed 
with his report, which aroused great ap- 
plause. 
Australian Tells of Foreign Needs. 

Ryan of Sydney, Australia, 


F. Lindsay 


.was then called upon and responded with a 
strong address on “Conditions of the For- 
eign Stamp Trade.” Speaking of the grow- 
ing importance of the office appliance field, 


he said: 


“I feel delighted in being present and especially so in 
having an opportunity of addressing such a large and 
representative gathering of original and present day 
manufacturers of office and factory supplies, which are 
being used by practically all the up to date manufactur- 
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Some of those who were prominent at the 
Stamp Trade Convention as noted by Cartoonist 
J. Walter Lamb in the Convention Daily of the 
Stamp Trade News.—Upper left-hand picture, 
President Willard wields the gavel; next picture, 
Gus Meyer bemoans the heat; third picture, top 
row, Merckle and Williamson of the Thaddeus 
Davids Co.; upper. right-hand picture, B. G. 
Voiger, of Passaic, N. J.; center, Al. Levy wel- 
comes the delegates; lower left-hand, H. Kren- 
gel, of New York; lower right-hand picture, the 
new president, J. P. Cooke, of Omaha. 


ers and business men, as well as the general public, 
wherever civilized men may roam 

“IT am most anxious that this great world-wide organ 
ization of ours shall become an association strong in 
purity of purpose, and develop along the lines of a com 
munity of interest, although in carrying out our pro- 
gram we must be very careful not to injure the public 
through greed, but we must, by kindly acts and better 
service impress upon our customers that we are working 
for better conditions But unless we are prepared to 
pay over to all those working for us a fair percentage of 
our profits, we are fighting a losing game. If we are 
willing to do by those working for us as we would like 
to be done by if we were working for them, we can look 
forward to leaving to posterity an asset for love and 
good will, which is the most valuable dowry that any 
man or bedy of men can leave behind them, for the 
reason that it will assist in bringing about better condi- 
tiers for those that are to follow. 

“‘We have in New Zealand thirty-four stamp makers 










and a population of one million. In Australia there are 
fifty-six makers of stamps, which include stationers and 
printers that have plants, with a population of between 
4,000,000 and 5,000,000. 

‘“‘We have a special court in both Australia and New 
Zealand for each line of trade, which is made up of an 
equal number of employes and employers with an inde 
pendent judge, who has the power of calling evidence in 
much the same way as you do before a jury in this 
country. 

“The log of wages fixed by this body of trusted men 
is final, unless some injustice may have been done, in 
which case an appeal may be made to a court especially 
set apart to handle this 
class of business. After an 

award of this special court 

has been printed in the 
Government Gazette it 
means that an employer of 
labor may not pay less than 
the minimum wage but 
may pay as much more as 
the employe is worth 

“IT am under the impres 
sion that practically all of 
you are looking for some 
way to settle your differ 
ences, and from the limited 
information I have, I be 
lieve you are ready to bury 
the hatchet and come to an 
understanding. I personally 
would like to see the manu 
facturers fix a reasonable 
price on every article man 
ufactured by each individual 
factory, and then refuse to 
sell to those selling for less 
than the association price.’ 


Applaud Plans _ for 
Improvement. 


This concluded the 
session. In 
Presi- 


opening 
the afternoon 
dent Willard appoint 
ed the following 
nominating 
tee: Harry D. 
San Francisco; 
Melind, Chicago; 
John S. Cook, Atlan- 
ta, Ga.; Charles Ev- 
erson, New York, and 
Toronto 


commit 
Dye, 


Louis 







B. Cairns, 
An address by Mr 
Dye ensued on “As- 
Work on 










sociation 
the Pacific 







Coast 






which was followed 


with close attention. The closing address 
of the day was by William Jenkins of Pitts- 
burgh on “How Stamp Manufacturers Can 
Improve Their Conditions.” It was a re- 
ceived with prolonged applause. 

Just before adjournment President Wil- 
lard named J. P. Cooke, William Tipton 
and William Jenkins a committee to sub- 
mit to the convention a price scale for rub- 
ber stamps. Mr. Jenkins was unanimously 
thanked for his address, and it was ordered 
printed and a copy sent to every stamp 
manufacturer in the association. 

The second day’s session opened prompt- 





























if lO a 


vote ol 


Trade 


m 


Wednesday. <A 


thanks was tendered the Stamp 


News its daily extra which covered the 
doings of the convention with snap, thor 
oughness and humor. Secretary Wakefield 
innounced that more than 100 firms had 
ilready registered. The total membership 

the association was announced by the 

Ul] is 220 

lames J. Cooke delivered a trenchant ad 
Iress on Benefits from Co-operation.” 
\fter a short discussion and several reports 


adjournment was taken until afternoon. 


Frank A. Wakefield of the R. H. Smith 
Manufacturing Company, Springfield, Mass., 
was the speaker of the second session. His 
theme was “The Manufacturer and the 
Stamp Maker,” and was ably handled. Gu: 


to succeed 


minating committee, 


Meyer of Chicago was selected 
Louis Melind 


the latter 


on the n 


having been detained in Chicago 


Cooke Introduces Resolution. 


J. P. Cooke of Omaha then introduced 
the following resolution, which was re 
ferred to the committee on resolutions: 


‘That it is the sense of this convention 


that manufacturers of all hand stamp goods 
and label the re 


that is 


will print 


price on each article boxed in 


orm as will permit 


A dis 


many 


‘ussion of busi conditions in 


ess 


cities followed, and adjournment for 


the day was taken at 3:30 p. m 


On the opening Thursday’s session, 


President Willard announced that B. B. 
Hill, better known as the “Father of the 
Hand Stamp Business,” had arrived. \ 
ringing cheer welcomed him 


Twin Cities Chosen Next Meeting Place. 
Arthur S. Agnew Chicago then spoke 
Conservation of interests iddress 
which was warmly greete: ) ssion 
the choice for nex ear’s ention 
wed, in the cours if wl Linds 
Ryan of Sydney, Australia are< 
would gladly donate $500 to expenses 
were p* ssible tor thy asst n é 
in his country His offer w pplaude 
Oscar Romel Chicago the le ered 
brilliant address n Harmon \n g 
| 1! p< titors 
the afternoon the questi the ne 
onvention city continued to absor itt 
n. Cincinnati, Baltimore, Pittsburg] 
Portland, Ore., were enthusia anc 
dates, but after debate the nvention 
finally decided to meet next year in the 
[win Cities, Minneapolis and St. Paul, tl 
e to be determined later 
James P. Cooke of Omaha, rman 
the price committee, then s nitted th 
price list which had been drawn , a 
which the convention thers econ 
mended formally to the att nd 
proval of all dealers and manufacturers 
the trade The following is th st 
PLAIN STAMPS 
ON EITHER KNOB OR MOLDED HANDLI 
Not Not Not Not Not N 
over over ve ve ve 
Ni ins 4 ins 5 ins 6 ins S 8 ins 
lines long long long ong g £ 
1 $ .20 $ .25 $ x0 $ 5 40 $ .4 
2 30 40 nO 60 70 80 
; 40 nD 70 baa 1.00 1.15 
4 5o 70 90 1.10 1 1.50 
5 60 RH 1.10 1.35 1.60 1.85 
6 70 1.00 1.30 1.60 1.90 2.20 
7 80 1.15 1.50 1.85 2.20 2.5! 
g 90 1.30 1.70 2.10 2 50 2.90 
9 1.00 1.45 1.90 2.35 2.80 3.2 
10 1.10 1.60 2.10 2.60 10 60 
For type 4 inch high or less 





ait 
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CUSHION STAMPS, 
ON EITHER KNOB OR MOLDING HANDLE, 

Not Not Not Not Not Not 
over over over over over over 
N f 3 ins 4 ins 5 ins. 6 ins. 7 ins. 8 ins. 
nes long long long. long. long. long. 
1 $ .2 $ .30 $ .35 $ .40 $ .45 $ .50 
2 40 50 60 .70 .80 -B0 
no 70 SD 1.00 1.15 1.30 
a 70 .90 1.10 . 80 1.50 1.70 
5 85 1.10 1.35 1.60 1.85 2.10 
6 1.00 1.30 1.60 1.90 2.20 2.50 
7 1.15 1.50 1.85 2.20 2.55 2.90 
8 1.30 1.70 2.10 2.50 2.90 3.30 
4 1.45 1.90 2.35 2.80 3.25 3.70 
10 1.60 2.10 2.60 3.10 3.60 4.10 

For type \4 inch high. 


Stationer vs. Stamp Manufacturer. 

The last day of the convention, Friday, 
egan with a discussion of the effect of the 
stationer’s activity on the local stamp trade. 
of this mooted theme was 
characterized by soundness and breadth of 
President Willard observed that 
iolent abuse of the stationer on the score 
f “cut prices” is usually by the stamp man- 
has failed to get the sta- 
tioner’s business—a sally which provoked 
The stationer, ac- 

rding to Mr. Willard, is not to blame for 
ny demoralization in prices, but rather the 
stamp manufacturer who does not conform 

the recommendations of the trade asso- 

Let the stamp man show the sta- 
how price-maintenance is to their 
mutual advantage; since the stationer must 
go to the stamp man to get quick deliveries, 
the latter has an excellent opportunity to 
reason with him. 

This view was indorsed by Mr. Adams of 
and B. G. Volger of Passaic. 
The Lord helps them that help them- 
* quoted the latter; “the stamp man- 
ifacturer will tind that the stationer needs 


The discussion 


viewpoint. 


ufacturer who 


good-humored laughter. 


1ation. 


ners 


Providence 


seives, 
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his co-operation, and that their interests, 
in the long run, may be reasonably mutual- 
ized.” 

The following officers were elected just 
before final adjournment: 

President, James P. Cooke, J. P. Cooke 
& Company, Omaha; first vice president, 
G. A. Meyer, Meyer & Wenthe, Chicago; 
second vice president, John S. Cooper, At- 
lanta; third vice president, C. B. Green- 
wood, Minneapolis; fourth vice president, 
A. O. Levy, American Stamp Manufactur- 
ing Company, New York; secretary, Harry 
D. Dye, Patrick & Company, San Francis- 
co; treasurer, J. E. Emerson, Globe Stamp 
Works, Boston. 

Directors—David Forbes, Grand Rapids, 
Mich.; Hugo Krengel, New York; William 
R. Jenkins, Pittsburgh; Louis Melind, Chi- 
cago; George W. Randall, Los Angeles. 

Auditors—W. A. Dougherty, Montreal, 
Can.; Oscar Romel, Chicago; C. H. Hanson, 
Chicago. 

Banquet is Climax of Notable Session. 

A feature of the banquet, which was one 
of the concluding events of the convention, 
was the address of B. B. Hill, whose long 
experience gave weight to his glowing sum- 
mary of the progress of the stamp industry 
and its prospects for the future. Another 
interesting speaker was former President 
P. F. McGowan of the New York Board of 
Aldermen and now a New York School 
Commissioner. 

Charles Everson of Everson & Reed, 
New York, was an able toastmaster, and 
seated with him at the speakers’ table were 
Mr. McGowan, R. A. Stewart, New York; 
William A. Force, Sr., New York; M. L. 
Willard, Chicago; J. P. Cooke, Omaha; B. 
B. Hill and Mr. Randall of Los Angeles. 

Messrs. Cooke and Force complimented 
the Association on its growth and increas- 
ing power. James C. Gripton of Toronto, 
who is connected with the Canada Stamp & 
Stencil Works, paid a tribute of apprecia- 
tion for his country to America and what 
this nation stands for in commercial ideals 
and progress. He expressed the hope that 
at the next international convention he 
might see the Union Jack in evidence as 
well as the Stars and Stripes. 

The spirit of good-fellowship which was 
so marked at the entire convention reached 
a climax of enthusiasm at this banquet. 

Heard on the Sidelines. 

By formal vote the Stamp Trade News 
was made the official organ of the conven- 
tion. Its bright and breezy “extras’—really 
a complete magazine daily—were much ap- 
preciated. - 

+ 7 * 

A rising vote of thanks was extended to 
all retiring officers. <A similar tribute was 
paid to the entertainment committee, whose 
elaborate preparations, including the trip 
to the Winter Garden, daily mid-day lunch- 
eons at the Astor and the Coney Island ex- 
cursion, were hugely enjoyed. Throughout 
the session the hospitality of the New York 
Stamp and Stencil Club was a charming 


feature. 


OFFICE APPLIANCES 

The Thaddeus Davids’ Company of New 
York City is a new member of the inter- 
national association. Its specialties are 
stamp pad ink and stamp pads. J. W. R. 
Merckle and L. E. Williamson represented 
this company 

* * 

Nathan W. Tupper, secretary, and C. H 
Everly, New York representative, attended 
the convention for Office Appliances. 

* ” . 

B. G. Volger, with Mrs. Volger, repre- 
sented the B. G. Volger Manufacturing 
Company of Passaic, N. J. Mr. Volger 
took a prominent part in several important 
debates. 

k« * &* 

One of the features of the convention 
was the widely distributed New Castle card 
F. H. Kerr is the artist. 


* . * 


Representing the Fulton Rubber Type 
Company of Elizabeth, N. J., at the con- 
vention were Henry Schmidt: and Mrs. 
Schmidt. Mr. Schmidt took a prominent 
part in the deliberations, and was especial- 
ly active in the campaign for increasing 
the membership of the Association, of 
which he is one of the most hearty and 
enthusiastic supporters in stamp trade cir- 


cles 





PLAN FOR SILVER ANNIVERSARY. 

Members of the Boston Stationers’ Asso- 
ciation already are planning for the cele- 
bration of its twenty-fifth anniversary with 
a banquet to be given Jan. 22, 1913. A step 
to this end is the enlargement of the Pro- 
motion and Suggestion Committee, which 
now represents in its membership more 
than 27 per cent of the association’s mem- 
bers. Besides W. J. Chaplin, Harper W. 
Poulson and C. W. Radford, who consti- 
tuted the original committee, the following 
have been added to its counsels: 

Richard B. Carter, Fletcher W. Taft, 
Frank W. Bailey, George E. Damon, Irv- 
ing W. Cotton, John D. Lamond, R. Johan- 
nesson, Francis Doane, George W. Pratt, 
Joseph F. Low, William M. L. McAdams, 
F. W. Vaughn, Arthur M. Burr, J. E. Al- 
exander, A. M. Davis, E. A. Hammond, Ar- 
thur W. Powers, W. F. Gaylord, A. A 
Tanyane, Charles K. Wadham, F. J. Mc 
Leavy and E. F. Treat. 





“The man who makes a success of an 
important venture never waits for the 


crowd He strikes out for himself It 
takes nerve. It takes a great lot of grit 
But the man that succeeds has both. Any 


one can fail. The public admires the man 
who has enough confidence in himself to 
take a chance. These chances are the main 
things, after all. The man who ttries to 
succeed must expect to be criticised. Noth- 
ing important was ever done but the greater 
number consulted previously doubted the 
possibility. Success is the accomplishment 
of that which most people think can’t be 
done.” 


C. V. White 


July, 1912 


A HOME OF HIGH-GRADE GOODS. 

Prosperity even beyond the expectations 
of its optimistic founders has characterized 
the recently organized Boston Index Card 
Company, whose establishment is at 113 
Purchase Street, Boston, at the corner of 
Hartford Street Its recent removal to 
this site has been accompanied by an in- 
crease to about sixty employees, and be- 
fore many weeks it is expected that an 
additional building will be added to the 
company’s equipment. 

W. B. Peabody an Frank Dunleavy are 
jointly responsible for this splendid ad 
vance. Mr. Peabody is well known in the 
othce appliance worid from his long and 
successful connection with the Derby Desk 
Company and later with the American Busi 
ness Supplies Company. His force of in- 
itiative and wide experience have been felt 
in the newer organization from the start 
Mr. Dunleavy was for ten years superin 
tendent of the Library Bureau, having been 
with this prominent company since _ its 
earliest years of comparative obscurity, 
until its more recent advance into the 
forefront of modern equipment concerns 
He has designed much of its machinery, 
and his executive ability has been highly 
valued. 

F. E. Greene, formerly connected with 
a Boston bank, is a third member of the 
trio whose varying experience has com- 
bined to achieve so distinctive a success 
for the Boston Index Card Company. 

The new plant is equipped with high 
speed presses, linotype machines, celluloid- 
ing machinery and ruling and cutting ma- 
chines of many kinds, some of them of 
Mr. Dunleavy’s special construction. There 
is an improved ruling machine, capable of 
ruling index cards at a rate of 42,000 an 
hour, and a cutting machine which cuts 
guide cards 6,000 per hour. 

The present large loft building at 113 
Purchase Street was occupied March 1 by 
the company, which expects to have an- 
other in possession by July 10. Its New 
York office is at 180 Fulton Street, where 
an emergency stock is to be carried, be- 
ginning July 1. 

The watchword of this company from 
its inception has been “Quality First.” 
With practical men ia the posts of author 
ity, as well as in the ranks of employces, 
it has striven to assure its customers that 
genuine service would be given, and their 
response has shown that such a guarantee 
is fully appreciated in the office appliance 
field to-day 

A growth which has surpassed hope 
gives ground for a greater hope of future 
usefulness, for profits never linger long in 
coming where service is assured. 

As this issue of Office Appliances goes 
to press, word comes that the Boston In 
dex Card Flant has just been increased to 
two floors at 113 Purchase Street and now 
occupies 12,000 square feet of space, show- 
ing that the gain which characterized the 
company’s early months is being substan- 
tially maintained 




















OFFICE APPLIANCES 87 

















These papers are 


Quality —The Best 


Twenty-two years of careful and success- 
ful manufacture have demonstrated our 





claims for quality. 


Varieties—To Meet All Demands 








manufactured expressly 
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for typewriting work af € if PG o 

They combine all of the qualities fa ~ {hy ~ 

Strength. Ourabitity and . > 
Fineness of texturé 
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on the various writing mach: 





Nearly one thousand numbers to select 


F ; from. 


Service—Unexcelled 





Immediate shipments o/ all varieties insure 
prompt and economical execution of 


orders. Sample books en application. 





EATON, CRANE & PIKE COMPANY 
PITTSFIELD, MASS. 
AC? f NEW YORK OFFICE: 
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This ts a GOOD Line 


EVERY TYPEWRITER RIBBON and each Sheet of Carbon 
Paper Shipped out from The Ault & Wiborg Factory has been made 
with the definite intention of causing the person who may use that 
article to want more just like it. 












If you are not handling the A. & W. Line, it would be mighty 
good business for you to secure samples and prices. 


YOU’LL LIKE PROMPT SERVICE TOO 


The Ault & Wiborg Company 


Factory: Cincinnati, Ohio 
NEW YORK, Cor. Pearl and Elm Sts. 









CHICAGO, 619 S. Dearborn St. ST, LOUIS, 322 No. Third St. 
rORONTO, CANADA, 19-23 Charlotte St. 
MONTREAL, CAN., 302 Lagauchetiere St., West 
WINNIPEG, CANADA, 259-261 Fort St. 
HAVANA, CUBA, Calle Galiano 69 

BUENOS AIRES, S. A., 535 Calle Bolivar 

PARIS, FRANCE, 82 Quai de Jemmapes 
LONDON, E. C., ENGLAND, 4-5 St. John’s Square 









BUFFALO, 145-147 Ellicott St. 
PHILADELPHIA, 1217 Cherry St 
MINNEAPOLIS, 729 Fourth St. South 
SAN FRANCISCO, 545-547 Mission St 
BOSTON, MASS., 394 Atlantic Ave 
CLEVELAND, 121 St. Clair Ave., N. W 
ATLANTA, 127-129 Central Ave. 
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THREE CITIES HOSTS TO FURNITURE MEN 











CHICAGO AND GRAND RaAprips EXHIBITIONS IN FULL SWING, 
WuitE New York’s Opens JULY 15—OFFICE LINES FEATURED 








OUSED in more than a dozen build- 

ings, arranged with artistic care, 

shining with fresh varnish and de- 
lighting the eye of the purchaser, the Chi- 
cago Furniture Exhibition of 1912 opened 
promptly July 1 and will continue all this 
month to satisfy the most exacting de- 
mands of the modern office and home. 

The Karpen building houses most of 
the displays and it is a hospitable head- 
quarters for such modern office ideals as 
elegance and comfort. 

To get at the office furniture line, take 
the elevator to the third floor, where J. J. 
Hall & Son, representatives of*the Colonial 
Chair Company, Forest City Furniture 
Company and O. C. S. Olsen Company, 
among other manufacturers, have their dis- 
play. The Colonial !ine includes the cream 
of the newest output of this Chicago fac- 
tory, among which some attractive cane 
panel back effects are prominent. The cane 
panel has also been used to good decorative 
effect in their bent wood goods. 

In all, the J. J. Hall exhibit covers 30,000 
square feet—in fact, the entire third floor. 
In both the Olsen and Colonial lines ma- 
hogany and golden oak are featured. Type- 
writer cabinets, standing desks and the “Im- 
perial” sectional bookcases are features of 
the Olsen display. Chairs, roll-top desks 
and office tables are centers of admiration. 
The Forest City office goods are practically 
limited to sectional bookcases, of which a 
very imposing assortment is offered. 

Ascending one floor, we reach the big, 
roomy headquarters of the Johnson Chair 
Company. An excellent use of display space 
marks this exhibit. The eye has a chance 
to travel at leisure from one line to an- 
other, and the mind time to grasp the prin- 
cipal points of each. In the little room at 
the left as one enters stands the towering, 
patriarchal chair in which the Vice-Presi- 
dent sits in the United States Senate, made 
by this company—a fine piece of craftsman- 
ship with dignity in every line and curve. 
In the larger room are grouped the exten- 
sive varieties of office chairs made by the 
Johnson plant. 

Where Office Chairs Reign Supreme. 

Two stories up—to the sixth floor—and 
we are in the midst of the superb display 
of the Milwaukee Chair Company. The 
office chairs first greet the eye on either 
side of a long aisle, and each one tempts 
the weary visitor to test their mahogany 
and gold alltirements by sitting down. Not 
far away a specimen private office interior 
impresses with its simplicity and dignity: 
a handsome flat top desk, with utensils 
neatly arranged, and three ample chairs 
grouped around it. 


Four blocks south, across the street, the 
big building at 1319 Michigan is a-buzz 
with activity and visitors’ questions. House- 
hold goods prevail here. Still, an alert eye 
catches every now and then the indica- 
tion that office goods are not forgotten, 
and all that are shown are interesting., The 
new scheme of decorations, lighting and 
remodeled interior on the first and second 
floors sets off the exhibits to perfection. 

Celina Chair Creates Interest. 

Among the office exhibits of interest is 
that of the Celina Specialty Company of 
Celina, Ohio, on the fifth floor. Its strongly 
built typewriter chair, with wood parts of 
solid quartered oak and steel parts of sani- 
tary steel tubing, is a star attraction for 
office men. Two floors above is the ex- 
tensive display of the Webster Manufactur- 
ing Company of Superior, Wis., in which 
the office lines stand out effectively. The 
square line type of office chairs—twenty- 
five of them—with the straight back, make 
a good impression. This company has re- 
centiy opened a new branch in San Fran- 
cisco, at 217 Front street, and its Coast 
manager, W. S. Garrett, will be a promi- 
nent visitor at this exhibition. The com- 
pany is now looking fcr sites for three new 
middle western branch houses. 

Nearby, on the same floor, the Wolverine 
Manufacturing Company’s elaborate dis- 
play is housed. Most of it is of household 
goods, but the Cadillac desk-table of unique 
construction is one item which will interest 
business men and is not unsuitable for use 
in some offices of the smaller kind. 

The stream of out-of-town visitors sets 
in toward 1411 Michigan boulevard. Pass- 
ing the second floor of this handsome home 
of the newest things in modern machine- 
craft, where the Eaton Chair Company has 
added a few substantial office lines to its 
household stock, we stop at the third land- 
ing, for a satisfying glimpse of the array 
of the M. L. Nelson Furniture Company 
Among other manufactories, this firm rep- 
resents the Jasper Furniture Company of 
Jasper, Ind.; the O. C. S. Olsen Company 
of Chicago, and the Western Furniture 
Company of St. Louis—all specialists in of- 
fice desks. 

Another Nelson line which the crowds 
find interesting is that of the John A. 
Dunn Chair Company of Chicago—oak and 
mahogany office chairs—almost the only 
extensive office chair display in this build- 
ing. 

On the top floor of the furniture exhibi- 
tion building is a feature which is worth 
climbing to see, should you forget to use the 
elevator. It is the office line of the Conrey- 
Davis Manufacturing Company of Shelby- 


ville, Ind., which stands out strongly against 
the larger bulk of their household goods. 

Over at the Furniture Exchange, known 
to many as the Peck & Hills building, 1351 
Wabash avenue, three interesting office 
equipment exhibits are to be noted: those 
of the Central Manufacturing Company, the 
Jasper Novelty Works and Louis F. Non- 
nast. The Central’s display emphasizes of- 
fice desks, typewriter desks (both of a low 
price, good value line), flat tops and roll- 
tops (these entirely in oak) and several 
good types of standing desks. The Nonnast 
exhibit concentrates upon the well known, 
substantial guaranteed office tables of this 
standard factory. 

On the third floor of this building the 
Louis Hanson Company of Chicago shows, 
among other attractive samples, several tele- 
phone, directors’ and general office tables 
of select design and workmanlike construc 
tion. 

Fine File Display in Munn Building. 

Over in the Munn Building, at 823 Wa- 
bash, a number of office furniture displays 
are expected somewhat later in the month. 
The added importance which is now at- 
tached to this branch of the exhibition is 
shown by the preparations to receive them 
Already the file display of the Automatic 
File & Index Company, Green Bay, Wis., 
makes an excellent showing, as does the 
well assorted line of the Brueck Sectional 
Bookcase Company of Three Rivers, Mich. 

Among the individual exhibits under the 
owners’ own roofs which deserve more than 
a word and many a visit is the office chair 
line in the Ford-Johnson Building. E. B. 
Sullivan & Company also have a unique 
general furniture display on the fourth 
floor of this building, a different room be- 
ing partitioned off to correspond with each 
room in the modern home, with appropriate 
furniture for each. The well known “Sani- 
tary Chair” of Jacob and Josef Kohn, Vien- 
na, New York and Chicago, is on view at 
their local display rooms at 1414-16 Wabash 
Avenue. Arm chairs, revolving chairs, 
typewriter chairs, costumers and stools are 
attractively grouped—“Everything for the 
Office,” as the company’s trade slogan has 
it. The Murphy Chair Company of De- 
troit displays its office chair line from its 
Chicago salesroom at 1326 Michigan Ave- 
nue. Selling, as it does, to furniture dealers 
only, this company’s big exhibit has a spe- 
cial interest to the month’s visitors. Promi- 
nent in it is the new line of Murphy Office 
Chairs, placed on the market just six 
months ago and already famed for its beau- 
ty and durability 

In the meantime the interest is keen in 
the large and various “year-round” display 
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of every kind of office furniture which has 
made the Globe-Wernicke Company’s es- 
tablishment famous the country over. 

Office Lines to Fore in Grand Rapids. 

Beginning June 15, Grand Rapids’ doors 
have been wide open to furniture exhibitors, 
and by the 24th her mammoth Manufac- 
turers’ and Dealers’ Exposition was in full 


swing 


\mong the unique features are two lines 


of Hongkong furniture, made only by na- 
tive Chinese from a kind of seagrass and 
handwoven artistically. Elmer H. Gray is 


exhibiting 300 pieces of this line in the | 
Klingman Building. A line which is shown | 
for the first time in Grand Rapids is that of | 
W. K. Cowan & Company, Chicago. It is | 
in the Manufacturers’ Building. The Dear- | 
born Desk Company, Knoxville Furniture | 
Company and the Anway Manufacturing | 


Company rare also new exhibitors in this 
building. New Klingman Building displays 
are those of the Cadillac Chair Company, 
Parkersburg Chair Company and the Green- 
ville Chair Company, of Greenville, Tenn. 

Up on the fifth floor of the Manufactur- 
ers’ Building is the very up-to-date display 
of the Leopold Desk Company, Burlington, 
Iowa—one of the many meccas of office 
furniture men. Two floors below the Moon 
Desk Company of Muskegon, Mich., offers 
an elaborate and well chosen assortment of 
desks and appliances. 

The elegant line of office chairs in golden 
oak and mahogany with which the Indian- 
apolis Chair & Furniture Company fills an 
ample display space in the Furniture Tem- 
ple, seventh floor, is a popular section. 
Among other office furniture manufactories 
which are either represented here or are 
being expected before the end of the exhibi- 
tion are the Conrey-Davis Manufacturing 
Company, Shelbyville, Ind.; Humphrey- 
Widman Bookcase Company, Detroit; Na- 
tional Desk Company, Herkimer, N. Y.; 
Browne-Morse Company, Muskegon, Mich.; 
Detroit Rack Company; Valley City Desk 
Company, Grand Rapids; Stebbins-Wilhelm 
Furniture Company, Sturgis, Mich.; B. L. 


Marble Chair Company, Bedford, O.; Gunn | 
Furniture Company; Grobhiser Cabinet | 


Makers Company, Sturgis; St. John’s Table 
Company, Cadillac, Mich.; Luce-Redmond 
Chair Company, Big Rapids, Mich.; Mad- 
dox Table Company, Jamestown, N. Y.; 
Seele & Ahl Company, Binghamton, N. Y.; 
Cutler Desk Company, Buffalo; Stow & Da- 
vis Furniture Company, Grand Rapids; 


Wagemaker Company, Ltd., Grand Rapids, | 


and the Macey Company, Grand Rapids. 


Exhibits Pour Into New York City. 

Exhibits are already arriving fast for the 
New York Exhibition, which opens July 15 
at the New York Furniture Exchange, 
Lexington Avenue and 46th Street, and 
closes August 3. With a floor area of near- 
ly half a million square feet and the con- 
tributory enthusiasm of the National In- 
stallment Furniture Dealers’ Convention, 
which opens July 29, it is safe to predict 
that the January record of 2,817 buyers will 
easily be surpassed this summer 
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Perpetual 
Transfer System 


_ Saves Time, Money and Patience 








It is the simplest, most economical and 
practical transfer system ever devised 


The Macey Perpetual Transfer System has been 
designed to meet modern conditions and may 
instantly be adopted in place of 
the old-fashioned periodical 
transfer methods without any 
confusion whatever. It can be 
carried out with any arrangement 
of index guides and folders. 


The small transfer boxes are light 
and easily handled. They are 
inexpensive and may be filed 
away like books on shelves or in Macey Sectional 
Transfer racks, provided especially for this 
purpose. 

The capacity of the permanent file is increased by the 
process of perpetually weeding out and transferring the 
bulky folders—no other need be transferred. When entire 
contents of files are transferred periodically, say twice a 
year, all references for several 
weeks thereafter will be to the 
transfer cases. Instead of getting 
12 months’ use of the files, as with 
the Macey Transfer System, you 
get only 9 or 10 months. 








Booklet with full description acd 


prices on request 


Mie Niey Co. 


GRAND RAPIDS, MICHIGAN 
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DALTON BOOTH AT NEWARK 
BLIND MAN MASTERS “DALTON.” 


Mastering the keyboard in than a 
minute, a blind man became a Dalton add- 


less 


ing machine operator at his first trial at the 
recent Newark Industrial Exposition. In 
two minutes he was able to add or multiply 


any figures given him by Sales Manager 
Nellis. The man was a visitor to the Dal 
ton booth under charge of the New Jersey 


State Commission for the Blind, which also 


was an exhibitor at the big New Jersey 


' 
snow. 


TAFT’S PLEA HALTS PATENT WAR. 


President Taft’s advocacy of a commus- 


sion to consider proposed patent legisla 
tion has put a temporary quietus on the 
movement to pass House Bill No. 23,417, 


forbidding price-maintenance on patented 
articles, and it now looks as if this measure, 
which has aroused the widespread opposi 
tion of American manufacturers, would be 
permitted to slumber its way into a peace- 
ful oblivion in the hands of the Oldfield 
Committee. Certainly no legislation on 
the subject need be feared at this session, 
say close observers. 

The Senate appears even less disposed to 
hasten a conference report than the House, 
even assuming that the latter should pass 


an amended version of the bill, which is 
highly unlikely. Those legislators who 
clamored for “action” following the Dick 


decision are now the “loudest” in their si- 
lence as to the future the 
measure. It is plain that they underesti 
mated the strength of the patent forces 
Moreover, the virtual opposition of Presi- 
dent Taft to their plans has proved some- 
what disconcerting. 

The 


support 


prospects of 


president has never given tangible 


to the fight against price-mainte- 
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INDUSTRIAL EXPOSITION. 


nance While not opposing the Oldfield 
Bill in so many words, his recommendation 
for a commission to thoroughly sift the 


before legislation, 


a dash of 


question proceeding to 


has acted as cold water on the 


plans of the radicals. To be sure, Congress 


quietly ignored his recommendation, 


the general opinion being that all availavle 


has 


information on the subject already has been 
secured the 
dresses against the bill made by the repre 


sentatives of the office appliance and sta- 
1 


from masterly series of ad 


tionery trade, as well as by heavily adver 
tising manufacturers in many lines 

At the same time the opposition has 
gained hope from the vresident’s recom- 
mendation, and the outlook now is for a 


I 
—yv 











suspension plans io pass the bill at leas 
until after elections. 
Commiitees of Congress have been 
ing on the question tor years, and the sa 
is true of ofthcers of the patent ofhce. 1 
con, has been taken 


timony, p1 
the country, 


the best pat lawyers in 





thus far the decisive factor appears t ( 
the vigor ind candid evidence of Amer! 
ican manufacturers, given before a h t 
ble but hostile committee, of the concret 
results wl might be expected to 


a sweeping assault on the now rei e 


principle stable prices in distribut 
NEW ROYAL AGENTS IN CANADA. 


Che following have been allotted 
territory for the 


Canada Le 


sale of the 


Wheeler, S 


Sive 


typewriter 


ney, N. S.; Maritime Stationers, Ltd., Char 
lottetown, P. E. | George JT. Polly, S 
John, N. B.; E. O. Graves, London, | 
J. P. Bender, Berlin, Ont. All are exy 
enced typewriter men and will gre 


strengthen the Royal's Canadian organ 

tion. 

BOOKLET THAT BRINGS BUSINESS. 
The accompanying photograph is from a 


finely printed booklet just received from thi 


I’. P. Burnap Stationery & Printing Com 
pany of Kansas City, Mo., illustrating its 
wide range of office appliance stock with 
cuts which advertise the western Missour 


metropolis as effectively as the company 


itself A skyscraper pastel occupies the 


Kansas City’s rapid 


rank of 


showing 
the 
Interior 


first page, 


into modern 


advance front 
construction 
follow, including pictures 
furniture, the line of the Milwaukee Chair 


of Chicago being readily recog 


the store 


of omce 


views of 


several 


Company 


nizable. There are also fine photographs 


of the composing and press rooms and of 
their equipment. The back cover shows a 
three-color picture of the store front Al] 
in all, the booklet displays originality and 


advertising judgment, especially 


of typed matter to illustratio 


good 


the relation 





DISPLAY OF THE MILWAUKEE CHAIR CO.’S LINE 
TIONERY & PRINTING CO., KANSAS CITY, MO. 


IN STORE OF THE F. P. BURNAP STA- 
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Good Value—*°" get it in the Badger Line. There’s no material 


we use wherein we could not substitute something 
that would, for selling purposes, look just as good and cost us less, but— 


Take the Leather for instance. We only buy selected Al stock and use 
no other,in any grade. Our Ledger paper costs us several cents a pound more 
than we would need to pay if we were less particular. The Marble paper we 
use for linings is imported. Our Steel Back fixtures are made of the highest 
grade of Cold Rolled Steel. Our Sheet Steel is all galvanized—the ordinary 
plain black sheet steel is always apt to rust and rot the leather—the galvanized 
steel never rusts. 


There’s the Binder’s Board, too. The cheaper grades are spongy; quick 
to absorb moisture; open up and warp. Ours is from the highest-class millin 
the country; costs more, but it has a uniform, hard-pressed finish; is well 
seasoned; stays flat all the time. 


The same ‘‘particularity’’ attends the workmanship. In the make, as in 
the material, only one condition prevails—No sham in the material; no shirk 
in the work! A Badger Line product has to be ‘‘all right’’ before it is allowed 
to pass. So right that we can safely guarantee to the user good service and 
lasting satisfaction. . 


That guarantee is broad and absolute. There are no strings to it; no 
reservations—-We mean it, just as it stands. Don’t you think a line backed up 
in such a positive fashion must be a good one to handle? 


=: 








THE HEINN CO. ee MILWAUKEE © 








Sear © 
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Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 


Reynolds Envelope Sealer 


The most simple, reliable and durable Sealer ever put on the market 


Price: Hand Machine (6,000 per hour) ........ $35.00 
Electric Machine (12,000 per hour)..... 125.00 






“We consider the Reynolds the best machine on the market. It paid 
for itself the first month we had it."’ 
Pittsburg Gage & Supply Co., Pittsburg, Pa. 


“It is fool proof and can be run by anybody who —y 
saler. manipulate @ clothes wringer. Our one regret is that we d id bot know 
, aheus it sooner.’ Anti-Saloon League of land, Bal 
Specimen Copy and Rates on Receipt Ps ‘It is giving entire satisfaction. It is one of paren ne = ol 
our office.”’ Wm. H. Wise Publishing Co., Chicago. 


of Post Card 
Send for literature and trial proposition, 


STATIONER & PRINTER Hand machine, capacity 6,000 perhour. Pat.U.S. _. DEALERS: Some exclusive territory still open for a 
live dealer who is a salesman as well. 


1 6 0 F 1 eet S t "ee t 1910. Foreign patents aliowed and pending. 


LONDON, ENG. H. J. REYNOLDS & CO., 157 N. State Street, Chicago, Il. 
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United States Trade Reports 


COMMENTS ON 

















Style A, Retails at $1.50 


The Goodline Telephone Holder 


It is gratifying to observe that greater care is being excer- 
In part, they say: ceed by all daa of purchasers in endeavoring to secure 
articles that are reliable and worth the money paid for them. ‘‘Caveat Empior’’—let the 
buyer beware—that ancient maxim of the common law so familiar to all lawyers, is 
gradually coming to be appreciated by the laity as well. At least, people are begining to 
understand that if they are deceived or imposed upon by the seller in any way, amounting to less than actual 
fraud, or even through the lack of his own good judgment, there is no recourse but to profit by the experience. 

Lately we have been investigating the subject of Telephone Holders. As a result,we are now prepared to state 
that the Telephone Holders manujactured by The Goodline Mfg. Co., Kent, Ohto, are not surpassed by any other make. 

This company has reached the acme of perfection in the art, having taken advantage of every new idea and 
sparing no expense to make their products as near perfection as possible. 

fe have no personal interest in them or their products, except to commend them as the best and give 
credit where credit is justly due, as has always been our policy. 

The design of the Goodline Telephone Holders has been to make it as simple as possible, and by the use of 
the most modern dies and tools and making them in large quantities, it has been possible to market this holder 
at from one-third to one-half the price of any other holder on the market, and at the same time give a longer 
wearing and more practical article. Motto: ‘In buying mechanical articles, look for simplicity.” ‘ 
The four things which insure the success of any article seem to all be 
incorporated in the Goodline Telephone Holder. They are Simplicity, Practica- 
bility, Durability and Price. 


If you are not already carrying The Goodline 
in stock, it will PAY YOU to do so. 


WRITE FOR DISCOUNTS 


The Goodline Manufacturing Co, 
KENT, OHIO 











Style A, Retails at 75c 














ie Decks | 


Designed and 
| ——— Executed by 


Bentley 
& Gerwig 


are backed up by the reputa- 
tion and guarantee of a firm 
which has always been known 
for its high standards of 
workmanship and finish. 

The Bentley & Gerwig 
line is complete in every de- 
tail, comprising the whole 
range of popular designs, 
sizes and styles in office 
desks. We carry a large 
stock on hand and can make 
immediate shipment. 

All desks are constructed 
with our patented knockdown 
feature, which allows them to 
be'shipped at a great saving 
in freight. Setting them up 
is child’s play. 











Our claim is simply this: 
“‘We make the pest desks in the world for the money.’ 


Write for catalogue and prices and see for yourself. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va., U. 5. A. 
Neen een EEEEEEEEEEEn 
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J. WALTER EARLE 35 YEARS IN 
TYPEWRITER BUSINESS. 

A luncheon was given to J. Walter Earle, 
president of the Union Typewriter Com- 
pany, at the Hardware Club in New York, 
on May 31, in celebration of the completion 
of 35 years of continuous service. Those 
present, all of them prominently identified 
with Remington Typewriter interests, were 
H. G. Benedict, A. A. Forrest, John F 
McClain, F. E. Van Buskirk, G. W. Dicker 
man, Cesare Verona, of Italy; Thomas 
F. Crean and F. L. Babbott. 

The occasion was a delightful one, and 
the talk and conversation abounded in 
many reminiscences of Mr. Earle’s early 
connection with the company, in the early 
days of the typewriter business. John F 
McClain told the story as it had been told 
to him by Clarence W. Seamans, how Mr 
Farle, when a very young man, happened 
to go into the typewriter business. Henry 
H. Benedict told how Mr. Earle-was sent 
to London in the Remington interests, and 
of all that he did to advance the progress 
of the typewriter on the other side. 

Mr. Earle expressed his appreciation of 
the encouragement and support that he had 
received from the management, and in 
his inimitable manner and with the enthu- 
siasm of his perennial youth, prophesied 
that with the support of his assistants the 
business of the Remington Typewriter 
Company would be greater this year than 
ever before. 

“From salesman to _ president” briefly 
states the career of Mr. Earle in the writ- 
ing machine business 

The original writing machine had only 
just appeared upon the market when Mr 
Earle, in the year 1877, began its sale in 
Ithaca and the surrounding country in cen- 
tral New York. To hear Mr. Earle’s ac- 
count of some of these early sales when the 
machine was absolutely unknown, and its 
very purpose had to be explained to the 
prospect, brings home in the most impress- 
ive manner the tremendous change which 
has been wrought by these thirty-five years 
\s for Mr. Earle himself, although he has 
since ascended from the bottom to the very 
top of the typewriter ladder, we may be 
assured that he has never enjoyed moments 
more pleasurable than those after closing 
one of these early sales in the face of the 
tremendous obstacles which then con 
fronted the pioneer. 

During the two years from 1877 to 1879, 
when Mr. Earle was selling machines in 
central New York, he was in the employ 
of William O. Wyckoff, who was at that 
‘time acting as agent for the distribution of 
the Remington machine. Mr. Wyckoff aft- 
erwards became the senior member of the 
firm of Wyckoff, Seamans & Benedict, and 
is known today as the “grand old man” of 
the typewriter business. 

In 1879 Mr. Earle went to Philadelphia 
to take charge of the business in that place 
His success was such that in 1889 he be- 
came the general manager of the Reming- 
ton business, now conducted by the firm 
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1f Wyckoff, Seamans & Benedict, for Great 
Britain and Ireland, with headquarters at 
London, and in the year 1900 was placed in 
s-harge of the entire European business of 
the company. In 1902, after thirteen years 
of splendid achievement in Europe, Mr. 
Earle returned to this country, and was 
subsequently elected vice-president and 
finally, one year ago, president of the Union 
Typewriter Company 


A VALUABLE INVENTORY CHECK. 

The article, “Clever Scheme to Check Up 
Inventories,” which appeared in the May 
number of Office Appliances, aroused some 
interest. Apropos of the plan of a Chicago 
firm of accountants for an inventory loose- 
leaf sheet, T. J. Wright, advertising mana 
ger of the Felt & Tarrant Manufacturing 
Company of Chicago, writes this magazine 
that an identical plan for this convenience 
was previously devised by J. C. Nevins, 
sales manager of that company. Mr. Nev- 
ins called his device the “Comptometer 
Inventory Sheet,” the first issue being 
printed in June, 1909 

The object of the Comptometer sheet was 
to secure a positive check of the original 
extensions by re-extension of each item, 
after removing a detachable slip containing 
results of the first extension. This insures 
the re-figuring of the sheet throughout by 
the second operator, and removes the temp- 
tation to rest satisfied with the first results. 
Another advantage is the placing of the 
“per” column directly between the quan- 
tity and price columns, a position where 
there is little chance to overlook it, and so 
rely on memory as to the proper figures. 

Users of the Comptometer have found 
the device invaluable in expediting accurate 
work and assuring certainty of results. 





OMAHA FIRM FOR ALLSTEEL LINE. 

The steady progress of four years 
achieved by the firm of Corey & McKen- 
zie, printers and stationers, of Omaha, is 
brought to a climax by an announcement 
just made concerning its future business. 
Besides representing a leading company in 
wood filing devices and cabinets, the firm 
has recently made arrangements to rep- 
resent exclusively the General Fireproofing 
Company of Youngstown, Ohio, in both 
Omaha and Council Bluffs. A complete 
stock of Allsteel filing equipment is now 
on the show floor of the Omaha establish- 
ment, and with that alert executive and 
salesman, Guy C. McKenzie, in direct 
charge of street sales of filing cabinets, 
prospects for the company are _ brighter 
than ever before 

The Allsteel agency arrangement permits 
the Corey & McKenzie Printing Company 
to care for built-to-order metal furniture 
work, besides promptly delivering Allsteel 
stock goods, U-Nettes, Wydesteel, Vertical 
Uprights, Cabinet Safes, etc. 

A portrait of Mr. McKenzie is shown in 
connection with the article on the coming 
Omaha National Convention elsewhere in 
this issue of Office Appliances 









You Need 
Never Send a 
Customer Away 
Disappointed 






No matter what may 
be the requirements of 
your customer in office fur- 
niture, filing cabinets, or cabinet 
safes, you can supply them with 



















The 
Line 


If the 200 stock pieces do not exactly 
meet your customer’s requirements we 


will make what he may need to order. 
When you have our exclusive agency you represent 
a factory that meets every need in steel office 
furniture. You are in a position to build up 
an immense business. Steel furniture is 
the best selling line nowadays. 


' The General Fireproofing Co. 
YOUNGSTOWN, OHIO 


Export Office: 
396 Broadway, N. Y., U.S.A. 






Write for 
Our Exclusive 
Sales Plan— 


With it we will send you our 
64-page catalog in colors and 
introduce you to a line that 
will help you swell your bank 
account. 








RIBBON AND CARBON MEN WHO GATHERED 





IN CONVENTION AT ROCHESTER 


RECENTLY. 


RIBBON AND CARBON MANUFAC- 
TURERS HOLD CONVENTION. 


Members of the Ribbon and Carbon 
Paper Manufacturers’ (Association held 
their tenth annual convention Wednesday, 


June 19, at Hotel Seneca, Rochester, N. \ 


A record for brevity was made at this con 
the I 


by crowding business to be 


before the deiegates into two ses 


vention 
brought 
convention a year 
the 


A request by the 
ago that the 
association should not provide elaborate en 


sions 
Rochesier members of 
legates this year was 
but did 
The convention 


tertainment for the d: 


in a measure carried out not pre 


clude an ample hospitality 
proper eliminated all set addresses Che 


discussions were entirely confined to abuses 


in the ribbon and carbon manufacturing 
trade and the best methods of eliminating 
them. The fact was brought out that some 


of the smaller companies have been forced 


to the wall by so-called unfair competition 
in the past, and ill feeling had resulted 
from close bidding on products of the 
trade The delegates seemed heartily in 


ymbination that 


would eliminate these conditions, their prin 


favor of some sort of «¢ 


cipal reason for this desire being the pro 


tection that would thus be afforded the 
small manufacturer. Legal counsel on this 
point was sought by the convention, but 
it was advised that to combine in any wa 


the rulings 


Anti-Trust | 


would be contrary to present 


the aw 


under Sherman 


the convention a general discus 


sion was held on the present conditions ot 


During 


the manufacturers of carbon paper, and the 
investigating committee reported that while 
all prosperous ther: 
is a material \ 


the companies were 
lack of 

committee was appointed 
to look into the cause of this condition 


raw 
} 


great 
»y the associatior 


ind 


suggest means of supply 
The officers and executive committee of 
the asscciation were re-elected. They are 


as follows F. O. Mittag of Mittag & Vol 


Herrick of 


> >} 


ger, president; Robert fF F. S 


Webster ( vice president; A. L. Foster 
tt the Manifold Supplies Co., secretary and 
treasurer Che committee men are . 2 


B. Holmes, 
and H. b 


Carter’s [nk Co., A 
& Carbon ( O., 


Gordon of 


Columbia Ribbon 


Van Note of H. M. Storms Co 

he closing feature of the program was 
a banquet at the Hotel Seneca. President 
lk’. ©. Mittag was toastmaster \ number 
of the manufacturers remained in Rocheste1 


nvention 
the 


ir a day or two following the c: 


\ dinner served tor them at 


tochester Yacht Club Thursday atternoon 


Was 


Several automobile trips were made about 
the city to the various points of interest, 
hoth civic and commercial, and the East 
man Kodak Co.’s plants were inspected 


as part of cne of these excursions Che 
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trip on Lake Ontario was given the del 
gates by Mr. W. M. Pembroke of the Kee 
Lox Manufacturing Co., in his yacht 

The convention was purely 
no set program being followed ut in i 
the line speeches or in any other 
of it. There is a feeling among the 
bers that they are getting closer tog 


than ever before and that tl 


is rapidly aching the poiit where y 
can accomplish results they have been i 
ing for in the past. 
The association has formed such 
opmion Rochester, based on t 


tainment there in th 

nvitation f the local 
cepted their invitation 
Rochester to hold 


Che city ot 


past, that 

manufacturers 
members a 
to 
in December 


the annual meeting 


Rochester, w 


acted as host of the association, was 
sented by A. P. Little of A. P. Litt 

\. H. Olmstead and Charles Stant 

the Crown Ribbon & Carbon Co Et 
Broecker and E. ( Hirschfield f the 
American Ribbon & Carbon Co., J. T. M 
ler and W P. Pembroke of the K 


Manufacturing Co., Watson A. Brown of 


the Pilot Ribbon & Carbon ¢ ind B. W 
Fenn of the Non-Smut Carbon ( 

The Columbia Ribbon & Carbon Manu 
facturing (| consisting of Messrs. A 
Holmes and H. W . > 2. 
motored to Rochester to attend the meet 
ing. They rvered the four hundred odd 


miles in a day and a half, which was 


ered fair ing, In view of sever 


outs, punctures, etc 


“No farmer harnesses a fawn to plow or 
puts an ox into the speeding wago1 Life’s 
problem is to make a right invent 
the talents one carries.” 

N. D 


aa ceill _ vr? —_— 
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REMINGTONIANS WELCOME HUMES, 


DICKERMAN AND VAN BUSKIRK AT ATLANTA. 











GOTHAM FOR FIXED ANNUAL 
DATE. 

The Stationers’ Association of New 
York held its last monthly meeting unt 
next fall at the Arkwright Club, June 17 
One hundred and twenty-five were present 
when President Rogers called the meeting 
to order. Chairman Lent of the Ohio trans 
portation committee, announced that a spe 
cial car would convey the New York dele- 
gation westward, leaving Hoboken over the 
D., L. & W. railroad Saturday, August 10, 
at 2:15 p. m., reaching Chicago at 3:30 p. m 
Sunday and Omaha at 7:45 Monday morn- 
ing. Further details and reservations may 
be had by addressing Charles A. Lent, 90 
William street, New York 

The association subscribed $50 for the 
Mississippi flood sufferers. On motion oi 
Theodore L. C. Gerry, the New York ass: 
ciation recommended to the national body 
to amend the by-laws by fixing the second 
Monday in October cf each year as a per 
manent date for opening the national con 
vention \ resolution asking the national 
convention to arrange for a debate on the 
problem of direct-sales by manufacturers 
and jobbers was also adopted. 

Robert S. Denham, president of the Rob 
ert S. Denham Company of Cleveland, then 
spoke on “Cost Systems in a Retail Store.’ 
He urged as a simple, accurate system that 
the selling price be taken as 100 per cent, 
both profits and cost of doing business be 
ing determined upon the basis of the sell 
ing price. Deducting the sum of prefit and 
cost from 100, the remainder may be used 
for dividing the invoice price of the article 
The result gives the selling price. Mr 
Denham’s address was followed with close 


attention 


TYPOTHETAE TO TALK COSTS. 

The Typothetae of New York City, at 
meeting June 11, voted to hold a Cost Con 
gress of Middle Atlantic States during the 
first week in October This includes al 
cities from Boston to Baltimore. 


t 
t 


GALA DAY FOR N. C. R. CLUB. 

The N. C. R. Club was opened June 8 to 
National Cash Register employes who d« 
sire to avail themselves of the privileges 
thus offered for enjoyment and improve 
ment. Company automobiles bore a larg 
party to the clubhouse, where games and 
sports were participated in by a throng of 
happy visitors. The clubhouse is located 
in Hills and Dales, a beautiful country es 
tate some miles out of Dayton, and the 
company finds the maintenance of this rec- 
reation an excellent tonic for the enthusiasm 
and loyalty of its workers. 

Twenty-five hundred dollars in prizes 
were distributed among N. C. R. employes 
June 12 for the best business suggestions 
turned in during the contest which termi 
nated June 1 


‘The most successful people are those 
who have but one object and pursue it with 


great persistence.” 





’ ADHES IVES 


~ G00D AS 
tee Sa BRAINS 


MORE PROFITS AND 2 
A BIGGER BUSINESS  ¥age@epe, 


1or every dealer who handles our line. TREATMENT 





Our factory was designed and built for the 
most economical system of manufacture. Its 
arrangement eliminates waste effort and 


Davids Inks ana Adhesives E VALUES 


are all that good inks and adhesives should be. 


With quality unsurpassed, they offer a larger 

margin of profit to the dealer than any com- #2 

petitive line and afford the user the fullest =; 

degree of satisfaction. eae S 0 L iB) 


Our Chicago Branch carries a large stock 


of our complete line. This means a saving ss FVERY WHERE 
e 


in freight bills and prompt service to our 
customers in the Middle and Far West. 


If you are not one of our regular customersa_ :; LA RGER 

trial order will convince you that doing busi- 

ness with us means satisfaction. ere PRO FIT S 
Send for our handsome illustrated catalogue. : ¥— 

end jor our handsome llust a g mrOoR THE 


ft, DEALER 











Dispense with wire baskets and trays 


The 
Bristow Radial Distributer 


Serves the Bout tt of many— 
a about the space of 
Made in special sizes for 
s mo - purposes. Affords all 
se advantages of accurate, 
rapid pees economical distribu- 
tion of papers. A combination 
of facility and durability. 


Write for complete catalogue. 
FREDERICK BRISTOW 
East Orange ew eve 




















MAKING AN OFFICE FURNITURE LINE PAY 





PARAGRAPHS FROM THE EXPERIENCE OF CLARKE AND CowurTS, GALVESTON, TEXAS, 


AND THE KILHAM 


STATIONERY AND 


PRINTING COMPANY, PORTLAND, OREGON 





r HE stationer aiive to modern needs 
will find the handling of office furni- 
part of his 


ture an imperative 


business. He should carry at least a small 
stock or a sample line constantly on hand 
Catalogue sales will come later, but at first, 
granting the usual amount of competition, 
the surest way to get results will be to 
display the line himself and to give its 
sale his personal attention. In the case of 
filing devices especially it will be necessary 
for him to learn the method of their opera- 
tion in order to meet the customer on the 
ground of his own experience 

Even with a small stock of office furniture 
the stationer will find good results follow 
ing a very moderate expenditure of time 
and energy In this field he can easily 
combine catalogue and direct sales methods 
—samples being used to demonstrate the 
quality and construction, and to pick up 
the inquiries which his catalogue circula- 
tion procures. Wherever possible, of 
course, it is better to carry a well assorted 
stock. 

Furniture display is largely an equation 
of space and stock. <A very clever and 
economical method of handling your goods 
is to fit up a model office with various ar- 
ticles of furniture arranged artistically 
This puts the idea of a possible purchase 
concretely and vividly in the mind of the 
prospect and gives him a definite impres- 
sion of the goods as they would look in his 
own office. This “model office” idea is an 
excellent plan, whether the stock is large 
or small. If large, it is well to group the 
various articles, the desks in one group, 
filing devices in another, etc. This econo- 
mizes the buyer’s attention by concentrat- 
ing his thoughts on one article at a time 

The future of office furniture from the 
stationer’s point of view will depend in a 
large measure upon how successfully he 
advertises it. There is really a different 
advertising method for every business es- 
tablishment and every geographical condi 
tion. Generally speaking, I would combine 
newspapers, circulars and letters in one 
compact campaign—the greatest need being 
the sort of advertising that works together 
in mutual harmony. Wherever newspaper 
advertising does not produce results com- 
mensurate with the cost—and it must be 
remembered that enly a small percentage 
of newspaper readers are naturally inter 
ested in office furniture—direct action, cir 
culars and letters, would be preferred. This 
would be found especially effective in class 
advertising. 

\ good office furniture salesman should 
be both an inside and an outside expert 
In the smaller cities economy may demand 


By Clarke & Courts. 


this, and the double experience thus gained 
sometimes produces a broader gauge sales- 
man in these centers than in the big towns 
where higher specialization is the demand 
The successful office furniture salesman 
must get into active touch with the needs 
of the trade. He must know the peculiar 
conditions of his customers’ business and 
be able to suggest definite uses for his line 
from their own individual viewpoint. 
Office furniture is the King Pin of the 
office supplies held. Once get a demand 
started for desks or chairs and you have 
an entering wedge to a future demand for 
a line of office equipment. Too many deal- 
ers hesitate at carrying a large stock of 
ofhce furniture, or are timid about ade- 
quately displaying what they carry. The 
custom is common of leaving the goods on 
their floors without directing the attention 
of the sales force to the proper means of 


selling them. 

Office furniture requires just as much 
special training to sell as any other line. It 
has a great advantage in its easy display 
and the heavy sales which will reward a 
very moderate amount of intelligent atten- 
tion. It is a branch where “quality talks” 
can be used to great advantage. A little 
more money, a little more space and a 
little more energy given to office furniture 
by the stationer will reap returns which will 
be shared indirectly by every line which he 


carries. 


By Donnell C. Howe, The Kilham Station- 
ery and Printing Company, Port- 
land, Oregon. 

The great problem in handling office fur- 
niture is proper display. One great error 
of many stationers who begin to handle 
the office furniture line is that of jumbling 
desks, chairs, files, etc., in one indiscrim- 
inate group. Instead, each of those articles 
should have a separate section with the 
possible exception of a few modern office 
suites harmoniously arranged, such as a 
display of genuine mahogany or quarter 
sawed oak. 

By all means carry a small stock at first, 
unless you are too far from the factory t 
make quick and extensive shipments. 

We have found circulars, letters and 
newspapers equally advantageous for adver- 
tising. What fails to reach one reader will 
often hit another. The follow-up system 
Catalogues should be fol- 


) 


is invaluable. 
lowed by form letters with the personal 
slant or twist varied according to individual 
requirements. There is no substitute for 
personal work in reaching individual classes 
Every lawyer, real estate man, doctor, etc., 
has his own individual likes and dislikes 


\ salesman must understand these and 
satisfy him. 

| favor a combined inside and outside 
training for an office furniture salesman. He 
should know the general construction of 
his desks, chairs, filing devices, et He 
ought to spend many hours at the factory, 
if possible, learning not only the quality 
of each article, but the purposes to which 
it may be applied. 

In our own experience we have found 
that many office furniture prospects have 
become permanent stationery customers 
[It is on this ground of actual trial that we 
advocate strongly the handling of office fur- 
niture by the commercial stationer 
CHICAGO COMPANY ALLEGES IN- 

FRINGEMENT. 


Manufacturing Company, 


The Spurgin 
Inc., of Chicago have sent to the trade a 
statement and caution in which they say 
that they have filed a bill of complaint 
against the C. W.. Braithwaite Company in 
the United States district court for the 
northern district of Illinois. This bill, they 
say, states two grounds of action. First, 
the infringement of letters patent belong- 
ing to the Spurgin Manufacturing Com- 
pany, and second, unfair competition in bus- 
iness in the use of a trade name and color 
scheme long before adopted and continu- 
ously used by the complaining company. 
In the circular which has been sent out 
by the Spurgin Manufacturing Company, 
deaJers and users of Spurgin’s “Doublend” 
coin wrappers are cautioned against the 
coin wrappers manufactured by the com- 
pany against which suit has been brought, 
which company, they say, has varied their 
trade name slightly, making it ‘“Double- 
End.” The Spurgin Manufacturing Com- 
pany says in its circular that while it does 
not object in the least to legitimate com- 
petition on a strictly business basis of 
merit and quality, it strongly objects to im1 
tations, whether positive or colorable, and 
invites those who would avoid imitation to 
send their orders to the Spurgin Manufac- 
turing Company, Inc. 

Spurgin doublend coin wrappers and 
safety currency straps have been on the 
market several years and are used almost 
exclusively by Chicago banks, likewise en- 
joying a large sale all over the country 
They are remarkably efficient, ingenious de- 
vices and were the first of the kind to be 
manufactured, it is said. The Spurgin Man- 
ufacturing Company is one of the pioneers 
in these little office devices. Their “Some- 
thing Better” line is well known among the 
stationery trade and to bankers in all parts 
of the United States 











luly, 1 OFFICE APPLIANCES 97 



















NEW TATUM PUNCHES 
THE “MARVEL” THE “HUMMER” 


A real office punch A perfect, adjustable punch 





"00 8000- @- 


FOR POSTS FOR POSTS 


Remarkably simple in construction. : . 3 ’ inch s 


Truly a marvel in operation. High in quality, seiaeia in price. 

For punching round holes, fixed centers. Adjustable to any distance between centers to 7; inches . 
‘ Unusually strong and easy to operate. 

Most effective paper punch made. Punched either round or slotted holes. 

Can be fitted with extra heads for additional holes. 





+ 


Distances between centers 2} and 4} inches. 








Ask for catalogues and descriptive circular telling more about these new punches 
as well as many other items of equal interest. 


THE RESULT OF 53 YEARS OF KNOWING HOW. 
MAKE US PROVE IT. 


THE SAM’L C. TATUM CO. 


New York Office: 
180 FULTON STREET 


Main Office and Factory: 
CINCINNATI, OHIO 














YOUR FOUNTAIN PEN DIFFICULTIES 


will disappear when you begin to carry this most reliable of but each fountain pen has a hard iridium tipped gold pen, 
all pens. Sales will stay sold and new customers will follow and a rubber holder of unsurpassed finish and durability. 


the lead of the old when you sell SPECIAL PENS FOR EVERY USE 
Banking Stenography 
The “MORTON” Fountain Pen Bookkeeping Manifolding 
Manufactured by 
It has a world-wide reputation and hence is easily sold. | J. MORTON 
There are many different styles in the MORTON line, . ae Ane. eteteduc ubéee Beanene Sow Teas 
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GAYLORD CATALOGUE FILING CABINET. 


TWO NEW GA‘'LORD PRODUCTS. 


Two attractive novelties in the 


appliance line are the catalogue filing cabi 
net and telephone book or magazine holder 


being marketed by Gaylord Brothers ot 


Syracuse, N. Y., together with a new de 


vice for clamping down the book without 
the holder Two fine cata 
the 


with an ample 


injuring new 


logues just issued present advantages 


of these articles, together 


array of the big line of office specialties 
made by this firm 
“How Much Time Do You Waste’—is 


the query on the cover of the cabinet cata 


logue, completed on the first page inside, 
“every day looking for catalogues?” The 
new cabinet is described, as shown in the 
accompanying photograph One unique 
quality is the fact that it places all cata 
logues, big or little, in a uniform sized 
holder, simplifying the search for the one 


wanted at a moment's notice These hold 


ers are made of two pieces of photo moun 


joined at the back with a cloth hinge, and 
have an inner strip of two pieces ot 
gummed cloth lo tasten a catalogue 11 


the holder it is only to moisten 


the gummed strips and insert the catalogue 


necessary 


for a moment to 
make Holders 
easily in the drawer of any standard vertical 
file 


So simple is the method that a 


vetween them, pressing 


adhesion secure will fit 


stenoeg,ra 


othce 


pher cr junior clerk may take entire charge 
card 


of all catalogues, with the aid of a 


index, if necessary 


The clipping holder, pictured here, fulfills 


the needs of business houses which have o1 





GAYLORD BULLDOG MAGAZINE BINDER. 


hand a quantity of memoranda, ratings, 


and other data too bulky 
too 


briefs 


for a scrap book, of varying size for 


an ordinary file, yet wanted sometimes and 


without warning \ folder open on three 


sides readily loses the smaller items. This 
clipping holder is similar to the one just 
described Between the inner gummed 
strips may be fastened either a heavy red 

pe expanding envelope or rope manila 





GAYLORD CLIPPING HOLDER. 


l 


tension envelope, as preterred. This er 
will fit readily into a vertical lett le 
drawer. 

The Bull Dog Magazine Binder, another 


ingenious Gaylord product, is displayed in 


an accompanying photograph [wo pairs 
of jaws hold the magazine tightly, yet with 
Locked in, the 


accident as 


out mutilation magazines 


are as secure against against 


dislodgement. The binding mechanism is 


strong enough to outwear either the cases 


The 


itseli—there are only seven movable parts 


or covers construction is simplicity 


A booklet in bright red, “The Story of a 
3ull Dog,” gives full information concern 
ing this useful device. 


EXCITING EXPERIENCE OF REM- 
INGTON TYPEWRITER MAN. 
W. H the 
typewriter Bombay, 
His 


and 1s sur 


Saxon Davies, Remington 


Manager at resides 
House, Bombay. sleep- 
ing the floor 
rounded by a flagged terrace 100 feet from 
the 
ustrade nearly three and a half feet high 

On April 29th Mr 


1:30 a. m. by 


in the Beryl 


room is on top 


ground, around which is a stone bal 
Davies was awakened 
about a slight noise, an 
immediately grappled with by an intruder 
They struggled for a time in the room, and 
still 


there he 


finally, the man struggling, made for 


the Once endeavored to 


force Mr 


terrace 


Davies over the stone balustrade 


but luckily failed in this attempt, and was 


] making an al 


finally himself forced over, 
most direct drop to the ground below 

By this time the house was aroused and 
the police summoned. The man was t 
killed immediately by the fall, but ed 
from concussion of the brain tw 
later at the hospital Mr. Davies, needless 
to say, was much shaken, although the 
lowing day he was able to attend the 
quest Che coroner’s jury return 
dict of justifiable homicide, and Mr. Davies 
added that if it developed that the intruder 
had any family, he would see to it that 
they were pl! vided for 

We feel sure that all of the typewr 


fraternity will join us in 
Mr. Davies 


terrible an « 


congratulati 

r his fortunate escape 

xperience 

THE REMINGTON AND THE WIRE- 
LESS. 


In our last issue we told of the us 
the Remington typewriter in connecti 
with the French military aeroplanes t 
has since developed that the Remingt 
has a histor connection with the four 
dations of the wireless telegraph 11 stry 


in this country which is just as int t 
ing, in its way, as the use of the machine 
for writing the observations of military 
scouts while full flight over a thous 1 
leet above the or und 

It seems that the nrst successful message 
sent from ship to shore by the Mar 


transcribed Remington 


ind Mr 


transcribed on 


method was on a 


Marconi certified the 


the 


typewriter, 


Remington, 


nessage as 


7. 1 
and presentéd the same, together with 


paper ribbon on whiecn the message was 











June 


ceived, to D. A. Sammis, his stenographer 
This original paper ribbon, framed with 
the transcription, was on display in the 
window of the Remington Typewriter 
Company at 325 Broadway, New York, dur- 
ing the past month, and presented more 
evidence, if further evidence be needed, of 
the fact that the typewriter associates it- 
self with famous events of history just as 
naturally and inevitably as it does with 
the ordinary transactions of every-day 


business 


NATIONAL FURNITURE MEN MEET. 

The semi-annual meeting of the National 
Association of Furniture Manufacturers, 
held in Chicago June 4-5, had for one of 
its principal subjects of debate the ques 
tion of freight rates to the Southwest 
Favorable action was taken on a committee 


report suggesting a plan for mutual c 


operation and protection. The Association | 


also went on record in favor a fifty-four 
hour week, beginning September 1, al- 
though the resolution Was not made indi- 
vidually binding Benjamin Bosse of 
Evansville was elected president; P. A. Pe 
terson of Rockford, vice president; Robert 
Irwin of Grand Rapids, treasurer. J. S 
Linton of Grand Rapids continues as sec*e 
tary 

Beginning September 1, it is expected 
that the Grand Rapids factories will in- 
augurate the straight nine-hour day In 
some cases it is possible that the Saturday 
half-holiday will be willingly abolished by 
the men, preferring the shorter daily work 


day 


BOSTON HOST TO CREDIT MEN. 


From June 18 to 21, Boston was host to 
the National Association cf Credit Men, 
addresses being made by Governor Foss, 
Mayor Fitzgerald and President Morton of 
the Boston association on the opening day 


Later set addresses were delivered by Fred 
Fish of the Massachusetts board 
of education, George H. Williams of New 
York, Sereno S. Pratt of the New York 


Chamber of Commerce, Prof. Edwin F 
Gay, Harvard University, and Henry ¢ 
Scott of St. Louis. Land and sea excur- 


ided to the enjoyment of the dele 


GETS AMERICAN TACK AGENCY. 
Eugene B. Baehr, 684 Broadway, New 
York, has become United States agent for 
Heinrich Sachs of Viénna, manufacturer of 
the President and Phoenix one-piece steel 
thumb tacks, which are made in four sizes 
and packed 100 in a box with a lifter. 

WELL KNOWN SALESMAN GOES 

WITH RONEO. 

V. W. Williamson, who is well known to 
the stationery trade through his connection 
with the Thaddeus Davids Co., and who is 
a brother of “Uncle Lew” Williamson, 
whom everybody knows, has associated 
himself with the Roneo Company, making 
his headquarters at the Boston office and | 
covering the New England territory 





OFFICE APPLIANCES 99 











| 
| 








Si tan “Ge A Revelation 





We had almost said a “‘revolution,” because that is what it amounts to; in 
producing this binder we have forever eliminated the cumbrous, unsightly 

| “upper works’ most manufacturers have seemed to regard as necessary. 
| | AND WE CAN SUPPLY SPECIAL CENTERS 
> If you want something you can sell, better 

get this in your Fall Catalog; electrotypes 









furnished on request. Send for our Trade 
Proposition on Style “O” as well as on A 
MODERN LINE of Loose Leaf Devices. 


The TENACITY MFG. CO., Inc., 116-125 Opera Place, Cincinnati 
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RELIABLE 


Save time and 
money by using our 
Reliable Sealer and 
Gummed Tape to 
seal your packages. 








Printed gummed 
tapes increase your 
sales. twine does not. 
Cheaper, safer and 
neater than any other 
known method. 














RELIABLE GUMMED TAPE CO. Inc., 88-90 Cypress ave., N.Y. 


Largest Menufacturers of Sealing Machines and Printed Gammed Tapes in the U. S, 














The Her hime” European Plan 


+ Mf FZ Courteous Treatment 
Everything Right 


Trademarks and Copyrights $1.00 up—detached 


Sead your business direct to $1.50 up—private bath 
Washington. Saves time and insures better service Excellent Restaurant Cossect Garvine 


Personal Attention Guaranteed Moderate Prices 


25 Years’ Active Practice HOTEL HERKIMER 


Specialty :—Typewriting and Adding Machines 
Address E. G. SIGGERS GRAND RAPIDS, MICH. 


Suite 8, M. U. Bidg., Washington, D’ C Maximum Comfort at Minimum Cost 
































The “Modern” Duplicator 


Contains NO GLUE OR GELATINE 
It is unaffected by heat or cold. 


You can make FIFTY DUPLICATE COPIES from every letter 
ee write with pen and ink, pencil or typewriter. Or copies of Music, 
aps, Drawings, etc. 
Duplicators complete $3.00 to $7.00 according to size. Exclusive 
A Wanted Everywhere. Some good Foreign Countries still open. 
commissions. write us. 


O. P. DURKIN, REEVES & CO., 
339 Fifth Avenue, Manufacturers Pittsburg, Pa. 
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RISE AND PROGRESS OF A PROMINENT HOUSE 





SOMETHING ABOUT THE GROWTH AND DEVELOPMENT OF 


OF THE BIG 


ONE 


RIBBON®AND CARBON INDUSTRIES OF THE WEST 





r is said that by far the largest part ot 
all the typewriter ribbons and carbon 


papers produced in the country have 
their origin east of the Allegheny moun 
tains. However this may be, it is very cer 
tain that the west is entitled to a promi- 





S. F. MILLER, PRESIDENT AND TREASURER 


nent place in the industry and that the dis- 
trict tributary to Chicago is an important 


factor in the ribbon and carbon field. Ther: 
are some houses in this district which do a 
country-wide business in these lines of 


manufacture and whose factories are busy 


during working hour. The product 


of 


every 


these factories likewise stands high in 


the estimation of the trade everywhere 
One of the most prominent houses in the 

and carbon field is that of Mil 

at [1] 


[his company was incorporated and began 


ribbon the 


ler-Bryant-Pierce Company \urora, 


business in January, 1896, more than sixteen 


years ago. They first started in a small 


halt 


moved 


frame building in Aurora with a dozen 


employes. Six years later they into 


a brick factory building containing 12,000 


square feet of Noor space, where they hav: 


until the 


of the 


been present year The develop 


1 


nent business, however, during the 


sixteen years since the organization of the 


company has made it absolutely impossible 


for them longer to continue in the brick 
ictory just referred to. This fact some 
time ago became so evident that the com 
pany made plans and started the erection 





OLD FACTORY, MILLER-BRYANT-PIERCE 


COMPANY. 
if a new fireproof factory building which 
has just been completed and in which the 
ompany is now installed. This new fac- 


tory 

floor s] 
the for 
for the 
turing 


ins nearly 30,000 squat 
more than double t 
factory, and was built « 
on and rbon paper 
ess \ll of the floor 





H. R. HOLDEN, SECRETARY AND VICE 
PRESIDENT. 

cement and steel, the walls of ce ind 
brick, the window cases and door on 
There is wood at all in the lin 

The new factory is located in the 1 O 
the city of Aurora, ard has a sidet ot 
the Burlington road running to its pl m 

The first floor of the new is 
used for the making of carbon p 











Ma 


y 











NEW FACTORY AND OFFICE BUILDING. 








July 


the mixing and use of colors and for the 


chemical laboratory; the second floor con 


tains the office, stock and cutting and ship 


St th 


ping rooms, while the third floor is devoted 


to the manufacture of typewriter ribbons, 
the preparation and iuking of the cloth, ete 
etc 

The number of employes of the Millet 
Bryant-Pierce factory has grown from halt 


a dozen to nearly fifty people and they have 


four salesmen continually on the road sell 


ing the product of the factory 
This factory 

which is just con 

pleted is one ot the 

largest ribbon and 

carbon paper. fac 

tories in the United 

States, and It 1s 

equipped according 


to the most modern 
ideas Al] 


are run by 


machines 
electric 
power and are con 


] 


nected to individual 


rotors Every ar 


rangement has bee: 


made for the saving 
of time and labor 
For example, the 


carbon paper manu- 


facturing process 
starts at one end of 


the room where the 


color is mixed, 
stirred and then 
ground, moves 


along until it 


reaches the steam 
kettles and the machines where the paper ts 
coated, and by the time it reaches the end 
of the room it is finished and ready to be 
hoisted in the elevator to the cutting and 
boxing and labeling department. The same 
systematic method is tollowed in the other 
departments 

The office force consists of S. E. Miller, 


president and treasurer of the company, 
who has held this office since the organiza- 
tion of the 
R. Holden, 


who has been identified with the company 


company sixteen years ago; H 


secretary and vice president, 


for the past nine years and has had charge 
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the selling end of the business; M1 
James, credit man, and four stenographers 
complete the office force 

Before he established his connection with 
the Miller-Bryant-Pierce Company Mr 
Miller was a resident of Chicago, where he 
held the western agency for an eastern 
ribbon and carbon manufacturing concern 
He is a practical ribbon and carbon manu 
facturer, having given close attention and 


intense study to the formulae of the busi 


ness, and his mixing of 


supervision of the 





attention to the 
carbons in 


the ingredients and his 


manufacture of ribbons and 
every detail are very important factors in 
the success of the 

Mr. Holden has a wide acquaintance with 
dealers throughout the United States 
his work in the sales and publicity depart- 


ments has contributed in an important de- 


company 


and 


gree to the success of the company. 

The Miller-Bryant-Pierce Company has 
on the road at the present time the follow- 
United 


Cooper, 


ing salesmen who cover the entire 


States, Canada and Mexico: F. S. 
Ward J Donald M 


ard Downs, Downs and A. 
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H. Fulton. Harold F. Ritchie & Company 
are sales agents of the Miller-Bryant-Pierce 
Company for the dominion of Canada, and 
Cisneros is the company’s sales 
agent for Mexico. The company is repre- 
sented in nearly every country of the world 
and has large connections in all European 
countries, especially England. They are 
represented in Russia and Siberia by the 
Russo-American International Association 
of Commerce, while the exclusive agency 
Miller-Bryant-Pierce products 
in Japan is held by 
a large house in Yo- 
kohama. They are 
also represented ex- 
tensively in South 
America and Cuba. 

The Miller-Bry- 
ant-Pierce Company 


Manuel 


tor the 


pursues the policy 
of selling to the 
trade only, having 
established this 
method many years 
ago and having 


since then consist- 
ently adhered to it. 

Recently the Mil- 
ler - Bryant - Pierce 
Company has gone 
into the manufac- 
ture of other lines 
and today is slitting 
~and winding adding 
machine rolls, mak- 
ing stenographers’ 
note books and 
has just recently or- 
dered machinery for the manufacture of 
the Common Sense wire paper clips re- 
cently manufactured in Jackson and De- 
troit, Mich. On this device the Miller- 
Bryant-Pierce Company has bought the 
patents, machinery and good will and will 
push the sale of the goods with vigor. 

As Aurora is located only a few miles 
from Chicago, they have a large local Chi- 
cago office in the Monadnock building 
through which they furnish the Chicagu 
trade with ribbons and carbons. Jas. A. 
Holden, brother of Secretary H. R. Holdem. 
most ably handles the Chicago office. 








with your knowledge. 





@ The receipt for perpetual ignorance is: Be satisfied with your opinions and content 


Elbert Hubbard. 























102 , 


OFFICE APPLIANCES 





= lle 


2 ea - 
« | LISTING ADDING M 

















NEW FACTORY COMPTOGRAPH CO., CHICAGO. 


HOW THE COMPTOGRAPH BROAD- 
ENS ITS FIELD. 


The great invention is en 
hanced by its use Where 
single economy is provided by its employ- 


value of a 
originally a 


ment, a dozen new conveniences are de 


vised as soon as the possibilities opened 
up by the new method begin to be realized 

This particularly true of the 
adding 
printed in The Compotographic, L. A. Ire 


has been 


machine ln an article recently 


land describes a number of daily business 
needs, which the Comptograph now fills, 
which have been entirely evolved by the 
development of the machine itself 


“Figuring Tune” was once one of the 


banes of the superintendent’s life. Mr. Ire 


land tells of one such, who now uses the 
Comptograph for this purpose. He saves 
himself many hours each month by setting 
the cipher cut-out a: 6, listing his hours 


to the left of the split, and his minutes 
in the cents’ column, and, after the opera 
by means of the subtraction keys, de- 


the right-hand 


t10Nn, 


ducting the minutes from 


columns while addinz them into the hours’ 
column—giving the exact result desired 
with a minimum of effort 

One man had used the Comptograph four 
years without realizing it could add feet 
and inches. In a bank in southern Cali 
fornia a plan was tried, which has saved 
many hours since then in checking back 
It was simply that of eliminating the use- 


less ciphers in the cents column. To prove 


the reader well com 
pare the list with the 


cluded with the same list which omits them 


this economy, may 


printed ciphers in 


\nother user has cut out an expenditure of 


between thirty and forty dollars a quarter 


for roll paper, because he can handle his 
work better on sheets by making use of 
the sheet paper return lever and the tabu 





lator on the Comptograph. Previously he 


could not afford to roll the sheet back for 
each column listed. 

Transit-Shuttle Solves One Problem. 
Ma- 


The Comptograph Transit-Shuttl 
chine is built expressly to meet the demands 
of the numerical transit system in use in 
most large banks to-day ior the clear, rapid 


and accurate recording, indexing and clas- 


formerly the 


sitying of detail It was 
practice to write out the history of a check 
in language, writes J. O. Shepard rhe 
Comptugraphy At present, numbers are 
employed to describe a State and bank 
Mr. Shepard describes this fact as the 
heart of the present numerical transit sys 
tem.” 

The drawee, or bank on which the check 


is drawn, is described by two sets of num 


bers. One designates the State in which 
the bank is located and the other describes 
the bank itself. The indorser likewise is 
described by two sets of numbers. One 
shows the State, the other the bank It 
will be seen, therefore, that by this print 


sets of numbers and an amount 
history 


ing of four 


in dollars and cents the complet: 


of a check is secured 
All of the largest banks give to each de 


positor a number which shows in the rub 
ber indorsing stamp furnished the customer 


by the bank. In the event of the indorser 


being one of the bank’s own depositors, the 


depositor’s number 


mere printing of the 


is sufficient to describe the indorsement 


without setting forth the State and bank 
The larger cities usually are given a spe 
cial or reserve set of numbers. Thus, New 
York would be known as Reserve City 


\ printed num 


No l: ( hicago, No ya et 


under 50 shows at a glance 


ber, ther¢ rore, 
that it is 


ber will appear 


a reserve city, and no State num- 


The Transit-Shuitl Comptograpl is 
built to meet the requirements of this spe- 
cific system. It is as simple peration 
as the system itself Sixteen banks or 
rows of keys are used. The machine is 
motor-driven and, to adjust it for shuttle 
work, it is necessary only to cut out the 
tenth and fourteenth banks, depress the 








Bushnell's ‘Paperoid"’ 
Flat Wallets 





Bushnell’s *‘Paperoid 
Expanding Wallets 





cuts for use in your new catalogue or for special advertising. 


at the Convention, Omaha, August but send for the price list, 


FROM EAST TO WEST 
FROM LAKES TO GULF 


The acknowledged Standard of Red-Fiber Goods is 
BUSHNELL’S PAPEROID LINE. 
It includes ENVELOPES, WALLETS and FILE FOLDERS 


Price List and Samples sent without hesitation if you are interested 
Give us a hand-shake 


12th to 16th, 


samples and cuts now. 


ALVAH BUSHNELL COMPANY 


942 MARKET STREET 


PHILADELPHIA, PA. 





Bushnell's ‘‘Paperoid’’ 
Vertical File Folder 
Style V 


also fine 





Bushnell's ‘‘Paperoid” 
Verticai File Folder 
Style W 




















ut button, press the shuttle lever and 
tur n the power 


History of a Check in Four Moves. 


Che history of a check is made in fou 
actions of the hand First, two numbers 
are depressed in the tifteenth and sixteenth 
banks, respectively, and two or three are 


irteenth, twelfth and 


depressed in the tl 
eleventh, respectively Second, the operat 
ing button is depressed. The carriage thei 
prints: 32 435, and the carriage automati 
cally shifts or shuttles over to the next 
position on the same line, in readiness t 
print the next two sets of numbers and th 
check’s amount Third, the second two 
sets of numbers are depressed, together 
with the amount of the check, as well as 
any brief instructions, such as Telegraph 
Non-Payment, Bill of Lading Attached and 
No Protest Fourth, the operating button 
is depressed, and the machine prints: 
43 567 4567.32 TNP. 

All told, in four actions of the hand you 

have printed on one line 
32 435 43 567 4567.32 TNP. 

When the Comptograph has printed the 
last, the carriage not only moves back to 
the original starting point, but the paper 
is automatically advanced or rolled one 
space forward. The “TNP” indicates 
“Telegraph Non-Payment.” 

To throw the Comptograph Transit-Shut 
tle Machine back to normal for regular 
adding machine work you have but to re- 
lease the cut-out button at the top of the 
keyboard and pull the small shuttle lever 
forward. It is roughly estimated that the 
Comptograph can be converted into a 
transit shuttle in less than ten seconds and 
back to normal in two seconds. 

One of the three originators of the 
Numerical Transit System at the request of 
the Comptograph company gave the Comp- 


1 


tograph Transit-Shuttle Machine a thor 
ough three months’ trial, and during that 
time it was found necessary to make abso 
lutely no changes in the machine nor were 
the services of a repair man once re 


quired 


M’CLOY EMPLOYES HOLD JOLLY 
OUTING. 

The employes and friends of the A. \W 
McCloy Company, stationers, 642-44 Liberty 
avenue, Pittsburgh, Pa., held their first 
annual outing on Saturday, June 15. The 
store was closed all of that day so that all 
could have a good time, and the mana- 
gers of the various departments joined the 


employes in their day of pleasure, spent in 


dancing, baseball, races and athletic events 
Messrs. Hoge, Koehler and Ruettger were 
in charge of the athletic events, while 
Messrs. McCloy Jr.. Crowley and Albright 
took charge of the arious amusements 

The men who have become rich arte 
seldom those who started in business with 


capital, but those who had nothing to be 
in with but their strong arms and active 


brains ss 
Ino. T. Dal 


| 
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Here is THE 
Fountain Pen CATALOG 


that 
otters 


you 
40% 














75% c 
mM O I S | Diamond Point Pen Co. 


39-47 WEST 19” ST 


NEW VORK 








profit 


Paste the coupon at the bottcm of this page, checked, to a post card 
and mail it to us today. 
3uy good, guaranteed high grade fountain pens at lower prices than 
you have ever purchased them before. 
We make more GOOD fountain pens than any other firm in the world— 
bar none 
Quality for quality—style for style—service for service—we absolutely 
guarantee that Diamond Point Fountain Pens are equal to the best and— 
by our guarantee, which accompanies every pen, you can guarantee these 
pens to your customers without reserve. 


DIAMOND POINT PEN COMPANY 


Manufacturers of more good Fountain 
Pens than any other firm in the world 


39-41-43-45-47-49 West Nineteenth Street, New York City 








Tear this out, paste it on a Postal or Letterhead and Mail it NOW! 


DIAMOND POINT PEN CO., 
NEW YORK —O.A.— Catalog Request 


We are interested in the line of FOUNTAIN PENS indicated by cross mark 


below: 





1. Special line ed | to retail at $1.00 5. Self fillers (no rubber{ mounted ) to retail at $2 to 
gold ntedj each sack) ss eeeeeeeeee (unmounted $12 each. 
?. General a retail at 79 . to retail at $1.25 
1 4 ~ ‘ i 6 *ress- < ED e ec ceeeeesesesese ‘ 
sold if 5.819 each Press-to self fillers....... to $5 each. 
hes bias) etail at $1.50 | 7- Special new idea pens such as the Pen 
pens { to $7.50 « Pensel, fitted with 14 karat gold nib 
Wey at one end and automatic lead P 
4. Ladie fountain pen, plair and } to retail at $1 t pencil at the mounted | to retail at $2.50 
mounted, 14 karat gold ; f $5 eacl other... es oS unmountedj and up. 


Requesting this catalog puts us under no obligation to buy your merchandise. 





Firm ‘one 2.0 9 auald's 5 
Street address ; ere od © aa 


aaa City . meme 
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FACTORY OF THE MOORE PUSH PIN COMPANY 


NEW MOORE PUSH-PIN FACTORY. FAMBROUGH TO GO WEST. 
Che Moore Push-Pin ( Phil Thomas ] 


adelphia recently has purchased a large plot system man and office 


ompany ot Fambrough, an experienced 


organizer, tor seven 


of ground and a factory, 215x201 feet, | years New York manager for the Wabash 
cated at Wayne Junction Station, Philadel Cabinet Company, 402 Broadway, recently 
phia. This modern two-story brick build resigned his position to take effect about 
ing, formerly occupied by the Defender \ugust first, for the purpose of locating 


Dry Plate Company, meets the demands of 
an expanding business which has enlarged 





its plant almost every year since its institu 
tion. The 
with which Mr 
self has laid the foundation for his success 


since 1900, when the company was formed 


remarkably loyal organization 


Moore has surrounded him 


in a small room at 125 South Eleventh 
street with a working capital of $112.60 


Today sixty employes supply the trade 


Percy G. Underwood, sales manager. 
who has sold the Moore products in every 
large city in the country, is being assisted 
by Walter L and John T 


An enlargement of the force for a 


Fretz Shields 
sales 


full campaign in the unique Moore Counter 





Lath displays is contemplated 





SALES MADE UNDER DIFFICULTY. 

The Home Office of the Royal Company 
was pleased to receive a visit from O. W 
Gerber-Carlisle Com 
pany, agents at during May 
Mr. Gerber brought interesting, though not 


Gerber, President of 


Mexico City, 





very encouraging, reports of conditions in 
rebellion and T. J. FAMBROUGH. 


Mexico, on account of the 


other political troubles However, thi 

Gerber-Carlisle Company are not relaxing on the Pacific Coast as a specialty manu- 
their efforts in the least. Mr. Gerber vis iacturer’s agent 

ited the factory and spent much time in the Mr. Fambrough is not only a system 


Home Office, where he acquired much in expert but a capable and experienced busi 


man and Before joining 


formation and the usual amount of Royal ness organizer 
enthusiasm that all visitors at headquarters the Wabash Company, he was three years 
carry away with them in Australia, where he organized system 
departments in Sydney, Brisbane and Mel 

‘Tact clinches the bargain. bourne 

Sails out ef the bay When he opened the New York office 
(sets the vote ol the Senate the Wabash goods were practi illy n 
Spite of Webster or Clay.’ krown there, while today, through his un 








most in the regard of the big users ol 
fice furniture 
We wish him the 


in this new venture and congratulate 


success he richly de- 


serves 


the manufacturers who secure him as an 





Two Underwood men of the Regina staff of 
the United Typewriter Company of Canada. The 
man in gray is Fred W. Moss, Prince Albert rep- 
resentative. The other man is Richard Zingel, 
head of the mechanica! department at Regina. 
They are waiting for a train at Saskatoon, Sask. 

OPENS BRANCH IN MUSKOGEE. 

The Western Supply Company ol 
Oklahoma City has opened 
in Muskogee, Okla., with a complete stock 
of office furniture, including desks, chairs, 
and 
various appliances—a very up-to-date stock 
The location is 211 


center of the 


Bank 
a branch store 


tables, filing cabinets, safes, stationery 
; 
i 


attractively displayed 
North Third Street, in the 
business district This 
ganized in Oklahoma City, and has proved 


concern was OTr- 


inception Today its 
with 


a success from its 
home headquarters occupies a building 
28,000 square feet of floor space, into which 
the stock 


enlarging 


has just been moved to accom- 
modate demands 


PENCIL PLUS FOUNTAIN PEN. 


“The first practical combination of pen- 
cil and fountain pen” is the unique trade 
slogan of a new office specialty made by 
the Diamond Point Pen Company, 39-47 
West 19th Street, New York (¢ ity and 
known as the “Diamond Point Security.” 
The pen, which is guaranteed not to leak, 
occupies one end of the joint utensil, and 
at the other is the company’s specially pat- 
ented lead pencil The same cap covers 
whichever end is not in us¢ Barrel, cap 
and automatic pencil part are made of the 
best grade black Para rubber. TI ead in 
the pencil works automatically, rewing 
out or in with a twist of the finger. The 
pen is 14-karat gold, No. 2 nib, with a hand- 
somely chased barrel. Samples will be sent 


quest to responsible dealers 


COMBINATION FOUNTAIN PEN AND PENCIL, DIAMOND POINT PEN COMPANY. 


























TWO BEAUTIES 


Low Priced LEDGER OUTFITS 
“THE PETTY” 0 1-4 x 11 7-8, $5.00 list, 4 5-16 Posts, 


Standard Gauge. Dark Green Art Canvas sides and Black 
Seal Grain Leather, 200 leaves, Best Grade and A to Z Index. 


“THE TUXEDO” 8 I=2 x II, $4.00 list. Brown Cloth 











(silk finish) and Red Leather, 200 Leaves, and A to Z Index. 

@ These are the handsomest outfits on the market and the easiest 

to sell. Let us send you a pair on approval by Prepaid Express. 
Send for Genera talog, also Description of other Outfits. 


EXPANSION 80 PER CENT 


«uy APANSION SPER CEST... ETE PLEW &» MOTTER CO. 


Three smooth telescoping Posts—One qu 


turn of center post locks and unlocks Binder Center Avenue and Monroe Street 3 CHICAGO, ILLINOIS 































‘“‘ALL THAT THE NAME IMPLIES" 


THE FAULTLESS 
PEN AND PENCIL HOLDER 


Durable Attractive Satisfactory 
The lever movement makes it easy to ap ly to 
the pocket without the use of both han It 
holds securely and does not pull or ak the 
Mr Dealer pocket when inserting the pen or pencil. 
° ‘ie Put upin three-dozen lots, assorted sizes, on 
PO ® ? a? ty — *' mom attractive card with an easel back. 


nishing Free imprinted advertis- L. D. VAN VALKENBURG 


ing matter. W rite today. 


The Detroit Coin Wrapper Co. MANUFACTURER 
371 Harper av.Detroit,Mich.Teronte, Ont. Holyoke, Mass., U. S. A. 


{ _ OVER 100,000 SOLD 


The EQUIPOISE Arm 


Works Like the Human Arm 


The Phone comes to you, 
whether sitting or standing. 


BRIGHTEN UP 2iKieeK861. or Howe bo 
using WASHBURNE’S PATENT 
PAPER FASTENERS 


75,000,000 


SOLD be past YEAR should 
convince YOU of their 
SUPERIORITY. 


Tade 0. K Max 


Easily put on or taken of 
with the thumb an Can 
~s nas repeatedly and “they always work.” Made of brass in 3 
up in brass boxes of 100 fasteners each. 
HANDSOME | COMPACT STRONG No Slipping, NEVER 
Alll stationers. Send 10c for sample box of 50, assorted. 
Illustrated booklet free. Liberal discount to the trade. 


The O. K. Mfg. Co., Syracuse, N. Y., U. S. A. ‘Nein 












Keeps the cords out 
of the way; cares for 
the receiver while hold- 
ing the wire; moves up 
and down, swings 

around, lifts phone 
over books, papers and 
ink wells. Attach- 
ments for floor, wall, 
flat desks and top or 
side of roll-top desks. 


























One Agent’s Sales Over $20,000.00 
Another—$30,000.00 








Dealers and Agents write for Special Proposition. 


OLIVER MFG. CO. 


308 Walnut Street, PHILADELPHIA, tag! 

































DIRECTORS’ 
TABLES — 


Made for Service—a fit- 
ting Ornament as well 


Our high standard of excellence 


in workmanship, material and 
fini scl y defined in these 
ffi nddirectors tables. They 
are made to satisfy particular 


Shall we send you catalog of our 
complete line of office furniture? 


Batter write for it today. 
: ad 96 inches long, 42 Inches wide, 30 inches high; 
SHELBYVILLE DESK Co. selected quartered white oak or mahogany; 
SHELBYVILLE, IND. satin wax finish; dull cast brass trimmings. 






No. 4296 
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| MALCOLM ON EUROPEAN TRIP. 


The *“*“SENGBUSCH” Self-Closi Pp yg tergead engi omangeh< Te 
he el - losing | F. S. Webster Company of =e n, sailed 
STOCKWELL” | on the Noordan of the Holland-America 

| line, June 18, for Rotterdam, accompanied 


. by Mrs. Malco ane ‘ir daughter r his 
Locks firmly to the desk and cannot be removed panier a a wee _ ipgeten 
a al Furopean rip e Ip tn yeal 


without the aid of a key. will be more largely in the nature rf 


Just the thing for Public Desks jn BANKS, | | ve naplsiacenrsig, aber 2g wie olm r 
POST OFFICES, STATE CAPITOLS, }| Ccent condition. The tour will cover Hol 
, COUNTY AND CITY OFFICES, HOTELS, land, Belgium, Germany, Austria Hungary, 
; SCHOOLS, Etc. Switzerland, France and England Mr 
No. 8. PRICE $1.60 Malcolm will spend some little time on the 


The principle and construction of the **-LOCK WELW?” is identical with nicsdocinnle Mane a ee rag naga 
CWa 





. »sentative, He d, he count 
that of all other numbers manufactured by us, so well known to the public. os escort tal poate Ali ag ee pe 
The feature brought out here 1S the LOCKING DEVICE. the daughter will remain there while Mr 

Write for Catalogue of Ou Complete Line Malcolm visits Vienna and Buda Pest, and 
will meet him in Munich The Malcolm 


SENGBUSCH SELF-CLOSING INKSTAND CO.,320 Stroh Bldg., Milwaukee, Wis, | | 1, "¢cU tm im Munich | The Malcolm 

















WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


@°on sa 


WE ARE NOT AGENTS FOR THESE Gooos : 


MANUFACTURE THEM 
— staurs_ 










SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 
MEYER & WENTHE 


SIN, DEARBORN 8ST. 
CHICAGO 

















— 
SALESMEN”) |PRINTOGRAPHS FOR SALE 
WANTED Former Chicago agent of the Printograph Company 
has four complete, brand new Printographs with type- 


setters and all attachments which he will sell at a 
in all parts of the pesgein. Also one used, motor driven Planotype. 
United States. oe 

Utility Copy J. EDWARD QUINN, 306 East 59th St., Chicago 
Holder. A won- 
derful seller — 


absolutely unknown to The dealer's best investment with 
the trade. Big money 


mekeras sideline. For 
full particulars address $ 1 o 5 0 ~ i a eS ae 























E. M. EAMES is a subscription to Orrice APPLIANCES. GEORGE F. MALCOLM. 
Gen’! Sales Mgr. nad h hl 
$00 Futh Ave., N.Y. City It is a sure method of keeping t orougnly and Switzerland, making a three weeks 
is oD 7 posted on the Office Appliance Business. trip, coaching part of the way 














Switzerland they go to Paris, wher: 





will visit all the prominent points 


McM MULTIPLE-RING PRICE BOOK } "oop 
Sheets Do Not Tear Out 





try-wide motor trip 














| 
, During Mr. Malcolm’s trip he will 
Seven rings scientifically made | bine business with pleasure by calling o1 
Automatic openers for rings the various Webster representatives He 
1-8” thinner than other beoks | will also give his annual banquet to th I | 
Cost no more than the old kind ig , 
ygeneral representatives ot the We tel ; 
OVER 350 STOCK SIZES AND STYLES Company, their wives and families at Ber 
; lin. This banquet is given at on f the 
Does a book which corrects the trouble Fo} pecsayrants for which Berlin is famous. M1 
you have had—sheets tearing out— | | \{aicoim’s many foreign trips in the past 
appeal to you? have built up delightful relations ther: 1 
Dealers should provide this which have given him the entrée to many : ( 
book. It corrects trouble and charming homes and an insight into th 1 
broadens the field for Ring family and social life as well as the bus ' 
SHEETS DO NOT TEAR OUT Book uses. ness lite of the German nation. This fact 








McMILLAN BOOK CO., Syracuse, New York | 3)°.°°' Un he ous te 


Mr. Malcolm has pursued thi 























ul 

making personal friends of all the’ firm’s 
foreign representative It is a well know: 
fact in America that loyalty is one of the 
chief assets of the Webster sales force, and 
every member is a personal edition of 
Webster enthusiasm. To be a real Webster 
representative means t do something 


worth while Mr. Maicolm is an 


that at 


exponent 


of the theory pinch an ounce of 


loyalty is worth a pound of cleverness 


Mr. Malcolm takes « just pride in his or 
ganization. On his departure he evinced 


for the Webster 
with the 


great enthusiasm, not only 
those 


Undoubtedly the personal 


line but for all connected 


marketing of it 


contact between Mr. Malcolm and those 
with whom he will sojourn while abroad 
will result in still further advancement of 


the Webster line in the foreign field. 

WANTS TO HANDLE OFFICE DE- 
VICES. 

Office Machinery 


concern in¢ 


Company 
for $5,000 


The 


is a 


Texas 
rporated 

[ts principal office 
San Antonio, Texas 


new 
under the laws of Texas 
is at 206 Main avenue 

The object of the company is to handle 
Agencies for 


office machinery of all kinds 


several leading office machines have already 
the 


The company will han- 


been secured and ‘ompany wishes to 


take up still others. 
dle 
cating machines, addressing machines, type 


sealing and stamping 


writers, check protectors and, in fact, any 
useful office machines and is open for prop 
Competent 


ositions from manufacturers 


salesmen will make regular trips over 
southwestern Texas, building up trade for 
the lines handled by the Texas Office Ma 
chinery Company. 


SHOLES STARTS OWN BUSINESS. 


Frank Sholes, who is well known 
throughout the office appliance field, is now 
New York, where 
he is handling everything for the typewriter 
the His typewriter 
ribbons, will be put out 


be known 


located at 309 Broadway, 


except machine itself 


carbon paper, etc 
and will 


He has four men 


under his imprint, 
as the “F. L. 3.” 


road and expects soon to triple 


own 
brand 
now on the 
With eighteen years’ experi 

li field, Mr 


office appliances 
for 


this number 


ence in the 


] 


Sholes is well equipped by experience 


his new venture 


WIN LOWER FURNITURE RATES. 


Substantial concessions in freight rates 


have been obtained for furniture shippers 


committee of the Chicago Furniture 


\ssociation and.by the trat 


by a 
Manufacturers’ 
cago Furniture For 
result of 
Chairman 


the Chi 
the 


e 20 with 


fic managers of 
a joint 


Fife of 


warding Company, as 


conference Jun 


the Western Classification Committee. An 
effort is being made by the traffic officials 
to pass a rule establishing the minimum 
weight of a car on the basis of its cubic 
contents 

ows two hares is sure to 


‘He who foll 


machines, dupli- ~ 


ANCES 


107 











Crown Steel Furniture 
FOR OFFICE USE 


lern, 


The Crown products are mo convénien 
lasting. 
Roll Top Desks, Crown Modern 
Equipment for Offices, Banks, Cot 


Buildings 


The drawers 


friction and are not affected by c 


The Modern 


the capacity of t 


pale 


Crown 


security to papers and records 


CROWN METAL 


JAME 





4-Dwr. Vertical File 


The line is complete, embracing Filing Cabinets, Flat and 


in Crown Furn 


he ordinary safe 
without being cumbersome. 


t, Sanitary and ever- 


Safes, and Special 
irt Houses and Public 


liture operate without 
limatic changes. 





has more than twice Crown Modern Safe 
It is designed for Office use and offers 


CONSTRUCTION CO. 


STOWN, N. Y. 




















_1HE NEW IMPROVED 
UNIVERSITY BOOK RING 


The Ring with the Deep Loeking Joint— 


A Feature Unknown to Other Rings 
It meets every requirement for the temporary 
binding of student’s and stenographer’s note 
books, and various loose leaves. Simple, strong, 
and neat. Made in four sizes. No. 1, 1} inches 
diameter, light weight; No. 1, heavy weight, 1} 
inches; No. 2, 14 inches diameter, light weight; No. 2, 1,’ 
inches diameter, heavy weight Unjointed ring, 13 
inches diameter. Write for particulars. 


Otto Kellner, Jr., 4028 State St., Chicago 





Fully Protected 
Patented Feb, 4, 1902 











LOOSE 


ANCHOR tesr’ MFG. CO. 


CINCINNATI, O., U.S. A. 


BINDERS, HOLDERS or 
METAL PARTS only 


Sectional and Solid Post, Center and End Lock; 
Ledger Transfers, with Metal Hinges; 
Current Ledgers, Steel Back; 

Ring Book; Prong; Price Book; 
Aluminum and Canvas Bound Holders. 


All our Devices are interchangeable with goods 
of Other Manufacturers. 








GOLD PENS 


ALL SHAPES AND STYLES 
Gold Pens for Jobbers and Fountain Pen 
Manufacturers 
IMPRINT WORK A SPECIALTY 


ee i. Veen 
— ==Go 82. —— 


197 Oe 













———__ = 
PROMPT REPAIR SERVICE 


\ll makes Gold, Fountain, Stylographic Pens, Pencil 
Cases perfectly repaired and returned day received. 
Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 
































THE BEEGEE 


Perfect Ink Er 


A FRIEND TO THE BOOKKEEPER 


cve other user of pen andink. It era 
oothly, withuut the use of blades or acid, and « 
fal rik of the paper. 


J 


THE BEEGEE COMPANY 


1133 Broadway, 


a 


aser 











quickly and 
loes not injure 


READY FOR USE YN 


he cutting surface is a brush composed of 
entifically prepared fibres that cannot dull. 


eraser is always ready for immediate use. 
DEALERS 

ry user of a pen is a prospective buyer and 

monstration means a sale. Write us for 
information and dealers discounts. 


NEW YORK 








THE BEEGEE IN DETAII ~— 
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The CESCO Steel 


Guaranteed TEN Years! Send for 


Bea 
SucCESCO 


Dealer ! 


q There is no other line of Loose Leaf 
Goods which offers the progressive 
Stationer as great an opportunity to 
make a Success in this department as 
CESCO! 

@ We cannot begin to tell you here of 
CESCO features, either as regards mer- 
chandise or dealer-helps space does not 
permit. 

@ But we want to SHOW you! 
will not cost you a penny. 


Ledger 
Circular. 








and 1t 


q If you are listed in the mercantile 
agency books, just sign the Coupon be- 
low and we will ship you the CESCO 
Dealers’ Outfit promptly. 

@ We will then allow you from ten to 
thirty days to decide for yourself whether 
or not YOU want to be a SucCESCO 
Dealer. If you don’t—(but you won’t) 
—why, just ship the Outfit back and 
WE will pay the return charges! 

@ Could we make a more liberal propo- 
sition ‘ 

@ Show your interest and desire to be 
the leader in Loose Leaf in your city by 
signing the Coupon now and mailing at 
once. 


THE C. E. SHEPPARD CO. 
303 Hudson Street :: New York 
440 S. Dearborn Street :: Chicago 
a 


The SucCESCO Coupon 


Clip it out before you turn this page. 
POSSSSSSS SOSSSSSSSSSSE SESS SSSCOSSSEELOEHED FORE: 


1RD 





SHEPP 


THE E 


upon ti) . he tte . ippliance 
Name... 

Address 

By 
CRISES). SAR EE RR a 








Car 
able to 
of Mr. E. E 





OFFICE APPLIANCES 


GOOD PAIR NEW FACTORY MANA- 
GERS. 
announced the 


month resigna- 


John Calder, formerly manager of 


was 


Last 
tion of 
the 
accepted a position with the Cadillac Motor 


Remington typewriter works, who has 


WALTER N. BRAND, Mor., Smith Premier 
Works. 
It gives us pleasure to be 


a photograph 


Company 


present in this issue 


Barney, who has been selected 
Calder in the 


to succeed Mr management 


f the Remingtcn works 


E. E. BARNEY, Mgr., Remington Works. 


Mr. Barney has enjoyed a long and 
varied experience in the manufacturing de- 
partment of the typewriter business, both 


this should 


equipment for his 


as inventor and manager, and 


constitute an excellent 





This experience 
Monarch 


new and important duties. 
has included service both at 
and the Smith Premier factories 


the 


The appointment of Mr. Barney left a 
vacancy in the managership of the Smith 
Premier works, which has been filled by 
the appointment of Mr. Walter N. Brand 


Mr. Brand is an Ilion boy, and attended 
Cornell University and the Clarks 
of Technology, graduating as a mei 
in 1902. In 1903 he 
Department of the 


n School 
hanical 
entered the 
Monarch 


the 


engineer 
Engineering 


works, but was soon transferred t 
Smith Premier works, where he held the 
position of Works Engineer until 1910, 


when he was appointed Assistant Superin- 
tendent. Mr. Brand is a brother of George 
B. Brand, the present superintendent of the 


Monarch works. 


MORE REMINGTON MANAGERIAL 
APPOINTMENTS. 


Four more of the new Remington 
gerial appointments are announced this 
month 

[The former Remington manager at Kan 
sas City, A. C. Barlow, has been apy 
ed manager of the Remington branch at 
Pittsburgh, succeeding P. C. Kellogg, now 
one of the district superintendents he 


‘Remington General Sales Department 


Barlow will have ample opportunity in 
Pittsburgh for the solid, constructive work 
for which he is noted 

\t Utica, N. Y., is located one the 
new branch offices of the Remington, and 
the former Remington district manager at 
that point, J. B. Tourbert, has been ap- 
pointed manager. Mr. Tourbert is one of 
the old Remington veterans,’ and has a 
splendid sales record. His experience as 


a typewriter mechanic, salesman and sub 
office manager will stand him in good stead 


in his new appointment. 


At Newark, N. J., the 
Kennedy 
manager of 


Remington 


new 
Mr. Kenne: 
the 


1} 
Ly 


manager is J. W 


Remingtor 


is the former 
branch at Minneapolis, and succeeds How 
ard Hammitt, who has resigned enter 
the real estate business. The Newark of 
hee of the Remington is located new 
quarters at 28 Clinton street, and is fully 
equipped for handling the increased bus 
ness of the company under the consolida- 
tion. 

Another one of the new direct ranch 


Remington is’ located ’ 


Columbus, H. Schuneman 
merly Monarch manager at Pittsburgh, has 
that point. Mr 
man of wide 


offices of the 


Ohio, and E 


been placed in charge at 


Schuneman is a typewriter 


experience, having commenced his _ typé 


writer career with the Remington at Des 
Moines 1903, and should make a splen- 
did success at Columbus. 
LIGHT SPELLS EFFICIENCY. 
Engineers’ statistics show that the 
mal capacity of employes may vary 2( 
ent under rect and improper lighting 


ci nditions 














“THE PRIDE OF THE OFFICE.” 

An automatic flat top filing desk, sub 
titled “The Pride of the Office,” is a feature 
of the fine new catalogue in brown recently 
put out by the Automatic File and Index 
Company, of Green Bay, Wis. This desk is 
made with a handsome simplicity, massive 
in design, and in two sizes: single, with 
top 30x36, and double, with top 44x63. The 
separable and reversable top and pedestals 
add another touch of useful novelty to the 
construction, which is illustrated by the cut 
accompanying this article. The desk is also 
fitted with automatic file drawers and with 
any of the other filing devices manufactured 
by the company. 

An excellent quality of quartered white 
oak enters into its manufacture. The tops 


are made of framed up solid oak 1% inch 
thick with 2-ply veneers, each side and face 
carefully selected for grain effects. The 
legs are 2% inches square, and there are 


two large 5-ply built up panels in each 
pedestal Each pedestal has also a sliding 
shelf. The hardware trimmings are in cast 
brass, bronze or oxidized copper 

The new catalogue of the Automatic File 
and Index Company begins with the state 
ment that vertical filing has already won 
a conceded preference in most business of- 
fices. The subsequent pages are taken up 
with clear, life-like illustrations and concise 
descriptions of the various filing devices, 
cabinets and card index accessories supplied 
by the company. Done in a modest but at 
tractive shade of brown, the catalogue is a 
fine example of the printer’s art as applied 
to direct-action advertising matter. 


EDWARD E. HUBER IS HONORED. 


An excellent example of the business man 
in public service is that of Edward E. Hu- 
ber, for thirty years manager for Eberhard 
Faber and long the resourceful and valued 
treasurer of the Association of New York 
Credit Men. Several years ago Mr. Huber 
moved from New York City to Pelham, 
N. Y., but his reputation for social service 
preceded him, and he was at once drafted 
for a succession of public positions, cul- 
minating recently in his election as presi- 
dent of the village. Mr. Huber has striven 
with success to make Pelham the cleanest 
and most beautiful of New York’s suburbs, 
handling his official business with the same 
loyalty and attention to detail which have 
made his name a commercial proverb. 


FOUR-DRAWER TRANSFER FILE. 

\n improved four-drawer vertical letter 
transfer file is featured in a folder just 
mailed by the American Sectional Furniture 


Company of Minneapolis, describing a wide 
variety of articles in their commercial grade 
line of office specialties. Nominally a 
transfer file, it is substantially built and 
well finished in an attractive light golden 
shade Its price is very reasonable. The 


company has also added a five-drawer and 
ten-drawer solid oak legal blank and elec 


trotype case ffered at an attractive pric« 
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SIMONSON) | TRINER 


Patented Metal Tip Guides, 
for vertical letter files, card 
systems, and « check files. 












































are scientifically pers 
fect. They always 
register accurate- 
ly, regardless 
: : of where artis 
eval Genuine cle is placed 
unless stamped | on ginko 


U.S, Patent 794749 form. 
on the Metal Tip. 





Triner 
scales are 
constructed 
of the best cold 
rolled steel. No 
castings to break. 

Attractive finish and de- 
signs. Write for dealers’ 


terms. 


TRINER SCALE & MFG. CO. 


9165-57-59 W. 21st. Chicago, iil. 









“FREE 


Samples will be sent on request. 
Discounts to dealers. 


R. A.SIMONSON & CO. 


152 MICHIGAN AVE.., 
| ‘CHICAGO.ILL. 























Liberal Commission 
No nvestment to make. 
We have the plant. 


Write for terms and 
samples to 


Midgard Saleslip Co. 
Stoughton, Wis. 
COUNTER SALFSBOOKS Dept. I-X 


RULERS and FILE BOARDS 


THE STANDARD LINES RULERS 


For SCHOOL, OFFICE and STATIONERS’ TRADE 
We manufacture complete lines of Rulers in all sizes and finishes 
NEW DESCRIPTIVE RULER PRICE LIST NOW READY FOR DISTRIBUTION 


First Quality STRIPED BOARDS for Clips or Arch Files 


We manufacture SIX STANDARD SIZES of Striped Bo-rds. Harpwoop’or SorTwoop 
Furnished with or without Fixt-:res as desired 


American Manufacturing Concern, Falconer, N. Y. 
New York Office, OWENS-KREISER CO., 
29 to 33 East 19th St. Selling Agents 


THE §@ LINE 


of Steel Office Furniture 


Is the line of least r¢ sistance to SALES 
And the line of greatest resistance—to FIRES 


THE SAFE-CABINET rHE S8-C BOOK-UNIT S-C FILING-UNITS 
8-C. 4-Drawer Verticals the S-C Omnibus The S-C Steel Desk 


WRITE FOR LITERATURE 


THE SAFE-CABINET CO., Dept A Marietta, Ohio 


















































St. Johns 


Now about your part 


man’s errand. 


the refurnishing 


improve the 


No. 64 Oak or Mahogany 


We have been talking about 
: Selling office furniture is a man’s 
job, even when it’s such good furniture as St. Johns. You 
use man-sized methods. 
Let us put on your advertising man’s 
desk some proofs of bully good cuts and the keynote 
for some of your own kind of good advertising; ideas 
that will help make ’em refurnish. 


more things than our tables. 


St. Johns Table Co. 


Cadillac, Mich. 


mm AETELIANCES 





40x72 or 42x96 






Tables 


our end of this work. 


You don’t send a boy on a 


We might start 
notion and help you sell a lot 
We want to 
with you. 







acquaintance 





































Terrell’s Steel Wardrobes 


A sanitary office nece:sity at a popular price. 
It is imperative that garments be kept in a 
neat, clean place, safe from intruders, disease 
germs and mice. 

The Terrell Steel Wardrobe is designed espe- 
cially for office use and will harmonize with 
the most elegant appointments 

It is made of heavy patent leveled furniture 
steel, and fitted with a combination lock (or 
key-lock if desired). It has a hat shelf, four 
two-prong enameled steel hooks, and a rod for 
clothes hangers. Finished in baked enamel, 
olive green, maroon or black. 
FIRE-PROOF — It saves its cost in reduced 
insurance rates. 

Compact, durable, low in cost and high in 


efficiency. 
DEALERS 


The special interlocking sli, joints make it easy 
to erect these wardrobes when shipped K. D. 
Ventilation in door omitted when desired. 
With or without casters. 

Can be sold easily to factories, schools, armo- 
ries, lodges, clubs, and all other places where 
lockers are needed, as well as offices. 


Write at once for catalogue, prices and terms. 


TERRELL’S EQUIPMENT CO., 


Hilton Street, 
Grand Rapids, Mich. 











ENGRAVERS TO QUAKER CITY. 


Although the last annual convention at 
the Sherman House, Chicago, last summer, 
set a high mark for hospitality and general 
trade interest, members of the National 
\ssociation of Steel and Copper Plate 
Engravers are predicting that the Phila 
delphia gathering, July 16-18, will exceed 
that record. Plans are already under way, 
in charge of E. J. Lafferty, chairman of the 


Committee, and on 
\. Wright Company; to 


make the reception of delegates a round-up 


Ways and Means 


nected with the E 


of enthusiasm and good cheer Che Phila- 


gravers’ Club, as hosts, are pre 


delphia Er 


paring to back him up to the full limit 
their ability 

A neat advertising booklet 1s eing 
circulated, containing the program and 
much genial “boost talk.” 


The annual managers’ meeting of the 


Derby Desk Company, of Boston, is being 


held at its factory at Winter Hill Station, 





| the first week of July, as this number of 
Office Appliances goes to press \ num 
ber of problems of sale and distribution 
| connected with the widely-known Derby 
| products are being discussed. \t this an 


nual gathering the branch office managers 
from Washington, New York, Boston, Chi 
cago and St. Louis meet to suggest new 


plans and map out the next year’s cam 


paign \ spirit of eptimism characterizes 
the present conference, which is well sup 
ported by the steady prosperity of the com- 
pany 


DURYEA ENJOYS 950-MILE TOUR. 


M. H 
ing Company of New 


Duryea of the Hoge Manufactur 
York has just re 
turned from a ten days’ automobile tour of 
the White Mountain section. Mr 
covered 950 miles on the tour. He says he 
make it a thousand because he 


Duryea 


refused ti 
believes in sticking to facts 
the Hoge Manufacturing Company as 
ing up with its record demand for mod 


He reports 


keep 


| ern specialties. As the company contem 
| plates bringing out several new articles in 
| . 

the near future, for which a heavy demand 


is assured, Mr. Duryea’s vacation was plain 


ly taken at the “psychological moment 


ENTERS OFFICE GOODS FIELD. 
F. H 
has had charge of the office of the Durham 
Book and Stationery Company of Durham, 


Green, who tor the last five years 


| 

| N. C., expects to open an othe: supply 
| house in that city within the next few 
weeks He has already secured the agen y 
for lines of filing devices, looss if 
ledgers and other office equipment, and be 


gins his new undertaking with excell 


| prospects success. Mr. Green’s many 
friends in the trade in various parts of the 
country are congratulating him upon his 
|} determination, and his many years of wide 


office appliance field 


measure Of prosperit 


| experience in the 


promise a good 























SUMMER FAIR IN NEW YORK. 


\ great Summer air, with continuous 
pageants and moval exhibits, 1s the pla 
of the Hotel and Business Men's Leagu 
for New York City ext August “Sec 
America in New York” is a favorite slogan 
of the management, which represents a 
the bz Gotham business interests, witl 
offices in the Cambridge building The 
parks and open spaces will be utilized for 
the exhibitions, and floats and barges typi 
cal of the ty’s chi lustries and manu 
factures will wend tlieir way through the 
streets. The Underwcod Typewriter Com 
pany has already agreed to pay the ex 


penses of twenty-five of its leading sales 


men to this exhibition, and it is expected 


that many ther companies will do like 
wis¢ 
The officers of the league are: Harry P 


Stimson, president; Fred A. Reed, vice 

president; Edward M. Tierney, treasurer 

David H. Knott, secretary; George W. Best, 

assistant secretary; Milton | Roach, di- 
‘ 


rector of publicity, and Albert H. Stoddard, 
director of exhibits 


BOSTON BOWLERS MAKE MERRY. 

‘A success from the start to the last mos- 
quito bite’ is one man’s graphic description 
of the first outing and field day of the Bos- 
ton Stationers’ Bowling League, held Sat- 
urday afternoon and evening, June 22, at 
Lexington Park. Two special cars bore the 
big, bad bedecked crowds from Boston 
Each passenger was differently labeled, 
“Night Watchman,’ “Parasol Holder,” 
“Wren Trainer” and “Mexican Athlete” be- 
ing among the designations 

Arriving at the park, all repaired to the 
ball field, where, with the aid of “Jim” Nay 
as umpire and “Unk’ Wyman as scorer, 
the Married Men defeated the Single Men 
to the score of 12 to 8, or, as was officially 
announced, 12 runs to 16 errors Plum- 


mer's home run to the monkey cage with 


the bases full put th game on ice for the 
Married Men Under “Marshal” Kelley, 
“Assistant Marshal” McClellan and 
“Judges” Beckwith and Grove, contests in 
running, jumping, etc., were held. The 


sports closed with a grand team relay race 


each store being represented \y four run 
ners \dams, Cushing and Foster emerged 
winners \ parade ft the dining hall, 
headed by the Park band, followed, where, 


after refreshments, the prizes were pre 
sented 

Samuel Ward Company for the second 
time won the large shield presented by the 
Carter's Ink Company for winners of first 
place The individual members of the team 


were presented with cups also by the same 


firm The New England News Company 


won second prize and Thomas Groom Com 
pany third 
The indi dual prizes went to the follow 
Highest average—W Curran, Thomas 
Groom Company, 93.02 
Second highest average—Walsh, New 


England News Company, 91.76 


president; 


_ompany, 


homas 


Samuel Ward 


McAda 
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( harge 


\\ 


~el¢ 


] 
it 


itt, 


nm 


treasurer, 


Groom 


Company, 


ind 


THE EFFICIENCY DESK TRAY. 


modern office device 1s 

more to transform desk-clu 
dered system than the Efhi 
Tray, a specialty which the Bi 
Company 1s now maiutacturil 
ce furniture plant at Mus 

In the hurly-burly of daily us: 
many a busy man easily becon 
ss of pen ils, papetfs, clips, pt 

et With the Efficiency Desk 
so necessary in the modern offi 
be sacrificed to convenience 
nches long by nine and tl 
wide, and made from solid o1 
quarter-inch wood, it remove 
desk all the little tools of rT 
stowing them away, ready t 
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drawer at your right or in the ter be 
ww the desk top, in place for instant uss 
hen wanted There are compartments Ifo! 
pens, pencils, pins, clips, erasers, rubbers 
n fact all the minutiae thee 
ipment except the inkwell, which is nat 
| ke yt separate \t one S! the 
tray a square notch is cut Chere’s ré 
Ss ! \ d place tor the ruler is n tne 
edge beside the tray The notcl 
iM es a fingerhold upon the ruler! 
Che tray is attractively design ind 1 
useful that wherever it goes it bs mes 
instantly popular Che nger it remains 
yre indispensable it bec: \s 
Little Brother” of the modern typewriter 
ind adding machine, the |] e1 Desk 
Tray well deserves its pl r the great 


order of of 


nee utili 


Lite 
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The Feature of 
Accuracy 


is the most essential point 
in a postal scale 





National - - 4lbs Mail and Exp. 16 Ibs 

Union - - - 24 lbs Commercial - 12 Ibs 

Columbian - 2]bs U.S. - - - 4ibs 

Star - - - - llb Victor - - - 1} Ibs 
Crescent - - Lllb 











The Pelouze 
Postal Scales 








embody all the requirements of modern 
business houses 
Among their features are the following: 
Reliability Durability 
Accuracy Economy 
and Efficiency 
Insufficient postage sometimes loses 
customers. Excess postage is a direct 
loss to you. These scales give not only 
the exact weight, but the cost of postage 
in cents. They eliminate postage errors 
and waste. The Pelouze Scale 1s a wise 
investment. 
Sold by leading dealers everywhere. 
Every scale warranted. 
Send for Catalog “‘ P.”” 
PELOUZE MANUFACTURING @ 00. | 


232-242 E. Ohio Street, 




















CAR® CABINETS 


To meet the requirements of a large or small 


T 
For 





LOOK LOOK 





ffice Made of solid oak—golden or weathered 
inish. Equipped with follow rod. 


ne drawer. .....$0.85 | Four drawer.. 5. oo 
8 


wo drawer...... 1.20] Six drawer..... 2. 


3x5 cards. To dealers in lots of six or more, 


BROOME MFG, COMPANY PERU, INDIANA 
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We have agencies that claim they have 

e a e rs e increased their sales 400% since they changed over 

to our line of Office Filing Devices and Supplies. We can do 

the same for you. Will you give usachance? We will be pleased to send you our full set 
of catalogues, with agency proposition on request 





Filing Cabinets 


Our line of Filing Cabinets consists of one hundred and 
sixty different pieces, such as, Vertical Upright Cabinets, 
Stapdard Sectional Line, Wagemakeretts or small Sectional 
Line, Solid Card Index Cabinets, Check 
Files, Report Files, etc. We have many 
new features embodied in our Filing 
Cabinets which you should know about 
before deciding ona permanentline. We 
also manufacture a full line of Supplies 


Office Wardrobes 


The Wardrobe shown is 82” high, 
wh'ch is much higher than most ward- 
robes. It will take care of the longest 
ulster. Every part of the construction is 
made of built-up veneered stock so that 
we can guarantee this piece of furniture to last indefinitely. It :s equipped 
with the best fixtures, such as hat shelf, mirror, umbrella and whisk broom 
holders, comb and brush tray, nickel plated extens‘on coat fixture with six 
wishbone coat hangers, etc. Send for catalogue. 

P.S. All goods made in Quarter-Sawed White Oak, Birch-Mahogany 
Finish and Solid Mahogany 


WAGEMAKER CO., Ltd., Grand Rapids, Mich, U. S. A. 
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MECHANICAL RETOUCHINGS 
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A “LIGHTNING LETTER OPENER.” 


Every business man who has encoun- 
tered delay and inaccuracy in the important 
little item of opening the morning’s mail 


will be interested in the newest member of 


the Office Efficiency Family, just put out 
by the Lightning Letter Opener Company 
of Rochester, N. Y. Speed in this task is 
the more essential to the smooth running 
of the office machinery in that each day’s 
business largely hinges on the incoming 
correspondence It is claimed that the 


Lightning Letter Opener not only elimi 


nates all unnecessary labor but also saves 
90 per cent in time and does cleanet et 
ter work 

[It is a compact little machine, as shown 
by the accompanyinz cut, simple in con 
struction, and with no intricate parts to 
get out of order [The knives are 
ranged that it is impossible to cut mort 
than 3/100 of an inch from the edge of an 
envelope. The risk of cutting enclosures 


1 


is so small that it need not be taken into 


consideration: in fact, this risk is less than 


with the use of the old knife method The 
feed rolls automatically adjust themselves 
to a thin letter as well as to a thick one 





SS 
LIGHTNING LETTER OPENER. 
While the persona! letters are being s 
ed out of the mail, the company letters can 


be put through the Lightning Letter Open 


1 ] ¢ 


er, and when the sorting is finished 


- 
company letters are all opened, ready for 
perusal. One person, with this machin 
can do the work of from eight to ten pe 
ple, opening letters by hand, thus 
mizing in floor space as well as labor 
Through its electric operation the Light 
ning Letter Opener will open more than 
200 letters a minute. A speed of 600 a mi 


ute has been reached and maintained by 
skilled operators The knives are self 
sharpening and there are no parts to wear 
out Placed on any office table and at 
tached to a nearby electric socket, the de 
vice requires only that the current be 
turned on and the letters fed to it at um 
form speed \s each envelope is opened, 


it drops into the waiting basket with the 
enclosures ready at hand. The knives are 
so encased that there is no danger of the 
operator cutting herself 

A noiseless standard electric motor in 
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side the case, controlled by a switch under 
the feed table, operates the opener. The 
complete device weighs 25 pounds, stands 
8 inches high and is 10 inches square. It 
is paying for itself in thousands of offices 
which have adopted it 


QUINN GOES WITH MULTIGRAPH. 

J. Edward Quinn of J. Edward Quinn & 
Company, for several years in the dupli- 
cating machine business in Chicago and 
agents for the U. S. Printograph machine, 
has disposed of his business and has joined 
the staff of the American Multigraph Sales 
Company 

Mr. Quinn, although a quiet man, is ar- 


dent and enthusiastic. He is an impressive 
personality and he carries conviction with 
what he says, principally because he is 
tremendously in earnest, obviously sincere 


and does nct speak until he has in mind all 
the facts which are necessary to make what 
he has to say impressive. Quinn is a great 
listener as well as a convincing talker when 
he gets started and he absorbs anything 
that is useful for his own purposes that he 


may read or pick up in conversation 





J. EXOWARD QUINN. 


There are few men in the country who 
are better informed on the duplicating ma- 
chine business and upon the construction 
of duplicating machinery He can give 
some remarkable demenstrations. He is a 
natural mechanic, and in addition to his 
mechanical knowledge, he has made a study 
of system. Some years ago Quinn thought 
the last thing he could do was to go out 
on the firing line of business and sell goods. 
He had a friend, however, in the vertical 
filing line who finally. after much persua- 
nn started into 


sion and hammering, got Qu 
the game and, as very often happens in 
such cases, the pupil, although it took con- 
siderable steam to get him started on the 
line, very soon mastered it so thoroughly 
that he overtopped the teacher in his abil- 
ity to sell goods 

That Mr. Quinn will be successful as a 
salesman for the Multigraph Company is a 
foregone conclusion. We predict that he 
will go high in the Multigraph service. 


“This cne thing I di 
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The Supremacy of Quality 


NEIDICH PROCESS 
“CARBONS AND RIBBONS” 


is the stronghold of the Most Successful Dealers who 
insist upon and have conclusively found—the most 
GENUINE VALUE for their money in our line. 


With a true appreciation of the needs of the Dealer, 
we supply the finest qualities at the lowest prices they 
can be made for. 


Your confidence and goodwill are esteemed above 
your patronage, and this principle is manifested in 
values and efficient service. 

REFLECT—on the advantages we offer you. Let 


us quote you on Carbon Papers and Typewriter and 
Duplicating Ribbons. Write—TO-DAY. 


NEIDICH PROCESS CO., BURLINGTON, N.J. 


P. CASTELLI, Continental Agent, Casella Postale909, Milan, Italy 
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THE SOLID RING MEMO BOOK 


“SOLID RINGS THAT DO NOT WEAR 
SLOTTED SHEETS THAT DO NOT TEAR” 


A REVOLUTIONARY IMPROVEMENT 





SHEETS GUARANTEED NOT TO TEAR OUT—celiminating an inherent defect of all 
tow books Slotted holes have spring points that grip the rings. No opening or closing of 


rings. Rings are smooth and continuous. Entire metal part in one piece. No moving parts. 

Noth ing to get out of order. Greatest MBsnstch Pee ever made in ring books. 
BOORUM & PEASE LOOSE LEAF BOOK CO. 

109-111 Leonard Street 4000 Laclede Avenue 
NEW YORK ST. LOUIS, MO. 
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WAS 


Instigated 
AND UPHELD BY 
Users of Bentwood 


Arm Chairs Costumers 
Revolving Chairs Stools 
Typewriter Chairs Side Chairs 


‘‘Everything for the Office.’’ 


JACOB ann JOSEF 


KOHN 








VIENNA 
NEW YORK CHICAGO 
110-12 W. 27th St. 1414-16 Wabash Ave. 
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The Sanborn 


Dating Stamp 
Simple — Modern — Reliable 


S Note the indicating 


ring at base of handle. 
Huang A simple movement of 
¥ M the thumb and finger 
Reet brings the date wanted 
Hf exactly opposite a 
brass pinhead. The 
date to which the ar- 
row points always cor- 
= responds to the num- 
ber opposite the pin- 
", head. 
HW The only stamp made 
| whichcan be changed with- 


(4 Nat 


tf Wi 


T.NOV.15-1910. 





- out being turned upside 





down. 

More easily and quickly 
adjustable than any other 
dater on the market 

Retail price $3.00, includ- 
ing dates for five years. 
Sample to the trade $1.25. 


The Sanborn Dating Stamp Co. 
501 E. 7th St. Los Angeles, Cal. 
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PASSED AWAY 


DURING MONTH 





Cyrus W. Brown. 


Othce Appliances announces with s 


the death of Cyrus W. Brown, 
Pitt 


Kansas City Mr 


1 


the Irving Manuiacturing 


te 


Grown died on June : 


IIness of abcut a year and a halt 


He was one of the old-timers in the sta 


tionery trade and one of the best known 


men in the business 


Cyrus W 


county, 


Brown was born at 


At the 


to Chicago and en 


Michigan, in 1838 


Jackson 


went 


r¢ 


1 twenty he 
tered the employ of the old stationery 


house of J. M. W 


J mes Company, remain 





THE LATE CYRUS W. BROWN. 


which time he 


SUCCESS 


ing with them until 1863, at 
went to Alton, Ill., where he 
ly in the employ of the old-time 
Hibbert & 
On the 


was 


ive book- 


sellers and stationers, James 


Company and M. I. Lee Company. 


first of January, 1868, he formed a partner- 


ship with his brother, L. M. Brown, and 
founded the wholesale and retail book and 


stationery firm of Brown Brothers & Seely 
Chis Sedalia, Mo., 


in 1872 under the style of Brown Brothers 


business Was moved to 


Company. Twelve years later, in 1884, thi 


business, which was then the largest in the 
west of its kind, was moved to Kansas City 
In January, 1888, the business was reorgan 
ized, L. M. 
remaining 
1908. In 1904 Mr 
of the Irving-Pitt Manufacturing Company, 


office he held at the of his 


Brown retiring and Cyrus W 


Brown actively in charge until 


Brown became treasurer 
which time 
death 

widow, Mrs 


Walter 


Mr. Brown is survived by a 


\melia Brown, and two sons, and 


Dr. ¢ \ 


Mr. Brown 


Brown 


was man of remarkable 


character. He ssed great energy and 


posse 


and retained his youthful spirits 


vitality 


Pulaski, 


intil the « tle was always brig ‘ 

ul an ptimiusti winning the eg 
everyone who came in contact him 
He was nan who by his influet nd 
inspiring personality did a great deal of 
good in the world Among the salesmen 
who visited him, he was a particular favor- 
ite and all members of the traveling fra 
ternity who knew him will read with pr 
found regret of the passing of “Uncle Cy,” 
as he was affectionately called 


Levi L. Tower. 


Che “Dean of the Stationery Trade” has 
passed in the death oi Levi L. Tower, pres 
ident of the Cutter-Tower Company 8 os- 
ton, at his home in Newton, Mass., June 22, 
at the age of 87 years. During his long con 
nection with the Tower Manufacturing and 
Novelty Company as its president and also 
with the Cutter-Tower Company Mr 
lower became widely known also as the 
‘toothpick king,’ having originated the 
modern wooden toothpick as a trade article 
He was also the inventor of the ork 
sleeve” pen holder, the “multiplex rubber” 


eraser, and, what promises to be the great 


est achievement of his career, a machine 


that is revolutionizing the present m« 


of ginning cotton. 


1 
} 


The Tower toothpick, marketed by the 
Cutter-Tower Company, is machine made 
from hardwood, with round cornered edges 
Among other concerns which Mr. Tower’s 
inventions have enrich are the 
Nicholson File 
R. I.; the Franklin y, 
the Eureka Clothes Wringer Company and 
the United Cotton Gin Company 


To the last Mr 


business 


helped to 
Company of Pro 
Typewriter Company 


keen daily 


1 
the same 


Tower took a 


interest in his and was 
affable personality as the day he 


field in 


energetic, 


entered the stationery partnership 


with the late James N. Cutter in Boston in 
1845, beginning a career which has been 
rich in achievements and hearty friendships 


James Tent. 


James Tent, for eighteen years manager 
of the New England News Company, died 
at his summer home in Magnolia, Mass., 


S born in Boston Ci tobe r | 


June 3. He wa 
1839, and 
old Boston & Worcester Railroad 


began work as a newsboy on the 


In 1869, 


when the News Company was organized 
he was a partner in A. Williams & ( 
pany, one of its three constituent firms. He 
continued to be associated with the bus 
ness for about forty years, or until 1908 


Henry S. Dickinson. 
New 


For years a prominent England 


per manufacturer, Henry S. Dickinso1 

ull, Mass., died June 2 at his home, aged 
Hull, M lied J os 2 I 
49. He was a former mayor of Springfield 
Mass., first vice-president of the American 
Writing Paper Company and president of 
the American Writing Paper Associati 



































You’ll gotothe Stationers’ 
Convention in Omaha this 
year to get new ideas 
about your business. 
You'll get some in the 
formal sessions; but you’ll 
get more from your friend- 
ly chats with other men 
in your line. 


Ask any stationer you 
meet what he thinks of 
the ‘‘Y and E”’ line of Fil- 
ing Systems and Business 
Equipment. 





Rochester, N. Y. 


Largest Makers in the World of 
First Quality Filing Systems and 
and Business Equipment. 
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MADE LIKE THIS 


ire pr investors and moatene tat ause they 
ire prepared 
a ee ANKS 


THEY ARE STEEL ENGRAVED BLANKS 


Stationers and Printers should not be without them 
Samples 1 prices on application. 
] | HN 'B ROTHERS 
99.103 BEE K MAN ST., NEW YORK 








{ ( (y¢€ O¢ s VicGre c et: 
La 2 € LD) I T rda& { np _ 
~ ner in< 1Gae r ray S 
- tective \ss t s ( tne re 

O/ ittel i Y iree \ eg 

na hardware store ¢ Ss n¢ 
the untry s remos or é 
| was il p eer in the g 
George [. Holihan 
George | Holihan, until January 1 
er of the rm of Stewart & Hollil 
New Yor) yber stam] er 
ende his ‘ y sh ng rly n tl 
ning June 4 at his hor Phe 
was found by his wife, who had en e@:; 
iroused by the sound of the shot. A lett 
addressed to her is said t r in 
usiness troubles for his t He was 5 
years old and a m r figure 
lance world 
E. A. wig. 

Phe stationery tr ad tne -e Ss 
month has mourned the passing of E. A 
Wright, veteran president and founder 
the nationally known bank-note company 
which bears his name, who died May 30 in 
Philadelphia He was 61 years old, and 
was born in England, learning the engra\ 


ing trade after coming to America. He had 
been in business thirty-five years and was 
recognized authority on engraving 
Seth Lathrop. 
\ stroke of a 
Seth Lathrop, father of Lyman R. and 


poplexy caused the death of 


Howard Lathrop of the Furniture Exhibi 
tion building at 1411 


cago, at his home in Kansas City June 7 


Michigan Avenue, Chi 
Lyman Lathrop was visiting his father at 
the time, and both sons were present at 
the interment, whicit took place Sunday, 
June 9 
Charles M. Smith. 
Charles Mather Smith, 81 years old, presi 


dent of Bradner Smith & Co., Chicago, died 


at his home in that city, 12 West Walton 
place, early last week. Death was caused 
by a general breakdown, induced by ad 


vanced years. He was born in Ogdensburg 
New York, and came to Illinois in 1850 
Charles Edward De Crow. 
Many branches of the office appliance 
business will mourn the passing of Charles 


Edward De Crow, for the last five years su 


perintendent of the Addressograph _— 
pany, who died June 17 at the age of 40 
vears His high executive ability and er 
dearing personal qualities were well know! 
ind highly valued throughout the trade 
and by a host of friends 
P. R. Hilton. 
\nnouncement of the death June 22 


P. R. Hilton, president of the Inland Prin 


ter Company of Chicago, made in the Jul 
number of the publication to which he had 
given so large a measure of his life and 
talents, comes as a shock to the commer 
cial and publishing world The splendid 


journal which his efforts have built up re 


| mains as the finest tribute to his memory 





























Nothing Like 


this has ever been 
brought to your at- 
tention. Think of 
it! Carbon paper 
and typewriter rib- 
bons that will not 
deteriorate. This is 
not the only dis- 
tinction of 


Buckskin 
Dates: — 

















Carbon Papers 


and 


Typewriter Ribbons 


They have so many 
points of superior- 
ity that you will not 
be satisfied with any 
other after you try 
our samples. 

Write for them 


NEELY & PEACOCK 


Manufacturers of 


“The Line of Distinctive Quality” 
CHICAGO, U.S. A. 
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We Manufacture a 
omplete Line 


of Office Desks 


4 of every description and of various designs for special work. 





(Patent Applied t or) 


Wemake a specialty of Typewriter Attachments for any desk now in 
use. Anv business man having a good desk of his own who wishes 
to make it a typewriter desk can do so with the aid of a MARYS- 
VILLE CABINET ATTACHMENT, number,one. 

DEALERS: You are invited to write for catalogue of our complete line of office 
7 desks and special information regarding the al ove me ntioned Typewriter attach- 
ment. This line is a money-maker, through and through, and we can make you a 
very interesting proposition. Write at once tor full particulars. 


MARYSVILLE CABINET COMPANY 
Marysville, Ohio, U.S. A. 


Export Office, 17 Battery Place, New York 














R. R. TICKET TIE | THE JenSUg rie, 


Pratt Ties of this form were LG US. PAL OFE Trade 
specially devised for bundling 
up railroad tickets, but they Mark 
are also used in many other on the 
lines of business. Label 
Made ia Five Different Colors abe 
We manufacture 
Locse Leal Ac- 


This system of tying up packages 
applies equally well for railroads, 

r counting Forms; 
binders, Files 





banks, shoe shops and other factories where quan- 
tities of small mae must be kept together while 










passi dept. t ther, and must carry 

paseing Videntification, each as date, order num- 2952 Ledgers, and Price Books. 

ber, initials. Such data may be pencilled on the Sheffield 

Tie. Write for free sample. Ave. The Tengwall Company 
. Mfg. Co., 111 Point St., Providence, R.I. of Illinois 

pana es CHICAGO 20 Chambers St., NEW YORK 








USEFUL OFFICE DEVICES 


Dann’s All-= Steel 
Dictionary Holder 
and Dann’s Wall 
Bracket Book 
Holder are of entire 





steel construction—no DANN’S 
springs or cheap cast ALL-STEEL 
ingen to sn p, no wood WALL-BRACKET 

Ber UV ole 9 y A i) a 
to warp or 1ron to cor- 


Adjustable to fit 
any size book. 


rode. Stand adjustabl 


to any height. Wall 
Bracket can be turned 
in any direction. Slope nicest 
of book may be ad 
justed to any angle to 


accomodate reader. 





The La Belle Sanitary 
Moistener is an actual 
fice necessity tor moister 
ing stamps, labels, sealing 
envelopes, counting money 
etc D« es mov. ( l t 1 

or become “gummy 

Write for con plet 


riptive circular and 





prices 





DANN’S ALL-STEEL DICTiONARY neta Site toe taal 
HOLDER. nite en iihincidaiiete onto 
Adjustable to fit any size book. nd profit makers 


BAL-KLOS MFG. COMPAN 


1028 W. Van Buren St., Chicago, U. S. A. THE LA BELLE SANITARY MOISTENER. 

















Herman Kulenkampff. 

Herman Kulenkampff, a well known 
Brooklyn stationer, with offices at 897 
Broadway, died June 14 in that city 

Isaac Heilbrun. 

Isaac Heilbrun, a retired stationer of 

Brooklyn, died June 14 
Albert T. Leach. 

Tragedy cast its shadow over the cele 
bration of the Fourth in office appliance 
and publishing circles with the news that 
Albert T. Leach, Secretary of the Kenfield- 
Leach Company and Secretary-Treasurer of 
the Office Outfitter Publishing Company, 
1201 Michigan boulevard, Chicago, had been 
killed by the overturning of an automobile 
in which he was motoring to Valparaiso, 
Ind., to enjoy the holiday. The accident 
occurred between Westville, Ind., and Val- 
paraiso, and with Mr. Leach in the car were 
Den J. Moroney, Mrs. Wilson and Miss 
Murray of Chicago \n unmanageable 
motorcycle, approaching the Leach ma 
chine, caused the latter’s chauffeur to 
swerve, the car being ditched and the four 
members of the party buried beneath its 
overturned weight. The chauffeur sustained 
serious injuries, and the other three mem 
bers of the party bruises. Mr. Leach was 
dead when rescued from the wreckage 

Death came to him at a time of singular 
and gratifying prosperity in his chosen field 


His printing business was opening up most 
successfully, and at 35 he faced a career of 
unusual promise. The entire printing 
ternity shares in a sense of loss 
tragedy, and Office Appliances extends 
personal sympathy and regret to its con 
temporary in the bereavement in which the 
entire office outfitting field is a sufferer 


UNIQUELY VALUABLE BOOKS. 
One of the finest works on commet 
law of a character to adapt it to the uses 


of an average business man is the Ame! 


ican Commercial Law Series in nine small 
volumes. This werk was written by Alir 
W. Bays, B.S., LL.B., of the Chicago | 
Mr. Bays is a writer of peculiar simplicity 
and clar ty ot style, and handles each sub 
ject in a way that makes the principl 
treated readily grasped and understood. He 
is a man of standing in legal and edu 
tional circles and is professor of commer- 


cial law in the School of Commerce 
Northwestern University. 

The American Commercial Law Series 
published by Callaghan & Co., the big 
book publishers of Chicago, and the fact 
that this well known concern is behind the 
work is itself sufficient guarantee of 
value 

ive of the nine volumes are now re 
for distribution, and the remaining 
will be ready in a short time 

Office Appliances has examined _ the 
\merican Commercial Law Series and 
thinks so highly of it that it is willing 
offer it to the readers of this magazine 
Incidentally, we might say that the sty 
of the American Commercial Law Series 
wonderfully lucid and clear. It does not 


pretend to make a man a lawyer, but gives 
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a most valuable groundwork of practical, 


useful information for the man of affairs. | ~ ag TS . : i 
A fuller announcement of this book will @ ve | Ps icy Fa ee ; yp : 
be found in the advertising pages Office : ‘ i — i 
\ppliances will be happy to give further in Ni of of : obey. fr 
formation and to fill all orders as promptly | % fa a brs We Bee Pha 
SP 3 | > tw) Gia Ras Gia 


sh] 


1e 





as poss 


Perfect 
alignment 


“BEE GEE” FOR UNCLE SAM. eneny sseured 
[The Bee Gee Perfect Ink Eraser con 
tinues to make rapid progress in the field 
1e White House and 


It is now in use int 





various departments of the United States 





government at Washington and in state and 


This cut shows how easily the leaves Ng ip ers; a flexible leather back which tele- 
i 





city departments of almost every state in A 
4 1 . of the alamazoo rea | t 4 ilicnment P an timate ¥ P 7 nee ane . 

the unior It has also met with success sae Kala LZ are Ke pt in aligni en . dees scopes instantly to any S1Ze, accommo 
in} , | epora A little jogging by the bookkeeper each night, dating a thousand leaves as easily as a dozen 

: ¢ if ¢ ‘ oect ¢ $s . yore 1 J ‘ ’ +1 . 

ee ee cee en co See eee ; efore he puts the books away, keeps them or a couple as securely as very many more. 

tions the c¢ uuntry over Recently one ot exactly in place. Perfect alignme nt is impor Every saving of time in your bookkeeping Comer 
‘ — ; ‘ 6 aAwiae tant. It revents ennkli ind creasing 1eans a distinct, worth-while economy to you. he 

the prominent insurance ympanies advised 1 3 prev - cr — and cre _ operating short-cets of the Kelamases teeteass Sael 

| ; : our leaves wil rt ankle or I ut Riclence anauthi 

the Bee Gee Company that it had discon- a : o wi not wrn OF keeping efficiency one-third. 

. + ‘tees waser entire pt rtect alignment 1s merely incide 1 to the Let us prove the moncy-saving efficiency of Kalama- 
eanee She Gee Of the Rene See See all-around superiority of the Kalamazoo It zoo devices. There is 4 Kalamazoo system for every 
finding the Bee Gee more satisfactory and is simply in keeping with the many other fea- Stell nae aap orm 9. PUIG OES od. 

1 . - a 4 , Sa 1.: aE A ey tall suggest one fo *. - re 
that its requisitions in the future for ink tures of the Kalamazoo which stamp itas best. Ask for particulars— (0% ,, Gentlemen: I want to 
| ‘ ; hef - New know more about Kalama- 
acer — eit . ne ee Among these are the rapid-c ning device et thefacts. Ne z00 Loose Leaf Devices. What 
erasers would specify the Bee Gee. asiuueatn " ( <b ne =< 1g evice, atalog FREE .° savings will they effect in my 
- : permitting insertions o1 removals in less time fait thee > § 
Lemuel Loyd, president of the Bee Gee e -- ¢ as eS Mail the coupon. business? Send the facts. 
4 than yor find the kev tc Arnage. } 1 <ntign < 
: has than you can find the key to ordinary bind —TODAY. @ 
Company, sailed on the Cedric June 12 for ’ Name 
, : - F . . ave J eres * ‘ re ee ee 
Europe He will take up the matter of The Kalamazoo Loose Leaf Binder Co. S eteoosthitiaie 
Sines SP sas Ca esa eseve ceceese 
establishing agencies for the continent dur- KALAMAZOO, MICH. pe eae 





ing his visit 
Dealers are finding the Bee Gee Perfect 


is dara eiclom end bene 4 wa | CURNIFGEE ae 
His dorile, ficient and of NEW DESIGNS FURNITURE and SAFES 





stantial margin of profit. The company’s 


IN 
office is at 1133 Broadway, New York. 
|| OFFICE CHAIRS |! ROCK BOTTOM PRICES 
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SONS ENTER BEAUMEL COMPANY. | ry Offi Supply Dealer shi " Zz — ur Rebuilders of typewriters, adding machines, 
Beginning July 1. the firm of D. W. Beau- atest catalog sh wing the nx west designs in time clocks, dictaphones, duplicating machines, 
»egin g July ’ I . high grade Milwaukee Fine Office Chairs. New and second hand office furniture and safes. 
Write tor « + of hook “A” toda We enjoy facilities which enable us to make 
rite tor a copy of DOOK A today. - A - 
‘ w prices. The gouds are cheap in price only. 


MILWAUKEE CHAIR CO. sabaheeeadtinatinaiiaa 


mel & Company has changed its name to 
“D. W. Beaumel & Company, Inc.” Mr 


Beaume! is President and Treasurer; J. S Seannet tenes Ota It will save you money 
Beaumel Vice-President and Walter D 910 Michigan Ave., CHICAGO Chi S f M h di ry 
Beaumel Secretary The change, besides Casters Gites Factory cago are & MerchandiseLo. 


42 W. 28th St., New York City Milwaukee, Wis. 30. 32 Ww Lake St Chicago 
_ . *, 


emphasizing this company’s prosperity, sig- 











THE “CAPITOL” INKSTAND 


nalizes the entrance of Mr. Beaumel’s two 





sons into the firm, both of whom have been 
closely identihed witn its success for sev- 


eral years Walter has been connected 


with the business for some time, and 1s 


widely known in the territory which he has 


been covering Both sons have had a thor- 


ough business training, and either is cap- 


able, like the father, of donning an apron at 


any time and taking his place at any bench 
in the shop with perfect efficiency 

With the expansion of the business, 
many offers of merger have come to the 
firm, but all have been refused. Mr. Beau- 


mel, senior, has never cared so much for 
size of plant or volume. of output as for 
quality of product, and has chosen the 


manufacture of genuinely good fountain 


and gold pens as his life work. His ambi- 


tion has always been to turn out a stan- 





dardized quality product and to keep the 


business where he can personally handle it Pat. Aug. 8, 1905, Aug. 28, 1906, Sept. 11, 1996 


to the trade's satisfaction. The present ad- : 
All lhe “‘Capitol”’ is the highest achievement in the making of an ink- 
stand. Easy to clean and refill. Keeps the ink clear and fresh. 


Made in a variety of designs and sizes Send for circular of latest models. 


vance is the logical fulfillment of this sound 
commercial policy 


D. W. Beaumel & Co. was established in 


1884, and the concern has handso offices | 
aa | acomnet teciney 35-37 yen | CUSHMAN & DENISON MFG. CO., ew eee ™ 


street, New York 
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STVLE “K” 
A VERSATILE NEW COPY-HOLDER. 


There are as many different ways 
holding typewriter copy as there are people 
who use the typewriter To meet this 
varying demand, I. H. P. Colleen, 1559 La 
Salle avenue, Chicago, has invented a copy 
holder for typists, billers and all those who 
use the modern machine, which is adjust 
able at either side, above, below or from 
any desired angle of desk or table Its 
prompt adoption by such large corpora 
tions as the Chicago & Northwestern Rail 
way, People’s Gas Light & Coke Company 
and New York Edison Company shows its 
wide adaptability. Stenographers’ efficiency 
is also greatly increased by the device, as it 
enables an operator to it upright while at 
work, preventing eye-strain, deformity 
the back and injury to lungs and brain 

In construction, as shown by the accom 
panying photograph of the most popular 
position—to the typist’s left- the Collee: 
invention is exceedingly simple. The fram« 
will hold any length or width of copy, and 
may be adjusted to a notebook which folds 
back as easily as to loose sheets. The 
horizontal liner moves readily up or down, 
keeping the place at easy intervals of 25 
lines. So rigid is the construction that the 
device will hold a book with ease, and the 
full width of the legal sheet is also pro 
vided for. An extra rib at the back, solidly 
connected with the main mechanism, makes 
the frame adaptable to any connectior 
Clamps afford immediate adjustment at 
either side, and straight bars permit it t: 
be fixed upright over the typewriter or in 
sockets under the desk, swinging out to 
the exact angle preferred. The holder may 
also be clamped down vertically on top of 
the desk, folding feet, stationary feet or 


swinging legs being provided 
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copy 1s dow Style $ 
i book y size with t ¢ i i 
hook to grasp the lower edge, by v 
the first cover or over the page 
be copied fron \ large Bible was sed 
as copy with this device with great 
cess. It has been used on all kinds 
from a small volume to a city dire 
Style E rides upon the typewriter carriag 
and has spool adjustment for adjusting 
the clip-catch rods to lie flat. Style } 
law books, was first made specia 
Hunt, Hill & Betts, lawyers, Trinity; 
iz, New York 
An incre ising use ol the Colleen 
asa bill-holder has necessitated a ge 
clip-catch is each bill is entered it is 
turned by the clipeatch handle. This style is 
made in all sizes. The Northwestern road 
Is nOw using one 2 inches wide for g 
The People’s Gas of Chicago als ses 
this style, and the Commonwealth t 
Company, 505 First National Bank building 
Chicago, has adopted it for audit sheets, 
using a long liner Among other Chi 
users are the Commonwealth Edison | 
pany (over an Elliott-Fisher book typ« 
writer, using an extension slide bra 
R. G. Dun & Company, the Chicago & 
Ohio River Committee, Illinois Freig \ 
COPY -HOLDER. xo _ wail > vain? met | 
sociation, and the Builders’ Comn il 
Besides Style K, shown in the photo Agency, 133 West Washington street ew 
graph, half a dozen other adjustments ot York firms employing the Colleen in de 
the Colleen holder are in popular use the Judd Paper Company, Bond & Good 
Style F is particularly adapted for fixture win, bankers; the Rapid Transit it 
above the machine and for large books and Commission, Isador Dabroezynski, lawyer 
bulky manuscripts. In Style D, the edge of William A. Reed & Company, bankers, and 
book or paper is held by the edge of a clip- the New York Edison Company 
catch-jaw, instead of by the rods or line Mr. Colleen declares that any stenogra 
indicators When the line-indication rods pher or office boy can learn to adapt his 
come over a line that is being copied; the device to any make of typewriter. Besides 
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spray" 10000 UNDERWOOD TYPEWRITERS SOLD 
THE WESTERN UNION TELEGRAPH CO 


IN PROCESS OF DELIVERY 
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LAST CHICAGO DELIVERY OF THE BIG 10,000 ORDER FOR UNDERWOOD MACHINES TO 
THE WESTERN UNION TELEGRAPH CO. 








tural adaptation to adding machines 


it is possible that the future may see the 


Colleen holder in use in many composing 
rooms, where the problem of a simple id 

stment for linotypes has long been a 
p ( - printers 


DATA ASKED FROM STATIONERS. 

\s a part of the extensive campaign of 
the catalogue commission for accurate data 
to submit to the coming Omaha convention 
of the National Association of Stationers 
and Manufacturers, the following sub-com 
mittees have sent out blanks to the trad 
requesting answers to the questions indi 
cated 

Committee on Miscellaneous Items, 

W. J. Youmans, chairman, the W. B. Carpenter Com 

S. Cooke, Cooke & Cobb 





pany Cincinnati, Ohio; Chas 
Company, Brooklyn, N. Y.;: E. Y¥. Horder, Horder Sta 
tionery Company, Cl g Il 


1 Do you have much trouble with stapling machines 


numbering machines, check punches, pencil sharpener 


and other machines 

2 Should the manufacturer repair the machines 
gratis 

3 Why * 

4 Should the manufacturers’ stand transportatior 
charges both ways 

5 Should the manufacturers on guarantee slips which 


} 
they inclose with each machine notify the user to send 
direct instead of to the stationer? 

6. Should not the manufacturer or wholesaler stand 
goods short when same 


t he 


the transportation charges on 
could be sent (at no expense to the stationer) with 
original shipment? 
Committee on Hardware and Glassware. 

George M. Courts, chairman, Clarke & Courts, Galves 
ton, Texas: C. H Numan, Weeks-Numan Company 
New York, N. Y.; Ennis Cargill, the Cargill Company 
Houston. Texas 

1 What is your experience with shipments of cuspi 
dors from factory? Do they reach you in good condition‘ 
Is it not a fact that many of them reach you in a dam 
aged condition? To obviate this, what method of pack 
ing would you suggest? 


2 Have you any complaint to make about the pack 


ing of ink stands? 

Have you any suggestions to make in reference to 
packing of stick files, hanging files, paper weights and 
glassware, etc. ? 

Committee on Locse Leaf Devices. 

Chas H Langbein, chairman, Kurtz, Langbein & 
Schwartz, Pittsburg! Pa.; Chas. H. Clough, W. G 
Johnston & Co., Pittsburgh, Pa.; W. D. Bevin, Boorum 
& Pease Loose Leaf Company, New York, N. Y 

1 What do you consider a standard size of post, sec 
tional or solid, and centers’’ for post binders? 


2 Should standardization of loose leaf devices 
adopted ‘ 
What discount should the dealer be allowed or 


ial orders’ 


spec 


(In answering this question take into consideration 


transportation charges 
4 Have you experienced a tendency to cut prices on 
loose leaf devices‘ 
5. What is your idea of discount to be allowed an or 
dinary nsumer or corporation that buys one dozen or 
more loose leaf books or binders? 
6. What discount should the dealer receive from 


manufacturer on all loose leaf devices in order to net 


him a profit ® 
7 If liscount of 50 per cent Is allowed do you ap 


‘ a ail 
books 


t printing of selling prices on loose leaf 


prove tne 
and would you maintain that price? 
(Answers will be considered confidential.) 

Committee on Leather Goods and Novelties. 
Lansing G. Wetmore, chairman, Scrantom, Wetmore & 
Rochester, N. Y.: M. E. Heise, Langfeld Bros 
Pa.; Edward Denny, Otto Ulbrich Com 


Co 
Philadelphia, 
pany, Buffalo, N. Y 

1 Is your store located in the shopping or commer 
celal district? 

2. Do you deal in leather goods? 

3. Have you found it a profitable line? 

4 What percentage of profit does your selling price 


5 What is your estimate of yearly depreciatior 
this class of goods? 

6 Do you carry both men’s and women’s goods’ 

7. Do you carry suit cases and traveling bags? 

« Do you carry what are classed as ‘‘novelties 
such as brass goods in desk fittings, smoking sets, can 
dlesticks, etc. ? 


Ht) Have you found this a satisfactory line? 
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A New Line of Sectional Post 


Metals in Three Styles and 
Thirty-eight Stock Sizes and Gauges 











THE PROGRESS LINE 


Stock °/« or ‘/: Diameter Sectional Posts 








uses formed of extra heavy cold rolled steel so that they will 
not buckle unde1 any strain. Base posts attached to lower case with special riveted 
or work loose. Strong mechanism locking equally on 


Tubular top and bottom « 


plate so that they cannot tuin 
both posts 

NICKEL A nickel-plated pressed steel cap is fitted snugly over the ends to be left ex- 
ENDS. posed when bound. Sizes range from six inches to eighteen inches. Price 
from 60c to 7c. 

RUBBER _ Best quality rubber plugs inserted to the ends of upper and lower cases to 
ENDS be bound in, serving as a cushion and preventing wear. Sizes range from 


six inches to eighteen inches. Price 60c to 7lc. 


PLAIN Top and hottom cases fitted with strong reinforcing plugs inserted and closing 
ENDS the ends. Corners ground to prevent cutting binding material. Sizes range 
from six inches to eighteen inches. Prices 50c to 6lc. 

The Nickel End and Rubber End styles are also made with metal hinges at an added 


cost of 35c per metal. 








STATIONERS LOOSE LEAF CO. 


**Sells to the Trade Only”’ 


203 Broadway 346 Broadway 
NEW YORK CITY MILWAUKEE, WIS. 
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Have You Ever Investigated the 
Exceptional Merit of the 








File Made with 
Drop Front & 
Automatic Tilting Follower 


log showing a t ig line of all the 
i Filing Desks, Filing Spec- 
splay in Chicago at the sample 
Furniture ( ipany, 845-847 








The AUTOMATIC FILE & INDEX CO. x {tars Green Bay, Wis 











Eat tee, 
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The Adams 
College 

Book 7 > 

Rings ee 


Book Ring is a 
binders and 


The Adams College 
Universal ring for perforated 
papers. This ring is easily operated and al- 
lows the sheets to lie perfectly flat. The 
most satisfactory ring ever invented. Be- 


ware of imitations. 





Our goods are handled by leading station- 
ers. If you do not carry them, write us at 
once for catalog. 

Order through your jobber. 


HENRY T. ADAMS 
6823 So. Chicago Ave,, CHICAGO, ILL. 





BUCKEYE RIBBONS 


and 
CARBONS 


are manufac- 
tured with a 
exacting 

worth 





view to meet the most 
demands—a _ characteristic 
the dealer’s knowledge. 
Supply Your Customers 
with a quality that will insure their 
satisfaction and continued patron- 
age. Talk quality first—then price. 
Typewriter Ribbons for all ma- 


chines. 
Carbon Paper 
Typewriter, Billing and pencil 
for all purposes. 
Our Specialty: 
Multigraph, Printograph, Writ- 


erpress Ribbons with perfect match 
Typewriter Ribbons. 

Write for Samples and Prices 
The aa Ribbon and Carbon 
Company *'! Sei" Ave: Cleveland, 0. 














This Trade Mark 
every box. 


it to the dealer. 
customer. 


SUPERFINE QUALITY. 
lali ght Blue Boxes, containing + — of Note P: h, 
and im separate Boxes } th Ena P eunupeatian’ 





Pagers are supplied in Bordered Goods and o' 
ses a8 Fh EATON, CRANE & PIKE CO., Pittsfield. ane. 
Ave., New York, whose boxes bear the word 
"CRANES" containing our goods. 


CRANE’S LADIES’ STATIONERY 


Sold by All Stationers and Booksellers 


These goods are suited to the tastes of the most select trade. 
Their merits are known the world over, and they yield a prof- 
Once tried, the purchaser becomes a regular 


Presented in the Following Styles and Qualities: 


EXTRA SUPERFINE QUALITY 


In Lavender Colored Boxes, containing } ream of Extra 
Fine Paper each; in like Boxes are Envelopes to match. 


ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. MANUFACTURED BY 


L. & W.M. CRANE, Dalton, Mass. 








A BIG OPPORTUNITY 
FOR ACCOUNTANTS 


The Comptograph Adding-( omputing-Listing Ma- 
chine made its commercial appearance twentv - one 
years ago. 

To-day it represents absolute perfectior 

Constructed of the best material money car buy, 
upon the highest scientific mechanical principle, the 
Comptograph will sell itself to the man of intell igence 
who will investigate and make comparison 

We want clean-cut men of brains and energy pos- 
sessing a knowledge of accouniing and modern busi- 
ness systems, to represent us in certain big exclusive 
territories 

To the man who can finance his own selling we offer 
a money-making opportun 

Write for full particulars ~iell us about y 
ence, age, and your acquaintance 


COMPTOGRAPH COMPANY, Dept. L.C.R., Chicago 


ur experi- 








BE UP TO DATE 


Keep posted regarding all new office devices and 


equipment. Subscribe for 


OFFICE APPLIANCES 


$1.50 a year; foreign $2.00. Trial subscription in the 
United States, 4 months, §Qcents. Subscription agents 
write ior our liberal commission offer. 


THE OFFICE APPLIANCE CO. 


417 S. Dearborn Street. . CHICAGO 














10 Have you any suggestions to make or questions 
you would like covered in the committee's report’ 
The report to be presented at Omaha 
will be based on the information thus ol | 
tained All answers should be 
the secretary, M. W. Byers, 41 
New York City Manufacturers as well as 


dealers are urged to answer all questions 


mailed t 
Park Row 


The Committee on Standardization 
seeking information from the trade in 
erence to loose leaf books, 


ordered or sold 


11 
especially 
cerning the quantity 
sizes, dimensions, capacity, etc., of the 
lowing lines 

Ledgers, ring or price books and prong 
I I 
transfers and p 


files (size and capacity); 


binders (size, capacity and gauge); pric: 
books and ledger sheets (size and gauge 
holders (size) 


will be held 


punch); 
All names 
Speed in furnishing the data is particularly 
standardization committee 
Robert D Pattersor 
Wilson and Lansing 


these inquiries 


confidentially 


urged by the 
which consists of: 
chairman; Ralph B 
G. Wetmore 
should be addressed to Mr. Patterson 

the Buxton & Skinner Stationery Company 
St. Louis, M« 


Replies to 


AN INTERNATIONAL VISIT. 

July 1 was Dominion Day in Canada, and 
a legal holiday, and it was improved by 
the foremen of the Office Specialty Manu- 
facturing Company, Newmarket, by visiting 
the Rochester Plants of Yawman & Erbe 
Manufacturing Company, the parent organ 
Upon the 
Genera! 


personal invitation 


Manager, 


ization, 
Gustav Erbe, 
Superintendent Robert Schmidt of the New 
market plant, and 30 of his foremen, ar 
rived in Rochester Saturday night, June 29 
Sunday and Monday were spent in Roches 
ter, Monday being devoted to inspection 

the two factories. On Monday night the 
Newmarket men, with 45 of their Roches 
ter hosts, enjoyed a banquet at the Roches 
ter Club, tendered to them by Gustav Erbe 


General 


himself. 
During the evening the Newmarket boys 
presented to Mr. Erbe an engrossed ad 
dress, thanking him for his hospitality and 
for the service he had rendered Newmarket 
and its people. In addition, they presente 
to Mr. Erbe a beautiful silver loving cup 
properly inscribed, as a memento of tl 


occasion 


OPEN THREE CONKLIN niruimener 


In accordance with its progressive m«¢ 
ods of expansion, and to care for the rapid 
ly-increasing demand for Conklin’s Seil 
Conklin Pet 


Toledo, Oh 
offices in New York 


Filling Fountain Pen, the 
Manufacturing 


branch 


Company, of 
has opened 
City, Boston and Chicago. 
onklin customers in their ré 
obtain prompt 


These offices 
will enable ( 
spective territories to 
efficient service 


Sheet lightning is non-destructive, 


when concentrated becomes a_e might 


power 
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SOMETHING UNIQUE IN SERVICE. 


~ HREE harmoniously colored folders 
‘| announce the foundation of a Ser\ 
ice Department by the American 
Multigraph Sales Company of Cleveland, 
for the free assistance of Multigraph users 
and the solution of their problems in office 
efficiency \ monthly bulletin, put up in 
loose leaf form to fit a standard binder, 
will take up such subjects as house organs, 
mailing lists, follow-up letters, booklets and 
enclosing slips. Every user of the Service 
Department will be put upon the bulleti: 
list. The department will also prepare copy 
for circular letters, blotters, mailing cards 
and announcements, or will offer sugges 
tions on such work, where desired. Com- 
position and electrctypes will also be fur 
nished at actual cost \rrangements have 
been made with a large stock-cut house to 
furnish cuts fcr one and two color printing, 
Ghe GINGER JAR 


PRE EVEV ELC EEETTETELETEE EET ETT ETT TT eee TTT 
Vol 4 Clevetand Chuo Fridav. March tt 1912 No 3 


March - Jared Month 





Design in a recent number of the “‘Ginger Jar,”’ 
the organ of the American Multigraph 
Sales Company. 
curved for the Multigraph. A handsome 
catalogue showing hundreds of attractive 
advertising designs will be sent upon r 

quest 

In addition to this direct advertising 
service, the new department will be pre- 
pared to offer suggestions and criticisms 
on any business problem submitted \d 
vice will be provided on efficiency systems, 
cost and accounting systems, sales mat 
agement, hiring men, factory problems, ad 
vertising campaigns and selling prices li 
we can’t help you,” reads the announce 
ment of the new departure, “we will frankly 
tell you so.” 

‘The Layman Printer” is a bright littl 
Multigraphed organ which is welcome in 
many a business office. In its May issue it 
announces the beginning of the Service 
Department Bulletins and discusses in ad- 
vance some questions of advertising and 
composition which confront the average 
dealer 

One of the Multigraph devices which is 
being extensively advertised in direct-to- 
the-trade literature is the Markoe Electric 
Envelope Sealer. This machine will handl 





Attention— 
Stationers ! 


Notice the special features 
of this Gunlocke Office 
Chair. Notice especially 
the outline of back and 
generous seat which provide 
real comfort for the user. 


These chairs are absolutely with- 
out a peer in design and construc- 
tion. They are the best that can 
be produced by expert artisans 
with the finest equipment and the 
best of materials. 











No. 710 Gunlocke Typewriter Chair 








Write us and we wil it eiizou 


more about our prowtes. 





W. H. GUNLOCKE CHAIR CO., Wayland, N. Y. 
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GOOD DESKS AT REASONABLE COST 


EVANSVILLE DESK CO. 


Made of best selected white oak finish. Solid 
oak writing bed; round corner d r roll tops are 

] ped with dustproof ro irtait t st easily 
operated in use today 

A line of desks that will sell and also displays—good work- 


manship and finish. Catalog will be r for the asking 






EVANSVILLE, IND. 








Ce al el i lta a a, skis 
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envelopes 3% inches to 5% inches high by 
4% inches to 10% inches long. It seals 
light and heavy stock equally well at a 
speed varying from 6,000 to 10,000 an hour 
Much interest is being taken in this latest 
addition to the “Multigraph family.’ 

A recent Multigraph announcement calls 
attention to the fact that the company is 
unaffected by the recent Supreme Court 
decision whereby users of a certain stencil 
duplicating machine are compelled to pur 
chase all supplies for it through the manu 
facturer. 

The closer connection between the 
American Multigraph Sales Company and 
the trade, which its various service activi 
ties forecast, is another interesting develop 
ment of the new-century ideals in business 
As the company phrases it in the announce 
ment, “Service never was as big a word 
as it is today.” 
A DISTRIBUTOR FOR DESK USE. 

he distribution of mail and the assort- 
ment of documents are two problems in 
office efficiency which have long perplexed 
the business man bent on minimizing de 
lays and magnifying the possibilities of ac 
curate work. A Documentary Distributing 
Device, which was patented May 28, 1912 
(No. 1,027,701), goes far to simplify and 
expedite these operations, and will be put 
on the market before long by a well known 
merchandising company. By the courtesy 
of those interested, Office Appliances is en 
abled to present some details of its con 
struction and usefulness to the business 
world 

[The device is a desk attachment, and 
includes a series of trays and a standard 
adapted to be carried by a desk or wall in 
a convenient position, removably support- 
ing the trays. A clip on each tray retains 
the documents, so that letters, while being 
distributed, are thrown into the proper 
trays, the trays removed from the standard 
and the documents held by the clip in the 
tray. Each tray is then passed to the 
proper department head, and may later be 
retained conveniently on the standard for 
holding assorted current papers. Duplicate 
trays may also be used for this purpose 
For this use removable indexing separating 
sheets may be employed in the trays, the 
sheets with their contents being held by 
the clip, 

One secret of the efficiency of this de 
vice is the fact that it was invented for 
actual use in an office where the problem 
of document distribution had become acute. 
As the illustration shows, with but a single 
tray, the clip can be lifted far enough to 
put letters in it and then take them out 
without detaching the tray. Detachment 
may be effected by pulling the lever down 
to its farthest point. 

\ well known attorney who is enthusias 
tic as to the possibilities of the device, has 
found it useful also as a temporary file to 
hold current documents on his desk. This 
fact has led the inventor to devise an at 
tachment for separating and indexing the 
sheets. Thus, two or three of these trays 





OFFICE APPLIANCES 


may be fastened to an upright rod and used 


or filing purposes. They may be made t 


swing in either direction, or in one, 
desired 


Systematic regulation of mail sorting and 
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DESIGN OF DOCUMENT DISTRIBUTOR. 


distribution is the goal of much office ef 
fort and ingenuity today. The new device, 
of which Office Appliances may have more 
to say later, bids fair to go far toward solv 
ing this problem 


THE OLD AND NEW IN BRAZIL. 

C. H. Pratt, Rio de Janeiro agent of the 
Burroughs Adding Machine Company, is 
keeping pace with up-to-date methods of 
accounting which are rapidly being adopted 
in Brazil. The two pictures show the old 
and the new delivery service Che letter 
which accompanied them says 

“IT am enclosing a copy of a picture taken 


in the streets of Rio de Janeiro showing a 


porter with 17 Electric Duplex 
(weighing 126 pounds) on his head Phe 
porters think nothing of carrying machines 
in this way, and with an ordinary sized 
machine they carry the stand in one har 


and steady the machine on the head wit 
the other. In all the years of our business 
in Brazil, the porters have never | 
known to drop a machine.” 

however, Burroughs 


hines will be delivered in a motor del 


In the future 


yn, as shown in the photograph 


Wat 


“MANCO” CLUB HAS OUTING. 


The “Manco” Club, composed 


ployes of the William Mann Company 

Philadelphia, held its first summer outing 
Saturday, June 8, in Fairmount Park. Au 
tomobiles conveyed club ‘members and 
guests to the park, where a baseball gam« 
between married and single men and a pr‘ 
gram of field sports were enjoyed 

usual, the single men won At 5 o'clock 
business meeting was held and at 6 the 
banquet began. Songs and toasts were 

merous, and “Auld Lang Syne” concluded 
the festivities about 9 o’clock. The affaiz 
celebrated the first anniversary of the club 
Che recently elected officers of the club 
are: William B. Morison, governor; Frank 
Parks, vice-governor; Robert W. Turnbull 
treasurer; Reuben FitzKee, secretary Lhe 


nsiste 


committee in charge of the outing con 
of Jesse O. Deetz, Arbram H. Simons 
Martin Donze 


ROYAL CHIEF ON TOUR ABROAD. 


George M. Smith, General Sales Managet 


of the Royal Typewriter Company, who is 
enjoying a summer tour of Europe, writes 
message of good cheer to the editor 


Office Appliances from- Luzerne, Swit 


land. Mr. Smith reports excellent heal 


and a fine trip. He 1s expected home the 
coming fall to participate in the increasing 
Royal business of the new season 








2 BURROUGHS 


Machina de Sommar 











DELIVERING BURROUGHS MACHINES IN RIO DE JANEIRO. 
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Meet Competition Profitably 





Dollars 


There will always bea rivalry—another word 
| for competition—between firms producing like 
goods. Unfortunately for the printing trade, 
many who are in it believe that this rivalry is 
based solely upon price. They cut and slash 
until good work is out of the question and profits 


Dealers 





; are largely a matter of faith. 
and typewriter 


supply salesmen 


We have a proposition that OLD HAMPSHIRE BOND. 


will prove a moneymaker for 


We do not make 





for these printers or for the class of trade they 


you. We are experienced in 


our line and know whereof draw to them. 

we speak. We know from , : 

sninlaiitts ind But there are also many printers who live 
far enough in the future to see that all rivalry is 








not a matter of price. They fight their com- 
pu( jap au : petitive battles upon a quality basis, and when 
| they win—as they mostly do—the victory is 
RIBBONS | really worth while. 

AND | _ We make Old Hampshire Bond for these 
CARBON | printers and the customers they cultivate. 
PAPERS | HAMPSHIRE PAPER CO. 

me We are the Only Paper Makers in the 
will meet with ready sale in 
every part of the country. 


What we especially desire now, 


and what we are striving for, South Hadley Falls Massachusetts 


is to secure a capable, ener- 








——-—~ 








World making Bond Paper Exclusively 








getic representative for each 
. . | 
section of the country—a man 








—- ——— 
—- —— 


ELLIS [> TIME STAMP 


SAVES Time, Money, Troubie and Disputes 


d | Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 
) «TEED FOR ONE YEAR. pean THis; 
WESTINGHOUSE ELECTRIC & MFG. CO., 17!) La Sallie Street. Chicage. 
Chicago, II]. July 28, 1909 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 
5 lemen—lIn response to yours of the 27th, the Ellis Time Stamp we 





who is acquainted with the 





business and can produce good 
results. To such a person we 
will make a proposition which 





will be a valuable business 
asset. 


Write us at once for the 








details of our offer. 


REPUBLIC-DODGE 











Gentle en L 2 8 v 
MFG CO have had in use at our Chicago office for the past six months is giving entire 
e ® satisfaction. This fact is emphasized oy. the additional orders you have 

received from our other district offices. ours very truly, 


Westincuousg Evec. Mpc. Co., W. P. GayLorp, Manager. 


DEALERS — You can use it and gell it too. ORDER TODAY. 
- ELLIS TIME STAMP CO. 
Mctal Specialties to Order. 299 W, Illinois St., Chicago 


Pearl and Prospect Streets 
Brooklyn, N. Y. 
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“A’"’. Presented on first “‘B Four bars, indi “C""'. Diamond studded 
qualification as mem eating salesman has fob for which fob “B 
ber qualified during five may be exchanged 


consecutive 
four months 


CLUB IS SPUR TO “Y. & E.” SALES. 


Yawman & Erbe men enjoyed a profita- 
ble session at Rochester, N the week 
of June 17th, when the annual convention 
of Branch Managers was held in that city 
The following managers were in attend- 
ance: J. W. Newton, Boston; F. C. Reach, 
Washington; R. E. Rose, New York: F. A 
Kraft, Buffalo; L. L. Schroedel, Philadel- 
phia; J. H. Conlon, Pittsburgh; O. E. Moel- 
ler, Cleveland; A. E. Eggert, Chicago; C. 
E. Rosenberg, Los Angeles; C. H. Victor, 
San Francisco, and J. F. Wildman, Toronto. 

On the evening of June 20 the conven- 
tion adjourned to Toronto, meeting there 
the next two days as the guests of the “Y 
& E.” Canadian organization, the Office 
Specialty Manufacturing Company Be- 


sides the managers mentioned, the follow 
ing men made the trip: Mr. Erbe, Treas 
urer and General Manager of the Company: 
Charles Slemin, Sales Manager; F. J. Yaw- 
man, Secretary; R. E. Maurer, Manager 
Educational Department; H. P. Rockwell, 
Manager Agency Dealer Department; R 
Cole, Manager Sales Correspondence De 
partment; Edward S. Babcox, Advertising 
Manager; E. Weter. Office Manager, and 
F. G. Erbe, Assistant Superintendent 


periods rf 
each 


The Office Specialty plant at Newmarket 
the largest motorized plant in Canada 
was inspected, and the fraternal feeling be 
tween the organizations in the two coun- 

tries strengthened 
One result of the Rochester gathering 
which is bound to make for increased “Y 
& E.” sales efficiency was the organization 
of the “100% Plus Club.” To join this club 
a salesman must do 110% of his quota for 
any four months of the year, the corres 
ponding period of the last preceding year 
being taken as a basis. A solid gold watch 
fob bearing the club’s emblem is the prize 
rewarding such a special achievement, and 
for every 110 per cent won in succeeding 


four months’ periods a bar is added to the 


fob. Four bars entitle the winner to a dia- 
mond studded fob, which cannot be won 
n less than twenty months’ effort. There 
is a further honor beyond this, which the 


company will announce when the first “dia 
mond fob” man wins his spurs Every 
branch manager whose total business makes 
the 110% mark is also awarded a fob 
\t the banquet at Hotel Rochester Gen 
eral Sales Manager Slemin awarded fobs 
fifteen salesmen to their respective man- 
yers The fobs are 14-karat solid gold 
with pure silk ribbons. The charter mem- 


July, 1012 


' 
; 


bers of the “100% Plus Club” are as 
lows 

Erwin Stern, Cleveland; R. B. Lockwood, 
H. V. Salmon, P. E. Thomas, Henri Ches 
nee and R. W. Bates, all of New York; 
W. D. Philippbar and C. F. Sanborn, Bos- 
ton; J. O. Garvey, Washington; H. R. Root, 
Los Angeles; H. M. Pabor and A. L. But- 
ler, San Francisco; E. P. Moeller, Chicago; 
F. B. Weston, Pittsburgh, and W. W. Rau, 
Philadelphia 

\t a banquet held at the King Edward 
Hotel, Toronto, Friday evening, June 21st, 
General Manager Gustav Erbe presented to 
the following managers personal fobs won 
for them by their selling forces: F. Kraft, 
Buffalo; C. E. Rosenberg, Los Angeles; 
H. Victor, San Francisco; F. C. Roach, 
Washington. 

Managers O. E. Moeller of Cleveland and 
R E. Rose of New York missed qualifying 
by a fraction of 1% 


WANTS TO MAKE AGENCY AR- 
RANGEMENTS. 

J. Goldman, who was one of the origina 
tors of the American Desk Company of 
Chicago, and has had fifteen years’ experi 
ence in the office furniture and office sp¢ 
cialty business, is Opening a new store in 
Chicago under the name of the Acme Desk 
Company at 76 West Lake street. 

Mr. Goldman is a hustler, with a thor 
ough acquaintance with the office appli 
ances field. He is open for agency proposi 
tions from manufacturers of office machines 
and devices of all kinds, expecting to hand 
a full equipment for the modern office mat 

The premises at 76 West Lake street 
have been leased for three years, and Mr 
Goldman states that the Acme Desk Com 
pany will be incorporated within the n¢ 
capital stock of $5.000 


vt 


thirty days with 


IMPROVE TRANSFER CASES. 
Yawman & Erbe Manufacturing Com 
pany, Rochester, N. Y., have announced 
that they are now furnishing their famous 
No. 12 Shannon Transfer Case with thei: 
new Interlocking \rch Binder Littl 
‘nibs” on the ends of the arches interlock 


rigidly with corresponding perforations 


upright posts The introduction of thes« 
interlocking arches in the binding cases has 
greatly increased sales No matter how 
heavy a load is placed in the case, the arcl 


holds fast and doesn’t gap. This is one 
the most effective improvements made it 


years in Shannon Binding Cases 


“VY. & E.” TO NEW CHICAGO HOME. 

In announcing its removal July 15 to its 
new location at 323 West Madison Street 
the Chicago Branch of the Yawman & 
Erbe Manufacturing Company is sending 
out an attractive blotter-reminder to its 
friends in the trade 


“The man without self-confidence and a1 
iron will is the plaything of chance, th: 
puppet of his environment, the slave of cir 
cumstances. With these he is king, ever 


master of the situation.’ 
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THE THREE “RIVAL” FOUNTAIN PENS 


RIVAL NON-LEAKABLE 
areas nea- 


omens cceet 
Se 

a 

ia 

be =e our pena, 


; for 
Catalog Illustrating our full line and giving Prices and Discounts will be sent to Dealers on Request. WE GUARANTEE EVERY PEN. 
DoD. WwW. BEAUNMNEL & CO., in. Office and Factory, 385 Ann St., NEW YORK 
FOREIGCON AGENTS WANTED 
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SIT r>, 




















SOMETHING NEW CLINCH PAPER CLIPS 7 
= Letter Carbon Disc 1,000, 30c—5,000, $1.25—10,000, $2.25. 
All above prepai 
A paper Disc, gummed on both sides, for attaching Letter to Carbon F. O. B. Buffalo, N. Y.—25,000 Clips to box—25, 000, $2.50—50,000, 
answer. Doubles the capacity of your letter file over use of wire $4.75—100, 000, $8. 50—500,000,. 37.50. Also put up 250—500— 
7) clips—50c per 1,000—10,000, $4.00, both prepaid. 1,000 Clips to box for the trade. Ask for prices. 
THE CLINCH CLIP CO., 196 Seneca Street, BUFFALO, N. Y. Bee 


tetas! | al Size 











P. CASTELLI & CO. THE REX CO., 
Established Dealers in Office Supplies and Agents 


Via Dante 4, Milan, Italy ; 
for an American typewriter, 


with splendid offices and show rooms are SF 

open for exclusive agencies for Italy and Col- AS GOOD AS THE BEST VIENNA, AUSTRIA 
onies in all new and practical office appliances. = eve always sander 00 saudiint misma Gntmedittons 
Best references. BETTER THAN THE REST from American manufacturers. 





























F.W. HEYTHEKKER TYPEWRITER 
AMSTERDAM. HOLLAND RIBBONS 


Louis Fournier-Forquignon 
TYPEWRITER DEALER 
34 Rue des Petites-Ecuries 
PARIS, FRANCE 










Specially organized for the sale of smal] attractive AND 

crticl es, furniture, etc. Will oe eamenga receive Is in the market for typewriter specialties 
aatalogs and prices from manufacturers. le dealer- 

ships preferred. Wholesale and retail. ( ARBO N and alliedsupplies for office use. 














Ei 





porate acne ENE 
PA P E R W. J. TOMS, KOBE, JAPAN 


HUNGARY 





= ~~ Manufactured by 16 A, Shimoyamate-Dori, 2 Chome 
e. ‘ Prepared to act as special representative for American 
Gluck M. Odon The S. T. Smith Co. magazines. Thorough kno wiedap of country and con- 
Budapest, VI. Tree PEWRITERS ditions. Prepared to give names and business standing 
Liszt Ferencz-tér 18. y 25 RIBBONS 11 Barclay St., New York of Japanese importers of American products. Also ex- 





porter of Japanese embroidery and fancy silk articles 


is always open for novelties as Dealer or Agent. < which can be sent by parcels post. 
































CHAS. F. LAGANKE 





























Office Appliance Manufacturers SR LAGS tee saaaenneeT 

Cae SESS Fe , blished People buy postage stamps (no pro- MANUPACTURER OF 

who want active representation by an establ ft) to remit small amountswhen + 

or  Sepees meee Se pw A a p cy Ty . malar would serve the par =i High Grade S ialties, Models and 

marke . Ame a, § onarda'’s nanea s- $ 

IA i play’ box. ise delivered,” Sampiee | i Experimental Work, Special Tools. 
y and further information free. > 
BILLIET & CIA., U Say a ey a a Card Building, 118 St. Clair Ave, N. E. 
361 Reconquista BUENOS AIRES per Ave., Detroit, Mich. Toronto. Ont. Je Correspondence Solicited. CLEVELAND, O. 
Reliable Exclusive 

Salesmen Wanted ! Selling Rights! 
We desi t th [i d Handicat, Fastest, Cheapest Simplest, Safest, Quickest Rocestens fields 
} mera Pon gle AE PRACTICAL COMPUTING MACHINE PREVENTIVE OF MISTAKES : a U5. and } 

wveces OF Big a-grace z Adda, Subtracts, Multiplies, Divides. Lecates Errors to Page and Account. ° Countries oreige 
Office Specialty Salesmen | 4 A »ves Footings, Balances and Extensions. No change still open. é . 

“ . Carries Automatically. snes ets Instantaneonsly. Easily Pro x sive 

everywhere, Exceptional op- CEIEEH moved over page, fixed to desk, or carried in pocketfgel of Books, Cards, Slips, Markers or Forms of any kind, y Selling Rights off. 
pestenty = we epee = facen Wad, tatioves Steate, badihe Sabie, < Shortest Interest and Average Mothods. My in retarn for minimum 

red. n excellent main - quantity contracts 
or profitable side line. Fae Agents Wanted! , ARITHSTYLE COMPANY, Suite 17, 28th St. Areade, New York. Request Rooklett ’ he evidence of \ 





























ELastic BANDS | 
a Red Treasury 
LS Sa | 


==} DavoL PARA / \ 
a lias or Pe Taaoe wane ne USNR, 


QUAKER BRAND ‘THE STANDARD FORALL x RENDERS VOICE PERFECTLY 


ea: PURE GUM RUBBER GOODS DisTINCT.FiTs ANY TELEPHON 
MIRE Y RECEIVER. s 









ALL ABSOLUTELY GUARANTEED manuractuneo 97 
WRITE For PRICES 








WRITE For PRICES 





Ss DAVOL RUBBER COMPANY 
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THE COMPLETE LINE: 
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soge22gagess: 
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(fizz 

















(1B) 


| \ er aff” 


everything known in 


numbering machine ink. 
Get acquainted with us. 
goods and prices right. 





If you are in the market for ribbons 
and carbons, send us your order. 


bon papers, stamp ribbons, typewriter ribbons, car= 
bon rolls, also transfer papers, typewriter oil and 


You will find the 


MAN 
i. 94 JOHN ST., 


We make 
these goods including cars 

















Account for Every 
(| LABOR MINUTE 


Here is the one logical method of keep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 
disputes, as it records 
every minute of the 
day or night. 

Absolutely autematic, 
requires no attention 
and is the only POSI- 
TIVELY ACCURATE 


register on the mar- 




















LIBERAL 
PROPOSITION 
T VE 


AND AGENTS 


WRITE 
FULL 


FOR 
INFORMATION 


FOLLETT TIME REC. CO. 
671 Mudseon Street, NEW YORK CITY 
Western Office: 126 Russ Bidg., San Francisco, Cal. 

















200 WILLIAM STREET, 


fil! fh 


SOLE MAKERS OF THE ROYAL BRANDS 
CENTURY BOND LINES—AMERICAN 
LINES—TUXEDO LINES AND FAST 
MAIL LINES OF 





NUIES, DRAFTS aR 


THE LARGEST & MOST COMPLETE 
LINES INTHE WORLD. 


NEW YORK 


WESTERN OFFICE-209 SOUTH STATE ST. CHICAGO 
WALTER H. FURLONG—GENERAL MANAGER 


account ot whose 











Drawin 
Office 


HIGGINS’ 


Strictly Original Goods of 


Trade. 


Adhesives. They will be 


We protect 





~ CHAS. M. HIGGINS & c 











|| Main Office and Factory, Brooklyn, N. Y., U.S. A. 


Drawing Inks, Blacks and Colors 
Eternal Writing ink 
Engrossing ink 
Taurine Muoliage 
Photo Mounter Paste 
Board and Library Muollage 
aste 
Liquid Paste 
Vegetabie Giue, eto., eto. 


the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Supplied to the 
Discounts and Trade Prices give good profits. 

Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inks and 


a revelation to you. 


the trade by referring 


all orders and inquiries thereto. 


Originators and Manufacturers 
*9 Refined Inks and Adhesives 


New York—Chicago—London 
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NOVEL IDEA AT DALLAS SHOW. 


\ complete se-leaf display, with 
Planotype, Mimeograph and other machin 
ery In operation, was a notable feature 
the Dallas Market Exhibit of the conver 


tion of the Texas Retail Merchants’ Asso 


ciation, held at Dallas, May 6-10 \ unique 
part of the display, which was known 
the Dorsey Exhibit, consisted of a safety 
deposit vault, with the regulation bank doo: 
the boxes being utilized by the exhibit 
free of cost The wholesale merchants a1 


manufacturers of Dallas joined in this ex 


ture described taking 


Company, dea 


hibition, the special fea 
its name from the Di 


1 othce 


rsey 


ers in safes an< furniture 


PENCIL. 


shape ot 


MAKE SELF-SHARPENING 


\ pencil whose lead is in the 


concave triangle and with a case of th 


shape will be manufactured by 


Pencil 


same 


Self Sharpening Company, wh 
has just 


of $1,000,000 in 


been incorporated with a capita 
Providence, R. I. The 
Hazard, Sout! 


Dennis, Pri 


»wwland G. 
Kingstown, R. I.; Arthur W 
idence; Edward E 
Mass.; William M. P 
and Robert E. Budlong, East 


corporators are R« 
Synge, Cambridg: 
Bowen, Providence: 


Provide nce 


N. C. R. HEAD GOES ABROAD. 
President Patterson of the National Cas! 
Register Company of Dayton, Ohio, sa 


for Europe June 15 tu investigate business 


conditions abroad in a search for the latest 


held 


so much for 


ideas in the in which his company h 


done progressive merchandis 
ing. 
HOOPER-LEWIS REORGANIZED. 
& Company of Bost 
financial difficulties ap 
Office Appliances 
under Massachu 


Hooper, Lewis 


peared in last month's 
rein orporated 


has been 


setts laws Heretofore the concern has 
been a Maine rporation. [ts style is now 
“Hooper, Lewis & Company, Inc.” Rus 
sell Johannesson, William B. Spence, and 
William B. Spence Jr. are the incorpora 
tors, and also the new board of direct 


7 he rst named has been elected president 
and the last, secretary Che 
$60,000... half 


of the 


and treasurer 
capital stock common an 
business excep 
has been closed down 


from 105-107 Federal 


half preferred All 


the bindery, which 


will still be conducted 


street. The reorganization has been com- 


favorable conditions. and 


} 


pleted under very 


wired 


seems to 


© ASS 


a tuture of prosperity 


this well-known hous« 


FOREIGN TRADE BULLETIN OUT. 


The Bureau of Manufacturers, United 
Department of 
56-page 


questions 


States Commerce and La 


bor, is issuing a bulletin answet i 


ing pertinent recently put by 


many manufacturers regarding foreign 
trade. Such problems as the language 

which to write to a merchant in another 
land, postage rates, currency in_ which 


prices should be quoted and the system of 


weizhts and measures preferably used by 


each nation, are solved concisely and fully 























The New Thought 


in Cuspidor Making is 
Sanitation 








(By Special Correspondente.) 


’ Albany, N. ¥. r Folks no longer buy the germ-har- 
H V iwoner f sixteen years with the arcus . r 
Ward Company, and for the last twelve years its presi b TINng receptacles that area greater 
dent, has accepted the management of the stationery ; _ : ¢ or . : — 
pices ec tiger gery cg Page 8 reer source of danger than the thing they 
Albany His New York office will be at 395 Broadway are supposed to prevent ‘ The one 
Baltimore, Md. ] vin eal ae 1 x p Imo? 

pe 0 concent Mabie tk cues ot oa Os i 1ere is hard white enameled inside, 
4 firn = omar qpey agi ue es vem germ proot. The brass isa good 
will here; er be nown as 1e Marcus ~ ‘ om - : 
pany, with officers and directors as follows: Marcus W LOK color, ine shx WS classinevery Way. 
Wolf president; Charles C Abbott, vice-president; A ate om TW stat; oe far L . “& 
pega sont Pp es aga my cem Ask the comme rcial Stationer for the I. & 
manager; R. Bernard Wilson, third vice-president; John M. No. 30. Made in Detroit by 





I’. Black, treasurer; M. Wilton Wolf, secretary; direct 


ors Marcus W. Wolf. Charles ©. Abbott, James H | The Ireland & Matthews Mfg. Company No. 30 Senthary 


Schmidt, R, Bernard Wilson, John P. Black, M. Wiltor 
Wolf, I. S. George Wolf 
. 11,982 
Flack Tele- 
phone Muff- 











Birmingham, Ala, 







Roberts & Son, which recently purchased the plant 
and business here of the Roberts Printing Company, fol 
lowing the disastrous fire which swept the latter's 
establishment, is now located in its new plant at 


1810-12 Third avenue 





Don’t 
Blame 


the 


Operator 


Boston, Mass. 

















The Boston Stationers’ Ass>ciation enjoyed its annual 7 
outing at Nantasket —are ho aaiaeataaat June 29 lers sold since 






President Whittemore has appointed W. J. Chaplin 
Harper W. Poulson and C. W. Radford as a committee 
to plan for the twenty-fifth anniversary banquet of the 


February Ist. 





Boston Association Jan. 22 next. The committee has Thi h n 

since been enlarged to include twenty-five more mem Is Ss ows t e 

bers, representing every part of the trade in Boston d d f 

ae eman or Miller’s Standard Pneumatic Ear Cushions 


will overcome 90% of poor telephone: service- 


desk privacy. They fit the ear snugly and bring your far- 


away friend in talking distance. 


President George C. Whittemore and Frank W. Bailey 
have been elected delegates to the Omaha convention 


by the Boston Stationers’ Association 





7 . oz 
Frank W. Bailey, former president of the National Miller’s Standard Pneumatic Ear Cushions 
Association, is organizing a party to make a trip to The Flack Telephone Muffler prevents mean the soothing comfort of telephone con- 
Yellowstone Park and cther far western points imme: others overhearing your private conversations cosbuutee sand es eae oS nance ae 
diately after the Omaha convention You do not have to w hispe r, talk in your always connected with ‘ onard hm 
receiver. 


Brocklyn, N. Y. | natural voice. 
Daven No one will hear you but the party on Miller’s Standard Pneumatic Ear Cushions 


Th tlanchard Bros. Company, formerly of . 
are sanitary. They can be instantly detached 


2 : nel , the wire. 
port, Ia manufacturers of advertising pencils, are ; a 
occupying their new headquarters here, beginning July 1. Saves the expense of private booth and rey pyr ted be yh oe 
2S Ce the time going to and from. definitely. 

B,: Woah Comet, Stier Sea a. Instantly attached to any phone. Abso- If your Stationer or Rubber Deal 't 
Ward Company 116 Thirty-ninth street, has been lutely sanitary. ; supply you, send his name, or ase y oly 
lected president, to fill the vacancy caused by the - ‘ es. anoineles , 

: osing 50 cents. 
-esignation of H. V. Wagoner. Mr. Carroll is a grand Price $3.00 at your office 8 
son‘of the late Marcus Ward, founder of the original Do you know of a $3.90 office specialty Agents Wanted 
Dealers with this record? There’s a reason. at 


t 


telfast firm. Charles J. Grant has been made assista 
Liberal discounts and immedtate deliveries 
treasurer and secretary of the company S 7 Nes 
eaten @ Smith Selling & Advertising Co. The MILLER RUBBER CO. 
1337 Arch 3t. Philadeiphia, Pa. Dept. 2, So. High St., AKRON, OHIO, U.S.A. 


Decreased orders have led the Acme Staple Compan) 
to greatly increase its floor space, on recommendatio 

















of Sales Manager Bernheiser 


Chicago,Ml. 


auugnter of Walter H. Fustong. Chicago repreeentatioe |1 J T?’S JHE “WEARING QUALITY,” SERVICE, 


for the Black Lithographing Company of Philadelphia 
I I 3 








to Elliott Laird Keeran took place June 4. 


eter, That Makes Our Playing Cards Most Popular 


Yawman & Erbe Manufacturing Company will move 


its Chicago store to 321 West Madison street about 

Aug. 1 ; . The American Playing Card Co.'s products have the 
waibuhes th Cie ait anded te ee es nn proper slip, perfect finish and elasticity, that makes dealing 

July at his summer home in Ephraim, Wis., with his satisfactory and the evening a pleasure, 


family, recuperating from his work on the catalogue 
commission in preparation for the Omaha conventio 
Cincinnati, Ohio. 
The Morgan Stationery Company has been taken over 


We manufacture all grades—from a cheap Steamboat to 
a fine illuminated back card in four and five colors. Have 











by the Stewart & Kidd Company, and President Morgar a large and varied assortment of designs to select from. 

will have charge of the latter concern’s commercial 

stationery department Mr Blinn taking care of the - ‘ - 

office furniture and filing lines Closely associated with one of the largest and best 
oo known paper mills in the country, our special stock is grade 

BF Hilles, president of the Samuel C. Tattun ; ' ai 7 

Company who recently returned from a trip t for grade une qualed by any other manufacturer. 

Panama, gave an interesting talk on the Panama Canal 

to the company’s employes on June 7. Mr. Hilles Samples and prices on application. 

sailed June 15 on a trip abroad He will visit Londor 

and several continental ties, combining business wit) 

pleasure He is accompanied by his brother and niec« 4 

eines. ie ty cootinnealis uy’ Si Seine Sak eee. THE AMERICAN PLAYING CARD COMPANY, Kalamazoo, Mich., U. S. A. 

Omaha conventior 
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SEAL 
YOUR 
eee )«3©6 PACKAGES 


with printed 


GUM TAPE 


at less than the cost of string? 


Do you know that you can 














It’s the most efficient 
advertisement a firm can 
use. 

It is also a splendid 
seller for dealers and 
specialty men. 


Let us tell you 
about the king 
sticker. 


“THe AD. THAT STICKS” 








__- 
—_— 


KING SPECIALTY CO. Detroit, Mich., U.S.A. 





























Plain Oak. Golden Finish. Height 30 inches. 
Depth 32 inches. 5-ply built up writing bed. 
No. 339, Length 42 inches...... .Price $13.50 


A desk value of which every dealer should take 
notice. Write for catalog and full particulars. 


HENDERSON DESK CO., Henderson, Ky. 


Export Office, 17 Battery Place, New York 








Kansas City, Mo. 

The Rowland Stationery Company has opened a store 
at 14 Searritt Arcade George V. Rowland bas been a 
traveling man for a number of years and is experi 
enced in the stationery line 

Newark, N. J. 

The new stationers’ association of Essex county has 
elected M. Plum as president; R. R. Brant, vice- 
president; M. B. Shurts, treasurer, and E. F. Sheridan, 
secretary 


New York, N. Y. 


Arthur Busbnell cal manager for the Alvah Bush- 
nell Company of PI! idelphia, has been recovering from 
a serious operation during most of this month. His son 
has managed the Ne York business Manager Bushnell] 
will spend a few weeks in the country before resuming 
his duties 

> > al 

Millington Lockwood, president of the National As 
sociation, writes to friends that his European trip is 
proving invigorating as well as enjoyable. He expects 


to be home in time to attend the Omaha convention 
next month. 
> > . 

Prominent members of the National Association were 
entertained at luncheon June 12 by Charles A. Lent, 
treasurer of that body, and much enthusiasm for the 
Omaha convention was aroused. Among those present 
were Ralph 8S Bauer Lynn, Mass.; Clarence M 
Smith, New York; Charles E. Moyer, Omaha; Mortimer 
W. Byers, New York Andrew Geyer, T. L. C. Gerry 
and H. W. Rogers, all of New York. 

. * > 

The Thaddeus Davids Company has closed ar ad 
vertising contract that will mean the display of its 
advertisements in all the elevated railway trains of 
Chicago and also on elevated railway platforms. The 
company is also using a full page advertisement in the 
New York City Telephone Directory just issued 

> > > 

E. F. Perry, former vice-president of the Weeks 
Numan Company has started in business under his 
own name as a manufacturers’ agent. His office is at 
8! Fulton street, and he will also transact a general 
brokerage business 

Philadelphia, Pa. 

Otis K. Stuart, who recently resigned as manager of 
the lead pencil department of the local branch of the 
Joseph Dixon Crucible Company, has been appointed 
director of the school department of the slaisdell 
Paper Pencil Company 

> . * 

The William Mann Company has donated twenty 
silver cups as prizes for the Financial and the Bank 
and Trust Company baseball leagues Each man on 
the winning teams will receive a cup properly engraved. 

> > > 

4. Pomerantz has added a line of metal desks, and 
has formed an interesting window display of metal 
desk, fireproof filing cabinet and safe goods. 

i a 

The Oliver Manufacturing Company, 305 Walnut 
street, is to bring out a clever new device in glass 
designed fer flat top desks. It consists of a com- 
bination set fur pens, pencils, pins, memo writing 
surface, etc 

San Francisco, Calif. 

The Yawman & Erbe Manufacturing Company has 
1dded a mezzanine floor at the front of its store ana 
office at the big Mission Street headquarters to 
accommodate increased stock. 

> * > 

Patrick & Company has added to its store space at 
560 Market street, the building in the rear, formerly 
occupied by the Smith-Premier Company The business 
has been incorporated with a capital stock of $50,000. 

al > . 

Work has begun on the new Market street site of 
the six-story H. 8S. Crocker Company building for the 
consolidation of its wholesale, retail, office appliance 
and furniture departments. 

St. Louis, Mo. 

4 bankruptcy suit has been filed in the Federal 
District Court against the Bryant, Gore & Bowman 
Sales Company, 1723 Locust street, the principal cred 
itor being Frank Nottbusch, holder of a $10,000 note 
made March 4 and due in ninety days 

* * « 

( E Temple formerly of Blood & remple st. 

Louis managers for the Derby Desk Company, has gone 


into business f himself with offices in the Equitable 
Building 
* @¢ * 
Employes of George D janard enjoyed their annual 
picnic June 15 at Ramona Park 
. e a 


A voluntary petition in bankruptcy has been filed 
in the United States District Court by the Jett Book 
and Stationery Company, 912 Olive street Charles H 
Hopkins, president, declares trade conditions caused 
the move The assets are $30,955 and the liabilities 


$16,346 The stoch s estimated at $27,000 











(By Special Correspondence.) 


New York, N. Y. 
A B. Holmes of th Columbia Ribbon & Carber 
Mnfg. Co. of New York has just returned from his 
European trip of some four months in which 


‘covered Great Britain France, Switzerland Italy 
Austria Hungary Germany, Holland and Belgium 
ir uidition to which he met several representatives 
fro1 other countries Mr. Holmes takes this 

about every 18 months and while to some it might 
sound rather nice he declares that were he unable 


to have the company of Mrs. Holmes on these tours 
he would resign his position as salesmanager and 
take that of oftice boy in preference. 


> > . 
rt Columbia Ribbon & Carbon Mnfg Ce 
New York have recently secured a large loft in 
mediately opposite their present factory which 
will utilize exclusively as a machine shop: this 
enable them to give more room to their already larg 


ribbon department 
San Francisco, Calif. 


The ¢ H. Jenkins Company has just been awarded 
the contracts for supplying Carters’ ribbons and 


carbons to Alameda, Berkeley and San Quentin, Calif 

Charles Rush, an old Blickensderfer man, who is 
present with Joe Gottlieb, is to join the sales force 
the ( H. Jenkins Company on July 1 

Raymond A. Beck, representing the Keystone Ca! 
bon Paper Manufacturing Company of Chicago 
ealling | the loca trade 

The Zellerbach Paper Company bas put in a _ full 
line of ribbons and carbons 


MISCELLANEOUS LATE ITEMS. 
Des Moines, Icwa. 

James E. Thomas, expert mimeograph operator, wi 
take charge of the duplicating machine department 
of the B. F. Swanson Company at Des Moines He 
will specialize on the Edison rotary mimeograph Mr 
Thomas is a young man who achieved success with the 
mimeograph during his work in high school getting 
out a weekly high school publication in a way tha 
brought him forcibly to the attention of the business 


men of the community in which he lived. It is said 
that Mr. Thomas can do remarkable things with this 
machine and it is predicted that he will make a great 
success in the conduct of this new department of the 
B. F. Swanson Company's business. 

New York, N. Y. 

Fred J. Sheppard captured both the prizes in tl 
Cesco Salesmen’s Contest for the week ending June 22 
He received the hearty congratulations of his fellow 
salesmen, and twenty $1 bills. 

* a * 

Employes of the ¢ E. Sheppard Company, 303-311 
Hudson Street, New York, spent a delightful day Sat 
urday, June 15, in an outing at the picnic grounds ad 
joining Prospect Park There was a large attendance 
and a pleasant program of games and field sports was 
enjoyed 

* ¢ @ 

Cc. E. Sheppard of the C. E. Sheppard Company left 
June 15 fer Chicago where he spent several days at the 
company’s western offices, planning an increase of 
stock 

Philadelphia, Pa. 

The William Mann Company of Philadelphia has 
donated some handsome silver loving cups for the 
winning team of the Bankers’ and Brokers’ Baseball 
League of Philadelphia These cups have been at 
tracting a great deal of attention in the window f 
a prominent Chestnut street jewelry establishment 

ee 

The William Mann Company has a very elaboraté 
display in its Market street show window of tht 
Thaddeus Davids’ Inks and Adhesives, and the Vikt 


Mystic Sign which the Davids Company uses in its 
window displays continues to prove its great attractive 
pow 


San Francisco, Calif. 


R. J. Ludlow special representative of the A. B 
Dick Company, was in San Francisco recently He 
turned East by way of the Northwest 

F. | Wilbur, wil recently severed his connectiot 
with the J. K. Gill Company of Portland to accept 
position in the office appliance department of the H. 8 
Crock ( npany Sa Franciseo, reports. business good 
in his department He } special charge of the A. B 
Dick devices, the Mimeograph and Pianotype business 


OFFICE APPLIANCES 129 














“SHEN - KING” MANIFOLD PAPER 
for Billing and Way-Billing 


q The introduction of typewriters into the accounting and cost 
departments of modern successful establishments and freight de- 
partments of rairoads has created a demand for a manifolding 
paper of special qualities. 

@ MANN'’'S “SHEN-KING Manifold Paper is made expressly for 
these particular uses, and has already been adopted by several of the 
largest railroad trunk linesas their standard for the making of way bills. 


q This paper is golden yellow in color, and while being very thin for 
heavy manifolding it has just enough stiffness to give quick-handling 
and long-wearing qualities—and takes and holds carbon copies like the 
best grade of type-writer paper. It is made at our own mills. 


q This paper is also used for making carbon copies of correspondence, 
and for such purpose is cut into letter size (84x11 inches) and put up 
in ream packages of 500 sheets. 


q Let us send a sample to you, together with prices. Tell us the 
sizes and quantities you require and how used—we shall quote by 
return mail. 


WILLIAM MANN COMPANY 


Maker of COPYING PAPERS AND BOOKS 
YALE LOCK LEDGERBS & LOOSE-LEAF DEVICES 
6 529 Market Street, PHILADELPHIA, PA. Ce 


COPYING-PAPER MILLS at LAMBERTVILLE, NEW JERSEY 

































is designed for fastening papers and general office use. It is large- 
ly used by insurance companies, law yers, telephone exchanges, 
etc., for vouchers, legal documents ‘and commercial blanks. 


@ The device is handsomely nickeled and automatically 
fastens the staple through the sheets with a simple down- 
ward motion of the hand. The magazine will hold one hun- 
dred tinned steel wire staples be- 
fore replenishing is necessary. 


@ Thismachine will cut down 
office expense and save time 
—as well as fastening busi- 
ness papers in a secure 
way which would other- 
wise be impossible. 


LEVER 


ACTION Dealers 


Wanted 
Write Today whatever your needs 


The MIDGET BINDER illustrated herewith is but 
one of our standard machines, and whether or not this 
particular device meets your requirements write us To- 
La We do and can make any kind of stapling machine 
rve your purpose perfectly. 


Canadian Representatives, Ernest J. Scott & Co , 59 St. Peter St., Montreal, Canada 


ACME STAPLE CO, Lid. 


N. Of St.. dept.o. Camden, N.J. 
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ALL RIGHT THEN 


: We'll all sead our pin orders to the 


Crescent Brass & Pin Co. 
Detroit, Mich. 


‘They are members, too, aren’t they? 
Sure they are. 


MORDEN SWIVEL RINGS 


For Perforated Sheets and Eyeletted Covers 


Wherever loose sheets are to be held together these rings are in- 
valuable. They are d able, easily operated, open wide, close 
securely. By using them stationers can prepare their own lines 
of stenographers’ and student note books. Unequalled for loose 
leaf price lists, catalogs and sample books. 

Ten sizes, 4 in. to 2in., inside diameter. Price $5 up per hun 
dred. Liberal discount tothe trade. Try asample box 


Manufactured Solely by 


The Morden Manufacturing Corporation 
WATERBURY CONNECTICUT 











Lamson Coin 


Cashier—the 
' Quick Change Maker 


© It holds coins of each denomination 
in the most orderly and easily acces- 
sible manner possible. 







© The simplicity and ease of operation 
is shown in illustration. 






@ One coin drops in the hand with each light thumb pressure on the keys. 
@ Simple and durable in construction, handsomely finished in nickel-plate 
and bronze. 


Sold by leading Stationers—Special Discounts to the Trade—Cuts and Inserts 
Furnished, Send for Bulletin T-2. 


THE LAMSON COMPANY 


161 Devonshire Street, Boston 
Sales Agents in Principal Cities 

















(By Special Correspondence.) 


Chicago, Ill, 
Walter and Arthu Johnson, of the Johnson Chair 
Company, will leave July 15 for a two months’ visi 


to Norway 


E Ww Cramer, president of the Milwaukee Chalr 
Company returned June 25 from a six months’ Eur 


pean tour 


Martin Hanson of the Louis Hanson Company has 
just returned from a fishing trip with results in fist 
ind good stories 

> > . 

Martin Hutchins representing the Paoli Cabinet 
Company, of Paoli, Ind was married here June 1 
Miss Lucille Conrad, a south side resident They spe 
the greater part of their honeymoon at Atlantic City 
the bridegroom’s former home. Mr. Hutchins, as a fu 
niture man, is at home at 1319 Michigan avenue this 
month, participating i the Chicago Furniture Exhil 
tior 

. . > 

The firm of Louis F. Nonnast, 935-1025 North Halsted 

street, Chicago, has changed its name to Louis I N 


hast Sons The company manufactures an extensiv 
line of substantial office and directors’ tables whit i 
popular with the trade rhere will be no change 
the regular affairs and policies of the compan 


Cincinnati, Ohio. 

Local furniture men enjoyed their first annual outing 
June 15 at Camp Dennison The feature of the day 
is the defeat of the retailers by the manufacture 

game, 17 to 1 


. * * 


l the annual baseb 


fhe Cincinnati Furniture Exchange held its fourtes 


innual outing at Phoenix Grove Saturday, June 29 j 
teamer Kentucky conveyed the members to the grov 
where dinner was succeeded by a program of ente 
tainment 


Columbus, Ohio. 


rhe Columbus Retail Furniture Dealers’ Associatlo 


its annual outing at Buckeye Lake June 2S 
Grand Rapids, Mich, 
fhe new committee of one hundred of the Granda 
Rapids Associat f Commerce includes: Frank B 
Winegar, Burt K. Chaffee and Morris A. Heymar ir 
niture dealers I Ix Pritchett, Macey Co Do 
Cawthra, Sterling Desk Co and Harry Widdicomb, J 
Indianapolis, Ind. 
rhe tenth annu eonvention of the Indiana Retail 
Furniture Dealers’ Association met here June 26 Ad 


dresses, a banquet nd an entertainment program 
uts of interest 
Jamestown, N. Y. 

One hundred salesmen and their guests enjoyed 
sixth annual outing of the Jamestown Furniture Sa 
men’s Association June 8 at Midway Park 

New York: City, N. Y. 

Installment Furniture Dealers will meet in 

the He 


Furnishers’ Association of Massachusetts and the I 


vention here July 29-31 under the auspices of 


stallment Men's Protective Association of Philadel 
Credits will be the principal theme discussed 
Niagara Falls, N. Y. 
The Office Equipment Company has filed a vy 
petition in bankruptcy 
Philadelphia, Pa. 
The Philadelphia Installment Men's Protective As 
ciation held a special meeting June 28 at the 
ental Hotel to complete plans for representation a 
the national convention in New York City 
San Francisco, Calif. 
Milton Heynemann & Company, a local sta 


firm, has ‘made extensive store alterations on P 
street near M ket ind has dded a full ling if 

irniture espe lly desks 

R. L. Randolf, formerly of the Rucker-Fulle ) 
Company has beer ippointed manager of th ft 
furniture department f the H. S. Crocker ¢ 

succeed J. W Van Praag 4 Goodfriend cont 
us sales manager rhis company bas just sup] 
special-made desks filing cabinets et for 
Scottish Rites Temple in this city Fred Du 
formerly of Salt Lake City, has just joined the sa 
force, and two her new salesmen are to be engag 
Shelbyville, Ind. 

C. H. Campbe of the C. H. Campbell Furniture 

Company was the manager of the recent Roos 


ampaign in Ind 
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(By Special Correspondence.) 


Athens, Greece, 
The Dalton Adding Machine Company has recently 
opened an office in Athens, Greece, under the manag 


ment of Mr. Alexandre Papaspyros, who is represented 


as being a salesman of exceptional ability and well 
known throughout his country Two additional offices 
have also been established in Russia 
Atlanta, Ga. 
George M. Green, sales manager of the Burroughs 


Adding Machine Company for Georgia, has secured 
the services of Thomas Getzen. who will be located in 
Augusta 


Des Moines, Iowa, 
George J. McMein, 


at Des Moines is doing a 


Iowa sales manager for the Dalton 


wonderful business according 


to the statement of Iowans who have visited Chicago 
recently Mr. McMein is one of the Dalton’s most 
efficient sales managers 

Ft. Wayne, Ind. 

The Ft. Wayne office of the Burroughs Adding Ma 
chine Company has engaged Albert Ledermann, who 
will be placed at Lafayette, Ind. 

Grand Rapids, Mich. 
E. ¢ Coleman succeeds .A. R. Hutchison as _ the 


Grand Rapids agent of the Burroughs Company. 


Los Angeles, Calif. 


Robert H McFarland has taken charge of the 
Southern California field for the Barrett Adding 
Machine Company. 

= > 7. 
Dalton school sales have increased 40 per cent in 


Angeles the last month. The company is also doing 
business in the Hawaiian Islands 
> > > 


Los 
an extensive 
with the Comptograph Com 


Los 


R. M. Wather, formerly 
has resumed his connection with them at the 
office 


pany 

Angeles 
Canada. 

Betts, formerly of New York, 
represent the Dalton Adding Machine Com 
with headquarters at Montreal. Mr 
the Coristine Building 
matter of days old, he 


Montreal, 
Walter ¢ has been 
selected to 
pany in 
Betts 
Although his 


Canada, 


hus secured offices’ in 


agency is only a 


has already sold a number of machines to some of 
the leading business enterprises in his territory. 
Newark, N. J. 

George B. Murray has joined the local Dalton force 
ind will handle the outside territory from this offic« 
. > > 
J. A. Bushby has been chosen inspector for the New 
Jersey Dalton agency with headquarters at 828 Broad 

street 
a & a 
One of the features of the recent Newark Exposition 


the Dalton charge of Sales Manager 


C, J. Nellis 


was display in 


New Orleans, La. 


R. P. Holmes is a new salesman for the Burroughs 
Company here 
New York City, N. Y. 
J. H. Wyeth of the New York Comptograph terri- 
tory is conducting an extensive advertising campaign 
for his machine in the metropolitan subway and 


elevated cars 
ol * > 


Edward M. Lauter has been engaged as assistant to 





J. H. MeFarland of the New York otlice of the Bur 
roughs Adding Machine Company. 
Oklahoma City, Okla. 

The Oklahoma city office of the Burroughs Adding 
Machine Company has secured the services of W. H 
Woodward 

Omaha, Neb. 

H. W. Spalding, local sales manager of the Bur 
roughs Addi Machine Company, has been appointed 
chairman of the membership committee of the Omaha 


Club January 1, 1912, had a 


for membership, 


Commercial which of 


membership of 1,100 In campaign 


Mr. Spalding and his committee added 429 names t 
the rolls in three months, each new member making a 
eash deposit of $32.50 


Poplar Bluff, Mo, 






‘Play Ball.’’ a clever play with humorous adapta 
tions to Poplar Bluff and many of its citizens, was 
successfully given the evening of June 22 at the 
Fraternal Opera House in that city for the benefit of 


T oS 
“ROCKBARNES” 
PAPER FASTENE 


are made of the best Half Hard Brass 


| WARRANTED NOT TO BREAK 
ALL SIZES—BOTH ROUND AND FLAT 


Can furnish under own imprints in quantities 
Liberal discounts quoted on application 
Ask for prices on paper clips — all standard makes 


HEADS 
ROCKWELL-BARNES COMPANY 
823 Munn Building 


ee vill 


| SINGLE SPACE UNDERSCORER 
For Multigraph or Flexotype 


The only Single Space underscorer made for rotary machines. 


| FULL SET $3.00 
Sent prepaid on receipt of price. Office Appliance 
Dealers and Agents will find this a live seller. 


O.K. ADDRESSING CO, BE™ BUILDING 


PHILADELPHIA, PA. 























To Make a Good Impression 


upon your customers see that they 
are supplied with 


Carter’s Ideal 
Carbon Papers 


a kind for every use. Clear cut impressions, longest 
wear, greatest number of copies and cleanest to handle. 
In every respect they are intended for and to be 


THE BEST TRADE 


Carter's Ideal Typewriter Ribbons are made of the 
finest materials to insure perfect satisfaction. Send for 
Carter's Codes—containing tables of Ribbon Dimen- 
sions and Interchangeable Ribbons. 


THE CARTER’S INK CO. 


BOSTON NEW YORE CHICAGO MONTRBAL 
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| 
| the Dalton Baseball Club Miss Pauline Myers Har GSe 
rington directed the production and showed ability in 
one of the leading roles There was also a prologue © 
with numerous bright and effective choruses, solos, 
quartettes, etc. The production was a distinct success 
| 


with your 
Own Bric 


There is a value not to be under- 
estimated in building a business 
with goods of your own imprint 
and brand. Prominent dealers in 
all parts of the country attribute a 
large measure of their success to 
having their goods sold under their 
private brands. 


In the ribbon and carbon field 
this advantage is plain. There are 
so many cheap grades on the mar- 
ket that when a man gets hold of a 
ribbon or a box of carbon paper 
which gives satisfactory service he 
wants to know where he can get 
more of the same kind. That 
means repeat orders. 

Goods made by the U.S. Type- 
writer Ribbon Mfg. Co., put up un- 
der your own brand, will bring you 
repeat orders. They are made up 
to a standard which will satisfy the 
most particular customer you have. 
And if your ribbon and carbon de- 
partment is booming it will influ- 
nce and accelerate the sale of 
every article you carry. 





rs 












The first step toward this 
proposition is for you 


alana to write for samples. 
ty Gres. There is no time 


like the pres- 
ent, so do it 
today 
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turroughs 


financially as well as dramatically 


Portland, Ore. 


The Portland, Ore., office of the Dalton Company is 
very fortunate in securing the services of Pen W 
Page to act in the capacity of combination mechanical 


inspector and salesman. Mr. Page during his course at 
the factory thoroughly mastered the mechanical end of 
He is a man of splendid personality and as 


the Dalton 
a saJesman he ranks among the first 
San Francisco, Calif, 

G. H. Shannon, manager of the new sub-office of 
the Comptograph Company, was formerly connected 
with the Underwood Typewriter Company and _ the 
A. B. Dick Company. He reports satisfactory summer 
business in the south. The Comptograph Company has 
just opened new agencies in Sacramento, Stockton and 
Fresno, and is to open still more agencies in the 
Northwest very soon The permanent managers of the 


agencies have not yet been definitely decided upon. 


new 

L A Ireland, the Pacific Coast manager for the 
company, has gone north to look into the situation 
there He states that the company will seek the 
bank business on the Coast with their new shuttle 
transit machine A. J. Cryderman, formerly in charge 
of transit departments in Eustern banks, is to be 
the specialist for the Comptograph bank machine on 
the coast. 

. . . 
Stanford University has just ordered an _ initial 


its 
San 
free employ 


preparatory 
Francisco 


for use in 
teachers. The 
maintains a 


Adding Machine 
school for commercial 
office of the Dalton company 
ment bureau for commercial students who have qualified 
use of the Dalton computing machines and 
several have been placed in good positions with 
houses. 

. . . 


Dalton 


in the 
already 
San Francisco business 
Dalton 
from a 


Erskine, Pacific Coast manager for the 
Machine Company, just returned 
the Sacramento. 


w. WwW 
Adding 
trip up 


has 


Bur 
from 


for the 
returned 
national 


W. W. Cooley, San Francisco manager 
roughs Adding Machine Company, has 
Dallas, Texas, where he attended the 
vention of advertising men as a San Francisco delegate. 


con- 


chapter of the 
the Burroughs 
contest held in 
same chapter 


San Francisco 
Banking, won 
adding machine 
Oehleman of the 


Barber, of the 
American Institute of 
cup in the inter-city 
Oakland, June 5. W. 
won second place. 


Re y 


Wash. 
features at the 


Seattle, 


interesting 
convention 


National 
recently held in 
Dalton Adding 
charge of 
assisted by 
The visiting 
enthusiasm 


One of the most 
Electric Light Association 
Seattle, Wash., the booth of the 
Machine Company. The exhibit was in 
Vv. QO. Boone, Northwestern sales manager, 
his staff of salesmen and demonstrators. 
delegates manifested great interest and 
over the various models of machines shown, chief 
among which was the new Dalton electric. This ma 
chine in particular elicited many encomiums. Mr. Boone 
many live secured as a result of his 
the conventicn, far the most 
ever beld in 


was 


prospects 
which 
Seattle. 


reports 
exhibit at 
satisfactory 


was by 


Wash. 

Peters became 
the Burroughs Adding Machine Company. 
His territory will comprise Idaho and Montana, with 
fourteen counties in Washington and five in Oregon. 
After nearly eight years as manager of the New York 
office Mr last January After an 
extended Mediterranean through 
Egypt, he of London, the 
factory early in 


Spokane, 
June 1, H. C., 


local sales 


Effective 
manager of 


resigned 
the 
way 


Peters 
trip along 
returned by 
May. 
St. Paul, 
Paul office of the 
services of R. H 
St. Louis, 
Standard Adding 
with S300.000 


com pany 


and 
reaching 


Minn. 
Burroughs { 
Camp. 
Mo, 

Machine 

capital 

been 
the 


The St ompany has 


secured the 
now 
plant 
valua 


Company is 
stock, the 
put in at a 
old bondholders bid 
and Forest Park 


The plant is now 


The New 
incorporated 
of the former 
tion of S150 .000 \ 


having 
group of 


in ti property at Spring avenue 


boulevard, for $160,000, it is said 


running with about twenty) workmer! 


. . . 
the St. Louis 


agent 


William W. Chilton is connected with 


office of the 


Company as sales 
Syracuse, N, Y. 
William L 
this field 


Burroughs 


tjonstee!l and Stethers are new 


salesmen in 





(By Special Correspondence.) 


Ahmednager, India. 


Dr. Ruth P. Hume, who is supported as a missionary 
here by the girls of Wellesley College in the United 
States, and who recently on a visit to America was 
a guest of the Undergraduate Christian Association 
there, brings with her on her return a Hammond type 
writer of the latest model, fitted with several styles 
of type, for use in her missionary work. Its port 
bility will permit her to do much work while traveling 

Baltimore, Md. 

M. W. Lucy & Co. bave entered into contract witb 
the Victor Typewriter Company of New York for the 
sales of the Victor in Baltimore and surrounding 
counties Mr Lucy is one of the best known and 
most reliable typewriter men in the state. 

Boston, Mass. 

W. L. Pinney 1 former Oliver salesman, has been 

added to the Roy l forces here 
Buenos Ayres, Argentina. 

T. T. Malleson, general representative of the Roya 
Company of South America, is here on a tour of 
spection for his company, which will include all the 
principal cities of the continent. 

Chicago, Ill. 

Cc. J. Plumb, w was with the Remington organ- 
ization for a number of years, has returned and has 
taken charge of the West Side field 

. om . 

H. E. Russell, treasurer and manager of the B. F 
Swanson Company at Des Moines, lowa, was Ii 
Chicago about the middle of June attending the Na 


convention, 
. . . 


Republican 


tional 


last two years manager for the 


2 


recently Bur 


the 
Angeles, and 


M. L. Shenk, for 
Elliott-Fisher in 
roughs Adding Machine salesman in 
nected with the Remington Typewriter 
where he has taken up special work in connection 
the Remington Adding and Subtracting typewriter 

. > * 


more 
Chicago 
office in this 


Los 


has cor 
city, 
with 


Remington 
to the 


manager of the 

and Detroit, has returned 

Company, and is now handling a 

the loop district of Chicago 
. > . 


Hamil, former 


Rochester 


B. P 
offices in 
Remington 
territory in 


prom 
inent 


man of ex- 
representa- 


Hammond 


an typewriter 
appointed special field 
the Chicago office of the 


Mitchell, eastern 


been 


H. M. 
perience, has 
tive for Illinois in 
Typewriter Company 

. > . 


has recently opened 


The Victor Typewriter Company 
a Chicago office at 1006 Michigan avenue, under the 
direction of R. C. Little, who was formerly in charge 
of the Pittsburgh branch of this company. 
. . . 
Harry Adams is a new “‘loop’’ salesman for the 


Remington Company He has had a wide experience in 


the typewriter field. 

Cincinnati, Ohio. 
F. C,. Waltz, proprietor of the oldest typewriter 
business in Cincinnati, is handling the Victor in 


southern Ohio 


Cleveland, Ohio. 
receiving teller at the Garfield National 
and will 


Grant Smith, 


Bank, has become a Remington salesman, 
handle an important city territory for the consolidated 
forces. 

Columbus, Ohio, 

The Remington Typewriter Company has opened a 
new direct branch office to handle the business of the 
combined sales organization. E. H. Schuneman, for 
merly Monarch manager at Pittsburgh, has been ap- 
pointed to the managership. 

Denver, Colo, 

F. T. Barnes, formerly a Remington salesman travel 

ing out of the Denver office, who left the Remington 


ranks to enter the employ of a competing company, has 


returned and has been assigned to the New Mexico 
territory 
Derby, Conn. 

The following have been elected directors of the Secor 
Typewriter Company: Charles E. Clark, cashier of the 
Birmingham National sank; Charles N Downs, 
treasurer of the Home Trust Company, and Daniel 8 
trinsmade, president of the Hoosatonic Water Power 
Company, all of Derby 


Des Moines, Iowa. 

The local office of the Remington, having taken ov 
the sale of the Monarch and Smith-Premier machines 
along with the Remington typewriter, has enlarged | 
refitted its Des Moines offices which are under 


efficient management of Mr. Moesch 
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EMERALITE 


DESK LAMP 


WITH 


Green Glass Shade 


THE BEST LAMP FOR OFFICE OR HOME 







Efficient 
Practical 
Ornamental 


Does not 
Tarnish or 
CoHect Dust 





=e 


Made in many patterns for any location. 
Send for our Emeralite Booklet with prices 


H. G. McFaddin & Co. 


44 Warren Street :: New York 














Typewriter 
CHAIR 


Very Strongly built 


Wood Parts of 
Solid Quartered Oak 


Steel Parts of Best 
Sanitary Steel Tubing 


We manufacture 
only Superior Of- 
fice Furniture at 
reasonable prices 


Write 


The Celina 
Specialty Co. 
Ohio 


Celina, 






















ODORLESS 
TYPEWRITER OIL 


The world’s best lubricant for Typewriters, 

Adding Machines and all delicate machinery, 

Chemically pure, gumless and colorless. 
Write to-day for free sample and prices. 


MORTON MFG. CO. 
Louisville, Ky., 
U.3.A. 


Export orders giv- 
en careful atten- 
tion. 


NN 























J. B. Myerly, who has been with the Underwood sub 


branch at Davenport as manager, is now covering the 
suburban territory at Des Moines for the same company 
> > > 


The B. F. Swanson Company at Des Moines is put 

ting in a platen recovering plant 
> > > 

John Reedy, one of the best known typewriter men 
in the West, now has charge of the business of the 
L. C. Smith Typewriter Company Des Moines 
. > . 
annual meeting of 


iation July 10-11 


Des Moines will be the host of the 

the Iowa Shorthand Reporters’ Ass 
> > * 

H E Roesch, manager of the Des Moines office 

of the Remington delivered an 

iddress before the Ad Men's Club of Des Moines, 


Company recently 





ntitled ‘‘Advertising and Sales from the Retailer's 
Viewpoint.’ The address, which was an excellent one 
drew many illustrations from the Remington Company's 
experience in the retail field Mr. Roesch also made 


meeting of the Rotary Club of Des 
Employment Depart 


an address at the 
Moines explaining the Remingtor 
ment and its purposes 


Detroit, Mich. 


The Detroit Branch of the Hammond Typewriter 
Company has remodeled its offices at 88S Griswold 
street to accommodate a larger business 


} 


J. H, Sait bas been promoted to be head repairer 
of the Detroit Hammond branch office H. T. Rey 
joining the sales force, with 
territory in western Michigan. Mr. Reynolds’ rise has 
been rapid, He started with the Hammond less than 
two years ago as assistant repairman 

Grand Rapids, Mich. 

Homer Lloyd of Northampton, Mass., who recently 
came here as a repair man for the Fox Typewriter 
Company, has been transferred to the Fox City Sales 
Office to help take care of increasing business 

Harrisburg Pa. 

= P, Carey, of the Harrisburg Typewriter and 
Supply Co., is placing a great many Victors in his 
territory and is delighted with the way the machine 
is selling. 


nolds, his predecessor 


Hartford, Conn. 

J. Koster has been promoted from assistant foreman 
to foreman of the Royal factory toolroom, succeeding 
F. W. Morhardt 

Jacksonville, Fla, 

J. S. Hexter, local Underwood manager, has just 
returned from a business trip to Tampa and vicinity 
Juneau, Alaska. 

W. H. Case, Royal representative here, has sold 
typewriters to the two sons of the chief of the Taku 
tribe, Cla-dah and An-toch, whose father is influential 

in the governmental administration of the territory 
Kansas City, Mo. 

Melvine A. Thalman, billing machine representative 
here of the Underwood Company, has returned with 
the Shrine from the Pacific Coast after an enjoyable 
vacation. 

. 7. 7 

B. E. Edwards, manager of the Kansas City sales 
office of the American Writing Machine Company, has 
just returned from a short trip in central Kansas 
and reports that business is above his expectations 

Lakeland, Fla, 

J. C, Ramage, for some time with the Oliver Type 
writer Company at Savannah, Ga., has accepted a South 
Florida territory with the Underwood Company, with 
headquarters at Lakeland 

Managua, Nicaragua. 

J. Arciniegus is the new Royal agent here, and has 
interested several government departments in his 
machine 

Manchester, England. 

J. T. Warren, local Underwood manager, has been 
spending several weeks in the New York office of the 
company and in a tour of inspection of its factory. 
Several days were spent in a tour of the Niagara 
Falls district, and also in a study at first-hand of 
conditions and methods 

Newark, N. J, 

J. W. Kennedy, former manager of the Minneapolis 
fice of the Remington Typewriter Company, who was 
appointed to the managership of the office in this 
city upon the resignation of Mr. Hammitt, has as 
sumed his new position here 


New York City, N. Y 


American selling 


The Typewriter Inspection Company, 317 Broadway, 
has been reorganized, with G. E. Thomas as manager 
> > > 

The National Association of Isaac Pitman Shorthand 
Teachers and Writers has presented gold medal t 
Walter J. Henry who won the recent New York speed 
contest Mr Henry is a member of the ply 


department in the Royal building 
Oakland, Calif 
R. S. McKay, formerly with 1 Salt Lake ( fice 
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Summer Call 
to 
Typewriter 
Dealers 


Within the last few days we have 
purchased over $6000.00 worth of 


typewriters at 


SUMMER PRICES 
and can quote them at the lowest 


rates. 





These Machines include 


Underwoods, 
Remingtons, 
L. C. Smiths, 
Smith-Premiers, 


Etc. 


We are continuing to carry a large 
stock of VISIBLE WRITERS 


and are making a specialty of 


UNDERWOODS 


which we hold ready for im- 
mediate shipment, also all 
other Standard machines. 

Write for LATEST QUOTA- 
TIONS—they will interest 
you. 





Typewriter Emporium 


[Largest Independent 
Dealers in the World] 


Established 1892 


34-36 W. Lake St. - Chicago 

















|MR. DEALER 


| j Have you ever said 
to yourself 


‘It’s no use 
my trying to 
get Brown’s 
business in 
carbon paper 
and ty pe- 
writer rib- 
bons. He’s 
buying too 
close—direct 
from the 
manufac- 
turer. 


You CAN get it 


Write us— and we 
will tell you how 
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COLUMBIA RIBBON 
& CARBON MFG.CO. 
113 West Broadway, New York City 
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OFFICE APPLIANCES 


leave of absence on account of ill health Later he 
will be assigned to some other position with the 
company 

Omaha, Neb. 

The B. F. Swanson Company is reported to have dis 
continued its branch at Omaha and it is said that it 
will concentrate its entire business in the Des Moines 
establishment, which is in charge of H. E. Russell, the 
company's treasurer 

> > . 

G. H. Dunhill is the new Royal manager in this 

city 
. * . 

On June first the L. C. Smith Typewriter Company 

opened a direct branch office at Omaha under the 


management of their former dealer, B. F. Swanson 


Paris, France. 
Paris stenographers are raising a subscription to 
buy an aeroplane for the service of the French go¥ 


ernment 

Philadelphia, Pa. 
Philadelphia 
year is specially 
conferences, 


Hammond 
detailed 


with the 
this time of 


Martin Jones, 


branch, who at 


has 


to look after the business at church 

been attending the Philadelphia conference of the 
Methodist Episcopal Church, held at St. George’s, the 
oldest Methodist Church in America. He has been 


‘‘missionary’’ work for the Hammond 


successful in his 
Exchange have recently 
Victor typewriter for the 
New Jersey and East 


The Standard Typewriter 
sale of the 
state of 


taken up the 
southern portion of the 
ern Pennsylvania. 

. * . 


branch of the 
met great recent 


Typewriter 
selling to 


Hammond 
success in 


The local 


Company has 


libraries. The College of Physicians has installed Ham 
monds for library work, as has the Library Company 
of this city. 
. . . 
Harry J. Kleefeld has returned to the Hammond 


after an absence of several years 
Pittsburgh, Pa. 

manager of the Remington 
Barlow, is on the ground 
stride.’" Mr. Barlow was formerly man 
office at Kansas City, and left 
reputation for efficiency. 

RB. i. 

successful manager of 
Typewriter office in Providence, is the 
manager of the Smith Premier. He was 
Smith Premier for thirteer 


forces here 


at Pitts 
and is rapidly 


rhe new office 
burgh, A. C, 
getting ‘‘his 
ager of the 

behind him an 


Remington 
enviable 

Proridence, 
A. M. Phillips, the new and 
the Remington 
former Boston 
a Boston salesman for the 


years, and managed the Boston office for seven years 
San Francisco, Calif. 

F. K. Carothers, formerly cashier of the Remington 
office in San Francisco, has forsaken inside work and 
joined the sales force of the company, his territory 
being in northern California 

. . . 

An addition to the Remington sales staff is O. G 

Schaaf, special Remington Wahl representative, who 


Remington sub 


will work in connection with the five 
offices in this state, under the San Francisco office. 
. * . 
Carl Salbach, who has charge of the Smith-Premier 


Company in California, has 
various sub-offices in 


business of the Remington 
just returned from a visit to the 
the interest of the Smith-Premiler. 
* os . 
manager of the American 
paid a visit to San 


general 
recently 


George A. Garfield, 
Writing Machine Company, 


Francisco and called upon his agents, the Pacific Type 
writer Exchange on Montgomery street. Mr. Garfield 
is at present in Los Angeles, and is said to be plan 
ning to establish a typewriter rebuilding plant for thr 
Pacific Coast The Chamber of Commerce in Las 
Angeles is reported ‘to have offered a free factory 
site 
— 


Robert Stiles, formerly with the Smith-Premier and 


the Royal Companies, has quit the typewriter game 
and gone into another business 
. . . 

Manager Campbell of the San Francisco office of 


the Underwood Typewriter Company, has just returned 


from a short trip to sub-agencies in California and 
Nevada A few days ago another big delivery wus 
made to local offices of the Western Union Telegraph 
Company A large auto-truck, appropriately decorated 


and containing machines for nineteen separate telegraph 


offices, paraded through the principal business streets 
Seattle, Wash. 
\ \ Hooper formerly an Underwood salesman 
has joined the local Royal sales staff 
St. Paul, Minn. 
H V Ellis of the Minneapolis Royal office has 
taken charge of the local branch as manager 


St. Louis, Mo. 
has joined the 
branch of the 


sales organization of 


Everett 


Louis Typewriter 


Hammond 


‘ompany 
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Makes Your Work Easier 



















Adjustable 
to any height 
and after easi- 
ly and quick- 
ly and noise- 
lessly moving 
the Adding 
Machine on 
its perfect rollers to 
any desired place 
or position, the 
Stand is held ab- 
solutely rigid by 
simply TRIP- 
PING THIS 
LITTLE FOOT 
LEVER. 


By simply 
turning this 
easy ball- 
bearing 
wheel, 

the stand is 
adjustable 
to any de- 
sired height 





ADJUSTABLE TABLE Co. 


GRAND RAPIDS, MICH. 
Also from Adding Machine Agents & Salesmen 
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ae over any platen knob Covers ™ 
bee rough, hard platen knob witha velve 
wee cushion No stenographer who ion 
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AZ) a pair Can be used when plat I 
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M. K. Deale, manager of the St. Louis office of the 
Remington Typewriter Company, was agreeably sur 
prised the other day to find a large bunch of twenty 
five American Beauty roses on his desk, from the 
employes of the Remington office in this city 

. . 7 

The sales force of the St. Louis office of the 
Hammond Company has been augmented by the en 
ployment of W. T. Johnson, formerly salesman of the 
Kansas City office. 

Stockton, Calif. 

The Remington Typewriter Company has opened two 
new sub-offices in California, one at Stockton and the 
other at San Jose. The Stockton office is located at 26 
San Joaquin street and W. H. Fowler, who was taken 
over from the Smith-Premier Company at the time of 
the consolidation, has been placed in charge. The 
sub-office at San Jose is located at 72 North First 
street and is in charge of J. L. Crittenden, a_ well 
known typewriter man 


Tampa, Fla. 
Underwood headquarters here are now located in the 
new office at 602 Florida avenue. A. J. Schwartz, 


local manager, has just returned from an extended 
business trip to Chicago and Omaha. 
Turin, Italy. 

Anselmo Treves, of the house of Cesare Verona 
exclusive agent for the Remington in Italy for the 
last twenty-three years, has been decorated with the 
Itallan Legion of Honor by the Ministry of Commerce 
at Rome. 





: 
DO YOU SELL 
| TYPEWRITERS? 


We can furnish you with Type- 
writers of exceptional quality. Each 
machine is equipped with a new 
platen, and is completely repaired, 
re-aligned, re-striped and re-var- 
nished. We have been in the busi- 
ness for years and our experience 
will be valuable to you. 

You Should Have Our Latest Price List: 

Write for It Today. 





| =the 
DEALER ~ 
“TY PEWRITE RSs 


143 N. Dearborn St. 











CHICAGO, ILL. 














As Good as Any—Better than Many 


JOHN ALLEN & CO. 
478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


Typewriter, Pen, Pencil and Full 
Carbon. 
Guaranteed Non-Smut. 
ng-lasting, Clean Writings 


Typewriter Ribbons 


For all makesof machines. Will 
best — and insure a 
n to users. 


Write Per Samples 
Prices, 

















Washington, D. C. 

The Washington office of the Hammond Typewriter 
Company announces the employment of W. H. Gahan 
as its representative at Baltimore. 

Wichita, Kan. 
The Remington's new direct branch office here, at 


TEMPLE SAVE 
PANAMA ‘vine’ EYE SHADE YOUR 


EYES 





**Would now be wearing eye glasses if I had not worn your 
Panama Temple Wing Eyeshade.""—Teller Chicago Bank. 


WING Price, 25 Cents; 5 for $1.00 


TEMPLE 


137 North Market street, is now in full occupation 

The new office is 24 feet wide by 120 feet long. This 

is divided into a front office 65 feet deep with a fine 

show window, and an exceptionally well lighted rear 

room which serves for the repair shop and stock room. 
Wilmington, Del. 

The Typewriter Manufacturing Company has been 
incorporated at $500,000 by F. M. Barnard, Smithland, 
Ky.; M. E. Dorsey and F. Giles. 

Christiania, Norway. 

Alf. G. Johnsen has taken the agency for the 

Noiseless Typewriter in Norway, 
New York, N. Y. 

President John T. Underwood of the Underwood Type 
writer Company sailed on the Lusitania June 11 for a 
three months’ tour of Europe. 

* * * 

J. E. Thomas has discontinued his connection with 

the Typewriter Inspection Company, New York 
* . . 

Willlam T. Humes, recently appointed vice-president 
of the Remington Typewriter Company, is making his 
first trip .abrcad in that capacity, representing all the 
foreign business of the company. His tour will include 
a visit to a large number of branches and to dealers 
buying the Remington, Smith-Premier and Monarch 
machines. 

Stamford, Conn. 

G. C. Blickensderfer, president of the Blickensderfer 
Manufacturing Company, who has been seriously ill 
at his home for several months, is now convalescent 

Syracuse, N, Y. 

A A. Forrest, Jacob Telbel, John Barr and Fred 
Miller of the Union Typewriter Company were in the 
city early this month on business for their company 

* > . 


June 22 was Remington Field Day at Ilion, and a 
large number of Syracuse boys accepted the invitation 
to attend The Smith-Premier team crossed bats with 
the Remingtons, and were defeated 

. * . 

The L. C. Smith & Brothers factory closed down for 
the annual ten days’ vacation June 29 W. L. Smith 
declares that the last year has been the mst success 
ful in the company's history, Its output will be ir 
creased 20 per cent as soon as the factory is reopened 

> > . 

A. J. Balley and John Love of the Toronto, Canada 
office visited the plants of the Union Typewriter Com 
pany July 1. oo ¢ 4 

It is expected that both the Monarch and Smith 
Premier works will close for two weeks for the annual 
vacation, beginning July 27 

. * . 

The Smith Premier works held their annual fleld day 
et Long Branch June 29, the day being ideal and a 
large crowd attending. Brisk contests for the $100 in 


prizes offered by the Remington Company were held 
the Monarch men also competing and the prizes being 
very evenly won Fourteen automobiles brought a big 


delegation of Ilionites, headed by State Senator Hea 
cock, Postmaster Brooks and Superintendent Seib of the 
Remington The merrymakers returned late in the 
evening after a day of wholesome gayety and good 
fellowship. 





Weight, {-oz. 


THE TEXAS CO., 134 So. Clinton Street, CHICAGO, U. S.A. 











Carbon Paper and Ribbon 


MACHINERY 


Hard Finish Carbon Machinery 
17 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 








Do You -" Typewriter Supplies? 
* $O, HAVE YOU 


RUBBER 


DUST-PROOF 


COVERS 


Special prices and discounts. Wem ake covers for 


all machines. Cover fabric sample and 
catalogue on re quest. 


TYPEWRITER SPECIALTY CO., Inc. 
152 Chambers St., NEW YORK 








COMMONWEALTH HOTEL 


(Incorporated) 
BOSTON, MASS. 


Opp. State House, 





Offers rooms with hot and cold water for $1.00 
and up, which includes free use of shower baths. 


Nothing to Equal This in New England 
Rooms with private baths for $1.50 per day up; 

— of two rooms and baths for $4.00 per day 

and up. 

—ee room and Cafe First-class, European 
an. 


Absolutely Fireproof 


Stone floors nothing wood but the doors. 
uipped with its own Sanitary Vacuum Clean- 


E 
"§ lant. 
trictly a Temperance Hotel. 


SEND FOR BOOKLET 


STORER F. CRAFTS, General Manager 

















DUCATE 


yourselves in the Ribbon and 
Carbon line. 
log surpasses all. 


SNELLING & SON 


SOUTH BROOKLYN, N. Y. 


Try our new LONDON Black Record. 
It’s like print. 


Our new Cata-= 




















LIONGY 


P WAIN 
PF . 











FULTON 
SPECIALTIES 


The most complete line of 
rubber stamp goods—The 
highest standard of manufac- 
ture—Largest variety—Low- 
est prices, quality considered. 


SOLD BY THE LEADING DEALERS 
ALL OVER THE WORLD 








FULTON——Price and Sign Markers. 
—_—_—_—_—_—_—_— ; 
New catalog showing complete line 
now being distributed. Copy upon 
request. 
FULTON——Business and Office Out- 
I 
fits. Handsomest solid rubber type 
sets made. Put up in polished wood 
boxes with pads and holders ready 


for use. 


FULTON——-Rubber Type. 
We can duplicate any 


All sizes 
and styles. 


rubber type set made. 


FULTON——-Stamp Pads. We sell di- 
——— 
rect to the trade. All discounts are 


yours. 


FULTON——Non-Blurring Wood 
Pads. 


Best stamp pads made. 


FULTON———Band Daters and Num- 


berers. In all sizes. 


FULTON——Indelible Inks. Abso- 
ee 


lutely guaranteed. 














FULTON RUBBER TYPE CO. 


128-142 FULTON ST., 
ELIZABETH, N. J. 
Established 1890 
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| Digest of Foreign Press 


A Word with the House Organ 








: Germany and Austria. 
Das Kontor (Berlin)—May.—The leading article is on 
“Reform in the German Consular System’’ from the 
viewpoint of the manufacturer and exporter. Complaints 


of the present regime indicate that the handicap of in 
efficient representation in some foreign posts is at pres 
ent the chief drag upon German commercial progress 


National ideas of trade are giving place to international 
conceptions and to the recognition of this fact is 
ascribed the increasing prestige of England and America 
as great world supply To achieve her destiny 
the German empire must content with efficiency 
in production—in which she is already pre-eminent—but 
must make use of her vast consular system as a means 
of intelligent and loyal exploitation The article is by 
Willy Brachvogel and well repays reading 

A translation of Von Sydney Brooks’ English 
erization of “*“‘The Yellow Press in America’’ describes 
with impartiality and considerable appreciation the 
growth of the more sensational ideas of journalism un 
der the masterful hands of such pioneers as Mr. Pulitzer 

d Mr. Hearst 


houses 
not be 


charact 


. > > 
Papier und Schreibwaren-Zeitung (Vienna and Lelipsic) 
May 31.—As usual, this compact little journal is filled 
with a multitude of short, informative articles, including 
a table of Austro-Hungarian exports and imports for the 
first of 1912, ‘“‘The Truth About Information 
Bureaus"’ is a useful analysis of strength and weakness 


quarter 


from the viewpoint of the merchant who foots the Dill 
. . . 
Schreibmaschinen-Revue (Berlin)—June 5.—Without 


being captious, it may be noted that a leading article of 
this number, ‘‘A Machine for Reckoning Factory Costs 
by Electricity,’’ is ‘‘lifted’’ bodily from the May issue of 
Office Appliances, with the same illustrations, but with- 
out credit The translation is so admirably accurate as 
to make no doubt of the appropriation, and Office Appli 
ances congratulates its open-eyed contemporary upon Its 
judgment. The device in question is that of A. L 
1770 Berteau avenue, Chicago. 


good 
Sohm 


France. 
La Revue Dactylographique (Paris)—-May.—Besides its 


terse news of the typewriter world, this genial little 
magazine gives space to an interesting article on ‘“‘A 
Machine for Long Distance Writing,’’ a part of which 
will be reproduced later in Office Appliances ‘Verti 


“The Fountain Pen Industry in France,'’ and 
are other topics 


eal Files,"’ 
“Advice to Commercial Stenographers”’ 
Belgium. 

Hypsos Revue-Conseil du Commerce and de I'Industrie 
Modernes (Antwerp)—May Advertising men have al 
ways differed as to the place of the joke in their busi- 
but the leading article in this vigorous and pro 
gressive Belgian journal—‘‘Humorous Advertising’’—digs 
deep into the philosophy of the problem It divides its 
subject into two general parts, the grotesque and the 
comic, giving illustrations mainly of the former, which 
is sO much more widely enjoyed in Europe than in most 
American households. It takes a hearty appetite for the 
wild and bizarre to appreciate many of these gargantuan 
and sometimes, it must be added, a touch of 
brutal cynicism The figures displayed by 
‘‘Hypsos,"’ however, are among the best of their kind 
As the writer remarks, ‘‘Not every product takes to the 
grotesque. It is a matter of discernment and good taste 
Sometimes it is the wording, sometimes the picture, 
sometimes both, which evokes the titter. But ‘the man 
who has laughed is disarmed,’ and humorous advertising 
is simply the expert application of this proverb."’ The 
comic advertisement lives in an especially happy atmo 
sphere, and rigidly any vulgarity 
Instead it trenches on the province of the artist, as in a 
frivolous parody on a classic French sonnet, which Is ad- 
vertising a new French breakfast food to the fastidious 
hboulevardier, The universality of the joke often gives a 
product a hearing which would be denied to the best se- 
rious writing in its favor. In conclusion the writer coins 
a phrase which may well go into the permanent vocabu 
of the advertising man and the manufacturer **As 
there is no such thing as bad advertis 
bad writers of advertising."’ 


ness, 


designs, 
rather 


shuns suggestion of 


lary 
a matter of fact, 


ing; there are only 


Italy. 
L’ Ufficio Moderno (Milan) May 1 ‘The 
leading article 


Quality of a 
Good ¢ which falls in 
American inventions and preferences. ‘‘Method of 
Olassification’’ is modern and discriminating. 
Sales”’ and approves certain 
familiar 


arbon Paper is a 
with 
Catalogue 
“Mail Order 
methods quite 


discusses 
to transatlantic 
> . . 
Modern (Milan) 
Mail a 
of Itallan offices with variety of 
which has proved its and with 
the installation of a system of organiza 
shall make for efficiency Both 
are fairly stated in a discussion of 
formula be abolished in commer 


eyes. 


‘Reducing Of 
urges 


April 


irticle, strongly 


L'Impresa 


fice Expenses by leading 
the 


economy 


equipment every 
device worth, 
these suggests 
tion which increased 
sides of the question 
‘Should the concluding 


celal Correspondence? 


The Efficlency Bulletin for June, by its choice of 
material and typographical make-up, continues to be 
an effective publicity medium for its house the 
Kalamazoo Loose Leaf Binder Company of Kalamazoo 
Mich. A letter to salesmen from Manager George P 
Wigginton is the opening article, and there is a useful 
discussion of “‘The Value of Following Up"’ by the 
Publicity Department E, A. Dunn writes in explana 
tion of ‘‘The Automatic Index'’ and Chaunce Taylor 
on ‘Initiative or Mediocrity.”’ The editorials are 
trenchant and terse, and the entire number attractive 

. . . 

A double blow at summer business apathy and the 
familiar discount on trade to the effect that ‘‘this Is 
Presidential year,’’' is struck in the June issue of The 


Barrett Way, representing the Barrett Adding Machine 
Company. From its own experience the company's 
editor urges that prospects of business are unusually 
good, and he strenuously opposes that self-hypnotism 


by which some men allow opportunities to lapse in the 
months when the air is thick with political charge and 
counter-charge, as humidity. The news notes 
in this number, their atmosphere of alert opti- 


mism, amply support the theme of the editorial. 
> 7 > 


as well 
with 


A prediction that in years to come the dealers in 
office appliances will reap large returns from _ the 
present educational campaign in loose leaf goods is a 
feature of a leading article in the current issue of 
the well edited house organ of the C. S. & R. B 
Company. The debt of present-day business men to 
their children who are being trained to succeed them 
in places of authority is used as an illustration, and a 


vivid picture of the evolution of loose-leaf goods as sold 
today is painted. This number is a very readable 


one 


with much of practical utility to the up-to-date 
merchandiser. 

. > . 
A quantity of meaty, well-typed literature comes 


from the M. 8S. & D. A. Byck Company of Savannah, 
Ga., including a neat little folder on Moon Desks, 
another on the products of the Safe-Cabinet Company 
Marietta, O. (dealers’ literature), a larger folder on 
the ry 0 Paper Fastener, and a very elaborate 
“Y. & E.’’ card outfit book. 
. . 7 
“Office and Home’’ for June shows that the Wels 
Manufacturing Company's policy of filling its house 
organ with good reading matter apart from a descrip 
tion of its own products, is proving successful. Two 
interesting stories, ‘‘The Four-Cylinder White Ele 
phant,"’ by George Fitch, and ‘‘A Vagrant Fortune,’’ 
by Elliott Flower, occupy eighteen pages, and there is 
still plenty of room for snappy, concentrated adver 
tising talk about the Weis specialties. (Monroe, Mich.) 
. . . 
“The Dictaphone Mouthplece’’ for June 1 honors the 
twenty-fifth anniversary of the American Graphophone 


the Columbia 
from the thin 


the evolution of 
modern product 
foot-driven, rather cumbersome device which 
‘The Mouthpiece is a newsy sheet, with 
trade talk uttered in a brisk and breezy 


recalling 
Company's 


Company, 
Phonograph 
eylindered, 
was its germ 
plenty of live 
style. 


. * * 


Some weeks ahead of the Fourth, along came ‘‘Zizz,"’ 


the pungent house organ of the Standard Furniture 
Company, Seattle, Wash., published in the special in 
terest of its employes, The cover is a brisk boost for 
Seattle's future as the home of ‘‘a million’’ citizens 
enclosed in a border of red sheet lightning which Is 
evidently looking alive for some place -to strike 
‘*Zizzatorials,’’ news items, department articles and a 


‘“‘sporting extra’’ make the May issue the sort of thing 


a loyal employe enjoys reading. 
. > * 

“Characteristics of a Successful Salesman’’ is a 
readable article in the May number of ‘‘The Graham 
Light,’’ the house organ of John W. Graham Com 
pany, stationers and outfitters, Spokane, Wash 


‘“‘Retailing’’ is a semi-monthly magazine devoted to 


the interests of all retailers, which covers its fleld 
amply and ably Its support comes wholly from the 
National Federation of Retail Merchants, and the only 
advertisement in its June ist issue is a reprint of a 


recent prize-winner, A particularly interesting series of 
articles on ‘‘The Country Merchant and His Adver 
tising’’ 1s just beginning in its columns. 

. . * 

The Underwood News comes dressed in a natty new 
green spring suit with gold trimmings, perhaps to 
celebrate the high water mark in business recorded by 
the company for April. Among other features it records 
the letter of thanks sent by Los Angeles Shriners to 
Manager Mathews of Los Angeles for courtesies ex 
tended during the recent convention. The news notes 
as usual, are up to the minute, 











Among the Catalogues 








Here is a clever thing in employment service adver 
tising—the Underwood Company's latest folder sent to 


business men ‘At your Service’’ reads the outside, 
simply; two horizontal folds open and here is a pretty 
young creature, smiling hopefully as she opens your 
office door Just enough of the door is shown—knob, 


frame and half a panel—to give the idea. The last 
fold introduces the concise print-talk for the Under 
wood Service, and the whole is a genuine memory 
grabber 

> . . 

Catalog No. 9 of the Cesco Line of loose leaf devices 
supplies and accounting systems, manufactured by the 
Cc. E. Sheppard Company, 82 Fulton street, New York 
is a light lavender covered compilation of the newest 
things with which this well known house has enriched 
the fleld of office equipment A group picture of the 
Sheppard plant is the frontispiece, and following it is a 
brief review of the concern’s achievements ‘in the loose 
leaf field. 

. om . 

Enclosed with the fourth serial catalogue of the 
Trussell Loose Leaf line (Poughkeepsie, N. Y.) come 
two little leaflets exploiting late additions to the 


factory’s products: interchangeable music covers and 
carriers and the Twinring memoranda book. The cata 
logue itself is well printed on good _ stock. It is 


sparing of description, in many instances letting the 
goods, with the figures showing their efficiency, tell 
their own story 
. . > 

Yawman & Erbe'’s new forty-page book, ‘Vertical 
Filing Down-to-Date,’’ is accompanied by a letter ex 
plaining that it will be used as a text-manual in many 
business schools. It is more than a catalogue; rather, 
a summary of the progress made in scientific filing 
during thirty-two years’ experience. Seventy illus 
trations show vertical systems, in actual colors, of 
alphabetical, numerical, geographical and subject in 
dexing, adapted to every variety of business and pro 
fession. There is a concise demonstration of what 
vertical filing is, how it came into use and why guides 
and folders are necessary The evolution of the “‘Y 
& E."' Direct Name System, with its error check; a 
chapter on correct follow-up methods, and another on 
the latest models of vertical filing cabinets are in 
cluded. 


. . > 

The Weeks-Numan Company, ‘wholesale and manu 
facturing stationers of 39-41 Park place, New York 
City, have issued catalogue No. 2, covering every line 
they carry in 64 readable pages. 

. . . 

‘“‘Messages from Users" is an attractive compilation 
of testimonials to the Edison Rotary Mimeograph, 
written by firms which have proved the efficiency of 
the A. B. Dick Company product (Chicago and New 
York) 

. * ° 

Mead & Wheeler, 180 North Dearborn street, Chicago, 
have issued a small booklet in blue containing ‘A 
Classified List of Office Suggestions,’’ 178 items of 
general office use which this company supplies. 

. * . 

Three pieces of bright advertising matter, circulated 
by the Barrett Adding Machine Company of Grand 
Rapids, include a 32-page booklet, entitled ‘‘Prestige’’; 
a folder, illustrating the time-economy of mechanical 
adding witi illustrations, and a clipped page from a 
magazine containing the company’s current advertise 
ment. The booklet gives a list of fifty satisfied Barrett 
customers 

. . * 

An interesting catalogue-booklet, showing clear-cut 
page photographs of its plant and brief explanatory 
notes on each, is that of the Taft-Peirce Manufacturing 
Company of Woonsocket, R. I., mechanical engineers 
and builders of special tools and machinery, including 
typewriters, adding machines and their parts. 

cm * > 

The Tatum hand-power adjustable paper punch, 
Premier No. 34, for either printing or office use, is 
illustrated and described in a four-page folder issued 
by the Samuel C, Tatum Company of Cincinnati. This 
punch embodies the successful principles used by the 
company in ite office punches, ‘‘Marvel"™’ and ‘‘Hum 
mer.’" The parts are all of iron and steel, the die 
being tempered steel 

om . . 

The Tisch-Hine Company, printers and office out 
fitters of Grand Rapids, combined good advertising 
with hospitality during the recent sixth annual Mer 
chants’ Week in that city, given under the auspices of 
the Grand Rapids Association of Commerce by the 
Wholesale Dealers’ Assoclation, June 11-13. A neat 
invitation was sent to the company’s friends, urging 
them also to call at its store and receive a pad and 
pencil free for jotting down notes 
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Some Stationers 
and Some Office Supply Dealers 
Are Making Money 
Every Minute for Two Reasons 





1—They know what to buy, where to buy 
and how to buy 


2—They know how to sell 


This may sound simple to some of you who read it, but it is not so 
simple as it may sounds. 

More buyers than you suspect never get as much as a “‘look-in” to in- 
side prices and to the many hidden by-ways of saving money for the 
house in getting goods from the factory or jobber to the consumer, and 
More store managers than you suspect never get anywhere near to the 
hundred-and-one ways of adding a little here and a little there to the 
regular per cent of profit. 

A former clerk for one of the biggest and one of the most advertised 
office supply concerns in the United States during the past four years 
has risen to the position of general manager. 

That man can recite whole pages from the Managers’, Buyers’, Selling 
and Local Advertising articles in MODERN METHODS. 

He is a “‘ live wire.’’ He knows where to look for suggestions that will 
help bim to Manage, Buy and Sell to the best possible advantage. He 
knows when he is reading one of those articles in MODERN METH- 
ODS that that article was written FOR HIM and he knows how to get 
out of it all the good there is in it for him. 

Every issue oo MODERN METHODS contains articles carefully pre- 
pared by men who are well paid for their work and that is why they 
do it so well. 





free and prepaid, a copy of Sherwin Cody’s wonder- 
ful book ‘‘HOW TO DO BUSINESS BY LETTER” or a copy of 
Arthur R. Markel’s great book, ‘‘COLLECTION LETTERS.” Address 


MODERN METHODS 


38 R. & B. BUILDING DETROIT, MICH 


For $1.00 we send you MODERN METHODS one year and | 
| 




















UNDERWOOD 
TYPEWRITERS 


To the Trade at Real Bargains 


These machines are always popular and are 
ready sellers. We have a large supply of 
them on hand, also a stock of all other makes 
of machines now on the market. They are 
in the rough, complete with all parts. 

Write for our latest price list. 














Al Makes of Typewriters at 


wpetesare YOUNG TYPEWRITER CO., Inc. 
NOTE NEW ADDRESS 3—> 62 West Madison St , CHICAGO, ILL. 
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PATENTS 





1,016,318. Type-Writing Machine. Charles J. Bond, 
Syracuse, N. Y., assignor to The Monarch Typewriter 
Company, Syracuse, N. Y., a corporation of New York. 


1,016,351. Type-Writing Machine. Gustav Mez, Ber 
lin, Germany. 

1,016,365, Inkstand. Irvin Rosenfeld, New York, 
R. ¥. 

1,016,370. Perpetual Calendar. Narain Singh, Dhal 
leke, India. 

1,016,496. Loose Leaf Binder. Alfred E. Harling, 
and George B. Dobbin, Detroit, Mich. 

1,016,501, Adding Machine. Allen A, Horton, De 
troit, Mich., assignor to Burroughs Adding Machine 


Company, Detroit, Mich., a corporation of Michigan, 


1,016,533. Ejecting-Penholder. Samuel Kellogg Wil 
son, Dwight, Mass. 
1,016,540. Type-Writing Machine. John H Barr, 


assignor to Union Typewriter Com 
pany, Llion, N. Y., a corporation of New York. 
1,016,557, Loose Leaf Binder. William Fairchild, 
Albany, N. Y., assignor to William C, Martineau and 
Clarence RK. Martineau, Albany, N. Y. 
1,016,572. Calculating Machine. Nim R, 
Missouri. 
1,016,634. Document File. Alex B, 
Charles L. Johnson, Baker, Oregon. 
1,016,635. Book Holder. Alex B. 
Charles L. Johnson, Baker, Oregon, 
1,016,686. Type-Writing Machine, John H. Garsden, 
Hartford, Conn., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 
1,016,724 Typewriting Machine. John A. Zellers, 
New York, N. Y., and George P. Price, West Orange, 
N. J., assignors to The Smith Premier Typewriter 
Company, Syracuse, N. Y., a corporation of New York, 
1,016,789. Letter-Filing Device, Chauncey Smith, 
Atlanta, Ga. 
1,016,821. 
Texas. 
1,016,823. Express Receipt Billing Machine. Ward C. 
Goodman, Walla Walla, Wash., assignor of one-half to 
Frank M. Shore, Walla Walla, Wash. 


Syracuse, N. Y., 


Long, Troy, 
Johnson and 


Johnson, and 


Mailing Cabinet. Marcus P, Exline, Dallas, 


George B. 


1,016,890. Drawer and File Holder. 
Meleney, Chicago, Il. 

1,027,406, Stenographer's Envelop and Stamp Moist- 
ever. Bliss Havelock Dunfield, St. John, N. B., Canada. 

1,027,488. Typewriter Ribbon Carrier. Marguis H. 
Lockwood, New York, N. Y., assignor to Underwood 
Typewriter Company, New York, N. Y., a corporation of 
Delaware 

1,027,511. Adding and Subtracting Machine. Jesse G, 
Vincent, Detroit, Mich., assignor to Burroughs Adding 
Machine Company, Detroit, Mich, a corporation of 
Michigan. 


1,027,514. Means for Teaching Shorthand Roy Stan- 


ley Ashton, Washington, PD. ©, 


1,027,523. Loose Leaf Binder Elmer E. Buchan, 
Chicago, Il. 
1,027,674. Pen Point Releaser, Robert B, Thompson, 


Coalport, Pa. 
1,027,717. Type Writing Machine 
Valentine Adolph Flugel, London, Pngland, 


Bernhard John 


1,027,732. Ribbon Reverse Mechanism for Typewriters 
and the Like. Hubert, Maplewood, Mo., assignor to 


Moon-Hopkins Billing Machine Company, St. Louis, Mo., 
a corporation of Missouri. 

1,027,776. Typewriting Machine. Seib, 
Ilion, N. Y., assignor to the Monarch Typewriter Com- 
pany, Syracuse, N. Y., a corporation of New York 


George A, 


1,027,843. Typewriting Machine Frederic W. Hil- 
lard, Tottenville, N. Y 

1,027,847. Computing Machine. Justin T. Hurley, 
Elizabeth, N. J. 

1,027,963. Typewriting Machine. Clio B. Yaw, New 


York, N. Y., assignor to Wyckoff, Seamans & Benedict, 
Ilion, N. Y., a corporation of New York, 


1,027,984. Electric Writing Machine. Ira S. Brown, 
Bridgeport, Conn. 

1,027,901. Memorandum Pad Holder. James Costello, 
Hinckley, Minn., assignor to National Checking Com 
pany, a corporation of Minnesota. 

1,027,994. Envelop Opener. Carl H,. Crawford, Wash 
ington, D. C. 

* 1,028,011 Envelop Moistener. Lajos Ferenczy, Eas 
ton, Pa. 

1,028,026. Automatic Typewriter Feed. Sidney W. 
Jones, Tucker, Utah, 

1,016,927. Typewriter Machine. John H. Barr, Syra 


cuse, N, Y., assignor to Remington Typewriter Com 


pany, Ilion, N. Y., a corporation of New York 
1,016,950, 

Mo. 
1,016,968. Typewriting Machine. 


Envelop Cleveland F, Moulton, St. Louis. 


Arthur W. Smith, 


Copies of any one of these patents can be obtained by 
sending fifteen cents in stamps to E. G. Siggers, patent 
lawyer, Suite 33, N. U, Building, Washington, D. C., by 
mentioning Office Appliances. 
New York, N. Y., assignor to Union Typewriter Com- 
pany, Ilion, N. Y., a corporation of New York. 

1,016,970. Book Holder. Robert Henry Smith, Bos- 
ton, Mass 

1,017,022. 
New York, N. Y., 
pany, Ilion, N. Y., 


Typewriting Machine. Charles E. Smith, 
assignor to Union Typewriter Com 
a corporation of New York 

1,017,060, Typewriting Machine. Edwin F. Griffin, 
Seranton, Pa., assignor to International Text Book 
Company, Scranton, Pa., a corporation of Pennsylvania. 

1,017,068. Adding and Listing Machine. Edwin Wil- 
liamson, Talladaga, Ala. 

1,017,079. Cash Register. Thomas Carroll, Dayton, 
Ohio, assignor by mesne assignments to the National 
Cash Register Campany, Dayton, Ohio, a corporation of 
Ohlo. 

1,017,089. 
Mass 

1,017,120. Open Book Rest. 
Hamilton, Ontario, Canada, 

1,017,121. Open Book Rest. 
Hamilton, Ontario, Canada. 

1,017,134. Envelop Feeding Device for Typewriters. 
Mclon James Douglas Carter, London, England. 

1,017,165. Loose Leaf Binder. Arthur Opalla, Chica- 
go, Ill., assignor by mesne assignments to Ralph B. 
Wilson, Chicago, IIL. 

1,017,182. Calculator. Chester J. Smith, Jamestown, 
and Philip Kleeberg, New York, N. Y., assignors to 
National Calculator Company, New York, N. Y. 

1,017,220. Temporary Binder or Loose Sheet Holder. 
Reinhold Krumming, Milwaukee, Wis. 

1,017,298. Multiform Billing Sheet. 
Lewis, Chicago, Il. 

1,017,299. Attachment for Typewriting Machines. 
Edward Zuver Lewis, Chicago, I11. 

1,017,301. Typewriter Tabulating Mechanism. Mar- 
quis H. Lockwood, New York, N. Y., assignor to Under- 
wood Typewriter Company, New York, N. Y., a corpora- 
tion of Delaware. 

1,017,357 Combined Desk and Register. 
Winchell, Cleveland, Ohio. 

1,017,460. Album Book Stand. 
New York, N. Y. 

1,017,667. Keyboard Machine for 
tributing Type for Facsimile Typewriting. 
ger, New York, N. Y. 

1,017,698. Transparent Book Support. 
venson, Akron, Ohio. 

1,017,717. Typewriting Machine. 


Index System. Edward A. Dunn, Newton, 
William James Walsh, 


William James Walsh, 


Edward Z. 


James E. 
Giuseppe Polverino, 


Setting and Dis- 
Anton He- 


Mark D. Ste- 


Charles W. Walker, 


Stratford, Conn., to Wyckoff, Seamans & Benedict, 
Ilion, N. Y., a corporation of New York. 
1,017,719. Circular Slide Rule, Herbert Richard 


Watts, Brooklands, England. 

1,017,796. Book Cover Attachment. William P. Pitt, 
Independence, Mo., assignor to Irving-Pitt Manufactur- 
ing Company, Kansas City, Mo., a corporation of Mis- 
sourl. 

1,017,797. Loose Leaf Binder. William P. Pitt, 
Independence, Mo., assignor to Irving-Pitt Manufactur- 
ing Company, Kansas City, Mo., a corporation of Mis 
sour, 

1,017,843. Transfer Mechanism for Calculating Ma- 
chines. Glenn J. Barrett, Grand Rapids, Mich., assign- 
or to Barrett Adding Machine Company, Grand Rapids, 
Mich. 

1,017,844. Typewriting Machine. Walter J. Barron, 
New York, N. Y., assignor to Remington Typewriter 
Company, Ilion, N, Y., a corporation of New York. 

1,017,861. Typewriting Machine. Jacob Felbel, New 
York, N. Y., assignor to Union Typewriter Company, 
Ilion, N. Y¥., a corporation of New York. 

1,017,959. Typewriting Machine. Edward M. Craw 
ford, Corozal, Canal Zone. 

1,018,028 Paymaster’s Calculator. Mary A. Beals 
and Michael J. Stark, Jr., Chicago, Ill.; said Stark as- 
signor to said Beals, 

1,018,125. Loose Leaf Binder. 
Newark, N. J, 

1,018,146. Educational 
gate, Superior, Wis. 

1,018,189, Inkstand. Frank Hejnal, Baltimore, Md. 

1,018,249 Pencil Sharpener. Samuel Mcellvaine, 
tritish Columbia, Canada. 


Leonard M. Morehouse, 


Apparatus Frank J. West- 


Eburne, 
Adding and Listing Machine. Nelson White, 
assignor to Burroughs Adding Machine 
a corporation of Michigan. 

Henry Herbert Yel, 


1,018,285 
Detroit, Mich., 
Company, Detroit, Mich., 

1,018,288. Holder for Erasers. 
Portsmouth, England. 


1,018,371. Adding Machine. George B. Putnam, De 
troit, Mich., assignor to Burroughs Adding Machine 
Company, Detroit, Mich., a corporation of Michigan 

1,018,411. Typewriter Attachment. William A. Da 
vis, Clovis, N. M, 

1,018,416, Blotter Holder. 
York, N. Y. 

1,018,459. Book and Leaves Therefor. 
Jr., London, England, 

1,018,486. Cash Register. Oscar F. Davisson, Day 
ton, Ohio, administrator of Thomas Carney, deceased, 
assignor to the National Cash Register Company, Day 
ton, Ohio, a corporation of Ohio, 


Daniel H. Fitzgerald, New 


John Walker, 


1,018,510. Calculating Machine. Alfred 8S. McCaskey, 
Chicago, Ill., assignor by mesne assignments to Mce- 
Caskey Electric Calculator Company, Chicago, Ill., a 
corporation of Illinois. 

1,018,511, Attachment for Typewriters. John J. Mc 
Fadden, Renovo, Pa. 

1,018,536. Pencil Sharpening Machine. Edgar P 
Webster, Bridgeport, Conn. 


1,018,639. Typewriting Machine. Herbert H. Steele, 
Marcellus, N. Y., assignor to the Monarch Typewriter 
Company, Syracuse, N. Y., a corporation of New York 

1,018,641. Daily Appointment Calendar. Charles W 
Strayer, Los Angeles, Cal. 

1,018,701, Typewriting Machine. William Allan 
Dyer, Syracuse, N. Y., assignor to the Smith Premier 
Typewriter Company, Syracuse, N, Y., a corporation of 
New York. 

1,018,748, Typewriting Machine. William Allen 
Dyer, Syracuse, N. Y., assignor to the Smith Premier 
Typewriter Company, Syracuse, N. Y., a corporation of 
New York, 

1,018,760, Spring Barrel Brake for Typewriting Ma- 
chines. Clayton C. Harting and James F. Flood, Wood- 
stock, Ill., assignors to the Oliver Typewriter Company, 
Chicago, Ill., a corporation of Illinois. 

1,018,770. Loose Leafe Binder. Gaius C. Moore, 
Rochester, N. Y., assignor to John C. Moore Corporation, 
Rochester, N. Y¥., a corporation of New York. 

1,018,786. Typewriting Machine. Herbert H. Steele, 
Marcellus, N. Y., assignor to the Monarch Typewriter 
Company, Syracuse, N. Y., a corporation of New York. 

1,018,811. Typewriting machine. James D. Daugher- 
ty, Kittanning, Pa., assignor to Union Typewriter Com- 
pany, Ilion, N. Y., a corporation of-New York. 


1,018,810. Book-Page Recording Device. Hio P. Eilers, 
New York, N. Y. 
1,018,915. Typewriting Machine, Alfred G, F. Kurow- 


ski, New York, N. Y., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 

1,018,950, Typewriting Machine. Frank A. Young, 
New York, N. Y., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 

1,018,968. Typewriting Machine. Carl Gabrielsen, 
Syracuse, N. Y., assignor to L. C. Smith and Bros. 
Typewriter Company, Syracuse, N. Y., a corporation of 
New York, 

1,018,995. Back-Feed Mechanism for Typewriters. 
August Stieg, Woodstock, Ill., assignor to The American 
Typewriter Co., Woodstock, Ill., a corporation. 

1,019,020. Temporary Binder. Albert L. Bune, Chi 
cago, Ill., assignor to Workman Manufacturing Com- 
pany, Chicago, Ill., a corporation of Illinois, 

1,019,077. Typewriting Machine. Charles V. Oliver, 
West Union, Iowa. 

1,019,149. Locking Device for Temporary Binders 
Thomas P. Halpin, Chicago, Ill., assignor to Workman 
Manufacturing Company, Chicago, Ill., a corporation of 
Illinois. 

1,019,196, 
Paris, Texas. 


Fountain Pen. Edwin Ruthven Smith, 


1,019,205. Erasing Device for Typewriters. Henry 
M. Vaughan, Newton, Iowa. 

1,019,231. Recording and Adding Machine. George 
Wilson Dudley, Staunton, Va. 

1,019,256. Paper Clip. James H. Irvin, Baltimore, 


Maryland. 
1,019,275. 
ville, Ill. 
1,019,290. Accounting System. Edward C. Albree, 
Swampscott, Mass., assignor to Albree Self Figuring 
System Company, Boston, Mass., a corpora..on of Mas 


Envelope Pad. Gabriel G. Press, Holloway 


sachusetts, 
1,019,328, Typewriter Escapement Mechanism. Mar 
Lockwood, New York, N. Y., assignor to Un 
derwood Typewriter Company, New York, N. Y., a 
corporation of Delaware. 
1,019,348. Clip 
Angeles, Cal, 
1,019,661. Monetary 
Big Stone Gap, Va 


quis H, 


Paper Robert J. Northam, Los 


Document Gilbert N. Koaight, 
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assignor to the Automatic. 





No. 1,029,206. Mechanism for feeding paper to typewriters; patented June 11, 1912, by Thomas A. McCall cf Cleveland, Ohio, 

r'ypewriter Company of Cleveland.—No, 1,029,500. Typewriting and calculating machine patented June 11, 1912, by Arthur William Harris of London, England, 
assignor to the Harris Calculating Machine Company, Ltd., of London No. 1,029,832 Adjustable paper-guide finger for typewriting machines; patented June 
18, 1912, by Otto Thieme of St. Louis, Mo., assignor to the Moon-Hopkins Billing Machine Company St. Louls—No. 1,028,159. Typewriting machine; patented June 
4. 1912. by Anthony Utz of Hartford, Conn., assignor to the Royal Typewriter Compan of New York City a corporation of New Jersey.—No, 1,027,488, Typewriter 
ribbon carrier; patented May 28, 1912, by Marquis H. Lockwood of New York City ssignor to the Underwood Typewriter Company of New York City, a cor- 
poration of Delaware No, 1,027,717 Typewriting machine, patented May 28, 19.2. by rnhard John Valentine and Adolph Flugel of London, England.—No. 
1.4029,231 File-cabinet; patented June 11, 1912, by Wilbur E. Ryan of Memphis, Ten: No. 1,029,801 Pencil sharpener; patented June 18, 1912, by Alexander D. 
Fisher of Toronto, Canada.—No, 1,028,227 Combined adding apparatus and pencil-box; patented June 4, 1912, by George Kriiger cf Gross-Lichterfelde, near Berlin, 
Germany.—No. 1,026,506 Adjustable support for books and papers; patented May 14, 1912, by Charles T. Hard of East Liverpool, Ohio.—No. 1,027,523. Loose 
eaf binder; patented May 28, 1912, by Elmer E Buchan of Chicag Il No. 1,023,034 Env seal;patented April 9, 1912, by Nancy E. Pettitt of Junctian, 

1,021,532 Envelope-moistening device; patented March 26, 1912, by Szczepan K of New Bedford, Mass.—No. 1,026,780. Ink bottle stand 


lexas No 
and holder; patented May 21, 19:2, by Leonard Asheim of Bridgeport 


Conn 
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ADDING MACHINES. FILING CABINETS, METAL. PRICE AND SIGN MARKER 
Burroughs Adding Machine Co.. 2 Crown Metal C t ’ p , . 
re Me Sees cen dwokeos 120 General Fire Ons a Co 107 Fulton Rubber Type Co 120 
Dalton Adding Machine Co.... 69 Globe-W aa cee = os PUBLISHERS. 

ADDING TYPEWRITERS. Safe-Cabinet Co ; 109 Business Man's Publishing Co 6-20 
Eliiott-Fisher Co. ........ 13 Unit Steel Cabinet Co 79 Modern Methods . 1°7 
Moon- Hopkins Billing eee a Ae "44 FILING CABINETS, WOOD. Office Appliance Co., The S 
Remington Typewriter Co. ...... 7-20-24 Automatic File & Index C 9 Stationer end Printer 91 
Underwood Typewriter Co, 9 Broome Mfe. Co - 4 saa PUNCHES. 

AGENCIES WANTED. Brown-Morse Co, "OT Tatum, Sam‘! Co., C 97 
& 4 pe 125 —— Wernicke Co 34 REBUILT OFFICE MACHINERY. 

Castelli, P., & Co.... 125 pon Altec ay ag = Chicego Safe & Md 7 

Fournier Forquignon, Louis 125 Wagemaker Co., Ltd. eee 112 > gig sae ees _ 

Heythekker, F. W..... 12% Yawman & Erbe Mfg. Co. 64-115 RIBBONS AND CARBONS. 

go a 23 FILING DEVICES. John Allen & Co 135 

Udon, Gluck M 125 Pratt Fastener Mfg. C ; Ault & Wiborg Co 87 
; 25 ‘ F 0. 16 “ ++ ‘ 

=. ‘W. _ 125 Smead Manufac turing Company "2 we keye Ribbon & Carbon Co - 

pm ad 125 FOUNTAIN PENS. Columbia Ribbon & Carbon Miz. Oo 14 

7 * » W. Beaumel Co 125 Crown Ribbon & Carbon Co . ‘1 
American Mfg. Concern 109 Diamond Point Pen Co 102 J Heale & Co : r 126 

BOOK RINGS. Morton, 97 Indeliba Mfg. Co : 142 
Adams, H. T 120 GLASS FOR DESK TOP. a ee Raper Ce 4 
Kellner, Otto . 107 Chicago Mirror & Art Gil: c 75 Meniinbe Gaus ae + 
Morden Mfg. Corporetion 130 GUM T a en ee | nee - Manifold Suppl s Co.. 62-63 

BUSINESS SHOWS. reer bee agergy Mittag & Volger ..... 50 
Annual Business Show Company 26 Rellable Gummed ‘Tape Oo.. Inc = Neely & Peacock 11 

CALCULATORS. HOTELS. . Neldich Process Co. 11 
Arithstyle Co. 125 Commonwealth, Boston 135 Smith. The 8. T. Co 125 

CASH BOXES. Herkimer, Grand Rapids of Snelling & Sons 135 
Meilink Mfg. Co.. 9 INDEX GUIDES. eg iapenine arb PP ¢ .— 

CASH REGISTERS. Hub, J. C., Mfg. Co 8] Webster. F. 8. Co a Dm 
National Cash Register Co 83 Simonson, R. A., & Co 109 RIBBON AND CARBON MACHINERY. 

CHAIRS, OFFICE, INK PADS. John Waldron Co 135 
Celina Specialty Co. 3 Fulton Rubber Type Co 136 RUBBER BANDS. 

Cook, C. at “De Hal eda tesa 19 Volger, B. G.. Mfg. Co 18 Davol. Rubber C 1 

Gunlocke, W. H., Chair Co iz1 INKS, ADHESIVES, ETC. ae — , 

Kohn, Jacobs & Jos 7 7 114 Carter's Ink Co 131 RUBBER TYPE. 

Marble Py mettec Ot = 2 Davids, Thaddeus, @o 95 Fulton Rubber Type Co 144 
arble Shattuck Chair Co. 4 iggins. Chas , » (%© 6G 

eens tee te t a7 Higgins, oo ‘ot & = RULERS. 

Murphy Chair Co. Ww I ST N —— 1 American Mfg. Concern 109 

CHANGE MAKERS. a . _ SAFES. 

Lamson Co, The... 130 General Supply Co. mare. Cs gt Meilink Mfg. Co <0 

CHECK PROTECTORS. Sengbusch Self-Closing Inks tand Co 16 Victor Safe & Lock Co 1 
Todd, G. W., & Co 65 LETTER DISTRIBUTORS. ore. 

COIN WRAPPERS. tristow, Frederick So aE Behealp Co —~ 
Detroit Coin Wrapper Co.. sje; LITHOGRAPHIC SPECIALTIES. GEANP AFFIXES. a 

COPY HOLDERS. Black Litho Co 126 ee 2 v3 
SS DY ae 106 Goes Litho, Co. 143 : : z 

COPYING DEVICES. LOCeEns. -— . ya the 
Eureka Blotter Bath Co 141 ae pS LD. ..... 110 sTANDS, M 3 | 

METAL, FOR OF 

COSTUMERS. LOOSE LEAF. ee Sa 0 | FICE MACHINE, si 
Kohn, Jacob & Josef 14 mee ‘’% Poonnt 1 ben ‘Co 3 Fowler-Manson-Sherman Cycle Mfg. Co »2 

CUBPIDORS., er * Se @ “wierd 7) STAPLING MACHINES, 

Ireland & Matthews Mfg. Co 65-127 Heinn Co wet teeeceecceseees 91 Acme Staple Co 1 

DATING STAMP. Kalamazoo Loose Leat Hinder Co. 33 SERRE BuOmavine. 

Sanborn Dating Stamp Co. 114 Mann Co., Wm. ... ey: at 129 Kibn Rrothers Ais 

DESK LAMPS. MeMillan Book Co. 1G TABLES. 

. ; ’ Ple & Motter Co... troome Mfg. Co 77-111 
McFaddin, H, G., & Co 133 Prandat otto Leaf Co . peated Louis fI 74 

DESK SPECIALTIES. Sheppard, The C. E. Co 108 St. John's Table Co lho 
Melton-Rhodes Co. 21 Stationers’ Loose Leaf Co 119 Stow & Davis Furniture Co Se 

DESKS. Tenacity Mfg. Co... : ow TELEPHONE ATTACHMENTS. 

Bentley & Gerwig Furniture Co 92 Fengwall Co s86 Davol Rubber Co 1- 
Browne-Morse Co. 77 MANUFACTURING UNDER CONTRACT. Goodline Mfg. Co., The We 
Dietz, J. F.. & Co.. 12 _— Miller Rubber Co 127 
Dornette, The J., & Bros. Co 24 Sust-Sewee Seas. Od... S Oliver Mfg. Co 10s 
Evansville Desk Co.. 121 METAL OFFICE AND BANK EQUIPMENT. Smith Selling & Ady. Co 127 
Henderson Desk Co... 128 Crown Metal Construction Co. 107 TIME STAMPS 

Marysville Cabinet Co.. 116 General Fireproofing Co OS Ellis Time “Stamp Co 123 
Shelby gg MOT SI Moore Bros. .. , SI Follett Time Ree. Co 126 
Shelbyville =k Co 105 Safe Cabinet Co , 1a 

Tell City Desk Co.. 74 I nit Steel Cabinet Co 7 — bt bre men Mi . 116 

DICTATION MACHINES. MOISTE ihe ma , 
FATION MACHT , ae Oo ~ ang i | TYPEWRITER CABINET 
Edison, Thos. A.. Inc 73 tel-Kilos £ o 116 Marysville Cabinet Co 116 

DICTIONARY STANDS. NUMBERING MACHINES. TYPEWRITER COVERS. 

Bal-Klos Mfg. Co.... 116 Meyer & Wenthe 16 Cypewriter Specialty Co. 135 

DIES. TYPEWRITER - iomemereaten 
Laganke, Chas. F 5 Morton Mfg. Co 132 Secmnice oe feel ea = 

DUPLICATORS (COMPOSITION). PAPER wREvans. BEW. “2 
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The Eureka Blotter Bath 
The Eureka Sanitary Copying Cloth 


constitute a perfect sanitary system of letter press coples. The impregnated 
stone composition bath affords an absolutely even distribution of moist- 
ure tothe cloth, atthe same time precluding bad oder, mustijness or mil- 
oS The wire net in the composition makes the bath practically unbreak- 
able 


They are furnished in all sizes from correspondence to waybill. 
The patent chemical surface cloth which we furnish with non-raveling 
edge, insures clean cut copies. 


There are more Eureka baths in use than all others combined 


6215-17-19 Wentworth Ave., 


Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


THE EUREKA BLOTTER BATH CO. 


ote SH S- aig? 3 


CHICAGO, ILL., U.S. A. 
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When selecting a staple ar- 
ticle which you intend to han- 
dle extreme care must be ex- 


ercised to secure goods that 
will satisfy your customers. 
The article should be subjected 
to inspection and criticism as 


strict as you would use in buy- 








ing a house. 


INDELIBA 


RIBBONS 
and 
CARBONS 


are made to stand such tests. 
We welcome opportunities to 
demonstrate the merits of 
Indeliba quality. 

Indeliba Hard Finish Car- 
bon Paper is made for partic- 
ular trade. It is a favorite 
with progressive business men. 

Indeliba Bichrome and Tri- 
chrome Ribbons are made in 


all standard colors, and for 
every make of machine. 
Indeliba goods run true to 
their respective grade. The 
colors are clear. All materials 
used measure up to a stand- 


ard above the ordinary. 


Write us for samples and 


prices. Put our goods to the 


test. 


Indeliba Mfg. Co. 


Rochester, N. Y. 

















OFFICE APPLIANCES 





July, 1912 








WANT S 


NOTE—“Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 





HELP WANTED. 








SALESMAN BY 


HIGH CLASS TYPEWRITER 
Underwood Typewriter Company for western 
city territory. Address U1l4, care Office Appli- 


ances, Chicago 


TRAVELING AND LOCAL SALESMEN TO 

sell Transo (transparent face) envelopes 
Every business house a possible customer; ex- 
cellent proposition, commission basis. Transo 
Paper Co., Chicago. 


STATIONERY SALESMAN WANTED A 
large fountain pen company, one of the oldest 
and best known in the business, is making new 
Sales territory arrangements and has openings 
for capable, energetic salesmen in North Caro- 
lina, South Carolina, Philadelphia, Baltimore, 
Washington, Idaho, Montana, Minnesota, Wis- 
consin and New England. To those who qual- 
ify we will make a proposition that will prove 
a money maker. Address E 21, care Office Ap- 
pliances, 417 South Dearborn St., Chicago. 


WANTED—SALESMEN TO TRAVEL IN 

good territory, also one for city solicitor. 
Must be experienced in stationery, furniture and 
manufactured work of all kinds. References re- 
quired Address Western Bank Supply Co., 
Oklahoma City, Okla. 


SITUATIONS WANTED 


SITUATION WANTED BY GENERAL FAC- 

tory superintendent or manager, up-to-date in 
all factory details, cost and piece work, sys- 
tematizing, designing, handling of help. Broad- 
est of education, best of practical shop experi- 
ence, clear record, finest of references. Address 
V-14, care Office Appliances, Chicago. 





FOR SALE. 








A NUMBER ONE RONEO COPYING MA- 

chine—no water—no carbon—save 75% of the 
time required by letter press; 50% of the time 
required by carbon method. Gets off 70 copies 
at one operation—one uniform’ size. Will sell 
cheap in order to settle business. Address I-12, 
care of Office Appliances, Chicago. 





FOR SALE—WHOLE OR PART OF WELL- 

established office supply business in southern 
city. Has agencies for well-known office de- 
vices, including leading typewriter. Fine oppor- 
tunity for experienced man of energy with com- 
paratively small capital. Address D-16, care 
Office Appliances, Chicago. 








FOR SALE: NEW AND SECOND-HAND OF- 

fice machinery and devices of all kinds and 
makes, including duplicating machines, address- 
ing machines, folding machines, envelope sealers, 
stamp affixers, time recorders, gum tape sealers, 
pencil sharpeners, check protectors, etc. Also 
supplies. Write us before you buy. We have 
several real bargains. Collins & Co., 1324 Arch 
street, Philadelphia, Pa. 





FOR SALE—ONLY COMBINED OFFICE SUP- 

ply and printing business in commercial center 
of West Texas. Most healthful climate in U. 5S. 
Altitude 2,000 feet. Territory as large as aver- 
age state. Rapid development. Business three 
and one-half years old. Model 5 linotype, Op- 
timus and C. & P. presses. Exclusive agency 
many leading supplies, including standard type- 
writer. Brilliant future. Gross business $10,- 
000.00 past year. Invoices $13,500.00. Price $13,- 
900.00 all cash: or $6,500.00 cash and $7,000.00 on 


time. Write D. and C., care of this paper. 








FOR SALE. 
CLOSING OUT OUR TYPEWRITER MACHINE 
business. Have 58 machines, visible and blind 


Will accept anys 
lot. Turn over to 
machines. 


also 30 cases of parts. 
cash offer for the 
inquiries on 


writers 
reasonable 


purchaser all Rock- 





well-Barnes Company, 815 South Wabash Ave 
Chicago. 

BUSINESS OPPORTUNITIES. 
WOULDN'T YOU LIKE TO HAVE A NEW 


Salesmen visiting the trade con- 
stantly to keep before them your products? 
We can serve you We want one or two stand- 
ard lines on commission to carry with our man- 
ufactures. Have showroom. Business, care 
Office Appliances, 508 Tribune Bldg., New York. 


York office? 





A SPLENDID OPPORTUNITY FOR INVEST- 

ment in a well known stationery and printing 
house situated in the Pacific Northwest. Addi- 
tional capital necessary owing to rapid increase 
in business. A working interest if desired upon 
satisfactory showing of reputation and experi- 
ence. Address Stayprint, care Office Appliances, 
Chicago. 


RENT, NEW YORK CITY 

Downtown location Ideal for manufacturers, 
large or small space Excellent light. Corner. 
Telephone service Passenger and freight eleva- 
tors Shipping and receiving facilities. Rates 
reasonable. Address, Cesco, 82 Fulton St., New 
York. 


DESK ROOM For 





MAKING EXTENSIVE 
and South America, 
selling, advertising or 
manufacturers, Speak 
and German fluently 
Salvador, Central 


AMERICANS, 

trip throvgh Central 
would like proposition 
establishing agencies for 
English, Spanish, French 
Edwin Huber, San Salvador, 
America. 


TWO 


ONE OF THE MOST PROMINENT OFFICE 

furniture manufacturing concerns in the coun- 
try will make arrangements with an individual 
or a selling company to handle the entire out- 
put for the United States of a complete, favor- 
ite line of typewriter desks and a desk attach- 
ment by means of which any desk can be made 
a typewriter desk. We will make the goods at 


an extremely low figure, which will mean a 
substantial profit on each sale. This is well 
worth investigating. For particulars address 
F-17, care Office Appliances, 417 So. Dearborn 


St., Chicago. 


CLERKS AND OUTSIDE MEN CAN MAKE 

big money selling one of the best known loose 
leaf lines. Part or all time. If you are a “‘live 
wire,’ write for details. Give references, age, 
etc. Address M-19, care Office Appliances, Chi- 
cago. 


OPPORTUNITY IN FRANCE. A COMPANY OF 

large capital is being formed in France to 
push American office devices. The principals of 
the company are men of large experience who 
know all the conditions of the French field and 
the French market American manufacturers 
who wish to establish exclusive agencies will be 
put in communication with the parties through 
Office Appliances. Manufacturers who are dis- 
posed to become stockholders in the company 
will be furnished with all particulars. 


: MISCELLANEOUS. 














LEARN TO WRITE FAR 26 to $100 
ADVERTISEMENTS AWEEK 
We can positively show you by mall How To INCREASE Your 
GaLary Book mailed free. Page-Davis, Dept 27, Chicage Ill. 





are a German Silver Shell containing a 
thin, fat Eraser which is fed forward as it 
becomes worn. Best for ink or typewriter. 
Always sharp and alwaysclean. Will not 
cramp the fingers. Can be used asa line 
finder on note-book or manuscript and 
has other desirable features. Agents 


wanted here. Write for circular 
cs. Bample 25. 

















STERLING ERASERS—-OVER 50% SAVED 








MERIT SELLS THIS ARTICLE 





“i "rena ATRRTER, fhadeiphia, Pa. 
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ay Library Paste | 
s s 
: A | Sticks instantly. Pure white. 
f Will not discolor. Never =: 
1] dries out. [heideal paste for 
§ office and for general pasting. & 
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An Improvement In 





Typewriter Type 











We have equipped the newest model Oliver Typewriter to write in 
beautiful Printype. 

It is the only writing machine in the world that successfully TYPE- 
WRITES PRINT! 

Printype is virtually book type—the type which the eye has been trained 
to grasp quickly. 

The type with the crystallized experience of centuries proves best for 
the printed page. 


on 
OLIVER 
Typewriter 
The Standard Visible Writer 


1 


Printype is the most beautiful, readable, attractive, attention-compelling 





type ever evolved tor typewriters. 
A letter written in Printype attracts the eye it’s magnetic. AP intvpe 


letter is so strikingly at 


distinctive, that one unconsciously picks it out 


° ™ 7 
tractive, so foicetul, so 


from a mass of mail, to read first. 


ASK FOR A SPECIMEN LETTER 
WRITTEN IN OLIVER “PRINTYPE”’ 





The Oliver Typewriter Co. 


93 Oliver Typewriter Bldg., CHICAGO 
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